Facts and Figures

Trade fair interzum 2007
Subhead The future is all about details
Date of the event 9th May — 12th May 2007
Organizer Koelnmesse GmbH
Messeplatz 1
50679 KolIn
Germany
Event frequency Every two years
Venue Cologne

Opening times

For exhibitors  8:00 a.m. to 7:00 p.m.

For visitors 9:00 a.m. to 6:00 p.m.
Admission fees Day ticket, advance sale € 20.00
Day ticket, ticket office € 30.00

Stand rental fees/sgm

Lump sum energy costs /sqm

2-Day ticket, advance sale € 30.00
2-Day ticket, ticket office €45.00
Season ticket, advance sale € 36.00
Season ticket, ticket office € 55.00

Terrace stand € 126.00
Corner stand €128.00
2 corner/Island stand € 130.00

5% early-bird discount if registration
by 31% may 2006.
€ 450

Catalogue(2005)

€ 15.00

=

interzum 2007
09.05. — 12.05.2007

www.interzum.de

Contact:

Caroline Freda-Bodensteiner
Jan Pohlschmidt

Phone

+ 49 221 821-3216/-2379

Fax

+ 49 221 821-3908

e-mail
c.bodensteiner@koelnmesse.de
j.pohlschmidt@koelnmesse.de

Koelnmesse GmbH
Messeplatz 1

50679 Kdln

Postfach 21 07 60
50532 Kéln

Germany

Tel. +49 221 821-0
Fax +49 221 821-2574
info@koelnmesse.de

www.koelnmesse.de

Product segments

Materials and components for
- the production of casegoods and
kitchen furniture
- interior works
Semi-finished products for cabinet,
office and modular furniture
Machines, materials and components
for the production of upholstered
furniture and mattresses
furniture + furnishing fabrics,
leather
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Fair profile

interzum is the inspiration behind our living
spaces of the future. It covers products,
technologies, developments and design
trends in the supplier sector. What’s more,
interzum presents visions for the future
development of the sector and opens up new
opportunities — in the core markets and
beyond. interzum will add another link to the
communication chain and promote
interdisciplinary dialogue. Additional target
groups will be representatives of process
technology, design, architecture,
management, chemistry, electronics and
physics. Thus interzum will form an
impressive link of the up-to-date, visionary
value chain.

Mailing of registration forms to
exhibitors

January 2006

Construction / dismantling periods
Access rights

25.04.-8.05.07 / 12. (6 p.m.) — 16.05.2007
Trade visitors only

Target groups (exhibitors and visitors)

Industry, Trade, Skilled trade, Architects,
Interior designers, Office facility furnishers,
Designers

Figures for the previous event (2005)
Exhibiting companies

Gross exhibition space
Visitors

1,301 from 63 countries

thereof 958 international

170.000 m2

49,000, thereof 34,000 international from
132 countries

Sales Manager

website

Ms. Caroline Freda-Bodensteiner /
Mr. Jan Pohlschmidt
c.bodensteiner@koelnmesse.de
j.pohlschmidt@koelnmesse.de
www.interzum.de
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