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Agricultural Situation
| NTRODUCTI ON

Mexico with its large population and |iberalized inport policy has become an
attractive market for US exporters of food and agricultural products. A
present population of 93 million should reach 100 nmillion by the year 2000.
Despite a major currency devaluation in late 1994, Mexico's inport market is
recovering. Indeed, Mexico nust inport nmany goods in order to fuel its econony
and feed its people.

Mexico is a developing nation with a significant and grow ng share of
househol ds -- approximately 22%or 20 million persons -- have the purchasing
power and predilection to buy inmported consuner-ready products.

Mexi co has become one of the nost dynamic markets for US food and agricul tura
exports. US exports to Mexico fell over 30%in 1995, however, the North
American Free Trade Agreenent (NAFTA) should help exports recover and grow
further. A case in point is the expansion of tariff free quotas. Although the
devaluation will intensify conpetition with donmestic producers, the inport
demand for many products is expected to remain strong in the long term

Growing inports fromthe United States are being driven by the increasing
openness of the Mexican market, a rapidly growi ng popul ation, an inproving

af fl uence and changing taste of its consuners, and the nodernization of the
food distribution network. The supernmarket sector is expanding and nost of

Mexi co's major chains have entered into alliances with US retailing giants.

Mor eover, di scount warehouse outl ets are meking supermarket shopping accessible
to an even wi der segnment of consuners. The inpact of fast-food restaurants,

al t hough hanmpered by the deval uation, is considerable.

Compani es interested in receiving additional information are invited to
cont act:

* the US Agricultural Trade Ofice (ATO (525) 202-0168
* the WAshington State Apple Conm ssion (509) 663-9600
* the Western US Agricul tural Trade Association (360) 574-2627
* the California Tree Fruit Agreenent (916) 483-9261
* the Oregon-Washi ngton-California Pear Bureau (503) 223-8139
* the International Apple Institute (703) 442-8850

New entrants to the Mexican market should consider the ATO publications "
Selling US Food and Agricultural Products in Mexico: An Exporter's Cuide for
US Conpani es” and "Building a Food Products Distribution Systemin Mexico."
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EXECUTI VE SUMVARY
The United States exported to Mexico in 1996

$48 mllion worth of apples or 88,401 Mr
$20 million worth of pears or 37,240 M

Appl es: Mexi can consunption in 1995 totaled 517,000 MI and has been i ncreasing
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EXECUTI VE SUMMARY

at 4% per year.

Appl es are one of the largest donestically grown crops in Mexico.
I mports now account for 17% of consunption and are increasing.
Mexico is becoming increasingly open to US appl e producers.

Pears: Consunption totals 42,000 MI in 1995 and has been growi ng at an average
of 10% per vyear.

Both inports and producti on have been increasing.
Mexi cans are eager consuners of pear when supply is anple.
I mports account for 76% of consunption, despite the deval uation

For 1997, the Mexican market is protected by a 12% tariff and safeguard
agreenent on apples and a 3% duty on pears; however, under NAFTA, pears wl|l
enter freely by 1998 and appl es by 2003.

Bot h appl es and pears appear to offer significant opportunities for US
exporters.

DEMOGRAPHI CS

Mexi co's rising denographics coupled with irregular economc growmh have led to
pol ari zed styles and quality of life anobng its 93 million citizens. G ow ng at
an average rate of 2.12% per year, Mexico will have nore than 100 mllion
peopl e by the year 2000. Such dynami cs have |l ed Mexico to have 76.64% of its

popul ation in urban settings, and 45% of its popul ati on under 20.

AGE SPREAD

0- 4 11.54 12. 32
5-9 10. 33 11. 02
10 - 14 10. 86 11.58
15 - 19 10. 49 11.19
20 - 24 10. 20 10. 88
25 - 29 8.03 8. 57
30 - 34 6. 56 7.00
35 - 39 5.52 5.90
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40 - 44 4.7 5.02
45 - 49 3.7 3.95
50 -54 2.95 3.15
55 - 59 2.38 2.54
60 - 64 2.17 2.32
65 + 4.28 4.57

Source: Ceneral Popul ation Census 1980, 1990 and SI GVA Consultores S. A

O
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DEMOGRAPHI CS
A full 66% of the population (61 million) live in 125 cities. These cities
hol d 98% of the upper class, 94% of the middle class, and represent 96% of the
nation's purchasing power. The upper and niddle classes, an estimated 20
mllion, can afford to purchase luxury itens and are the | argest consumers of
i nported goods, while the remaining 80% (73 million) are concerned with basic
necessities or are living in extrene poverty by US standards.

STANDARD HOUSEHOLD | NCOMVE

Cl ass Level Sub-Level Population 9% Of Total Annual Househol d I ncone
UPPER Hl GH UPPER 360, 790 0. 38 US$435, 000+
CLASS LOW UPPER 1, 538, 541 1.64 US$96, 800+
M DDLE H GH MDDLE 2,923, 485 3.12 US$29, 040+
CLASS M D- M DDLE 5, 882, 809 6.28 Us$14, 520+

LOW M DDLE 8,477, 697 9. 05 US$9, 680+
WORKI NG H GH WORKI NG 11, 848, 611 12.64 US$4, 840+
CLASS M D- WORKI NG 15, 006, 564 16. 01 US$2, 904+

LOW WORKI NG 19, 910, 201 21. 24 US$968+
UNDER CLASS 27,775, 870 29. 64 US$968 or |ess

Source: SIGVA Consul tores, "Mercados Potenciales '96"

Expendi ture on food and beverages varies considerably by soci oeconom c group.
Food purchases as a percentage of total expenditure are high for the poorer

cl asses whose diet consists primarily of basic foodstuffs like corn tortillas,
beans, and rice. |Inported food products which are likely to be consuned by the
| ower classes are few and include bul k commdities such as non-fat dehydrated
m | k and beans.

Food purchases as a percentage of total expenditure for the wealthier classes
are much I ower. Those in the wealthier classes can afford to buy a w de

vari ety of inported products, including high value consuner ready products
(e.g., frozen french fries, prine cuts of meat, and frozen prepared neals).

% of Families that Prefer Inported Products

High Class Mddle Class Wrking Class Underclass Average
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Fresh Produce 15% 10% 35% 27% 25%
Canned Produce 17% 7% 18% 9% 13%
FrozenProduce 19% 7% 10% 5% 9%

Purchasi ng power is even nore concentrated in Mexico's top 20 cities which hold
44% of the total population and 47% of the nation's purchasing power.

TOP 20 CITIES IN MEXI CO AND THEI R SOCI AL ECONOM C STATUS
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DEMOGRAPHI CS

16. Mexi cal
17. Culiacan

City Popul ati on Upper Mddle %O City % of nation's

MI1lion Cl ass Cl ass Popul ati on upper & md

MIlion MIlion made up of Cl asses
upper & md
cl asses

1. Mexico City 18. 73 0. 743 5.57 29.78 23.93
2. Cuadal aj ara 3. 66 0. 164 1. 07 29. 35 4.69
3. Monterrey 3.32 0. 183 0.95 28.73 4. 30
4. Tol uca 1.75 0. 052 0.43 24. 64 1.83
5. Puebl a 1.49 0. 056 0.411 27.69 1.77
6. Leon 1.28 0. 040 0. 307 24. 03 1.31
7. Torreon 1. 07 0.017 0. 249 23. 29 1.01
8. Tijuana 0.98 0.018 0.174 17. 67 0.73
9. Juarez 0.98 0.018 0. 161 16. 39 0. 68
10. San Luis Potosi 0.82 0. 004 0.182 22. 20 0.71
11. Merida 0.82 0.014 0. 242 29.54 0.97
12. Morelia 0.78 0. 027 0.219 28.13 0.93
13. Acapul co 0.74 0.023 0.13 17.53 0. 58
14. Tanpico 0.74 0.011 0. 16 21.72 0. 65
15. Queretaro 0.72 0.013 0. 187 26. 16 0.76

0 0 0 0

0 0 0 0
18. Chi huahua 0.63 0.018 0. 153 24. 54 0. 65
19. Aguas- 0.62 0.018 0.175 28. 09 0.73
calientes
20. Veracruz 0.58 0.012 0.135 23.19 0. 56
TOTAL 41 1. 455 11. 142 -- 47.75

Source: | NEG

Mexico City accounts for 21% of the total population, or roughly 20 mllion
people, in its extended netropolitan area. The next two najor cities are
Guadal aj ara and Monterrey, each with nore than 3 mllion persons. The cities
al ong the US border such as Juarez, Tijuana, and Mexicali, are anong the nost
rapidly growing in the country.
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THE MEXI CAN MARKET FOR APPLES AND PEARS
US Exports to Mexico

US exports to Mexico of both apples and pears have been increasing rapidly. In
1994 a new agreenent significantly opened up additional portions of the United
States that could ship apples to Mexico, thus vastly increasing the export
potenti al .
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THE MEXI CAN MARKET FOR APPLES AND PEARS

US exports of apples totaled $49 mllion or 81,156 MI in 1995, down 47% from
the prior year. Anerican pear shipnents fell 55%to 31,459 MI worth $16
mllion.

The Mexi can Market for Apples

The Mexican nmarket for apples is sunmarized bel ow.

THE MEXI CAN MARKET FOR APPLES (000M)

Production 457 598 487 503 601
| nports 5 122 154 86 102
Exports NA 58 109 72 83
Consunption 462 662 532 517 620
I mports as % of Consunption 1.0 18.0 29.0 17.0 16.5
Per Capita Consunption Kg. 5.5 7.3 5.8 5.6 6.0

* In the absence of current figures, 1993 production is estinmated to be the
same as 1992.
Source: SAGAR, SECOFI, Banconmext

Consunpti on

Current per capita consunption of fresh apples is approximately 6 kg. Nearly
60% of this consunption is destined for domestic fresh consunption while the
remai ning 40% are channeled to the processing industry. The processing

i ndustry is estimated to consune 40% of production

Per capita consunption is expected to rise 12% by the year 2000, reaching 6.3
kg. Inports are a growi ng percent of consunmption. This trend has been
attributed to aggressive marketing efforts of US apple growers, particularly
from Washi ngton State. Mexican consuners have been quick to accept Red
Delicious, Ronme Beauty and Granny Snmith varieties. The Chi huahua Gol den is
popul ar as a |l unch-box appl e.
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O the aproximately 40% of appl es consuned by the processing industry the
breakdown is as foll ows:

* Liquor 48%

Fruit Juice and Concentrate 28%

Yogurt 17%

Dried Fruit 5%

I ce Cream and Popsicles 2%

Source: | NEG

*
*
*
*

Pr oducti on
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Al t hough appl es represent the largest tree fruit crop in Mexico, production has
been growi ng nodestly at 2% barely keeping up with popul ation growh

Most of Mexico's apple orchards are irrigated and produce apples of good enough
quality to satisfy the tastes of the Mexican nmarket. Indeed, Mexican consuners
are not as picky as US consuners in terns of the cosnmetic appearance of the
fruit as long as it tastes good. Unlike in the United States, nearly 50% of
the appl es Mexican consumers purchase are used to make shakes (Ilicuados),

sauce, and condi nent dishes rather than eaten whole and fresh. Therefore a
waxed appearance, uniformty of color, and shapeliness are not as inportant.
Industrial clients, chiefly juice manufacturers are even | ess picky.

MEXI CAN APPLE PRODUCTI ON 1994

Ha Ha Producti on Average Aver age Producti on
Planted Cultivated in Tons Yi el d Price Val ue
Ton/ Ha p/ Ton

Irrigated 44,259 38, 346 368, 114 9.6 US$3, 050 US$121296024
Perennial 25,022 23,126 119, 584 5.17 Us$475 US$ 56186811
Tot al 69,281 61,472 487, 698 Avg.7.39 -- US$177482835

Sour ce: SAGAR
The Mexican Market for Apples
The peak harvest season occurs from July through Septenber and overlaps with

the Washington State harvest. A cal endar of production by variety is shown
here.

MEXI CAN APPLE PRODUCTI ON CALENDAR
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Gol den Del i ci ous X
Red Delici ous X
St ar ki ng X
Rome Beauty

I nports

Mexi can i nmports of apples have increased substantially in recent years from
virtually nothing in 1989 to 154,000 MI in 1994 or nearly 30% of consunption
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THE MEXI CAN MARKET FOR APPLES AND PEARS

The peso devaluation curtailed inmports during 1995, but even so inports
accounted for nearly 18% of consunption

The United States has historically been the primary supplier and has increased
mar ket share to 99% of inports in 1995

MEXI CAN APPLE | MPORTS (000 MI/ M I1ion US$/ Market Share)

USA CH LE OTHER* Tot a
oooMr  $M I % 000MI SM 11 % oooMr  $M 1| % 000 Mr

1989 0.3 -- 75.0 0.0 -- 0.0 0.1 -- 25.0 0.4
1990 4.5 -- 100.0 0.0 -- 0.0 0.0 -- 0.0 4.5
1991 18.8 -- 100.0 0.0 -- 0.0 0.0 -- 0.0 18.8
1992 90.6 -- 96. 0 3.8 -- 3.0 0.3 -- 1.0 94.7
1993 115.0 62.2 94.0 3.7 3.7 3.0 4.0 3.9 3.0 122.3
1994 149.0 94.0 96. 6 2.4 1.4 1.5 3.0 2.0 2.0 154. 4
1995 81.0 49.4 100.0 0.0 0.0 0.7 0.5 0.0 81.7
2000e 97.0 4.0 1.0 102.0

New Zeal and and Canada
Sour ce: SECOFI, Bancomext.

I ncreased Mexi can apple inports have been due to three primary factors:

1) A loosening of inmport restrictions and the clearance of specified
US growi ng areas for shipnent.

2) The superior quality of inported product.

3) Extensive and successful pronotional canpaigns undertaken by US
comodity organi zations.

The Mexi can Mar ket for Pears

Pears are popular in Mexico and are being consumed at an increasing rate. The
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varieties which handle well -- both domestic and inported -- appear to have the
most wi despread popul arity. The Mexican market for pears is shown bel ow.

THE MEXI CAN MARKET FOR PEARS (000 M)

Producti on 18 38 43 47 50 65
| nports 34 39 43 74 32 47
O
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THE MEXI CAN MARKET FOR APPLES AND PEARS

Exports NA NA 0 1 40 40
Consunption 52 77 86 120 42 72
I mports as % of Consunption 65 51 50 62 76 65

Per Capita Consunption Kg. 0. 60 0.90 0.95 1.30 0. 45 0.70

Sour ce: SECOFI, Banconext
Consunpti on

Per capita consunption of pears is small--less than 1 kilo. Consunption is
based largely on the availability of production and inports. In 1993 and 1994,
when insignificant Mexican exports placed | arger than usual amunts of pear on
the market, the consumer responded by consuming up to 1.3 kg. per capita. In
1995, when a deval ued peso favored | arge exports, few of the nationa
production remained in Mexico and per capita consunption fell to a staggering

The nost popul ar varieties are:
* Bartlett
* Keiffer
* D anjou

Esti mates place the anpbunt of fresh pears destined for the processing industry
at less than 10% Pear juice is ranked eighth in preference by the Mexican
consuner. Ranking of tastes is as follows:

Or ange

Appl e

Mango

Gr ape/ Pi neappl e
Tamari nd

Peach

Guava Fruit
Pear/ Grapefruit

NG REWNE

Sun-dried pears, and other dried fruits are popular as Christnas season snacks.
I ndustry observers estimate that close to 10% of donestic pear production is
destined to this use.
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Pr oducti on

Mexi co produces a variety of pear that is not equal to the higher quality US
pears. Wth donestic production stable, inmports will remain a significant
source for the fresh pear market into the next century.

Production occurs mainly in the northern state of Chi huahua and the peak
harvest season is fromJuly through August.

MEXI CAN PEAR PRODUCTI ON 1994
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THE MEXI CAN MARKET FOR APPLES AND PEARS

Ha Ha Producti on Average Average Production
Planted Cultivated in Tons Yield Price Val ue
Ton/ Ha p/ Ton

Irrigated 761 686 5,073 7.40 US$573 us$2, 906, 829
Per enni al 4,635 4,584 28, 035 6.12 US$450 US$12, 615, 750
Tot al 5,396 5,720 33,108 Avg.6.76 -- Us$15, 225, 579

Sour ce: SAGAR

I mports and Foreign Conpetition

I mports prior to the devaluation were growing at close to 10% per year and grew
spectacularly in 1994 growing at 70% over 1993. Wth the devaluation inports
fell to 32,000 MI. By the year 2000 inports are expected to rebound to 47, 000
MTI, growi ng once again at an average of 10% per year

By the year 2000 inports are expected to represent nore than 70% of
consunption. This result is to come from an increasing amunt of Mexican
production is exported rather than sold domestically. The US dom nates pear
i nports as can be appreciated in the chart bel ow

Mexi can pear inports

USA CH LE OTHER* Tot a
ooomMr $ % ooomMr $ % oooMr % % 000 Mr

1989 28. 7 -- 75 0.0 -- 0.0 0.10 -- 0 28. 2
1990 33.7 -- 100 0.0 -- 0.0 0.50 -- 2.0 34.2
1991 35.0 -- 100 0.0 -- 0.0 0. 20 -- 1.0 35.2
1992 36.6 -- 96 0.4 -- 1.0 2.00 -- 5.0 39.0
1993 41.5 23.5 98 1.4 0.8 1.5 0. 20 0.08 0.5 43.1
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1994 72.8 35.8 98 1
1995 31.5 16.7 100 0.

New Zeal and and Canada
Sour ce: SECOFI, Banconext

MARKET CONSTRAI NTS

US appl e and pear exports to Mexico face several market constraints which wll

gradual | y di sappear under NAFTA. However, phytosanitary restrictions for
O
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apples may continue to limt US potential
Tariffs and Inmport Pernmits

US appl e and pear exports to Mexico are linmited currently by tariffs.

Under the NAFTA agreenent there is no linmit on the volunme of apples that can be
imported fromthe USA in any year.

However, increasing safeguard limts were established for apples, above which

Mexi can inmporters must pay a 20%tariff until the year 2003. This is shown in
the tabl e bel ow

MEXI CAN TARI FFS AND SAFEGUARDS ON APPLES AND PEARS

1996 1999 2003
Product Safeguard % Tariff Safeguard % Tariff Safeguard % Tariff
Vol une (over Vol une (over Vol une (over
(000 M) saf eguard (000 M) saf eguard (000 M) saf eguar d
vol une) vol une) vol une)
Appl es 60 20 65 20 none 0
Pear s none 0 none 0 none 0

Sour ce: USDA

Tariffs became 12% for apples and 3% for pears in 1997. The tariff on pears is
to decline in equal increnents over 5 years and will be elimnated by 1998.

The tariff on apples is declining at a straight line rate for 10 years, going
to zero in 2003.

Heal t h and Phytosanitary Requirenents

Mexi can phytosanitary policies have resulted in keeping many US appl es out of
the Mexican market. Until Septenmber of 1994, only certain counties in the
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states of Washi ngton and Oregon had been cleared to supply apples to Mexico.
Now ot her counties in California, |1daho, Colorado, M chigan, New York
Pennsyl vania, Virginia, and West Virginia are cleared to export to Mexico as
well. In all cases certain linmtations still exist, however.

* Only US growi ng areas and packing facilities which have been inspected and
cl eared by Mexican phytosanitary officials can ship apples.

* Appl es destined to Mexico nmust receive cold treatnment at 3.3 degrees
centigrade for a period of 60 days or at O degrees centigrade for a period of
45 days. The tenperature must be nonitored by a graphic tenperature recorder
and the time and tenperature nust be recorded on the phyto-sanitary
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MARKET CONSTRAI NTS

certificate.

By conparison, the phytosanitary restrictions for US pear shipnments to Mexico
are not as problematic. The USDA Animal & Plant Health I nspection Service
(APHI' S) rmust nake sure that the fruit noth, apple nmaggot and plum curculio are
not present before issuing the required USDA phytosanitary export certificate.
Shi pments nust be substantially free of |eaves and debris. And there is a
limt of two pear |eaves in each box shipped.

To find out how to get operations approved to export to Mexico, contact your
nearest APHI S representative

DI STRI BUTI ON CHANNELS

Mexico's distribution systemis unique in its nmx between traditiona
di stribution methods (central market purchasing and delivery) and nore
sophi sticated nethods (large regional and national distributors).

I mporters and Distributors

Distributors/inmporters are key to the success of any inported product since
only sonme of the major retail and few of the major food service chains inport
directly. Retail buyers cite inadequate distribution -- the inability to
provi de supply continuity and on-tinme delivery -- as the major obstacle why
newt o-t he-market US products fail to succeed in their stores.

For any US conpany entering Mexico, it is inportant to have sonmeone -- an agent
or reliable distributor -- who can maintain regular contact with buyers,
interface with the government and handl e the requisite paperwork, and ensure
that service is nmintained.

The traditional purchasing pattern is to go to Central de Abastoses (term na
mar ket s) to choose product and either arrange for delivery or carry the product
away. This is done nobst frequently by the small retailer and restauranteur
However alnost all retailers and restauranteurs will utilize this method to
some degree if only in tine of emergency. It helps keep their inventory at |ow
I evel s (Just In Tine).
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Di stribution of Fresh and Horticul tural Products

Al t hough sone maj or chains do direct buying of apples and pears the principle
mar ket for these products the Central de Abastos. Virtually all of Mexico's
horticul tural production and inports nmove through these markets.

The major retailers buy their produce from major whol esalers at the Central de
Abasto as do snmaller whol esalers who in turn supply corner grocery stores
(known as abarroteros) and individual restaurants. Consuners can and do

purchase here -- but this is believed to account for a small share of sales.

The | argest of these whol esale narkets -- reportedly the largest in the world --
O
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is located in Mexico City. It is reported that 40%of all fruits and
veget abl es produced in Mexico and 80% of all fruits and vegetabl es consunmed in
Mexico City pass through this one market. A visit to this market is absolutely
essential for anyone in the food business interested in understanding Mexico's
food distribution system If you want to see it in full-swing, visit during
6:00 to 9:00 a.m If you want to have nmeetings with the trade, go after 10:00
a.m Because it is a bit of a maze and overcrowded with cars and trucks, it is
advi sable to get a map at the adnministration offices before entering. Below
are sonme facts on the Central de Abasto in Mexico City:

Total area 810 acres
Total outlets 2,000.0
Refrigeration capacity 1,500 netric tons
Daily visitors 235, 000. 0

Association for fruits and veget abl e- CEDAAC (Central de Abastos de |a Cuidad de
Mexi co) run by the biggest inporter and distributors.

Transportation

Mexico's major markets, with the exception of resort areas and it's border
cities, are all in the interior. Thus, overland transportation is generally
the best option.

Hi ghway

The hi ghways are divided into two classes in Mexico: cuotas (toll roads) and
libres (free roads). The cuota systens is run by private Mexican corporations
on concession fromthe Mexican governnent. Cuotas run between every mgjor city
in Mexico and to every nmmjor border crossing. These roads are nodern and kept
in excellent condition and greatly reduce the anpunt of time of travel and
transportation time. However the fee for using these roads is high. For
exanpl e the cuota from Mexico City to Acapul co takes 3 hours to travel while
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the libre may take as long as six hours. However the cost is in excess $250
pesos (US$30) each direction. Most truckers will either opt for the libres or
use a combination of cuotas and libres in I ong distance travel

Rai | r oads
The rail systens (Ferrocariles Nacional de Mexico) are still under Governnental
control. In 1997 the governnment plans to privatize the entire rail system

(passenger and freight). The conpanies that are looking to control the private
rail systenms are nostly joint ventures between Mexican conpanies and foreign
concerns (the majority are US based railroad conpanies). The rail systemwl|
need to undergo extensive renovation to bring it up to international standards.
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DI STRI BUTI ON CHANNELS

Currently some US conpanies offer freight transportation by railroad.

Air Transportation

Al'l Mexican and nost foreign airlines offer air freight services to and within
Mexi co. The price is significantly higher. However air transportation carries
two distinct advantages: (1) the transit tinme of shipping by air over other

met hods are greatly shortened; (2) the custom procedures will be perforned at
the airport in the interior, which are | ess crowded than the border custom
clearing areas thus reducing clearence tine.

Wat er Transportation

The Mexi can governnent has begun the process of privatizing the seaports. This
is leading to an upgrading of services and facilities in the port areas. The

| argest and busiest port city is Veracruz. Once freight has landed it nust be
transported over land to point of destination. (Exanple- Veracruz to Mexico
City 6-8 hours travel tine)

Mar ket Segments

Di stribution channels in Mexico run a wide variety of nodern and traditiona
met hods. The distribution channel to utilize will depend on the market
intended to be inpacted. The target market in Mexico for apple and pears can
be broken down into two groups: Traditional retailing (Abarrotes: Central De
Abast o, whol esalers and retailers) and Mddern retailing (Supermarkets, Cub
Stores, Cstores).

Tradi tional Retail Distribution
Tradi tionally food products reach the end consunmer through small corner grocers

known as abarroteros. There are over 400,000 of these types of stores in
Mexi co. They serve their inmediate nei ghborhood and carry a limted range of
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goods. They all ow consuners to nmake smal| purchases on a regul ar basis because
of ease of shopping and proximty. They also performwell during tines of
economic difficulty because they extend credit to their custoners.

These 400, 000 outlets are serviced by 22,000 whol esal ers (known as mayori st as
or nedi a-mayoristas). They supply dry goods, refrigerated and frozen goods,
dairy, tobacco, grains anpbng other products. O these whol esal ers 43% have
refrigeration capacity, 34%deliver and 13% deliver to restaurants. They are
generally located in the Central de Abastos.

VWhi |l e manufacturers can sell directly to these whol esal ers they general sel
through distributors. There are half dozen large distributors in the market.
The |l argest distributor to this marketplace has 35 outlets covering every state

0
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Modern Retail Distribution

Moder n supermar kets, conveni ence stores and clubs stores are abundant in Mexico
and rapi dly grow ng.

Super mar ket s

There are over 2,000 supernmarkets throughout Mexico. Mst are concentrated in
the | arger popul ation centers. The supermarket industry is classified into

di fferent categories, depending on the size of the outlet. The industry can be
classified as foll ows:

Meganer cados ( Megamar kets)- They have a sal es area of over 10,000 square neters
(100, 000 square feet). They handle a full line of products from food,

clothing, records and CDs, electronic goods, autoparts and house repair
products.

Hi pernercados (Hypernmarkets)- They have a sal es area of between 4,500 and
10, 000 square neters (45, 000-100,000 sqft). They handle a full 1ine of
products.

Super ner cados (Supermarkets)- They have a sal es area of 500-4,500 square neters
(5, 000-45,000 sqgft). They handle nmainly refrigerated, perishable and dry
groceries and in nost cases pharnmacy services.

Bodega (Warehouse stores)- Normally they will have over 2,500 square neters
(25,000 sqgft.) of sales area and will handle a full line of products with a
system of discounts for |arge purchases. There is little enphasis on decor and
services offered to their clients.

Club de Menbresia (Club stores)- Generally they have a sales area greater than

4,500square neters (45,000sqft). They handle a full line of products. They
sell mainly whol esale and half whol esale (less that case). The people who shop
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in these club stores are required to have a menbership.

There are three mgjor national chains:

G gant e- Operat es Hypermarkets (G gante-35), Bodegas (Bodega G 152) and
supermarkets (G gantes-4) nationw de.

Oper adora Conerci al Mexi cana- Oper ates Hypernmarkets (Conercial Mexicana-68),
Bodegas (Conercial Mexicana- 24) and Club Stores (Price C ub-13)

Grupo Cifra- Operates Hypermarkets (Aurrera-36, Grand Bazar-3), Bodegas (Bodega
Aurrera- 56), Supermarkets (Superama-36), Club Stores (Sam s Cl ub's-28),

O
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Meganer cados (Wal mart- 19)
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The maj or regional chains are:

Casa Ley- Operates Hypermarkets and Supermarkets (Casa Ley-72) in the northern
tier of the country. Based in Culican, Sinaloa.

Organi zaci on Sori ana- Operates hypermarkets (Soriana-54) in the northern part
of the country. Based out of Mnterey, NL

Ti endas Chedraui - Operates supermarkets (Chedraui-37) in the southeastern part
of the country. Based in Jalapa, Veracruz.

Governnental Retail Chain

| SSSTE- The social security adnministration has a chain of supermarket (694)
whi ch conprises the | argest number of supernmarkets under one banner in Mexico.
They operate under the acronym |SSSTE. They run the full range fromthe
upscal e neganercado to the smaller supernarkets. The prices are usually nore
conpetitive since they are government run.

Conpany narme Nunber
Type (Brand nane-units of units
G gante 191
Hyper mar ket s (G gant e- 152)
War ehouse Stores (Bodega G 35)
Super mar ket s (G gante-4)
Gupo Cifra 178
Meganmar ket s (wal mart-19)

Hyper mar ket s
Hyper mar ket s
War ehouse Stores
Super mar ket s

(Aurrera-36)

(Gran Bazar-3)
(Bodega Aurrera-56)
( Super ana- 36)
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Club Stores (Sam s Cl ub)

Comeri cal Mexi cana 105
Hyper mar ket s (Conerci al Mexi cana- 68)
War ehouse Stores (Comerci al Mexi cana- 24)
Club Stores (Price Club-13)

Kmar t 4
Meganmar ket s (Kmart-4)

Government Qutlets 694

Super mar ket s/ Phar maci es (| ssste-694)

Regi onal Number

Nane of operation (HQ I ocation) of units

O
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NORTH
Casa Ley (Sinal oa) 72
Soriana (Monterrey, NL) 54
Central de Detallistas (Baja California) 37
Comercial VH (Sonora) 32
Fut urama ( Chi huahua) 21
Operadora Merco (Coahuil a) 14
Areli (Tanpauli pas) 13
MEXI CO CI TY
Sunmesa 17
SOUTH
Chedraui (Veracruz) 37
Super San Fransisco (Yucatan) 22
Feni x (Veracruz) 13
Super Bodega de Corodoba (Veracruz) 11
SUBTOTAL 1,518
OTHERS* 1, 260
TOTAL 2,778

*Estimation Source: Abarrotes y Mas nmgazi ne & ANTAD

Club Stores

Club Stores have become a major distributing force in Mexico. The two |argest
are Samis (28 units) and Price (13 units). They target the institutiona

mar kets, the three | argest being grocery, foodservice and stationary trades.
Price Club has a large selection of fruit and vegetables in their outlets.

Conveni ence Stores
Conveni ence stores in Mexico were started by the beer conpanies as an outlet

for their products. Mst C Stores carry a linmted supply of fruits and
veget abl es but is not considered a najor out for these types of products. The
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chain largest is OXXC, 624 outlets through out the country, is owned by
Cerveceria Cuauhtermoc of Monterrey, Nuevo Leon. The latest entries into the
mar ket pl ace have been the US based chains, 7-Eleven, Circle K, and Dairy Mart.
C-Stores have traditional been freestanding retail outlets. However Pemex
(Petrol eos Mexicanos), the governnmental gasoline distribution conpany, which
franchises or owns all of the gas stations in the country, have focused on
bring c-stores to their locations. Currently only 9% of the ?Pemex? stations
have C-stores attached.

Report Code: MX9724V ?AGR? Number: MX7624 Page: 17
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Conveni ence store Units
?Cadena? ?Conerci al ? ?0XX0O? 624
7El even 198

?Ti endas? de ?Conv?. (12+12) 39
O her * 750

TOTAL 1,611

* Estimation
Sour ce- ?Abarrotes? Y ?Mas? nmgazi ne; ?ANTAD?

I ndustry Associ ati ons

The | argest association for the supernarket and C-store trade is ?ANTAD?,
?Asoci aci on? ?Naci onal ? de ?Ti endas? de ?Autoservicios? y ?Departanental es? (nat
associ ati on of supernmarket and departnment stores). Their main offices are in
Mexico City and once a year hold the | argest trade show for the supernarket
trade in CGuadal ajara, ?Jalisco? (generally in March).

LI ST OF CONTACTS
US Agricultural Trade Ofice

Marvin ?Lehrer?

Di rector

Mont e ?Pel voux? 220- Ph2

?Col oni a? ?Lomas? de ?Chapul t epec?
11000 ?M xi co? ?D. F?.

T. 525-202-0168

F. 525-202-0528

USDA Animal & Plant Health I nspection Service (APHI S)

Export Certification Unit
Room 633, Federal Bl dg
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6505 ?Bel crest? Road
Hyattsville, MD 20782
T. 301-436-8537

F. 301-436-5786

ASSCOCI ATI ONS -- USA

California Tree Fruit Agreement
David M| er

Dir, Export ?Mt? Dev

PO Box 255383

Sacranmento, CA 95865

T: 916-483-9261

O
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F: 916-483-9605

Or egon- Washi ngt on- Cal i f orni a
Pear Bureau

Kevin D. Mffitt

Dir, Intl Pronotion

813 SW Al der

Suite 601

Portl and, OR 97205-3182

T. 503-223-8139

F: 503-294-1428

Washi ngton State Apple Comr ssion
De Brooks

Latin Anerican Director

2900 ?Euclide? Avenue

Wenat chee, WA 98807

T: 509-663-9600

F. 509-662-5824

Western US Agricul tural Trade Association (?WJSATA?)
Robert Hunt

Presi dent

13101 NE Hi ghway #99

Suite 200

Vancouver, WA 98686

T: 360-574-2627

F: 360-574-7083

US Appl e Associ ation
Ell en ?Terpstra?
Program Di rect or

PO Box 1137

McLean, VA 22101

T: 703-442-8850

GOVERNMENT - - MEXI CO
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?Secretaria? de ?Conercio? y
?Foment 0? Industrial (?SECOFI?)
Forei gn Trade Services

?Roci 0? Rui z Chavez

Di rector

?l nsurgentes? ?Sur? 1940,

Col. Florida

01030 Mexico, ?D.F?.

T: 525-229-6100

F: 525-229-6529

?Secretaria? de ?Conercio? y

O
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?Foment 0? I ndustrial (?SECOFI?)
Institutional Link Service (?NAFTA? tariff information)
?Li c?. Antonio Hernandez, Director
Al fonso Reyes # 30 ?Piso? 18
Col . ?Hi podronp? ?Condesa?
06140 Mexico, ?D.F?.
T: 525-729-9100
T: 525-211-0872
F: 525-729-9311

?Secretaria? de ?Sal ud?

Food Health Regul ati ons

Dr. Jose ?Meljenf ?Moctezuma?, Director
?Doncel es? 39 ?Pl anta? Baj a

Col. Centro

06010 Mexico, ?D.F?.

T: 525-521-3050

T: 525-521-9134

F: 525-512-9628

?Secretaria? de ?Agricultura?, ?Ganaderia? y ?Desarollo? Rural (formerly ?SARH?)
?Phyt osanitary?

?Ing?. Marco Antonio ?Carresn?

Di rector

Guillerno Perez Val enzuel a 127

Col . Carmen ?Coyoacan?

04100 Mexico, ?D.F?.

T: 525-554-0512

F: 525-658- 0696

?Secretaria? de ?Agricultura?, ?Ganaderma? y ?Desarollo? Rural (formerly ?SARH?)
Agricultural Policies

?Ing?. Alejandro ?Trueba?

Di rector

Lope de Vega # 125

?Pi so? 10 PH

Col . ?Chapul tepec? Moral es
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11578 Mexico, ?D.F?.
T: 525-254-2286
F: 525-250-7882

ASSCCI ATI ONS - MEXI CO

Uni on de ?Conerciantes? en ?Frutas? y ?Legunbres? (?UNCOFYL?)
Juan Ignacio Cruz

?Presi dent e?

?Andador ? 3 #150,

Central de ?Abasto?

09040 Mexico, ?D.F?.

T: 525-694-8815

O
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F: 525-694-9595

Central de ?Abasto? AC
?CEDAAC?

Javi er ?Cul ebro?

Pr esi dent

Av. Ri o Churubusco s/n
Col. ?Ejidos? del Mdra
09040 Mexico, ?D.F?.

T. 525-694-8589

F. 525-694-3508

DI STRI BUTORS

?Vi nedos? Aivia
Davi d Hernandez N
Pur chasi ng

?odegas? R- 164, 166
Central de ?Abasto?
09040 Mexico, ?D. F?.
T: 525-694-9403

T:. 525-694-2551

F. 525-694-8641

?Tar ahumar a?

Joaqui n Lopez

Onner

Central de ?Abastos?, K 69A
?Col oni a? ?l zt apal apa?
09040 Mexico, ?D.F?.

T. 525-694-9208

F. 525-694-6268

?Mej ores? ?Was?, ?S.A?. de C. V.
Franci sco ?Verastegui ? Purchasing
Bodega Q 169

Central de ?Abasto?
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09040 Mexico, ?D. F?.
T: 525-694-8269
F. 525-694-9343

?Frutas? Victoria

Roberto Perez Chapa

Bodega 12, Mercado ?Abastos? ?Estrella?

66480 San Nicolas de ?lo0s? Garza, Nuevo Leon, ?M xico?
T: 5283-51-0329

F: 5283-51-4701

?Herradura? del ?Suchi ate?
?S.P.R?. de R |
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?Ing?. Roman Gonez
?Cenardo? Garcia #152
Col . ?Jardin? ?Bal buena?
15900 Mexico, ?D.F?.
T: 525-785-1466
F: 525-785-1561

?Al macenadora? ?Colm |1 0? Bl anco
Guill ernp Val enci a

?Call e? Rosa No. 56

Col Los Angel es

09710 Mexico, ?D.F?.

T: 525-694-7683

F. 525-694-4237

?Product os? ?Selectos? de la Tierra
?S. A?. de C. V.

Roberto ?0 Farrill?

Onner

Bodega J12-1 14

Central de ?Abasto0s?

09040 Mexico, ?D. F?.

T. 525-694-6136

T. 525-694-0817

F. 525-694-6136

?Vi di mport ?

Juan Luis Garcia
Bodega K#113

Central de ?Abasto?
09040 Mexico, ?D.F?.
T. 525-694-9972

F. 525-694-6881

Mari o Moreno

Omner
Bodega A-023
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Central de ?Abastos?
09040 Mexico, ?D. F?.
T: 525-694-7361

?Cent aur 0?

Eduardo ?Garate? del ?Toral ?
Onner

Bodega L-112

Central de ?Abasto0s?

09040 Mexico, ?D.F?.

T. 525-694-9303

F. 525-694-7951

Casa Qui ntana

O
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G oria Quintana Maya
Owner
Bodega L-062
Central de ?Abastos?
09040 Mexico, ?D.F?.
T: 525-694- 1423

| sabel Quintana
Onner

Bodega Q099

Central de ?Abasto0s?
09040 Mexico, ?D. F?.
T. 525-694-9901

Patricia Quintana
Bodega N 102
Central de ?Abasto0s?
09040 Mexico, ?D. F?.
T. 525-694-6643

?Gumar 0? Cutierrez Sanchez
Bodega Q 105

Central de ?Abasto0s?

09040 Mexico, ?D.F?.

T: 525- 694- 7635

Joel Gutierrez Sanchez
Bodega R 110

Central de ?Abasto0s?
09040 Mexico, ?D.F?.

T. 525-694-9438

Franci sco Gutierrez
Franci sco Gutierrez
Bodega R 150

Central de ?Abasto0s?
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09040 Mexico, ?D. F?.
T: 525-694-63-03

?Pur epecha?

Jose Mendez

Bodega Q 161-A
Central de ?Abasto0s?
09040 Mexico, ?D.F?.
T. 525-694-4319

?G upo? ?Alvato?, ?S.A?. de C V. (?Purepecha?)
Vi ctor Manuel Alvarez

Manager

Bodega K 119
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Central de ?Abastos?
09040 Mexico, ?D.F?.
T: 525-694- 2218
F: 525-694-2049

Jesus ?Mena?

Jesus ?Mena?

Bodega K 105

Central de ?Abasto0s?
09040 Mexico, ?D.F?.
T. 525 694-5838

T: 525-694-5664

SUPERMARKET CHAI NS
?MEGAMARKETS?

Kmart Mexico, ?S.A?. de C V.

Kmar t

Pur chasi ng

Av. ?A Lopez? ?Mateos? 201 ?Piso? 3
Santa Cruz ?Acatlan?

53140 ?Naucal pan?, Edo. de Mexico
?Anti guo? Canmino a San Mateo 2

T: (525) 729-7400

F: (525) 729-7427

Wal - Mart de Mexico, ?S.A?. de C. V.
?Wal ? Mart  ?Supercenter?

Pur chasi ng

?Anexo? ?Coami | co?

53240 ?Naucal pan?, Edo. de Mexico
T: (525) 327-9311

F: (525) 363-0080

HYPERMARKETS
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?Aurrera?, ?S.A?. de C V.
?Aurrera?

Pur chasi ng

Av. ?Nextengo? 78

Santa Cruz ?Acayucan?
02770 Mexico, ?D.F?.

T: (525) 328-3500

F: (525) 328-3556

?G gante?, ?S.A?. de C V.

?d gante?

Pur chasi ng

Av. ?Ejercito? 7?Nacional? 769-A

0
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?Nueva? Granada
11520 Mexico, ?D.F?.
T: (525) 724-8000
F: (525) 724-8381

?0Organi zaci on? ?Soriana?, ?S.A?. de C. V.
?Sori ana- Hi permart?

Pur chasi ng

Al ej andro de ?Rodas? 3102-A
?Cunbres? Sector 8

64610 Monterrey, ?N. L?.
(528) 329-9000

(528) 329-0003

(528) 329-0009

(528) 329-9180

(528) 329-9127

(528) 329-9128

mmmAaaHA

Casa ?Ley?, ?S.A?. de C.V. Casa ?Ley?

Pur chasi ng

?Carr..Int.Nte?. /?Deportiva? Km 1434 ?Hurmaya?
80020 ?Cul i acan?, ?Sinal oa?

T: (5267) 59-1000

T: (5267) 59-1123

F: (5267) 50-5010

F: (5267) 50-5052

?0peradora? ?Conmercial ? ?Mexi cana?
?Comerci al ? ?Mexi cana?

Pur chasi ng

?Fdo?. de Alva ?Ixtixochitl? 27
?Cbrera?

06800 Mexico, ?D.F?.

T. (525) 723-7111

F: (525) 723-7495
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SUPERMARKETS

?Ali mentos? Y ?Despensas? ?Popul ares?
Super ?Maz?

Pur chasi ng

?Calle? 60 ?Norte? No. 205

?Chubur na?

97200 ?Merida?, Yucatan

T: (5299) 81-0510

F: (5299) 81-0553

Aut o Mercado de Las Fuentes
Pur chasi ng
?Presi dente? Cardenas 197 ?Ge?
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Centro
25000 ?Saltillo?, 7?Coahuil a?
T: (52841) 4-2200
T: (52841) 4-2353
F: (52841) 2-4304

?Aut oservi ci 0s? ?Ajusco?, ?S.A?. de C. V.
Centro ?Conercial ? ?Altamra?

Pur chasi ng

Av. San ?Bernabe? 327-B

San ?Jeroni no?

Li di cel10200 Mexico, 7?D.F~.

T: (525) 595-3574

F: (525) 681-8474

Carl os ?Aranmburo?, Sa. de C V.
?Super mer cados? ?Aranburo?

Pur chasi ng

Bl vd. ?Forjadores? de ?B.C. S?. 2910
Adol fo Ruiz ?Cortines?

23040 La Paz, 7?B.C. S?.

T: (52-112) 5-6456

F: (52-112) 5-6470

?Al macenes? de ?Merida? ?Faraon?
Super ?Faraon?

Pur chasi ng

?Call e? 54 No. 515-A x 63 y 65
Centro

97000 ?Merida?, Yucatan

T: (5299) 28-3743

T: (5299) 23-0241

F: (5299) 23-0241

?Aurrera?, ?S.A?. de C. V. (?Superam?)
?Super ama?
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Pur chasi ng

Av. ?Nextengo? 78
Santa Cruz ?Acayucan?
02770 Mexico, ?D.F?.
T: (525) 328-3500

F: (525)328-3556

Aut o ?Servicios? Gutierrez ?Ri zo?
Pur chasi ng

?Constitucion? 136

?Em | i ano? Zapata

48380 Puerto ?Vallarta?, ?Jalisco?
T:. (52-322) 2-222

T:. (52-322) 2-1367
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F: (52322) 2-3265

?Azcunaga? ?Hermanos?, ?S.A?. de C V.
?Azcunaga?

Pur chasi ng

?Gral ?. Pablo ?d ez?. 919 ?Pte?.

San ?Jeroni no?

64640 Monterrey, ?N. L?.

T. (528) 348-1925

F: (528) 348-1926

Central ?Detallista?, ?S.A?. de C V.
?Cal i max?

Pur chasi ng

I gnaci o ?Cononfort? 9351

?Zona? del Rio

22320 Tijuana , ?B.C. N?.

T: (5266) 84-9888

F: (5266) 34-1215

Centro ?Conercial ? ?Californiano?
Centro ?Conercial ? ?Californiano?
Pur chasi ng

| sabel la ?Catolica? 1915

Centro ?A P?. 401

23000 La Paz, ?B.C. S?.

T. (52-112) 2-5877

F: (52-112) 5-3970

F: (52-112) 2-2740

Centro ?Conercial? Vision, ?S.A?. de C V.
Vi si on

Pur chasi ng

Hi dal go 109

Centro

99000 ?Fresnillo?, ?Zacatecas?
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T: (52-493) 2-2555
F: (52-493) 2-1131

?Conerci al ? Ah-Ki m ?Pech?, ?S.A?. de C. V.
Super 10

Pur chasi ng

Av. Ruiz ?Cortines? S/N

Centro

24000 ?Canpeche?, ?Canpeche?

T:. (52-981) 6-7977

F: (52-981) 6-7841

?Conercial ? ?V.H?., ?S.A?. de C. V.
?Conerci al ? ?V. H?.

O
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Pur chasi ng
Bl vd. Luis ?Encinas? y ?Reform?
San Benito
83190 ?Hernosillo?, Sonora
T: (5262) 14-6507
F: (5262) 14-3905

Centro ?Conercial ? ?Col oso? ?Chavena?
?Col 0s0?

Pur chasi ng

Raf ael ?Vel arde? 243

?Zona? Centro

32000 ?Cd?. Juarez Chi huahua

T: (5216) 15-0935

F. (5216) 12-3589

Centro ?Conerci al es? del ?Norte?
La Argentina

Pur chasi ng

?Val entin? Gonez ?Farias? 1610
?Mat anor 0s?

88210 Nuevo Laredo, ?Tamaulipas?
(528) 712-6790

(528) 712-4858

(528) 712-4424

(528) 712-4858

mmad

?Conercial ? Pronto, ?S.A?. de C. V.
Super Kin

Pur chasi ng

?Calle? 56 No. 386 x 41 y 43
Centro

97000 ?Merida?, Yucatan

T: (5299) 24-5000

T. (5299) 24-5287

F: (5299) 24-9418

Page 28



ATTACHE QUERY DETAIL

?Conerci al i zadora? La Bonanza

Super Bonanza

Pur chasi ng

Hi dal go 307

Centro

31500 ?Cd?. ?Cuauhtenoc?, Chi huahua
T: (52-158) 2-4017

T. (52-158) 2-4060

F: (52-158) 2-4017

?Cor porativo? San Di ego, ?S.A?. de ?V.C?.
Bonanza ?Tomasco?, ?Comal cal co?
Pur chasi ng

a
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Bl vd. ?Al dol fo? Ruiz ?Cortines? 902
Bonanza
86030 ?Vill ahernmpsa?, Tabasco
T: (5293) 15-1587
T: (5293) 15-2350
F: (5293) 15-7006
F: (5293) 15-5789

?Economax?, ?S.A?. de C V.

Pur chasi ng

Carr. ?Internacional? Km 5.5
Centro

84000 Nogal es, Sonora

T: (52-631) 3-2439

F: (52-631) 3-1035

?Cel erias? EIl Alba, ?S.A?. de C. V.
Pur chasi ng

Benito Juarez 1042

Centro

91700 ?Veracruz?, ?Veracruz?

T: (5229) 38-1496

T: (5229) 38-1246

F: (5229) 38-5040

?1 mpul sora? ?Conercial? El Cam no

El Cam no

Pur chasi ng

?Gabi no? ?Barreda? 2

Centro

33800 Hi dal go del ?Parrel?, Chihuahua
T:. (52-152) 2- 049

T:. (52-152) 2-7707

F: (52-152) 2-2040

La Luna ?Uni dad? ?Conercial ?
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Pur chasi ng

?Cal z?. de ?Tl al pan? 4355
?Bosques? de ?Tetl aneya?
04730 Mexico, ?D.F?.

T: (525) 606-8480

T: (525) 606-8363

F: (525) 606-6653

?Di stribui dora? ?Sukarne?, ?S.A?. de C. V.
?Sukar ne?

Pur chasi ng

Av. Minich 195-H ?Piso? 2

?Cuauht enoc?

66450 San Nicolas de ?los? Garza, ?N. L?.

0
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T: (528) 376-5510
T: (528) 376-5298
F: (528) 376-7498

?Feni x?, ?S.A?. de ?V.C?.

El ?Feni x?

Pur chasi ng

?Nochebuena? 22

Uni on ?Cbrera? Canp.

94730 Ri o Bl anco, ?Veracruz?
T: (52-272) 7-3411

T. (52-272) 7-3453

F. (52-272) 7-3019

F: (52-272) 7-3455

?G gante? Flenm ng, ?S.A?. de C V.
Pur chasi ng

Av. ?Jardin? 245

T: (525) 724-9000

?Supermart? ?Mas? X ?Menos?

?Tlatilco?

02860 Mexi co, ?D. F?.

T/ F. (525) 556-4934

?Super mer cados? "?Jovel ?"

San Antonio

29250 ?S. Cristobal? de la ?Casas?, ?Chis?.
T/ F. (52-967) 8-1297

?0peradora? ?Futurama?, ?S.A?. de C. V.
del Real, ?Futurama?

Pur chasi ng

Av. ?Cristobal ? Colon 11534
?Conpl ej 0? I ndustri al

31109 Chi huahua, Chi huahua

T: (5214) 81-0202
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T: (5214) 81-0330
F: (5214) 81-0658

?0peradora? ?Merco?, ?S.A?. de C V.
?Mer co?

Pur chasi ng

Av. ?Venusti ano? ?Carranza? 100
Centro

25700 ?Moncl ova?, ?Coahuil a?

T. (52-863) 3-7760

T: (52-863) 3-7708

F: (52-863) 3-7820

F: (52-863) 3-7233

?Pastel erias? ?Elizondo?, ?S.A?. de C. V.

O
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?El i zondo?
Pur chasi ng
Av. ?Ejercito? ?Nacional ? 963
?lrrigacion?
11500 Mexico, ?D.F?.
T: (525) 557-1014
T: (525) 557-1047
F: (525)557-9983

?Rialfer?, ?S. A?. de C V.
?Ri al fer?

Pur chasi ng

Blvd. Diaz ?Ordaz? S/'N
?Lomas? de ?Sayul a?

30740 ?Tapachul a?, ?Chi apas?
(52-962) 5-0622

T: (52-962) 5-0634

T: (52-962) 5-0697

F: (52-962) 5-4843

1

Super Bodega de Cordoba
Super  ?Ahorras?

Pur chasi ng

?Calle? 13 No. 110

Centro

94500 Cordoba, ?Veracruz?
T: (52-271) 6-0899

F. (52-271) 6-0650

?Superastur? Los ?Mdlinos?, ?S.A?. de C. V.
Pur chasi ng

?Revi | | agi gedo? 3219

Centro

91700 ?Veracruz?, ?Veracruz?

T: (5229) 34-4480
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T: (5229) 34-2668
F: (5229) 34-7130

?0per ador a?
?Super mer cados?

?Sunmesa?

Pur chasi ng

?Chabacano? 43 ?Asturias?
06850 Mexico, ?D.F?.

T: (525) 740-4955

T: (525) 740-8307

F: (525) 740-4601

Pl aza ?Col oso?, ?S.A?. de C V.
S- Mart

O
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Pur chasi ng
Av. Lopez ?Mateos? ?Sur? 2125
?Ref orma?
32380 ?Cd?. Juarez, Chihuahua
T: (5216) 161061
F: (5216) 131080

Smart & Final ?Noroeste?, ?S.A?. de C V.
Smart & Final

Pur chasi ng

I gnaci o ?Cononfort? 9351

?Zona? del Rio

22320 Tijuana, ?B.C. N?.

T. (5266) 84-9888

F. (5266) 34-1215

Super San Franci sco de ?Asis?
Super San Franci sco de ?Asis?
Pur chasi ng

?Calle? 21 No. 130-A x 32 y 34
?Buenavi st a?

97127 ?Merida?, Yucatan

T: (5299) 44-5444

T: (5299) 44-5455

F: (5299) 44-5448

F: (5299) 44-5478

?Supertiendas? ?Moddel 0?, ?S.A?. de C. V.
Pur chasi ng

?Estadi 0? y ?Privada? Rosas

?Petrol era?

89110 7?Tanpi co?, ?Tamaul i pas?

T: (5212) 13-3560

F: (5212) 13-3089
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?Ti enda? de ?Descuento? ?Arteli?
?Arteli ?

Pur chasi ng

Av. Victoria 209 esq. Av. 'B
Aur or a

T: (5212) 17-0127

F: (5212) 17-0130

?Ti endas? de ?Aut oservicio? de ?Poanas? ?Sunerce?
Pur chasi ng

Francisco |. ?Madero? 501

Centro

34800 Villa Union, Durango

T:. (52-186) 7-0156

T. (52-186) 7-0250

O
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F: (52-186) 7-0250

?Ti endas? ?Gran' d?, ?S.A?. de C V.
?Gran' d?

Pur chasi ng

?Cristobal ? Colon 701 ?Nte?.
Centro

87000 ?Cd?. Victoria, ?Tanaulipas?
T: (52-131) 6-5000

T: (52-131) 6-5001

T: (52-131) 6-5002

F: (52-131) 6-5412

Bodegas ?Aurrera?, ?S.A?. de C. V. (Bodega)
Bodega ?Aurrera?

Pur chasi ng

Av. ?Nextengo? 78

Santa Cruz ?Acuyucan?

02770 Mexico, ?D.F?.

T: (525) 328-3500

F: (525) 328-3556

El ?Chorro?, ?S.A?. de C. V.
?Si xpack?

Pur chasi ng

Bl vd. Adolfo L. ?Mateos? 4000
?Uni ver si dad?

89336 ?Tanpi co?, ?Tanaul i pas?
T: (5212) 15-4248

T: (5212) 15-4264

F: (5212) 15-5416

?Ti endas? ?Chedraui ?, ?S.A?. de C V.

?Chedr aui ?
Pur chasi ng
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?Priv. Antoni 0? ?Chedraui ? ?Caranf? ?SN?
?Enci nal ?

91180 ?Xal apa?, ?Veracruz?

T: (5228) 14-4700

F: (5228) 14-4896

?Ti endas? ?Garces?, ?S.A?. de C. V.
Super ?Konpras?, ?Garces?

Pur chasi ng

?Paseo? ?Tol locan? 312 ?Ote?
Val | e Verde

50140 ?Toluca?, Edo. de Mexico

T. (52-721) 2-8661

T:. (52-721) 2-8411

T:. (52-721) 2-8403

O
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F: (52-721) 7-8229

?Uni dad? ?Conercial ? De ?Todo?
De ?Todo?

Pur chasi ng

San Francisco 1621

Del Valle

03100 Mexico, ?D.F?.

T: (525) 534-8100

F: (525) 524-1280

Bodega ?d gante?, ?S.A?. de C V.
Bodega ?G gante?

Pur chasi ng

Av. ?Jardin? 245

?Tlatil co?

02860 Mexico, ?D.F?.

T: (525) 724-9000

F: (525) 556-4934

?0per adora? ?Comercial ? ?Mexi cana?
Bodega ?Conerci al ? ?Mexi cana?

Pur chasi ng

?Fdo?. de Alva ?Ixtlixochitl? 27
?Cbrera?

06800 Mexico, ?D.F?.

T:. (525) 723-7111

F: (525) 723-7495

CONVENI ENCE
7- El even Mexico, ?S.A?. de C V.
7- El even

Pur chasi ng
Av. Munich 195 ?Letra? "B"
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?Cuauht enoc?

66450 San Nicolas de ?los? Garza, ?N.L~?.
T: (528) 372-1572

T: (528) 376-4081

F. (528) 376-2171

?Ti endas? de ?Conveni enci a? ?Pri mher?
12 + 12 ?Servi pl us?

Pur chasi ng

Roma 1 y Versailles

Juar ez

06600 Mexico, ?D.F?.

T. (525) 566-0053

F: (525) 566-0164

?Cadena? ?Conercial ? ?0xx0?, ?S.A?. de C. V.

O
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LI ST OF CONTACTS

?20xx07?

Pur chasi ng

Edi son 1235 ?Nte?.

?Tal | eres?

64480 Monterrey, ?N. L?.

T: (528) 347-0202

T: (528) 333-7030

F: (528) 347-1004

F: (528) 333-7318

END OF REPORT
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