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INTRODUCTION

“Knowledge is of two kinds. We know a subject ourselves, or we know where we can
find information upon it.” (Samuel Johnson, 1709-1784)

The Internet is like a gold mine: it contains many precious treasures. Data on countries,
markets, industries, companies, products and other marketing and useful information is freely
available. However, the challenge is to locate these resources!

The Internet is an excellent tool to perform your international market research. It is a very
good start for your desk research. You can find for example trade statistics, market studies,
clients in the EU, product information, quality demands and even tools to translate texts or
websites! In practice, websites of trade associations contain very good information on a
particular sector. At the same time, the internet can be used to locate experts in your industry
in the target country. You could do some primary research by approaching these experts -like
consultants, importers, agents and representatives of trade associations- by mail or telephone
to ask them for their opinion. The Internet can make you rich in market knowledge!

This manual helps you digging for gold on the Internet. You will learn how to find websites,
databases, information providers and other useful resources. It is a framework which you can
use as your personal internet manual. It contains the most important internet definitions, tips
on how to search the Internet effectively, explanations about search engines and some very
useful websites. These are general websites, offering you access to marketing data on all EU-
countries. They are the starting point for your information search on EU-markets.

This manual has been compiled by searching the Internet, by using the internal sources of the
CBI and by contacting some information providers such as industry associations, trade
promotion organisations, governments and trade journals.

Chapter 1 will give you an overview of the basic principles of the internet, including an
explanation on the browser Internet Explorer. In chapter 2 you will find the most relevant
searching tools and tips and tricks on how to use them well. The best search engine at the
moment is Google, which will be the subject of chapter 3. Some practical tips like making use
of Favorites can be found in chapter 4. Finally, chapter 5 will conclude with some very useful
websites providing access to marketing information on all EU-countries: market information,
business directories, information resources and more.

We wish you good digging!
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1 THE INTERNET

“Amazing what you can learn through the Internet”

Mr Dieterich of Orga Schiedam (the Netherlands): "On the Internet, | found the whole market,
the suppliers, the customers, prices. In short, everything could be found on the internet.”
(Source: Fenedexpress)

The above shows the value of Internet in daily practice. It has turned out to be an extra source
of information, which also contains data for very specific products and markets. In the above
case a complete branch report and contacts in the target market could only be established
through the use of the Internet!

Below we give a short explanation of the basic applications of the Internet which you will find
during your search on the Internet. It concerns common and often used terms which will form
your basic vocabulary. The description of the browser Internet Explorer will conclude this
chapter.

1.1 Definitions

The Internet is a network of millions of computers which are connected throughout the world.
You can find information there, but also pictures and even live radio is one of the possibilities.
The Web consists of a huge number of documents which are stored in all these connected
computers. Most websites are commercial ones, a small part consists of scientific sites. Below,
the most common terms are described by means of an example.

5
' — )
1 2 3 a4

http:/Z/www.cbi.nl/

1- http://

2- Www

3- domain name
4- top level domain
5- URL

Ad 1) HyperText Transfer Protocol (http)
Hypertext is actually the language in which the web pages are written. Due to this hypertext, it
is possible to connect several documents.

Ad 2) World Wide Web (WWW)

The billions of documents which form the Internet are joined under one name through the
World Wide Web. The Web connects all pages by means of ‘invisible wires’ and makes it
possible to go from one page to another (to surf). These pages are accessible for everybody
around the world with the Internet software (browser) of, for example, Netscape and
Microsoft. With these browsers, the most relevant information is found.

Ad 3) Domain name

You can obtain your own ‘street’ on the Internet by the use of a domain name. In combination
with the suffix, this name forms a unique identification and can only be used once. Examples
of well-known domain names are cbi.nl and cnn.com.
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Ad 4) Top Level Domain name (TLD)

The suffix of an Internet address (.nl or .net) is the so called Top Level Domain name and
often gives an idea of the nature of the site. A .com is a commercial company, a .net a service
provider, an .org a non-profit organisation and a .gov a government agency.

The Top Level Domain name also gives information on the origin of the site. The following top-
level domain names are mainly used in the United States:

.org = non-profit organisation
.gov = organisation of the American government
.com = commercial companies, international

A two character country code is also often used to describe a domain. Some examples are:

.de = Germany

fr = France

.uk = Great Britain

.nl = The Netherlands
Ad 5) URL

A Uniform Resource Locator (URL) can be compared with the combination of street, postal
code and house number. An example of a URL within WWW is http://www.cbi.nl.

Homepages and websites
The whole set of information that a person or an organisation puts on the Web is called a
website. The entrance or the starting point of the website is called the homepage.

More internet information
The English website http://whatis.com explains more than 2,000 concepts and contains over
12,000 references to related subjects.

1.2 Browsers

A browser is the most important tool to view the pages on the Internet and to ‘surf through
the net. You can perform multiple tasks with the help of a browser: you can search for
websites and documents, construct web pages and read e-mail. The best known browser is
Internet Explorer. This browser is commonly used within many organisations and is treated
below.

1.2.1 Internet Explorer

When you start Internet Explorer on your computer, the main screen of the program will
appear. This main window has many parts, which are described in detail below. The "Title Bar"
at the very top of the window tells you what the title is of the page you are viewing. The "Title
Bar" will also tell you what Internet Explorer application is currently active.

Figure 1.1 Title Bar
) CBI - Microsoft Internet Explorer

Immediately under the "Title Bar" you will find the "Main Menu Bar". This bar has many
different sub-menus which control all options, functions, and commands for the entire Internet
Explorer program. Some of the browsing controls can also be found in these sub-menus.

Figure 1.2 Menu Bar

File Edit Miew Favorites Tools  Help -;'f

Below this menu is the "Internet Explorer Toolbar". This toolbar contains the most frequently
used commands and all the browsing functions. (See the next section for more details)
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Figure 1.3 Tool Bar
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The main toolbar is composed of useful buttons. Each of these buttons has a different function
and purpose in Internet Explorer. The buttons that are most frequently used will each be
discussed in the following sections.

Back
This button will take you back to whatever document you were previously viewing. Pressing it
immediately takes you back one document. If you have browsed many pages, or are well into
a multi-page document, pressing it repeatedly will continue to let you go back one page at a
time.

Forward

This button will take you forward to the next document if you have previously browsed
multiple page documents and then returned to the page you are currently viewing. You can
move forward until you reach the last page that you had browsed.

Stop
The stop button stops ANY current operations by Internet Explorer. It will stop any type of file
from loading. It can also be used to stop animations from continuing once a page is loaded.

Refresh
This button will reload the current document that you are viewing. It is useful if the page
updates very frequently so that you can view these changes as soon as they are available.

Home
This button will return you to the page you have selected as the default start-up page for
Internet Explorer.

Search
This button will take you to the page you have selected as the default Web search page for
Internet Explorer.

Favorites

This button will open the Favorites menu. You can choose a favorite that you wish delete from
the list, add a favorite to the list, or organise your favorites from this menu. See chapter 4.2
as well.

History
Internet Explorer keeps close track of your surf actions. In the map History you will find
exactly which pages you have visited

Print
The print button will bring up a Print dialog box. In the box you can decide if you would like to
print the contents of the page you are viewing and how many pages you wish to print.

Below the toolbar is the "Address Bar". This will tell you the exact location of the page you are
currently viewing. You can also type a web address directly into this bar and then press enter
to go to that site.

Figure 1.4 Addressbar
Eddress gﬁ hktp: v, chi.nl i =
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Underneath the "Address Bar" is the "Main Browser Window". This window will display all of the
information that is located at the Web site you are currently visiting. Any text, images, movies,
animation, links, or any other application files will be shown in this window. The scroll bars
located on the right side and on the bottom of this window allow you to continue viewing the
page you are visiting, when the page is too large to fit into your screen.

Figure 1.5 Main window
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At the very bottom of the page is the "Status Bar". This bar tells you what the progress of the
browser is while it downloads files to the page, where links go to when you move over them,
whether or not a document is secure, and any other information that the program feels is
necessary for you to know.

Figure 1.6 Status bar
@Dnne
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2 SEARCHING

According to a research of Bright Planet (USA), the Internet contains more than 550 billion
web pages. Where in this jungle of billions of web pages can you find the pages that are
relevant for you? By following an efficient search strategy you can find more relevant
information more quickly. In the following paragraphs, we give you four steps to enable you to
search on the Internet with more focus.

1) Determination of information need (paragraph 2.1);
2) Choice of the resources to be used (paragraph 2.2);
3) Choice of the search language (paragraph 2.3);

4) Judging and evaluating the result (paragraph 2.4).

2.1 Information need

Given the size of the Internet, it is of the utmost importance that you precisely determine what
you are looking for before you start any search. This way, you will avoid a search result with too
much irrelevant data. Asking the right questions is essential on the Internet. So, much of the final
result can be determined beforehand. Searching on the Internet starts with the determination of
the information need and a definition of the problem. Concrete definitions and a good limitation of
the subject are very important in a research that makes use of the Internet.

Let us give an example. An exporter from South Africa wants to sell flowers in Germany and
wants to investigate what this market looks like. The information need of this company consists of
flowers and Germany. However, these subjects are not clear enough. If we search with these two
words, the report ‘The market for ornamental products in Germany’ will not be found, although
we know that there is enough information to be found on this subject. Therefore, it is important
to determine a number of search terms for each subject which describe the subject more
effectively. Search terms for the subject ‘flowers’ can be for example: flowers, cut flowers,
horticulture and/or floriculture. You can broaden the term Germany with, for example, Europe.
Other search terms can be translations of these terms in German, French and/or Spanish, as the
Internet does not automatically translate these terms. The most common language on the
Internet is English, but local information is often given in the language of the country.

2.2 Resources

You can find Internet pages by typing the correct internet address. This requires the precise
Internet address, like for example http://www.cbi.nl. A user, however, does not know beforehand
where the exact information can be found. Fortunately, there are several resources to find out
where the information is discussed. In the following subparagraphs, the following resources will
be clarified:

1.search engines;

2.portals and directories;

3.searching by the feel of it and links;

4.databases;

5. malil to relevant organisations/associations.

2.2.1 Search engines

These are programs on the Internet where a computer can be consulted which maps out many
files on the Internet. When you type a keyword or phrase, a list of Internet addresses will appear
in which the that word or phrase is used. The documents that you have found, however, do not
always have the entered search term as their main subject. The list contains all documents in
which the word is used. Therefore, there is certainly a chance that also irrelevant documents are
found. To prevent this, you need to make your search term as specific and concrete as possible.
The search engine searches through the entire web for words and/or word combinations. The
search engine is a robot and thus needs clear instructions from the user!
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The results often vary per search engine. The reason for this is that search engines use different
techniques and may also differ in their search areas. The ‘perfect’ search engine has yet to be
made.

The Dbest-known and most used search engine at this moment is Google
(http://www.google.com), see figure 2.1. More information on Google can be found in chapter
3.1.

Figure 2.1 Search engine Google
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Tip: make use of more than one search engine

No search engine indexes all the sites on the Web. If the result of a quest in one particular
search engine is not satisfactory, then search in at least one more search engine. Search
engines change from day to day. Choose two or three engines with which you prefer to work
and learn how they work.

2.2.2 Directories and portals

Directories (or indexes) and portals are partly comparable with the telephone dictionary. These
databases are not composed by a robot but by humans. These ‘cyber editors’ judge the
different websites per subject and categorise these. The advantage of this way of composing
the database is that they are composed and chosen by experts who have the knowledge of the
subject concerned. This way, the ‘electronic card trays’ or web guides are created, which are to
be searched like a tree with many branches. The references are hierarchically built; they start
with the so-called trunk of the tree and run to the leaf. For example, an index for Italian
magazines looks as follows:

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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Ad 1) Diretories

Scheme 2.1 Example of structure of directory Yahoo (http://www.yvahoo.com)
0 Regional
o0 U.S. States

0 Regions

o Countries
o lIreland
o lIsrael
o ltaly

o Arts and Humanities

0 Business and Economy
o Finance and Investment
o Labour@
o0 Magazines

Also refer to figure 2.2.
Figure 2.2 Yahoo director
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Beside following subdirectories, you can also start a search here by means of a catchword.
Contrary to using a search engine, this search action only takes place within the directory!
Some other well-known directories are About.com (http://www.about.com/) and International
Information Systems (http://reenic.utexas.edu/), which is recommended to every exporter.

Ad 2) Portals

Portals are entry gates to several subjects on the Internet, with fewer branches than
directories. A very useful portal in the field of international trade is the website
http://www.fita.org. It features a comprehensive searchable database with links to thousands
of websites about international trade. As an example, the following selection can be made:

1. ‘Really useful links’, followed by

2. ‘Business Directories and Trade Information’, then hit

3. ‘Industry Specific Directories' and then choose a product, e.g.

4. ‘Textiles and Apparel Directories’

Here a number of websites are given about only the chosen product, e.g. trade associations
and/or marketplaces. These can be used to find market information, prices, manufacturers,
traders, processors, market demands and so on. Refer to figure 2.3.
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Figure 2.3 Portal FITA
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Some more examples of very useful portals include:

1 Leathernet - http://www.leathernet.com/
All about leather: markets, news, production data, prices.

2 Fruitnet - http://www.fruitnet.com/
All about fruit and other fresh produce: data & statistics, links to companies (‘fruit logistica
virtual marketplace’), market prices and much more.

3 Fis (Fish Information & Services) - http://www.fis.com/
All about fish: market reports, prices & company information.

4 Governments on the WWW - http://www.gksoft.com/govt/en/
This page has arranged many internet addresses of governmental organizations per category.

2.2.3 Searching on intuition and by means of links

Searching on intuition

in addition to using ‘traditional’ attributes, do not forget your own intuition. By giving in the
name of a product or organisation in combination with the most probable extension, you may
already be composing a correct internet address. Suppose you are searching for Heineken’s
site, you may try http://www, followed by the name ‘Heineken’ and .nl because it is a Dutch

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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company. This leads to http://www.heineken.nl. Sometimes you are assisted while searching
the web on intuition.

Links

Websites often contain references (‘links’) to other pages. Links on a good site more than once
form a good starting point for a search on the internet. From the site you found in this way,
you can link further and in this way the ‘snow ball’ continues.

2.2.4 Databases (Invisible Web)

The internet contains a large number of databases that is not found by search engines. Should
all these be counted, then the Internet might be 500 times (1) as large as it is now. These
databases may contain statistics, but also market reports, articles and address details of
various institutions. The databases have in common that they are part of an internal
searchable part of a website. By giving in a keyword in the internal search engine you can find
the desired documents. Therefore, general search engines cannot index the databases, which
makes them ‘invisible’. From this phenomenon the term ‘Invisible Web’ is derived. (see figure
2.4).

LSIREATE

TWIh

WEE

Source: Bright Planet http://www.brightplanet.com

It is the information of the non-visible part of the internet that is very valuable and of a good
quality. It often concerns information of governments and /or universities. By knowing a
number of Internet sites where these databases can be found, you will have access to ‘the
Invisible Web’. An example of a website with valuable databases is
http://www.fas.usda.gov/scriptgw/attacherep/default.asp (figure 2.5) where many market and
product reports can be selected. There are many more; these will be explained in more detalil
among other sites in chapter 5.
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Figure 2.5 Database Attaché reports FAS Online
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2.3 Search language

In some cases it may be important for your search action to use the search language ‘Boolean
Logic’ in which search words can be combined. The Boolean Logic can be used in some search
engines, but also in other search functions within a web page. By using specific Boolean words,
search assignments (queries) can be formulated. Below you will find a short overview of the most
important words:

AND or ‘+’

Both words or sentence elements have to occur in the document that is searched..
Example: flowers AND Germany or +flowers +Germany

OR or ‘space bar’

At least one of the terms has to occur in the results.

Example: flowers OR Germany or flowers Germany

AND NOT or ‘NOT’

This query indicates that the searched word must not occur in a document.

The query flowers AND NOT cut flowers indicates that the computer has to search documents in
which the word ‘flowers’ must occur, but the word ‘cut flowers’ must not.

NEAR

The key words should be close to each other, with a maximum of ten words between them. This
increases the chance of a connection between the two words.

For example: ‘flowers’ NEAR ‘Germany’ indicates that the word ‘flowers’ should be close to
‘Germany’.

Brackets ‘()’
In order to be able to combine extensive Boolean search queries, you can use brackets.
The following query is an example of this: (bulbs OR tulips) NEAR (market OR consumption)

Entire phrase
All pages which contain this entire text are shown. Do not forget the quotation marks.
For example: “the flower production in Germany"

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer

Page 13 of 49



@T MANU@#}: D‘ IxG.
k;, _ (™Y

i

A n:i!iﬁ{

Wildcard

The position of the punctuation mark for the wildcard needs to correspond with the position of
the terms in the results that you want.

For example: ‘flower*’ gives results for flower, but will also find flower bulb, flowers and flower
market.: the asterisk is on the right-hand side of ‘flower’ and so are the extra words in the
result.

Combining search queries

All the search words mentioned above can also be combined, due to which the chance of
finding relevant pages increases and the total number of results found decreases. The query
‘Germany’, for example, will lead to 16,6 million hits (May 2003), while ‘Germany flowers’ only
results in 522,000 hits. Experience learns that the combination of three or four key words in
general already leads to good results. While combining search words it is wise to put the most
important subject first, as many search engines arrange the hits on first search word.

Before using these mentioned search languages, make sure that the search engine you are
using requires this way of searching. With Google, for example, it is not necessary to use these
languages. Each search engine has a ‘help’ function where you can find how to search with it.
It is therefore really recommended to verify this help function (refer to section 3.3).

2.4 Judging and evaluating

It will be clear to you now that there is no unambiguous way to search for information on the
internet. The desired result often will be reached by using a combination of methods and
means. When the result eventually has been reached, the question may arise to what extent
the data found will be good and trustworthy. Below you will find a number of tips and
suggestions that may help you on your search quest:

Judging a Web page

In which way can you see whether the results found are trustworthy? An apt and logical
question. There is a number of tools, which may be used for this.

Ad a) Authority

. Is it clear who the writer is and what his status is?

. Is it a commercial, personal, governmental or academic website?

By means of the Top Level Domain name the trustworthiness of a site can often be
determined. A governmental institution (.gov) can be considered to have good sources, as may
non-profit organisations (.org). The presence of an address and telephone number also gives
an indication of the trustworthiness of the site and the organisation behind it.

Ad b) Content
. Is the text of the site written correctly?
. Is the information of the site good and accurately documented?

Ad c¢) Update
. Does the page indicate when it was changed for the last time? Is the page outdated?

Evaluating

After a search query has been given, the results will appear on the screen within a few seconds.
Often a summary already indicates whether the document found contains the desired information.
Searching with a search engine often gives you an endless list of results. However, as long as the
best results are listed on top, this does not really matter. In most cases this will be the fact.
Especially in the beginning it is not always so easy to find relevant results. For this reason it is
important that you continuously think up new search words which describe the subject. In some

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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cases it may be worthwhile to take over words from documents you already found and to use
these as a search query. When this search does not lead to the desired results there are various
possibilities, like combining key words again, formulating new search queries or using another
search engine.

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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3 SEARCH ENGINES

Each search engine has its own methods and techniques to look for the most relevant hits.
Therefore, for each search engine and each subject the results may vary. This is caused by the
fact that each search engine has:

Its own system to gather sites and fill the database

Its own system to organize the site in the database

Its own way for searching in a database

Its own way determining relevance and presentation

Therefore, we recommend that you learn how to work with a number of search engines and
how to use their possibilities in the most optimal way. We advise you, partly from our own
experience, to start with Google. This search engine will be explained extensively in this
paragraph. An overview site for search engines, Whitelines, will be explained in paragraph 3.2.
On this site you will find overviews of specific search engines, while background information is
also available. A similar site, Whitelines, will also be discussed in this paragraph. Paragraph 3.3
discusses the importance of the help function of search engines.

3.1 Google

Quotation inventor of Google:

"Google is a wonderful example of what may happen in the future. Our system contains more
knowledge than any living creature. But what the future will be like, 1 have no clue. In the
search window of Google | gave in ‘future of the internet’ hoping that I would find a ready
answer. But it did not work. So | guess we will have to continue working on Google.”

(source: http://www.ad.nl, ‘the success of Google’)

The biggest search robot of this moment is Google (http://www.google.com). This section
gives you some specific tools to optimise your skKills for this search engine.

Combining queries in Google is simple: you do not have to use Boolean operators. More than
one keyword is already seen as a combination. A ‘+’ or ‘AND’ command is not necessary. Tip:
in order to save the results while opening the sites found, you can click on ‘open search results
in a new window’ under ‘preferences’ and then save these preferences by clicking the button
‘save preferences’.

Advanced Search

With the "Advanced Search" option you will be able to search more directly. This function is
given in the form of a ‘scroll-down menu’. The AND and OR functions have been replaced by a
menu that the user can click on. Refer to figure 3.1

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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Figure 3.1 Advanced search through ‘scroll-down menu’ of Google

/3 Google Advanced Search - Microsoft Internet Explorer O] x|
J Bestand Bewerken Beeld Favorieten  Extra  Help | :,’
. N .\ Y _ln'_ -
J G'v'onge Ml =7 B \ﬂ |EL| |~ ! Zaeken \:_,/\\./ Favaristen e} ‘ T _J EI
J.ﬁ.c_lres Iﬁj htkp: ffvsw, google. nlfadvanced_searchzhl=en j Ga naar
-

GO ngle Advanced Search Advanced Search Tips | About Google
10 results j Google Search

with all of the words

Find results I
with the exact phrase |
with at least one of the words I
without the waords | |
Language Return pages written in |an},r language j
File Format Im return results of the file format | any format [ |
Date Returm web pages updated in the Ianytime 'l
Occurrences Return results where my terms occur |anywhere in the page j
Domain Im return results from the site ar domain Ie.g. google com, org More info
Usage Rights Return results that are L;s:eﬂ:;i:d by license j
SafeSearch & Nofiltering © Filter using SafeSearch =
[&] ceresd l_l_l_l_’_|ﬂ Internet v

With this menu you can:

Do a single word search
Do an exact phrase search
Do a topic search

Use alternative terms

Add another term

Specify a domain

Exclude a term, and more

NogkwNE

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer

Page 17 of 49



Ad 1) Single word search
Type ‘medical’ in the Find results with all of the words box, then click on the Google Search

button.

Find results

Language
File Format
Date

Occurrences

Domain

Usage Rights

SafeSearch

with all of the waords

Imedical

10 results j| Google Search |

with the exact phrase |

with at least one of the wards |

without the words |

Return pages written in

IOM}’ 'I return results of the file format

Return web pages updated in the

Return results where my terms occur

IOM}’ 'I return results frorm the site or dormain I

Return results that are

|an3,r language j
|an3,r farmat j

Ianytime 'I

|anywhere in the page j

e.q. google.corn, .org More info

Inut filtered by license j
Move info

& Mo filtering © Filter using SafeSearch

The first 10 results (Web pages) will be presented (although in this image the page has been
truncated). At the top of the list the number of separate Web pages retrieved is displayed (in
this case almost 900 million!). Search terms are highlighted (in bold text):

%} medical - Google Search - Microsoft Internet Explorer o [m] |
J Bestand Eewerken EBeeld Favorieten Extra  Help | ;',"
. L] = n "
J O'\forige - _) - \ﬂ lELI _'_\J ‘ ya | Zoeken “;\7 Favorieten é-‘{ ke E
J.D.c_lres Iﬂj http: v, google, comfsearch?hl=en&lr=Ra=medical j Ga naar
Sign in 2
Web |mages Groups PMNews Froogle Local more »

GO L)g[e |medical search term

entered

Search Advanced Search
Freferences
number of
search results

Web

Results 1- 10 of about 897,000,000 for medical [definition]. (0.1 seconds)

title and link

Or-line Medical Dictionary te website

Searchable dictionary created by Dr. Graham Dark. description of website

cancerweb ncl ac.ukfomd/ - Similar pages
address of website

MedlinePlus: Medical Encyclopedia

The ADAM Medical Encyclopedia includes over 4000 articles about diseases ... It also
contains an extensive library of medical photographs and illustrations. ...
wary.nlm.nih. gow/medlineplusfencyclopedia.html - 19k - Cached - Similar pages

Sponsored Links

Medical

Flanning a Career in Medicine?
Explore all the Possibilities
wwwy. CollegeBoard. com

Find medical

MedlinePIlus Health Information from the Mational Library of Medicine

Get Info for medical
From 14 Search Engines in 1

Medical Encyclopedia Includes pictures and diagrams. Dictionary Spellings and definitions of
medical words. Mews Health Mews from the past 30 days ...
medlineplus. gow - 24k - 21 Jan 2006 - Cached - Similar pages

WebMD - Better Information. Better Health.

All; Mewes;, Medical Reference; Experts; Community. Mare on the WebMD redesign. All;
Mews, Medical Reference; Experts; Community. Today's Mews ...
wews webrnd. cormd - 101k - 21 Jan 2006 - Cached - Simnilar pages

ey, info, comm

Medical Simulation Center
Sirmulation training for improving
patient safety and quality of care
iy, S, 0rg. il

€l

Medical Imading hd
A

l_ l_ l_ l_ l_ | Internet

Fortunately, Google lists the results in such a way that those that are likely to contain quality,
information on the search topic appear at the top of the list. Each retrieved page is ranked,
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URL: www.cbi.nl

Contact: marketinfo@cbi.nl

www.cbi.nl/disclaimer

Page 18 of 49



\[€

ORT MANUAL: D

relative to the others in the result, according to the number of links other sites have made to
it. On the basis that the more other Web authors link to a particular site, the higher its
perceived quality (in terms of design and content), this ranking is a useful indicator of relative

site quality. But remember, the ranking of results is only a guide - you still need to scroll
through and evaluate the top ranked results for relevance and quality.

Note also that quality sites will tend to link to other potentially relevant sites of a similar
standard, so a small number of the top ranking sites can potentially lead to a much expanded
pool of useful information.

Ad 2) Exact phrase search
There are two ways of phrase searching. Type the phrase in the Find results with the exact
phrase box:

with all of the words |

|1Elresults j| Google Search I

Find results
with the exact phrase |meu:|iu:a| devices
with at least one of the wards |
without the words I
Language Return pages written in |an3,r language j
File Format IOM}’ 'I return results of the file format |an3,r format =
Date Return web pages updated in the Ianytime 'I
Occurrences Return results where my terms occur Ianywhere in the page j
Domain IOHW 'I return results fram the site ar domain | 3
e.q. google.com, .org More info
Usage Rights Return results that are |not ﬂlltered by license j
Move info
SafeSearch & Mofiltering © Filter using SafeSearch

OR type the phrase in quotation marks in the Find results with all of the words box:

with all of the waords I"medical devices"

[10 resutts j| Google Search |

Find results
with the exact phrase I
with at least one of the words I
without the wards |
Language Return pages written in Iany language j

File Format

IO”|}’ :'I return results of the file format

[

Iany format

Date Return web pages updated in the Ianytime 'I
Occurrences Return results where my terms occur |anywhere in the page j
Domain Only = ret It from the sit d i I
I ¥ I return results from the site or domain e, google. com, .org More info
Usage Rights Return results that are Inut ﬁl.tered by license j
Move info
SafeSearch ' Nofiltering ¢ Filter using SafeSearch
Source: CBI = URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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Result of either of the exact phrase searches (13.5 million pages):

"medical devices” - Google Search - Microsoft Internet Explorer o ] |

5 . = - -
JOVDrige - _J L2 \ﬂ |EL| _'_‘J ‘ . | Zoeken \;\? Favarieten @{ T i E|

J.ﬁ.c_lres Iféj http:,l',l'www.google.com,l'search?as_q=°fo22medical+devices%22&num=1El&hl=en&btnG=G00gIe+Search&as_e|3q=&as_0q=&as_eq=&j Ga naar

N

J Bestand  Bewerken Beeld Fawvorieten  Extra  Help

-

Sign in =
Web |mages Groups Pews Froogle Local  more »

. " . . " Adwanced Search
GO L)g[e | medical devices Search | Erforne

Web Results 1- 10 of ahot 13,5I]I],I]I]I]i:|r "medical devices". (0.51 seconds)

Euy Medical Device Req. Sponsared Links Sponsored Links
weaty arsmmedica. com Most Complete Dir. For Med. Dey. 55,000 Med. Prod. & 13,000 . A
Mg ¥ 150 13485 Medical Devices

- - Camply with 150 13485:2003 & FDA
Medical DEVIC.ES Europe ; ; ; {21 CFR 820} in one documentation
wiarw klaasconsulting.com  Entering ar developing new markets? Use us to succeed in WY, AGARTESS. COM

your business
Software Solutions

MHRA — Medicines and Healthcars products Requlatory Agency - Home Software Developrment far

page Science and Engineering

The MHRA combines responsibilities of former medicines control and medical devices whn aithen-sci.co.uk

agencies, ensuring that all medicines on the UK market meet appropriate ...

iy mihira. gov ukd - 35k - 21 Jan 2006 - Cached - Similar pages Pumps - Peristaltic
hWanufacturers and designers of OEM

S Food and Drug Administration - Center for Devices and .. peristaltic purnps plimin to S0m3/hr

Consumer infarmation - Medical Devices in emergency situations - FDA & You Mewsletter - s watsan-marlow. cam

Maturity Health Matters - Recent device approvals ...

wory fla. govicdrhs - 26k - Cached - Similar pages ce marking |
|:§'| go ko v, klaasconsulting. com I_ l_ l_ I_ l_ |Q Internet 5

Ad 3) Topic search

We can now try a search on a topic: a market study about medical devices in Europe. As there

are two phrases, the search terms can be entered in several different ways. Like this:

with all of the words [*market study" Europe [10 results =] | Google Search |

Find results

with the exact phrase Imedical devices

with at least one of the words I

without the words |

Language Return pages written in Iany language j

File Format |On|}r 'I retum results of the file farmat |any format =l

Date Return web pages updated in the Ianytime 'I

Occurrences Return results where my terms occur |anywhere in the page j

Domain IOnIy 'I return results fram the site or domain I .
e, google. comm, org Mare infa

Usage Rights Return results that are Inut ﬁl.tered by license j
Move info

SafeSearch ' Nofiltering ¢ Filter using SafeSearch

The retrieved pages will each include all of the terms entered. In this case, 907 results remain.

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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Ad 4) Alternative terms

Suppose that the search topic was ‘a market study on medical devices in Europe’. It may be
useful to widen the search to also retrieve pages that include the word "EU". Enter the
alternative terms in Find results with any of the words:

with all of the wards market stud - Google Search
Find results I M |1E| results J | 2 I
with the exact phrase Imedical devices
with at least one of the words IEumpe EU
without the words I
Language Return pages written in Iany language j
File Format |On|}r 'I retum results of the file farmat |any format =l
Date Return web pages updated in the Ianytime 'I
Occurrences Return results where my terms occur |anywhere in the page j
Domain IOnIy 'I return results fram the site or domain I .
e.q. google.com, .org More info
Usage Rights Return results that are |not ﬂlltered by license j
Move info

SafeSearch ' Nofiltering ¢ Filter using SafeSearch

This search will find pages containing both of the terms "market and/or study"” and "medical
devices" and also either the word "Europe" or "EU". (Pages that include all five terms will also
be retrieved).

Modifying a search

Looking at the numbers of results obtained so far we can end up with very large numbers of
sites. Given its vastness, retrieving too many results of varying relevance and quality can be
more of a problem when searching the Internet than too few results. This section presents
some of the most useful ways for narrowing down or focusing a search using Google Advanced
Search. The specific techniques are:

. adding another term
. specifying a domain
. specifying a date

. excluding a term

Ad 5) Adding another term
Focus on a specific aspect of the topic by including a relevant term in, for example:
. A market study on medical devices in European importers

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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with all of the words [rnarket study” Europe importer |1E| results v) | Google Search I

Find results
with the exact phrase Imedical devices
with at least one of the words I
without the words I
Language Return pages written in Iany language j

File Format j

IO”|}’ :'I return results of the file format

Iany format

Date Return web pages updated in the Ianytime 'I

Occurrences Return results where my terms occur |anywhere in the page j

Domain IOnIy 'I return results fram the site or domain Ie_g. google com, _org More info

Usage Rights Return results that are |not ﬂlltered by license j
More info

SafeSearch ' Nofiltering ¢ Filter using SafeSearch

Only those pages from the original search that also contain the word "importer" are presented.
Result: 602 results (January 2006).

Ad 6) Specifying a domain

In its simplest form, the Internet address (URL) of a site classifies it as belonging to a
particular type of organisation, and (generally) by country of origin. This information specifies
the domain of the site.

For example:

URL ends in: |Domain

.gov.uk UK government site

Restricting the search to a particular domain provides a means of focusing on authoritative
sources, e.g. .gov.uk for official reports and policy information from the UK government, or
.edu.uk for reports, working papers and articles published by UK universities and research
centres. The following example demonstrates this.

To limit the search on: medical devices in the UK to just UK government sites, type the domain
information into the Domains box:

with all of the words |"medica| devices” |1E| results j | Google Search |

Find results
with the exact phrase I
with at least one of the words I
without the words I
Language Return pages written in Iany language j

File Format

IO”|}’ :'I return results of the file format

[

Iany format

Date Return web pages updated in the Ianytime 'I
Occurrences Return results where my terms occur |anywhere in the page j

. -gov.uk
Domain |0n|}f 'I return results from the site or domain L?;vguoogfe.com, org More info
Usage Rights Return results that are |not ﬂlltered by license j

More info

SafeSearch ' Nofiltering ¢ Filter using SafeSearch
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Results: without limiting to government sites, approximately 13.5 million sites were obtained.

By limiting to “.gov.uk”, about 29 thousand sites remained.

4} "medical devices" site:.gov.uk - Google Search - Microsoft Internet Explorer

J Bestand Eewerken EBeeld Favorieten Extra  Help

=10x]

3
| A

-

3 i —~ Py N
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J.D.c_lres Iﬂj http:,I',l'www.google.com,l'search?as_q=%22medical+devices%22&num=1D&hl=en&btnG=GoogIe+Search&as_epq=&as_oq=&as_eq=&j Ga naar

Web |mages Groups PMNews Froogle Local more »

I"medical devices" site:. gow.uk

Google

Search | Advanced Search
Preferences

-

Sign in 2

Web

bHREA — Medicines and Healthcare products Requlatory Agency - Home
pade

The MHRA combines responsibilities of former medicines contral and medical devices
agencies, ensyuring that all medicines on the UK market meet appropriate ...

w1 e - 36k - 21 Jan 2006 - Cached - Similar pages

How we regulate devices

Regulations implement the EC Medical Devices Directives into U law. ...

- Cached - Similar pages

Devicas

Devices. Devices. Printer friendly version (new window) ...
wiey. mhra.gov.ukdhome!d ideplg?ldcSernice=53_GET_PAGE&nodeld=354 - 31k - 21 Jan
2006 - Cached - Similar pages

Results 1 - 10 of about 29,000 from gov.uk for "medical devices”. (0.30 seconds)

The Medical Devices (&mendment) Regulations 2003 - 51 2003/1697 - The Medical ... The

wney mhrag@ov.ufyhome/ ideply?ldcSerice=35_GET_PAGE&nodeld=45 - 31k - 21 Jan 2006

Reporting adverse incidents - Using medical devices safely - Blood - Home Online services

Sponsored Links

IS0 13485 Medical Devices
Comply with [S0 13485:2003 & FDA
{21 CFR 820} in one documentation
WY, BT ARTEES. COMm

Software Solutions
Software Development for
Science and Engineering
wowy, Atk en-soi.co.uk

Purmps - Peristaltic
hanufacturers and designers of OEM
peristaltic pumps plfmin to 80m3¢hr
whnwy wat son-marlow. corm

Medical device CE-marking |

€l

| Internet v

Ad 7) Excluding a term

The initial search on just the words medical devices gives all the results that contain both
words. One way to focus more towards the medical devices is to modify the search by typing

"gloves" in the Find results without the words box

with all of the waords Imedical devices

[10 resutts j| Google Search |

Find results

with the exact phrase |

with at least one of the wards |

without the waords |g|mres
Language Return pages written in |an3,r language j
File Format IOM}’ 'I return results of the file format |an3,r format =
Date Return web pages updated in the Ianytime 'I
Occurrences Return results where my terms occur |anywhere in the page j
Domain Only =] rat Its fi the sit d i I

I ¥ I return results from the site or domain e, google.com, .org More info
Usage Rights Return results that are Inut ﬁlltered by license j

Move info

SafeSearch & Mofiltering © Filter using SafeSearch

Use this feature with care. If the term you are trying to exclude could reasonably also appear

in pages that are of relevance to your topic, you may overlook useful information.

Source: CBI URL: www.chi.nl
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Options

After each search result follows an option to search for ‘similar pages’. When you select this, a
list with related internet address appears. After the Heineken homepage for example, this
results in a listing of home pages of companies like Interbrew or Inbev, and other companies
in the same branch.

3.2 Search engines per country / per subject

Sometimes it may be worthwhile to work with national search engines instead of worldwide
ones. This way you can specifically look for information which concerns one country in
particular. For this you can consult Whitelines. It is an umbrella website of and with search
engines, available at http://www.whitelines.nl. You can ask for an overview of national search
engines and directories by selecting this in the country lists in the middle. This way you can
specifically search within a country for the desired data. For the Netherlands you will find 34
different search engines (January 2006). Refer to figure 3.2.

Figure 3.2 Whitelines: overview search engines

310505 ar s P v s o (1 Piherinests - Fiiasa Btvimed Eupliwen =T
[ >
Oww = ) - 0] (3 5 e | 3
e [y e et e = s

_feshioes  QEECEICEISEN 0 Geee  Ssetbuestes

whitelines & ‘

TRaRE: ok i L B, B O i D PPt — |

Supplementary sites

The following two websites provide you with an overview of relevant search engines, portals
and /or directories per country. These are

. Searchenginecolossus (http://www.searchenginecolossus.com/) and

. Searchenginewatch (http://www.searchenginewatch.com).

3.3 Help function

As you will have noticed, many search engines can be found on the internet: large and small
ones, international and country specific ones. Each has its own specific search methods and
ways to arrange documents and pages. Also the way to use them may differ per search
engine. One will accept Boolean words, while another only works with ‘+’ and ‘-‘..A third
engine does not need these marks at all. Therefore, always consult the help function of a
specific search engine and look how they function. You will find this under names as: "about",
"how to", “search help” and "advanced search”. This will help you use the search engines
correctly and get the best results. Therefore, also learn to work with a small number of
favourite engines and use these while searching for information on the internet.

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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4 PRACTICAL TIPS

In this paragraph you will find some practical tips and clues, which will simplify your surfing on
the internet.

4.1 Surfing suggestions

Quick search of a document

Within Explorer, go to the ‘Edit’ menu and choose the ‘find (on this page)’ option. With the search
option you can search for a specific word or expression within a web page. This way you can
quickly search through a large file, which saves you a lot of scrolling, staring at the screen and,
most importantly, time. You can find this in figure 4.1

Figure 4.1 Searching within a document

; Your reliable partner in Exporting | CBI - Microsoft Inter

J Bestand | Eewerken Beeld Favorieten  Exfra  Help

J C a vorig Koippen (g
Kopigren [ i e
J.ﬁ.c_lres &) | Flakken Chrly

flles seleckeren Chel+A

Zoeken (op deze paginal. ..

Market Information | Expaort Development

To cut and paste internet pages into a word processing program

By means of ‘cut’ and ‘paste’ you can easily take over a text of an internet page in a word
processing programme (for example Microsoft Word). Select the desired text with your mouse
and copy it with the right mouse button. Then paste the text in Word, also with the right
mouse button. This way the entire text can be edited. This saves you much typing. The same
can be done with figures and/or maps. Our advice is to use the option ‘paste special’ (under
the menu ‘edit’) and choose non-formatted text.

PDF

You can do the same with texts of a PDF file (Acrobat Reader). Refer to figure 4.2 for an
example. Make sure that you first click the ‘select Text tool’ in the PDF menu before copying a
text. Then select a text and copy it with the right mouse button. Then again paste it in your
word processing programme. The same goes for pictures, graphics or figures in PDF files. As
can be seen in figure 4.3, first select the ‘snapshot tool’, next to the ‘Text select’ tool. Copy it
with the right mouse button and copy it to your word processing document.

Remark: when you use texts or figures for your own purposes, it is recommended to quote
the source. If you hesitate whether it is allowed to copy texts or when the disclaimer is not
sufficiently clear, you could contact the author.
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Page 25 of 49



2 * ¥ :
% PO e emos - Sielect Teut Tool

=101 %]

Great offers
_[rom Adobe

| C
w | -
E ! 2 INTRODUCTION TO THE EU MARKET S_elect text
Hl with mouse -
2l

{ e ||
7: _f Eurapean Unien (EUY i1s the current name far the former European Comm IIIJI1.‘ Since
] 1 Jnr'll.u / the EU has consisted of 15 member states, Ten nes ved the
Sl i TI z--, are the Czech Republic, E: the Slo o

o i lavenia, nd and Hungary. Megotiati in prog

) ate member states, | IS sUrve) vill be refarred to as
the former EU-15, unless otherwise stated.,

1

Selected countries
This study will cover the leng haul cutbound tourism market to developing countries from
the EU. from which six countrnies are researched more deeplv. Same main criteria anoly

Figure 4.3 Cut & paste graphics from PDF files
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To open a new window

Internet Explorer enables you to make double screens while surfing. As is indicated in figure
4.4 you go to the ‘File’ menu and choose ‘new window’. The selected page opens in exactly the

same window, and you can just see the outer edges of the previous one.

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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When you are examining the results of a search engine, you can click on the right mouse
button and select ‘open in a new window’. The selected website will open in a separate window
and the results of the query remain.

4.2 Management of favorites

Internet Explorer contains a system of marking frequently visited Websites, which are known
as Favorites. The settings for your Favorites are located on the main menu bar of Internet
Explorer.

1 Select the "Favorites" sub-menu with your mouse.

2 Now select "Organize Favorites" from this menu. The Organize Favorites dialog box has now
appeared.

3 From this box you can add and remove folders, sort your favorites, and do anything else
needed to manage favorites. The Move button allows you to move your favorites to another
directory. The Rename button will let you change the name of the Favorite you selected. The
Delete button will delete the favorite you have selected.

/3 Favorieten indelen e |

; Your reliable partner in Exporting | CBI - Microsoft Internet
e U kunt een nieuwe map maken, favarieten verplaatzen

A of verwijderen, en de naam van favoriete koppelingen gll Google
J Bestand  Bewerken  Besld Favoristen  Extra Help wiiZigen. &) The World Clac...
J G Vorige - xj Toevoegen aan Favarigten. .. Mapmaken | Naamwizigen | [ (3 Links _ _
."'—/I Favorieten indelen Maar map verplaatzen... | Wenwijderen | ) Market informati...
avorieten indelen. . ) Other
J fdres :EI bkt ey chirl Nicunean
Q GIZII:II;“E tap Favarieten

Centre for the Pron T Gewijzigd:
‘ : imports from devel Q The Warld Clock - Time Zones 71 /022008 0949
) Links I
e e w
. w

| Market information I

Market Information Iﬁ ":' Other I Sluiten |
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Creating a new favorites folder

1 To create a new folder for your
favorites, go to the Organize Favorites 2|
dialog box again by clicking Favorites , _

d th lecti "0 . = ites" U kunt een niewwe map maken, favorieten verplaatzen @]G |
and then selec Ing rganize ravorites . of werwideren, en de naam van Favariete koppelingen aogle

wijZiget. @] The world Cloc...

2 In this box, a button is located in the ¢ mapmaken D Naamwigigen | | Clinks
upper-left hand side that WI|| allow you Fo e | Verwideren | ) Market informati
to create a new folder (This button has [ Other
been circled in red in the figure). Click Nieuwe map

. . tap Favarieten
this button and a new folder will appear.

Gewijzigd:

3 The default name of this folder is "New ELER RSB
Folder". Change the name by typing a
new name when the "New Folder" text is
highlighted. You can always change a
file or folder name by clicking on the file Sluiten
or folder one time.

Then click the right mouse button and
select Rename.

Adding to favorites

1 When you are at a Web Site that you would like to add to your Favorites, go up to the
"Favorites” menu item and click on "Add To Favorites". This will bring up a dialog box in which
you can change the name of the favorite.

2 Click "OK" and the favorite is added to your current favorites list.

Toevoegen aan Favorieten ﬂil
* L kurt een pagina aan uw Favaoneten boevoegen. ‘ D

[ 0t line beschikbaar maker: LENpassen. . | Annuleren |
Maam: I Your reliable partner in Exporting CBI Maken in << |
Maken jn: »¢ Favorieten Miewe I‘ﬂaF'---l
..... | Links
----- |3 Market information
H-{C3) Other
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Deleting favorites
1 From the Organize Favorites dialog box, select the favorite that you wish to delete by clicking
on it once. Now four buttons have lit up just below the listing of your favorites.

2 Click the Delete button and you will be asked to confirm whether or not you really want to
delete. Click yes if you want to delete the Favorite you've selected.

+z} Favorieten indelen il |
Il kunt een nieuwe map maken, favaneten verplaatzen
Df__v_erwiideren, en de naam wan favaonete koppelingen :Ej Google
WiZIget, i&j The *arld Clac...
Map maken | M aam wijzigen I |2 Links
Maar map verplaatzen... | ' — Market informali.
[ Other
Nieuwe map & Mizuwe map
kap Favorieten
Gewijzigd:
21/02/2006 10:03

Sluiten

Moving your favorites to another computer

In Internet Explorer version 6 you can use the wizard “Import and Export” which you can find
in the “file- menu”. With this wizard you can import/export your favorites and/or cookies step
by step.

For older versions of the Internet Explorer you have to take the following steps:
1 Using your file management program (Windows Explorer, File Manager...etc), open the
directory where your Internet Explorer Favorites directory is located.

2 Copy these sub-directories files to a diskette and take them to the computer on which you
wish to use your favorites.

3 On that computer open up Internet Explorer and the Organize Favorites dialog box.
4 From the Organize Favorites dialog box, click on the arrow next to the "Folder" box. Scroll
upward to select the drive your favorites are currently in (if it is on your diskette, make sure

you select the floppy drive).

5 Click on this directory to open the file listing in the favorites box. Now your favorites can be
selected from this computer!

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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5 USEFUL WEBSITES EUROPEAN COUNTRIES

Below you will find some useful websites and internet resources for all countries of the European
Union. They are general websites, which can be used to look for country-specific information. You
will find a content description and navigation tips for each website in order to guide you as
comfortably as possible to the information you are looking for.

5.1 Market information European countries (general)

CBI — http://www.cbi.nl
The very first start for your own market research! You can choose between
1) ‘Search CBI publications’, where you~ Il find amongst others export manuals, fashion
forecasts and the CBI News Bulletin
2) ‘Search CBI database’. CBI's Market Information Database contains information on:

e Market size, distribution, prices and margins

e Market Access Requirements

e Marketing
Whether you” re looking for import, export or consumption figures, market trends, information
on distribution and pricing, information on market access requirements or marketing guidelines
for the product of your interest — the database has it all and more for some 35 market sectors
with EU market potential. The following search options are possible:
1. Category search - Search by choosing market sector and the (importing) country you are
interested in. This way of searching will give a complete overview of all documents related to
one market sector, and is also the most reliable way of using the database in order not to miss
important information.
2. Keyword search - Search by typing in a keyword. This way you may get
more specific information than the whole product group. Note however that
you may also miss information relevant to your product when using this
search function, as too specific a keyword may not generate any hits.
3. Large result? You can narrow down the list with search results by selecting a specific type of
information (look at ‘filter search results’).

Example: market info for castings and forgings

Step 1: go to http://www.cbi.nl/marketinfo/cbi/ and select your sector
Si=1L1]

el el e r

el W Gl B RRAST RERAL S i s

BOTR RS
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Attaché Reports - http://www.fas.usda.gov/scriptsw/attacherep/default.asp

. Over 20,000 market reports, product briefs and retail food sector reports.

. Topics include a.o: fresh fruits, citrus, cocoa, coffee, organic products and also Exporter
Guides on EU countries.

. Choose your subject at the menu on the left-hand side, then select your country of interest
on the right.

. lDon’t forget to switch back the custom date of the search engine, for example to 2004!!

Example: ‘dried fruit’ for ‘France’.

Step 1: Choose ‘Dried fruit’ and ‘France’

4 Attache Reports - Microsoft Internet Explorer i =] 5]
J Bestand Eewerken Beeld Favoristen Extra  Help | :f
J @ forige * O - \ﬂ \El lj ‘ /.__j ZFoeken \:\'( Favorieten ﬁ‘} ‘ <] * L_?_ _J E
J Adres I@ hikkp:f fvmee Fas usda,govscriptswlattacherep/default, asp j 133 naar
USDA United States Department of Agricufture Linking L5, Agriculture @
= | Foreign Agricultural Service =
U5, agricultural exports support about 925,650 jobs. Show Factoids |7

T R

+ Subscribe to FAS Attache Reparts

m Search by Date and Commodities/Countries Clear |

¥ Use Date Released {7 Use Date Received

 Black Date | Today -]
® custon AN =] [1 =] J2004 =] - Juan =] [23 2] 2005 2] saueaeues

Home | About FAS | Mewsroom : Opportunities | FAS Offices | Help | Contact Us

-
.
Commodities Countries E
Coffes 4| [Finland 4 :
Competitor Farmer Czechoslovakia .
Cotton and Products 1 |Formner Yugoslavia .
D airy and Products .
Gemary .
EXPORT PROMOTION PROGRAMS Ghana .
Export Certificate FAIRS Repart Greece .
Exporter Guids *| |Guatemala LI Search | Clearl .

L] b
.

|€| Geresd l_@’_’_’_|° Intermst 3 A
.
.
L]
.
L]
.
L]
. .
Step 2: Switch back date to 2004 .
L]
ey .
& custorn &N =| |1 =) [EEE -] - fueN -] |23 ] |2006 -] <4

Step 3: Click on ‘Search’ button

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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Step 4: Results are displayed

3 Attache Reports Search Results - Microsoft Internet Explorer O]
J Bestand Bewerken Beeld Favoristen Extra  Help | :,'
; S ] S ; ) . A
J @ Worige -+ \J ™ \i'.l \ELl | Zoeken \.-'/\.( Favarieten {:‘} T b _] F
J Adres I@ hktp: v, fas usda, gov)scriptswattacherepfattache _lout.asp j 133 naar
USDA United States Department of Agricutture Linking LS. Agriculture @ B

ﬁ Foreign Agricultural Service

=
= e LN

Home | About FAS | Hewsroom @ Opportunities @ FAS Offices | Help @ Contact Us

To better display graphics and charts, attache reports are now available in adobe &crobat {.pdf) farmat.
You may need to get the free Adobe Acrobat reader. Depending upon when they were created, the
reports are also available in either WwordPerfect (.wpd) or M3 Word {.doc) format, and can be
downloaded to vour word processing program. Mote: Reports received prior to August, 1998 may be
available in TEXT format only.

Getﬂﬂ'lllﬂt;x&,?l Click on the lcon at lsf to download Adobe Acrobat Beadsr,

The follawing records match the selected criteria, using Date Released:
Feb 7 Z005 | France | Annual

Hightight: France is the largest producer and exporter of prunes in Europe. As a result of twa
abnarmally large crops in 2001 and 2003, beginning stocks in MY 2004/05 were as high as production:
44,000 MT each. France and the United States compete on European markets (mainly the UK, Germany,
Greece, the Metherlands and Italy), However, the two leading export markets for French prunes in MY
2003/04 were Algeria (16 percent market share) and Russia (11 percent), Since 2002, prunes
harvested under certain standards have benefited from a Protected Geographical Indication {PGI) with a
European logo and "pruneaux d'agen” brand name.

FR5010 | Wiew the Acrobat version | Download the M3 Ward version

Sep 8 2004 | France | Dried Prune Annual

Highlight: Far 2004:, French prune production is estirnated at 47,000 MT, 10 percent below the large crop
of 2003, France isg net prune exporter, and cormpetes with the United States on EU markets, During My
2003/04, French ewports are expected to increase slightly to 16,000 MT, mainly due to a sharp increase
in shiprents to RufEsia, a new rmarket far French prunes. French prune exporters hope to benefit in MY
2004/2005 from the smaller U.S. prune crop.

[
LT VT AP S R TPt B Y SR A RPISS JUPU B _SPRPOPY PRRURT PR SR Y S Y ¥ ST RPN

& T T e >

Step 5: Download report:
. Choose from ‘View the Acrobat version’ or ‘download the MS Word version’
. Then: open it!

USDA Foreign Agricultural Service

GAIN Report

Global Agriculture Information Network

S CEEEE TEE PP

Tarrplais Vareze 208

Required Report - public distribution
Date: 1/2/2005
GAIN Report Number: FR5010

France
Dried Fruit
Annual
2005
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Australian Trade Commission - http://www.austrade.gov.au/

. Wide range of industry- and country profiles
. Select ‘for Australian exporters’ and then

. ‘Industry and country information’

. Then use the scroll down menu to select either an industry or country

EU helpdesk for developing countries - http://export-help.cec.eu.int/
Service of the European Commission to facilitate market access for DC to the EU. Topics:

Requirements and internal taxes
Custom documents

Market place, links and trade Statistics

Example: imports of cut flowers by EU25 from Kenya over 2002-2004:

Step 1: select a product

. hit ‘trade statistics’ and then ‘search’

. enter the product, e.g. ‘flower’

Input Form

Enter a product description IHDWEI’

Step 2: choose product from list with

Search Results

Code Product Description

codes

0603 Cut flowers and flower buds of a kind suitable for bouquets or
for ornamental purposes, fresh, dried, dyed, bleached,
impregnated or otherwise prepared

5 Zut lowers and lower buds of a kind suitable For bouguets ar For
ornamental purposes, fresh, dried, dyved, bleached, impregnated or

otherwise prepared

Select code ( 2x )

Step 3: select other search elements from scroll down menu

Input Form

Enter a product code ||:|E,|:|3

(2,4,6,5 digits)

Select a reporting country IELIRZS

Select a partner country |Ken~,.fa (346)

Select year(s)

Select indicator(s)

Source: CBI URL: www.chi.nl
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Step 4: Result!
. Option: download results to your own computer by selecting ‘XLS file’ for example.

Results Download as or file

Trade Statistics (Imports)
EURZ5S / Kenya
For commodity 0603 in Year 2002,2003,2004

Cut flowers and flower buds of a kind suitable for bouquets or for ornamental purposes, fresh, dried, dyed, bleached, impregnated or
otherwise prepared

Indicators Import ¥alue Import ¥Yalue Import Yalue Import Qty Import Qty Import Qty
{1000 EURD) {1000 EURO) {1000 EURO) {1000 kg) {1000 kg) {1000 kg)
Reporters eurzh eurzh eurz2s eurz2s eurzs eurz25
Years 2002 2003 2004 2002 2003 2004
Partners
195 001,609 209 505,325 236 467 . 422 49 115,102 54 045,398 67 684,703
Source s 25/10§2005 -

Eurostat - http://www.europa.eu.int/comm/eurostat
Statistical Office for European Community
Imports, exports, production, macro data and more
Data for all 15 members and new member states as well (depending on country and
product)
Main difference with EU Helpdesk: more in depth selections possible (selection of several
years, products and countries at the same time)
Example: imports by EU25 of cut flowers from Colombia and Ecuador (‘03-‘04). Select:
. ‘External trade’ (main menu left side)
. ‘Data’ (3™ element from the left of menu in the middle)
. +'External trade detailed data’ (at the bottom)
.+ ‘External trade detailed data at HS4 and HS2 level’
. ‘Access database’

A new screen will open, continue as follows:
. EU trade since 1995 by HS2—-HS4
. New query

Then choose the elements, as shown in example below.

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer
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Step 1: Select all elements

. 1 or more EU countries, trade partners (include e.g. your country), products (use
keyword), trade flow (imports or exports), year(s) and unit (value and/or volume).

23 http://fd.comext.eurostat.cec.eu.int - Dimension Selection - Micrasoft Internet Explorer =181

J Bestand  Bewerken Beeld Fawvorieten Extra  Help | a'

Je\forige - »HDEVTDDIBar iew DOM  Disable Wiew Outlne Walidate Images Resize Misc  Show Ruler

nt legal notice -

EY% osta

English (en) =

External trade Help 2 FA: Extarnal trade metadatal| Seledt datase

Step o 9 9 Login
Dataset Mame: DS-016894 - EU TRADE SINCE 1995 BY H52-HS4
For each dimension, select which data vou wani fo extract by clicking on the dirmension name above the corresponding list.
REPORTER PARTMER PRODUCT
0 Grp, 0 Aggr, 25 Cd, 0 Grp, 04ggr, 2Cd, 0 Grp, 04gar, 1Cd,
Selection size: 25 Selection size: 2 Selection size: 1
AT-AUSTRIA - CO-COLOMEIA 0B0G-CUT FLOWERS AND FLOWER BLIDS
BE-BELGILM [and LUXBG -> 1998) EC-ECUADOR
CY-CYPRUS
[Z-CZECH REPUBLIC [C5-+1992)
DE-GERMANY fincl DD from 1991
DE-SERMNY (o [DEU trade product(s)
EE-ESTONIA A partners
ESSPAN  countries =l
FLOW PERIOD INDICATORS
0 Grp, 0 Aggr, 1 Cd, 0 Grp, 04ggr, 2Cd, 0 Grp, 04gar, 1Cd,
Selection size: 1 Selection size: 2 Selection size: 1
1IMPORT 200452-1an Dec. 2004 VALUE_IN_ELIROS
200552-1an Dec. 2005
) FJ:OW' W unit(s):
IMports an or
P year(s) value and/or
exports volume
|
5] [ BRI [T 4 nkernet . 4
Step 2: Hit ‘continue’ and the result appears in table below! :
T vt P et e ast st ec et - Result ety action - Mcrosolt Inbemet Daploner M :
| Bestand Bewerken Beed Ewereten Eura bl ' -
| (Gyveme = | Deviodar VewDOM [mabe Vew Quine Yudse fmages Eese Mer Showuer E
PARIMLR COLOBMOWA  ECuapOR E E
HLPORTLE FLEIOD Jan, Dec. 2000 Jan, Dec. 7004 Jan. Dec. 2000 Jan. Dec. 7004 .
dB5T 43041 fETk v 1546 :
146296 WE7 3310 302 .
JrEaray T LT [AEE=] 5 :
| oy N0 10 1168550 :
ESToNA 213 =] 1CEECR ETeE E
sPM 126855532 11613071 117031 9258490 .
FMLAND ME 1112 .
FRANCE 1534071 17anE T 350 :
485550000 EEIEE el JAAT 4 =
AHITY 44110 xuy EE :
11045 61312 AT 25409 :
IRELAMD TSrEs0 551910 .
may E0TE 302900 Ba00ACT 452318 4..
LmwaRs 24710 11632 T T
LUKEMBOURG e GEETR [E =il
LA AR 122450 THER 115401
MmaTA )
HWETHERLANDS a4 165417041 FE2E16 42994210
POLAND BE FLig] EAL] 62 L
PORTUGAL 10642 1448 1T £A1445
Face rey TEMTES ey [FeE k]
15553 1] 211X ploic]
T 26D i3 125100 35550 | ﬂ
& S B SRR =
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FAOSTAT — Food & Agriculture organization - http://faostat.fao.org/

Very extensive database with focus on agriculture and horticulture:

. Production data (historical series for tens of years)

. Trade / imports and exports (value and volume, also historical series)
. Very wide global coverage

Example: exports of beeswax from China, Ethiopia and Tanzania:

Step 1: select ‘agriculture’

Step 2: You are in the main menu now. Select ‘crops & livestock primary & processed’

Step 3: make selections, as done below.

Tanzania, United Rep of Beets for Fodder
Thailand x| |Berries nes hd|
—_— | Submit To Database I Feset | @ FAD 2005 —
Output : ITabIe 'I Table: X-ads IYearS 'l Y-axds ICountries 'l
Aggregate : | -]  Calculate: | =l
Options F FAO DataSymbols I Codes | LA0 Yearbook Comntry Sort
Order -
5] [T [ mteme /4

A} FADSTAT Database Query - Microsoft Internet Explorer _ ol =]

J Bestand Bewerken Beeld FEavorieten Extra  Help | l';'

. a y ;
J G\u‘orige - _) b \ﬂ \ELI __I.\J | P ! Zoeken “;\Tv’ Favwarigten ‘? = E

JAdres I@'] http:,l’,l’Faostat.Fao.org,l’Faostat,l’Form?coIIection=Trade.CropsLivestockProducts&Domain=Trade&servIet=l&hasj 153 naar

-

Select Country, Item , Element and Year to define your query Help
Suriname »| [BEER112.3+ 2| [imports - Gty
Swaziland BEER112.3>» — |Imports -l
Sweden Beer of Barley Exports - Qity
Switzerland Beer of Sorghum x|

Syrian Arab Fepublic

Tajikistan Beet Pulp, Dy

v

Step 4: Submit
. Hit ‘submit to database’ and the results appear in your screen.
. You can download them to your computer (‘click ‘CSV’ under the table with results)

/3 FADSTAT Database Results - Microsoft Internet Explor =8|
J Bestand Bewerken Beeld Favorieten Extra  Help | ,'
J G\forige - _) - \ﬂ \ELI _;\J /-.-\: Zoeken \;13:’ Favaristen @7 | >
| adres |&] httpifaostat Fan argifaostat/servlet ¥teServiet 37 Araas=3575Areas= v | [ Ganaar
‘ Beeswax | Year =)
Exports- Oty (M9 2002 [2003 [2004
| China 3,445 4,814 5,536
| Ethiopia | 233] 402] 350
| Tanzania, United Repof| 0| 0] 0
Beesweax | Year
Exports - Val (10008) (2002 | 2003 | 2004
| China 17,353 10,08014,002
| Ethiopia | 554 s935] 1,030
| Tanzania, United Repof| 0] 0] 0 e
[Eeereed [ [ [ [ [ [amtemet 4
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Info Export - http://www.infoexport.gc.ca
Canadian Trade Promotion Organization
Market reports and useful websites for many industries and European countries
Most studies are for freely available
Select English &> our market reports

International Trade Centre — http://www.intracen.org/
Technical cooperation agency of UNCTAD and WTO
Product profiles, industry data by country (hit ‘products and services’ and then ‘market
development services’)
Market News Service for prices in EU market (small fee required)

W10 - Pradhits b Services - Micraanlt Intemet Diploeer =00 ]
eitors]  Bepwhen  Besld Ereormien Bl Heo &
Qreooe - Q) - (=] (3] (| S mben e £ 32 [

-*I"FIEI Ptz f ey, oy ot gl (bl ey :J 38 Fua

International Trade Centre

Torsvi ol Lar  Privady Pulsy  Copyrighl Rk e

5 Cousiries  Bandemas Bupper]  Padirees & Hetwsrks  [T0 Beaerd

PRODUCTS & SERVICES -

1T e

TR ITC Praducts  Market Development Section - Microsedt Internet Esp o =i
| Bestand  Depmkan  Desld  Lavoreten  Difra  piedp -
¢ sanices povse asanse || K Ve = () =[] 2] T | [ aomken lcrmonem @) | (2= 15 | ) [
SRR R MBI St o _“ﬂ'ﬂ |ﬂ|'up.';'1---.rtlmer~oru.l'n'ml ﬂ 8 naar

International Trade Centre

r arket Devslopment
Services
M MARRTTEG  ATRARD

Terms of Use  Privacy Policy  Copyright Motice

Select

“market development services”

for industry information about
many sectors

Medivieal Planis | | Cocoa Producis

]

P Maps — http://www.p-maps.org

The ITC’s P-Maps cover about 5,000 products classified within 72 product clusters, ranging
from automotive components to fruit juice and wood products. Each portal offers extensive
international trade statistics for over 180 countries and territories. They enable exporters and
BSOs from developing countries to analyse trade flows from and to any country in the world.
Subscription is required, the fee ranges from USD 200 for organizations in developing
countries to USD 100 for organizations based in least developing countries.
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SIPPO - Swiss Import Promotion Programme - http://www.sippo.ch/
. Trade promaotion by the Swiss government
. Go to ‘publications and news’ and then ‘publications’ for Market Surveys. Available sectors:
0 Agricultural Products & Food (incl. organic!)
o0 Clothing & Fashion
0 Tourism
o Software and IT

TRADE ASSOCIATIONS IN EU

In general, industry associations or trade promotion organizations dispose of good information
and information on prospects in the EU as well (via their member lists!). The best start to find
those country- or industry specific directories is using http://www.fita.org (refer section 2.2.2).

Tt ereaionsl nade Lesds, gt Eapil - Fito ey Werk) Teode Losds - Hicen sell Baleraes e 21001 =)

o s e M o A ¢

Gw"- 20| e vt €l ) EEEEEEEEN

.'.du | g i moeme Pt papy E] ﬂ-:un- In 5 CIiCkS

to trade
associations in
EU countries

S LLEETTRTY

FITA & Realy Liaslul Links
" The Fita Buy/Sell Exchange
ZSearch the World's largest Trade Netwe
e P e oo e G"'E“ﬁ's'i-ﬁ @ Buy Leads O Sell Leads
b pr— =Entering International Markets =Business Directories and Trade 2
— HT Infarmation =Country Specific Business Directories and Trade
i Tna FITA BiedSed Exeinanaos - Information =Europe Directories =European Union Countries
= i @ Anstria @Belgium and Luxembourg
@Cyprus @Czech Republic
. .. . ? 4 i
To find trade associations in each EU Denmark Estonia
country, take the following steps: @Finland @France
1 ‘Really useful links’ @ Germany D Greece e
2 ‘Business Directories and Trade Information’ @ Hunaar @ reland
3 ‘Country Specific Business Directories* gan
4 ‘Europe directories’ Dialy @Latviz
5 ‘European Union countries’ @Lithuania D alta
@letherlands @Faland
@Portugal @S|ovakia
@3lovenia @Cpain
@ Sweden @ United Kingdom (UK -
& [ @ ”

Additionally, there are some country specific sources to find good associations. Some examples
in English language are:

Germany - http://www.verbandsforum.de/
Look for German industry associations. Use German keywords by translating it with
http://babelfish.altavista.com.
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Italy - http://www.italtrade.com/countries/links/links3.htm
Industry associations and organizations in Italy.

UK - http://www.taforum.org/
Select the ‘TAF Directory’ to find a trade association, guild or federation by industry name or

organisation name.

5.2 EU country information

Governments on the WWW - http://www.gksoft.com/govt

Comprehensive database of governmental institutions on the World Wide Web:
. Mministries

. embassies

. central banks

. multi-governmental institutions

Use these resources to find information yourself or send your specific request by e-mail to
these institutions. Introduce yourself, ask one or two questions and leave your address details.

International Chamber of Commerce — http://www.iccwbo.org/
Worldwide directory of chambers of commerce.
Select ‘ICC Worldwide’

World Factbook — http://www.odci.gov/cia/publications/factbook/index.html
Recent country information reports: politics, economy, geography and country map.

5.3 Trade fairs

AUMA — Association of German trade fair industry — http://www.auma.de
Extensive database with information on various exhibitions in Europe
Detailed background information and statistics
Select ‘English’ and then ‘worldwide’.

Within the database, select
0 The years (e.g. 2006 and 2007)
o Keywords (e.g. fish)
o0 Continents/countries (e.g. Europe)
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[ International trade fair abroad held by German arganizer GT‘Q
Year Month

2004 a| [January ﬂ . cearch hel

2005 February Title: I F

March
- .&;Irrii: LI Organizer: I
Keywords leading to the industry City Continents/Countries
Fire Protection [72] ;I 'z Hertogenbosch ﬂ ‘Europe
Firefighting [7& Bachen Africa
Aalen Marth Armerica

Flax Growing [49] Aberdesn Latin America

Fleece Technology [57) | | &by Dhabi | |asia |
Industiy sectors 01_..99

M: General Trade Fairs for Capital and Conzumer Goods ﬂ

02 Trade Fairz for Capital Goods

03 Trade Fairs for Conzumer Goodz

04: General Congurner Exhibitions

05: Ophthalmic Optics R

sorted:

Search Feset
G chronologically f" geographically

5.4 Finding prospects in the EU

First of all, have a look at relevant trade associations of your specific product (please refer to
the end of section 5.1 of this Manual). Most of them will, generally spoken, have member lists
available. These reveal detailed information on e.g. name, address, activity and products they
offer. Next to that, websites of trade fairs give good company data. Finally, below follow some
company databases, which can also be used to retrieve some companies within your specific
sector. Be aware: composing long lists with prospects is a time consuming process! Take your
time and make yourselves acquainted with the websites and databases concerned.

Europages - http://www.europages.com/
Search for business contacts such as importers and wholesalers in Europe
Selection criteria:
. EU country
. Region / province within EU country
. Type of activity (manufacturer/distributors/retailers) and/or
. Workforce size

Example

Imagine you are looking for distributors of games and toys in the counties North Rhine and
Westphalia in Germany with a workforce smaller than 200 persons. The following steps are
taken:
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DIRECTORY

ch for de (telephane, fax, email contac

* Search for a product or a service

* Search for the name of a company

b Search by business sector

See animated presentation  Advedise in EUROPAGES

Step 2 Click on ‘Also search according to type of activity or size of company’
(at bottom of page)

DIRECTORY BUEIHE5_5 CLASSIFIEDS PUBLIC PROCUREMENT MY ACCOUNT

b Mewy search

Search on: toys

——— ALL THE RESULTS

(=) toys [ Games and toys
[ wooden toys [T Plastic - toy industry products
[ Toys, electric

See also

Plastics - industrial products

Also search according to type of activity or size of company
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Step 3 Search in more detail
Select items:
Product (games and toys)
Activity (distributors and exclusive distributors)
Workforce (1-10 + 11-50 + 51-100 + 101-200)
Hit ‘OK’ .
DIRECTORY BUSINESS CLASSIFIEDS PUBLIC PROCUREMEHNT MY ACCOUNT

F Mewy search

Search on: toys
EnEEEEEEESEEEREEEEEEEEENy

=) toys ¥ Geames andtoys
[ Plastic - toy industry products

—— ALL THE RESULTS

AEEEEEEEEEEEEEEESN

[T adverdizement cortaining the word
[T wiooden toys
[T Tovs, electric

Type of Activity (Optional} Workforce (Optional)
I- Manufacturers F 1-10

¥ Distribitars \L ¥ 1150

¥ Exclusive Distributnrs_/r ¥ 54- 100

I services ¥ 101 - 200

<

I_ Retailers
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Step 5 Select the country of your interest

. All distributors within the EU that fit in your chosen profile are displayed. Now, individual
EU countries can be selected in order to downsize the number of companies.

. Select a country at the right of your screen.

DIRECTORY BUSIHESS CLASS_IFIEI]S

MY ACCOUNT

PUBLIC PROCUREMENT

b Mewy search

Results of your search on: toys [ 453 ] Companies

Games andtoye () Select by country
LE COMPTOIR DES JEUX ¥ mao [RRRUS
& &rande Fue 60210 Rully - FRANCE - Tel: +33 E-.Eﬁ 59 01 71 - Fax: +33 344 54038 62 - + Belgium

et .h Free call H + Bulgaria
———— T + Crostia
Type of Activiby: Distributors m Waddoree: 1-10 =
P & . + Czech Rep.
. Games and toys * Denmfark
0 + Eztonia
ADM C ¥ mar 4 Finland
50 Rue Do 11 Nowembre 80200 Albert - FRANCE -ETEI: +33 322 7445 45 - + France
Faw +33 322 74 45 45 -|................................t + GErmany
Type of Activity: Exclusive Distributors mWoddorce: 11-50 + Greece
+ Hungary
Gambling machines + [celand
+ Ireland
AINCAR ¥ map + Haly
Awda e La Faz 31 09004 Burgos- SPAIN - Tel: +34 847 24 40 24 + Latvia

Step 6 Select the provinces (s) of the EU-country
. It is even possible to select by province of the EU-country of your choice.
. Select a province at the right of your screen.

BUSIHESS CLH.SE':IFIEI]S

DIRECTORY MY ACCOUNT

PUBLIC PROCUREMENT

b Mewy search

Results of your search on: toys [ 48 ] Companies

Gambling machines @ Select by region

A.C.S. AUTOMATEN HANDEL SERVICE GMBH ¥ map [show all]
il axstr. 65 45127 Essen - GERMANY - Tel: +49 (2[!51)?? 10 81 - Fax: +49 (201773 03 60 - + GEFmany
email i + Betlin and region

+ Bonn, DOzszeldorf § Motk
Fhine and Westphalia
Games and toys  + Frankfurt am kain £

Type of Activity: Distributors mWoddoree: 1-10 .

CETTREEEEETTTTREEERITPTTREERETT =

AMIGO SPIEL + FREIZEIT GMBH Hesse :
+ Hamburg and region
nfaldstr. 23d-5 63128 Dietzenbach - GERMANY - Tel: +48 (G074 375 50 - + Hannower § Lower
Fax: +40 (5074) 375 51 66 Saxony
Type of Activity: Distributors mWondarce: 11-50 + Kiel ! Schleswig-Holztein

+ Leipzig ! Saxony

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer

Page 44 of 49



\

CBI EXPORT MANUAL : D, \[€

Kellysearch — http://www.kellysearch.com

. Business database

. Look for distributors, manufacturers and other companies in EU
. Focus on UK, Germany and the Netherlands

Kompass - http://www.kompass.com
. Worldwide business directory, compose your own longlist with prospects.
. Use the simple search method, which is for free.

The advanced search method is only available for registered users. This advanced search
method gives you the following extra options: selecting the region, type of activity,
kompasscode, workforce and turnover.

Example
Find business contacts in the protective footwear industry in the United Kingdom.

Fle Edt View Favorites Tooks Help = i
23 E = []
@ Back ~ \ﬂ @ W ) seach 57 Favories @ veda ) - & E] :
] Htpefuwal kampass. comfkinlien; :
- Z3m product and service references in 53000 classes u
1.8m companies in 75 countries
750 000 trade names . . Senvices d'F at
m Senices d'Externalisation
B B cemenecutive names Xerox Business Services 3% a0 G o
M
Products & services | Company names | Trade names | Exzcutives | Advanced sesrcn .
| M
|search Text Region a Languages
[faotuear 4--------------mmml(.ugunm---u-grnl--------‘ Enlish v
Manaco -~ w
; M.
Browse categories Netherands H
Hew Zealand =
Owerview of the categories (Worldwide ) Horway n
Philippines =
gelect an item from the list of categeries below, This « Pvlr:nd ! vel of information about the seMcted category,
ortugal 1
£ Agriculture, food and beverages Romania Ltamation ™

Russian Federation

£3 Mining and quarrying Saudi Arabia

formation technology, officeMnachinery and equipment
L]

£ 0il and gas Garbis and Mantensgra  Plecommunications
3 wood, furniture and wooden products Singapore gndling, warghousing and D#kagmg
£3 Testile, clathing, leather, faotwear, Travel go{a/oarr: anspart
B3 Paper and cardboard - Printing and publishin guuth Africa pair and maintenance
pain

£3 water and sewage - Environmental services |5h37 fety

£ Rubber and plastics Sweden balth

£3 Chemicals and pharmaceuticals Suitzerland isure and entertainment
£ puilding and civil engineering tels and restaurants

€3 mMineral products, glass and ceramics Ifcs, jewellery, precious ston®s and diamands
£ Metallurgy, metalworking and metal products{ T ance and insurance u

£ Machinery Linited Arab Ermirstes iness services - z:nnsultanj;

3 Electricity, electronics and nudlsar e i

Unitad States

£ Precision and optical squipment. Measuring duzbakistan ~ psearch
3 Heating, wentilation and air conditioning, refrigeration £ administration - Associations
@ 2008 Kompass T | huander A Terms &
Advertise | Subscribe | Order credit units | Landuades | News | Contact us | About Kompass L il
2008 Kompass | Add/Updste your company | Add the kompass search to your site | | Add the Kompass Taolbar ta your Browser! X

&) £ Internet
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Classification - Microsoft Internet Explorar

Ow' D [® B @ P

5 | ) hetp: vl hoisgass comfianifend

T predul amd seeyive reTorenies i S1900 davses

Inctuding: ~Hule
"0 custamer spec
1Al nrotectis
al, protective and speaal
! industrial, protactive and special ;|||r;|n<a rubbar [4
, pratactive, for professional use [48 companies]
. protective, radiation resistant [3 companies]
+ diglectric [0
. safety, anti-skid [173 companias)
, ail rezistant [105 companies]
afaty, gas proof [137 companias)
ar, antistatie [131 companins]
+ military [87 companies]
» surgeeal [95 comparnes]
Work boats [31 companies]
Snetuding. poctrass, £aiety, wark beses
ar, arthapandic [81 companias]
+ Sports [302 companies]
far baseball [75 companias
for basketball [76 companies]
for volleyball [75 companees]
far windsurting [75 companies]
, wooden [#1 companies]
, wooden soled [76 companies)
; wooden solad, orthopaedic [2 companies)
WA mmpnnam: [126 companies)
Sgdvgrtizg | Subscribe | Qrder v.rquu.-"l‘
©2005 Kompass | Addfid it vour compy | Ad

.
[ nen-member  siann  Sreditunits

. Languages
. trglsh %
.
. Reaatn) &
w 16128 GENGVA (GE)
- Haly
campanies) [
companies) L]
.
.
- o Ehaasicals Byt L1,
208002 Kangur
L RLETETEY India
TR | Tabh Shess
India
,’: ol B
Hatallising Prt Ll
400002 Humkai
India

o
s | Hews | Comtatug | Dbuu\ Komp E
<h v vour gty ¢ | Add the £ cmpegs Teslhes b yoyr Bevuget ®

] et prsan ] o

SOCation. o, FPagescomp_lstf,

Actioned6, DETFICHA, NorepmS2Sh_Nopagne 13 Py

=0 *
Faves @ Hess - 3 J E
e
<ot 10 SP9OR cladsns = = = |—
n arvas [ Aduanced suarch non-orember stan-in  Cradituni
ayes
Urihed Hingdarm | Sasrih [
Puaw o Fuhovesss  Fcatstagus =
1 - 20 companies fram & total of 525, Page 1 2345678910 b
Premium suppliers (full profiles available) Address
Silex Ltd 7 Bordan GLI35 ONY Hameshire [United Kingdem]
¥M Agricultural Spores Ltd (8/a KM Parts Group) 50 Chippanham SN18 GUH witehirs [United Kingdsen]
Qinelie) { Qinetiy Farnborough )70 Farnbaraugh GUL4 DLX Hampshire [United Kingdom]
Brarvsnd Engineering Supplies Ltd (Inc. Bearwaod intl Ltd) 0@ am 16 95Q Wast Midlands [United Kingdam]
Key Industrial Equipment Ltd =700 @ Jerwasd BHIL EAT Dorset [Unsed Kingdem)]
Heartlands Business Gifts & Workwear 0P Sutton Coldfinld 876 158 west Midlands [United Kingdarm]
IC15-LOR Group Lt Sutton SM2 5AS Surrey [United Kingdom)]
Westwood International Ll 2o 0@ E7 9H) Greater London [United Kevgdam]
Power Feasse Lidl Wishaw ML2 TAT Lanarkshire [United Kingdom]
witt Gas Technigues L2003 Warrsgton WAS TTH Cheshrs [Urebed n]
Boaswift Ltd 0@ Brierkey Hill D5 1UY st Midlands [United Kingdam]
Abbey Cross Fabrications L2 Southend-onSes S52 65W Exsex [Unded Kingdam)
Safaty Unlimited Southend-on-Ses 552 LNW Lesex [United Kingdam]
Remploy[ 20 Coventry CV3 4F) West Midiands [Unned Kingdom]
Inter Eura Palymers o Glasgow GI0 ¥BX Lanarkshira [United ]
Artisans Induslrlnl Srr\tlub Ltd {tfa Goodwin & Cumpulml_r‘ Wickford S511 882 Essex [United k‘\qnom] -
| Suibssribe | Order crad units | Languaes | tews | Contact us | saaut Kompase —
©2003 Kangass | Addiodas | Add tha kompass o prch o woce gite | | Add the Kenpass Toslber te vaus Broujeet *
& © v
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G205 Kenmass | AddUedate vewr senpy

Thomas Global Register Europe — http://www.trem.biz
Database with European companies (focus industrial product)
Search for over 210,000 industrial suppliers from 21 countries (also USA)

Wer Liefert Was — http://www.wlwonline.de
Supplier Search Engine for the business-to-business sector
First choose the country (Germany is default, otherwise choose between Austria,
Switzerland, UK or ‘other countries’ which include Czech Republic, Slovakia Croatia and the
Netherlands)
Then type keyword and search.

5.5 Market Access Requirements

CBI - CBI's Market Information Database on http://www.cbi.nl/marketinfo
Contains information on:

Market size, distribution, prices and margins

Market Access Requirements

Marketing

Market Access Requirements are divided into two categories:

1) Legislative Market Access Requirements, which form an important part of

the Market Access Requirements exporters face when exporting their products to the EU.
CBI's Market Information Database presents legislation relevant for

producers of any of the products that fall within the CBI product scope.

2) Non-legislative Market Access Requirements, which are all requirements which EU
importers may have for their suppliers, or which may offer exporters a competitive
advantage when marketing their products in the EU.

The Market Access Requirements, which are demanded by either EU
governments or private sector parties, are based on consumer health, product
safety, environmental, social and quality concerns.

CBI's information on Market Access Requirements is specially developed for exporters and
business support organisations in developing countries. It includes all relevant information on

Source: CBI URL: www.cbi.nl Contact: marketinfo@cbi.nl www.cbi.nl/disclaimer

Page 47 of 49


http://www.trem.biz/
http://www.wlwonline.de/
http://www.cbi.nl/marketinfo

CBI EXP

requirements exporters have to meet if they want to export successfully to EU markets. Free
of charge. So exporters know in advance exactly what customers, trading partners and
governments expect of them. This saves them hours of searching on the internet or in
libraries.

EU helpdesk for developing countries - http://export-help.cec.eu.int/
Import tariffs and duties.
Go to ‘import tariffs and then select HS code or product name (refer to example on page 31
for methods on selecting a product)

World Customs Organization - http://www.wcoomd.org/ie/En/en.html
Links to customs websites worldwide
Select ‘Customs websites’.

5.6 Tradeleads and marketplaces

Alibaba — http://www.alibaba.com
Search for trade leads for your own product.

Emarket services — http://www.emarketservices.com
Overview of electronic marketplaces, ranked by industry.
Read more about pros and cons of e-commerce
Select ‘E-market directory’ and then the sector of your choice
Read more about each marketplace by selecting it. You will find more information about
products covered, examples of companies active on the marketplace and also the
geographical scope.

5.7 Daily practice
Below you will find some very useful websites that can be used in daily practice.

Ad 1) Translating

You can both translate texts or entire websites from and to a large number of languages. You
can do this through, among others:

http://babelfish.altavista.com/ (see example below)

http://www.tranexp.com:2000/InterTran

http://dict.leo.org

http://europa.eu.int/eurodicautom/login.jsp

http://www.freetranslation.com/
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Example: Translating http://www.lemonde.fr from French to English (next page)

Step 1: Go to http://babelfish.altavista.com/

Step 2: Select
= fill out web address to translate AN EEEEEEEEEEEEEEEEEEEEEEEEEEEER

= select source- and destination languages (French to English)

/) Altavista - Babel Fish Translation - Microsoft Internet Expl 0] x|
J Bestand EBewerken Beeld Favorieten  Extra  Help | :,'

. = 0 - »

. - b . N | =l i LY -
J O Worige _) \ﬂ \ELI nl ‘ 7 Zoeken A Favorieten € ‘ =
Jnc_ires Iéj http:ffbabelfish. altavista.com/ j a Ga naar
-
altavista

Home » Tools » Babel Fish Translation

Translate a block of text - enter up to 150 words

-

-]

Use the World Keyboard to enter accented or Cyrillic characters,

ISeIect from and to languages = | Translate |

Translate a Web page
Inttp: 1o JmMONde. fT < @axsnssssassassnsansnnsnnsdunnnnnnnnsnss

l’ [French to English = Translate |

Add Babel Fish Translation to your site.

&

&
3

Tip: You can now translate framed pages. SSYSTRAN
q | _'|_I
|ﬂj l_l_l_’§|_|0nbekende zone (iemengd) 4

Step 3: Click on translate!
Ad 2) Exchange rates
Oanda - http://www.oanda.com/

Exchange rates for all global currencies
Choose ‘FX history’ for historical currency exchange rates

Universal Currency Converter™ - http://www.xe.com/ucc
Converting all international currencies.

Ad 3) Weather forecasts all countries

Weather — www.weather.com
Weather forecasts for all countries in the world, accurate until city level. Forecasts until 10
days ahead.
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	2.2.3 Searching on intuition and by means of links  
	 
	Searching on intuition 
	 
	Links 


	2.2.4 Databases (Invisible Web) 
	Figure 2.4 Schematic display of the ‘Invisible Web’ 
	 
	 
	Figure 2.5 Database Attaché reports FAS Online 


	2.3 Search language 
	AND or ‘+’  
	OR or ‘space bar’ 
	AND NOT or ‘NOT’ 
	NEAR 
	Brackets ‘( )’ 
	Entire phrase 
	 
	 
	Wildcard 
	Combining search queries 





	2.4 Judging and evaluating 
	Judging a Web page 
	Ad a) Authority  
	Ad b) Content 

	 
	Ad c) Update 
	Evaluating 



	3 SEARCH ENGINES 
	3.1 Google 
	 
	Quotation inventor of Google:  
	Advanced Search  
	 
	 
	Figure 3.1 Advanced search through ‘scroll-down menu’ of Google  



	With this menu you can:   
	  
	 
	Ad 1) Single word search 
	Ad 2) Exact phrase search 
	Ad 3) Topic search 
	  
	 
	Ad 4) Alternative terms 
	Modifying a search 
	Ad 5) Adding another term 

	Ad 6) Specifying a domain 
	Ad 7) Excluding a term 


	 
	  
	 
	Options 


	3.2 Search engines per country / per subject 
	Figure 3.2 Whitelines: overview search engines  
	Supplementary sites 


	3.3 Help function 
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	4 PRACTICAL TIPS 
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	Step 2 Click on ‘Also search according to type of activity or size of company’  
	 (at bottom of page) 
	 
	 
	  
	 
	Step 3 Search in more detail   
	Select items: 
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