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EXECUTIVE SUMMARY

Th e  punge nt rh izom e s  of ginge r are  e xporte d to Europe  from  th e  tropics  as  a popular flavouring and
confe ction for th e  food and drink  industrie s .  Th e  inte rnational trade  of th e  ginge r rh izom e  occurs  in
various  form s  including fre s h , drie d, pre s e rve d in brine  of sugar syrup, or froze n.  H ow e ve r, it is  only
th e  drie d ginge r rh izom e  th at is cons ide re d to be  a spice , one  th at is im porte d into th e  Europe an
Union (EU) in e xce s s  of 5,000 tonne s  pe r ye ar. Th e  proportion sold as  a ground spice  th rough  re tail
outle ts  is  q uite  sm all.  Industrially, drie d ginge r is  e ith e r use d in a ground form  or as  an oil or
ole ore s in.

EU Im ports  of ginge r gre w  during th e  late  19 9 0s; h ow e ve r, follow ing som e  difficultie s  of product
availability from  Ch ina in 19 9 7, trade rs  re port a stable  and q uie t m ark e t.  D e m and for ginge r is
influe nce d by a num be r of drive rs  in th e  flavouring m ark e t.  For e xam ple , an incre as e d re q uire m e nt
for auth e ntic flavours  in orie ntal-type  m e als is offse t by re duce d de m and from  th e  proce s s e d m e at
industrie s .  Anoth e r e xam ple  is  th e  as sociation of suppose d th e rape utic prope rtie s  w ith  ginge r, an
im portant opportunity for s e ve ral s e ctors , such  as  th e  drink s  industry, to e xpand de m and in th e
m e dium  te rm .

Tw o e xtractors  h ave  re locate d th e ir ginge r proce s s ing to India, and th is  w ill h ave  an im pact on th e  UK
re q uire m e nt for im ports  of drie d ginge r.  Ne ve rth e le s s , th e  spice  is  an im portant flavour th at is  w e ll
k now n th rough out Europe  and de m and w ill pe rs ist. Ne w  e ntrants to th e  m ark e t m ust e stablis h  a
pos ition th rough  q uality, pe rform ance  and re liability link e d to com pe titive  pricing.



A.  PRO D UCT D ESCRIPTIO N

Th is  Mark e t Brie f cove rs  th e  spice  drie d ginge r, liste d w ith in th e  follow ing code s :

H S 09 10.10 Ginge r
SITC3 075.27 Ginge r e xce pt pre s e rve d in sugar or cons e rve d in syrup

Ginge r is  trade d inte rnationally in a varie ty of form ats : th e  fre s h  product, ligh tly proce s s e d drie d
rh izom e s  (unde rground root-lik e  ste m s), or pie ce s  of rh izom e  ground pow de r, e xtracts  (ginge r oil and
ginge r ole ore s in), and pre s e rve d in brine  or in sugar (in syrup or as  crystallis e d ginge r).  Th e re  is  also a
trade  in froze n ginge r roots .

It is  only th e  drie d product, pre pare d from  th e  tube rous  rh izom e s  of Z ingibe r officinale  Roscoe , w h ich
is  cons ide re d to be  a spice  and w h ich , unle s s  oth e rw is e  s pe cifie d, w ill be  th e  m ain focus  of th is
Mark e t Brie f.

D rie d ginge r is  pre s e nte d in various  form s :

• As a w h ole  rh izom e , pe e le d or  not pe e le d

• In split or slice d pie ce s , again pe e le d or  not pe e le d

• Ground

Trade  statistics do not distinguis h  th e  diffe re nt form s , nor do th e y distinguis h  be tw e e n th e  fre s h  and
th e  drie d product.  D rie d ginge r is include d in th e  Com bine d Nom e nclature  of th e  Europe an Union
unde r th e  follow ing code s :

09 .10-1011 Ginge r, w h ole  roots , pie ce s  or slice s, for th e  industrial m anufacture  of e s s e ntial oils  or
re s inoids

09 .10-1019  Ginge r, w h ole  roots , pie ce s  or slice s (e xcluding for th e  industrial m anufacture  of
e s s e ntial oils or re s inoids)

09 .10-109 0 Ginge r (e xcluding w h ole  roots , pie ce s or slice s)

Th e s e  cate gorie s do not re fe r to any of th e  form s  of ginge r in sugar or brine , but th e  code  09 .10-1019
doe s  include  fre s h  ginge r.  Th is  com plicate s  th e  inte rpre tation of trade  statistics  as ginge r is  a
w ide spre ad crop th rough out th e  tropics , but only Ch ina, India and Nige ria are  large  scale  e xporte rs  of
drie d ginge r and account for m ost of th e  inte rnational trade .



B.  PRO D UCTIO N, CO NSUMPTIO N AND  FO REIGN TRAD E

Production

Z ingibe r officinale  is  a tropical crop th at is  tole rant of a w ide  range  of e nvironm e ntal conditions .
H ow e ve r, it grow s be st cultivate d as  a plantation crop in tropical are as of h igh  rainfall.  Curre ntly,
India le ads th e  global production of ginge r.

Most of th e  drie d ginge r th at is  available  to th e  inte rnational trade  is  s im ply sun drie d ove r a fe w  days ,
but artificial drying is  also us e d in are as lack ing a de fine d dry s e ason to coincide  w ith  th e  h arve st.
Th e  rh izom e  is drie d to 10-12%  m oisture  conte nt.

D rie d ginge r is usually pre s e nte d in a split or slice d form . Splitting is  said to be  pre fe rre d to slicing, as
slicing loos e s  m ore  flavour, but th e  slice s are  e as ie r to grind and th is  is  th e  pre dom inant form  of drie d
ginge r in th e  m ark e t at pre s e nt. W h ole  drie d rh izom e s  are  also trade d, but th e  drying is  ine fficie nt and
e xpe ns ive , and th e re  is  a ris k  of spoilage  during th e  long drying tim e .

Som e tim e s  ginge r is  pe e le d, but th is is e xpe ns ive  in labour, and, alth ough  it give s  a fine  appe arance
to th e  rh izom e , th e  flavour and th e  w e igh t are  re duce d. Th is  is  a spe ciality product.

Som e  drie d ginge r is  ground at origin.  Th e  proce s s  is  s im ple , re q uiring only a h am m e r m ill or
e q uivale nt; h ow e ve r, th e  product loos e s  flavour q uite  rapidly and th e  ris k  of h ygie ne  proble m s
outw e igh s  th e  cost-saving to th e  im porte r.

D rie d ginge r from  th e  th re e  m ain origins  h as th e  follow ing distinctive  ch aracte ristics , all of w h ich  are
im portant to th e  e nd-us e rs :

• Nige rian ginge r rh izom e s  h ave  th e  h igh e st oil and e xtract conte nt.  Th e  drie d ginge r is usually
sold in split form .  No ble ach ing is  carrie d out and th e  colour is  ye llow . Th e  Nige rian flavour is
m ore  punge nt and h as  le m ony tone s .

• Indian ginge r rh izom e s  (ofte n de s ignate d Coch in or Calicut) are  not ble ach e d and usually sold
split.  Th e  product is  pale  ye llow  w ith  a good flavour, w ith  a le m on unde rtone  and lack ing th e
punge ncy of th e  W e st African product.

• Ch ine s e  ginge r rh izom e s  are  slice d.  Th e  colour is  pale  as th e  product is ble ach e d.  Th e  rh izom e
is  ofte n m ore  fibrous .

 Fore ign trade

Ch ina, India and Nige ria are  th e  m ain supplie rs  of drie d ginge r to w orld trade .  Th e  large st im port
m ark e ts  are  North  Am e rica and Europe .  D rie d ginge r is  e asily store d for long pe riods  and th e re  is  no
s e asonality to th e  trade , e ith e r in supply or de m and.

 Im ports

Im ports  of drie d ginge r into th e  EU are  e stim ate d at 5,000 tonne s  pe r ye ar.  Th e  e stim ation is bas e d on
re corde d im ports  source d from  Nige ria, India and Ch ina.  Trade  source s  confirm  th at th e se  are  th e
m ajor origins supplying drie d ginge r and th at th e ir e xports  are  pre dom inantly of th e  drie d product.
Table  1 indicate s  th e  progre s s  of drie d ginge r im ports  from  th e s e  th re e  origins  ove r th e  past five  ye ars .



Th e re  is  an upw ard tre nd to total im ports , and th e  Nige rian product s h ow s substantial gains  in m ark e t
s h are :

Table  1 – Se le cte d O rigins of D rie d Ginge r Im ports into th e  Europe an Union
O rigins 19 9 5 19 9 6 19 9 7 19 9 8 19 9 9

Ch ina 3,330 2,306 809 2,334 2,422
India 371 556 1,044 710 685
Nige ria 9 72 1,051 2,501 2,823 1,9 34
Total 4,673 3,9 13 4,354 5,867 5,041
Units: tonne s  Source : EURO STAT
N.B. Total s h ow s total im ports to th e  EU from  th e s e  th re e  origins

D rie d ginge r from  Nige ria, India and Ch ina e nte rs th e  EU prim arily via th e  UK, th e  Ne th e rlands  and
Ge rm any (s e e  Table  2 be low ).

Table  2 – Main D e stinations of D rie d Ginge r Im ports into th e  Europe an Union
19 9 5 19 9 6 19 9 7 19 9 8 19 9 9

France 246 246 337 479 307
Ge rm any 1,184 756 880 1,051 9 26
Ne th e rlands 9 41 1,073 1,128 1,622 1,177
UK 2,074 1,533 1,832 2,361 2,19 4
O th e r 228 305 177 354 436
Total 4,673 3,9 13 4,354 5,867 5,041
Units: tonne s  Source : EURO STAT
N.B. data s h ow  im ports from  Nige ria, India and Ch ina

Th e  UK is th e  m ajor im port de stination, w ith  th e  Ne th e rlands  in s e cond place .  H ow e ve r, th e s e
figure s  m ay be  som e w h at m isle ading as th e y do not tak e  into account re -e xports , w h ich  include
unide ntifie d fre s h  ginge r, as w e ll as  th e  e xport of proce s s e d drie d ginge r (in m ixe d spice s for
e xam ple ). Th e re  is , th e re fore , no m e ans  of q uantifying ne ith e r th e  drie d ginge r trade  w ith in th e  EU
nor national consum ption.

Consum ption

D rie d ginge r is  use d in m any diffe re nt cook ing style s.  It is  an im portant spice  in Asian, Caribbe an and
African cook ing.  In Europe , th e  spice  is  use d in h om e  bak e ry; w ith in Europe an food m anufacturing
and cate ring, it is an im portant additive  to a w ide  range  of e th nic products  as  w e ll as to proce s s e d
m e ats  and soft drink s , such  as ginge r ale .  Latte rly, th e  re q uire m e nt for ginge r in te as and infusions h as
grow n due  to its  re putation as  a m e dicinal plant as sociate d w ith  dige stive  h e alth .

C.  MARKET CH ARACTERISTICS

Th e  spice  m ark e t re q uire s varie tie s  w ith  a h igh  yie ld of oil (at le ast 2% ) or e xtract (at le ast 6% ).

Th e  prim ary us e  of drie d ginge r in Europe  is  industrial w ith  th e  e xtraction, distillation and food
proce s s ing industrie s using m ost of th e  product.  Grinding and pack aging for th e  re tail m ark e t is  of
le s s  im portance , alth ough  th e re  is an incre as ing de m and for ginge r in curry m ixe s .

Indian drie d ginge r is usually cons ide re d too e xpe ns ive  for th e  m ainstre am  spice  trade .  Much  of th e
Indian product stays  w ith in traditional link age s  be tw e e n e xporte rs  and m ark e t-bas e d supplie rs  of
ingre die nts  to m anufacture rs  and re taile rs  of Asian foods . D rie d ginge r originating from  Nige ria is
curre ntly th e  principal type  of ginge r on th e  Europe an m ark e t, in part be cause  of th e  h igh  oil and
e xtract conte nt, but m ainly be cause  it is significantly ch e ape r th an oth e r grade s .  Th e  product is  said
to offe r a be tte r flavour th an Ch ine s e  drie d ginge r, but th e  balance  of price  and oil conte nt h as be e n a



particular ch aracte ristic of th e  drie d ginge r m ark e t in Europe .  W h e n Ch ine s e  price s  w e re  significantly
low e r, Europe an im porte rs  pre fe rre d th is  grade . Furth e rm ore  th e  Nige rian e xports suffe re d a poor
re putation for q uality and pe rform ance .   More  re ce ntly, now  th at th e  Ch ine s e  product h as be com e
re lative ly e xpe ns ive , th e  Nige rian ginge r is  pre fe rre d, and a note d im prove m e nt in pe rform ance
s h ould h e lp m aintain th is  gain in m ark e t s h are . Th e  grinde rs  of drie d ginge r h ave  te nde d to favour th e
Ch ine s e  product, w h ich  h as  a pale r colour th at is  ach ie ve d by tre ating th e  rh izom e  w ith  sulph ur
dioxide  (SO 2).  In addition, SO 2 h as anti-m icrobial prope rtie s , re sulting in fe w e r m icrobiological
q uality proble m s . H ow e ve r, th e  EU re gulations  on pe rm itte d le ve ls of SO 2 re s idue s  h ave  be e n
tigh te ne d and are  now  a conce rn w ith  th is origin.

Som e  drie d ginge r is im porte d in ground form , traditionally by e th nic com m unitie s  w ith  link s  to
supplie rs , but th is trade  is  of lim ite d significance .  Som e  e xtraction of ginge r h as be e n m ove d to th e
producing countrie s .  Tw o m ajor UK e xtractors  h ave  re locate d facilitie s to India and inde e d India now
im ports Nige rian drie d ginge r for e xtraction.

D .  MARKET ACCESS

Tariffs

D rie d ginge r e nte rs  th e  Europe an Union fre e  of any im port dutie s  and q uotas .

R e gulations

Th e  h arm onisation of le gislation acros s  th e  EU h as  s im plifie d th e  e ntry and circulation of goods  into
th e  EU, and tariffs  are  gradually be ing re duce d.  H ow e ve r, a s e cond ge ne ration of issue s  in food
re gulation is  now  appe aring, for e xam ple :

• Labe lling

• Food additive s

• Pe sticide s and contam inants

• Pack aging w aste

• H ygie ne

• O rganic products

• Standards

• Ph ytosanitary q ue stions

• Eth ical issue s .

Spe cifications &  Standards

Th e  industry spe cifications  for drie d ginge r are  q uite  sim ple .  Th e re  s h ould be  no vis ible  m ould and
m inim al e xtrane ous  m atte r.  It is im portant th at th e  m oisture  conte nt re m ains be tw e e n 10-12% s ince
h igh e r le ve ls w ill le ad to m ould proble m s . Th e  product s h ould be  ‘crispy’ but be com e s brittle  at low e r
m oisture  le ve ls.  Th e  principal issue s  re late  to cle anline s s , h ygie ne , m ould and aflatoxin le ve ls.



Th e  Inte rnational Standardisation O rganisation h as  is sue d spe cifications  th at can be  applie d to ginge r.
It is  h ow e ve r, as  im portant to m atch  th e  custom e rs’ re q uire m e nts.

Th e  Europe an Spice  Association h as  also de ve lope d a list of Q uality Minim a for spice s (se e  Anne x 1).

E.  PRICES

Annual ave rage  unit im port value s  are  s h ow n in Table  3 (be low ).  Th e  figure s  are  calculate d from  EU
im port data to give  an indication of value s ove r tim e  for diffe re nt origins.  Th e s e  are  not re al price s ,
and th e re  m ay be  inaccuracie s  in re porting, but th e y do indicate  tre nds .

Table  3 - Unit Im port Value  of D ried  Ginge r
O rigins 19 9 5 19 9 6 19 9 7 19 9 8 19 9 9

Nige ria 0.66 0.9 1 1.21 1.01 0.8
India 1.65 1.54 1.68 1.9 7 2.60
Ch ina 0.88 1.10 2.32 1.39 1.21
Units: ECU/k g              Source : Calculate d from  EURO STAT

1 ECU/USD  for 19 9 5-19 9 9  re spe ctive ly: 1.308,1.270,1.134, 1.121, and 1.066

From  19 9 5 to 19 9 7 th e  value  of Ch ine s e  ginge r ros e  substantially.  W h ile  th e  trade  h ad be e n h e avily
de pe nde nt on Ch ine s e  supplie rs , th e  price  ris e  provok e d an appraisal of alte rnative s.   Im ports  of
Indian and Nige rian ginge r incre as e d substantially in 19 9 7 to m ak e  up th e  s h ortfall of th e  Ch ine s e
product.  Mark e t suspicion of Nige rian ginge r, w h ich  h ad h ad a poor re putation, w as  ove rcom e  and
th e  trade rs  re porte d an im prove m e nt in Nige rian ginge r q uality.  Th e  incre as e d de m and le d to a ris e
in Nige rian e xports .

From  19 9 8, th e  availability of Ch ine s e  ginge r im prove d, le ading to a de cline  in value , and th e
Ch ine s e  e xporte rs  re gaine d som e  m ark e t s h are .  Pre ssure  of supplie s  from  both  Ch ina and Nige ria
from  19 9 8 onw ards force d Nige rian price s dow n again, and it continue d to trade  at a discount to th e
Ch ine s e  product.

Late ly, trade rs  re porte d a continuing de m and for Nige rian ginge r, particularly from  th e  distille rs  and
e xtractors , w h e re  th e  im prove d q uality on th e  m ark e t and th e  discount to th e  Ch ine se  product h ave
le d to a pre fe re nce  for th is  type .  Im port statistics to confirm  th is  point h ave  not ye t be e n re le as e d.

Th e  Mark e t Ne w s  Se rvice  of th e  ITC and th e  Public Le dge r (s e e  de tails  in ‘List of source s’) publis h  up-
to-date  q uote s  for ginge r in a num be r of m ark e ts .  Th e s e  are  use ful for m onitoring curre nt conditions .

Table  4 is  com pile d from  m ark e t price s in Nove m be r for e ach  of th e  pas s e d th re e  ye ars .  Th e  s e rie s
s h ow s  th at th e  de cline  in value s of th e  Nige rian and Ch ine s e  ginge rs  note d above  continue d into
2000.  Nige rian value s  fe ll particularly low , but w e re  re porte d by trade rs  as  rising again by th e  first
q uarte r of 2001.



Table  4 - Im porte r Se lling Price s for D ried  Ginge r
O rigins 19 9 8 19 9 9 2000

Nige ria 1100 550-800 525-700
India 1600 2100-2200 2000
Ch ina Slice d 1650-1750 1200-1300 1100
Units: US $/tonne      Source : Mark e t Ne w s Se rvice  Bulle tin 45

F.  D ISTRIBUTIO N CH ANNELS

Im porte rs bas e d in London, Rotte rdam  and H am burg h andle  th e  m ajor part of th e  drie d ginge r trade .
Som e  grinde rs  also im port dire ctly but th e y usually pre fe r to le ave  th e  ris k  and th e  stock  h olding w ith
trading com panie s .

D rie d ginge r is  a stable  product and store s  w e ll so th e re  is no s e asonality to th e  trade .

G.  PACKAGING AND  LABELLING

Most standards , both  national and inte rnational, re q uire  th e  spice  to be  pack e d in cle an and h ygie nic
m ate rials w h ich  do not inte ract w ith  th e  product and w h ich  prote ct it from  both  m oisture  pick -up and
los s  of e s s e ntial oils .
Th e  nature  and ch aracte ristics  of th e  pack aging are  not alw ays  spe cifie d, but rath e r le ft to th e  buye r
and s e lle r.  Th e  only e xce ption re late s to pack aging m ate rial of jute  or s isal in w h ich  case  th e
Europe an Spice  Association (ESA) spe cification state s  th at th is  type  of pack aging s h ould conform  to
CAO BISCO  Standard R e fe re nce  C502-51-sj.
W h ole , slice d or split drie d ginge r is  pack e d in w ove n polypropyle ne  sack s w ith  a ne t w e igh t of 25k g.

Labe lling re q uire m e nts  include :

• Nam e  of th e  product

• Nam e  and addre s s  of produce r or pack e r

• D ate  of pack ing

• Ne t m as s  (k g)

• Country of origin

• Code  or Batch  num be r

• Ye ar of h arve st

• D e tails  of any spe cial tre atm e nt

• Any oth e r inform ation re q ue ste d by th e  purch as e r



H .  SALES PRO M O TIO N

As a ge ne ral rule , e nd-us e rs do not buy dire ctly from  origin, pre fe rring not to carry th e  ris k  or h old
e xpe ns ive  stock .  Any e xport m ark e ting e ffort dire cte d at th e  use rs  th e m s e lve s  m ust, th e re fore , tak e
into account th e  ne e d to h old stock  in th e  de stination m ark e t to allow  a re gular draw  dow n of
supplie s  of k now n q uality.

Alte rnative ly, prom otion m ust be  aim e d at th e  de ale rs  (s e e  list of im porte rs).  Exporte rs  can distinguis h
th e m s e lve s  by de ve loping a re putation for re liability and h igh  q uality.

A vis it to a Europe an trade  fair can provide  th e  e xporte r w ith  valuable  k now le dge  of th e  trade  be yond
im m e diate  e xpe rie nce  as w e ll as  introducing ne w  contacts.  In particular, trade  fairs can give  insigh t
to com pe titors’ capabilitie s  and th e  m ark e t issue s  of th e  m om e nt.

Exh ibitors  are  ge ne rally sale s orie ntate d and le s s  lik e ly to be  discussing th e ir purch as ing re q uire m e nts .

Exh ibiting at a trade  s h ow  can provide  an e xce lle nt s h ow cas e , but m ust be  done  profe s s ionally for a
pos itive  e ffe ct.  W h ile  th e  e xpe ns e  m ay be  be yond th e  m e ans  of individual e xporting com panie s , a
co-ope rative  e ffort be tw e e n com panie s , or as  a trade  as sociation, can divide  th e  costs  to a m ore
m anage able  le ve l.

Th e  follow ing trade  fairs/e xh ibitions  are  th e  m ain e ve nts of inte re s t to EU spice  im ports :

Title Country Month URL /e m ail
Alim e ntaria Spain / Portugal March  – Annual alim lisboa@ m fibe ria.e s
ANUGA Ge rm any O ct – Bie nnial anuga@ k oe lnm e s s e .de

Biofach Ge rm any Annual w w w .biofach .de

Europe an Eth nic
Food, D rink ,
R e staurant and
Cate ring

UK Annual w w w .e urope ane th nicfood.co.uk

Food Ingre die nts –
Europe

UK (2001) but
location varie s

Bie nnial w w w .fi-e ve nts.com

IFE UK March -Bie nnial w w w .ife .co.uk
SIAL France O ct-bie nnial w w w .sial.fr/inde xs.h tm

I.  MARKET PRO SPECTS

Trade rs de scribe  th e  m ark e t for ginge r as  stable  and q uie t.  Th e re  is  som e  back ground grow th  e vide nt
in th e  im port statistics, but th is  is  a com ple x m ark e t w ith  e nd use rs  re sponding to diffe re nt drive rs .
O n th e  up s ide , an incre as e  in de m and is claim e d in th e  food pre paration s e ctor, as  th e  consum e r
be com e s  m ore  adve nturous  in s e e k ing ne w  flavours .  Th ai food for e xam ple , w h ich  use s  ginge r, is
gaining popularity.  Sim ilarly, th e re  is an incre as ing de m and for ginge r from  th e  drink s industry in th e
form  of te as and also h e alth  drink s  w h e re  ginge r is  cons ide re d to h ave  a pos itive  e ffe ct.

O n th e  dow n s ide , th e  supplie rs  to th e  proce s s e d m e ats  industrie s , particularly in Ge rm any, re port a
slack  de m and for m e at spice s – typically pe ppe r, nutm e g but also ginge r – cause d by consum e r fe ars
ove r m e at consum ption and safe ty.  Th e  Ge rm an proce s s e d m e at industry h as suffe re d drastically ove r
fe ars  in th e  m ark e t of BSE (Mad Cow  dis e as e ) and w ith  th e  curre nt outbre ak  of Foot and Mouth
dis e as e  - th is m ay h ave  an im pact on th e  Ge rm an de m and for ginge r.  Th e  re ce nt m ove  to proce s s ing
ginge r in India for oil h as  ye t to s h ow  any e ffe ct in th e  im port statistics, but re location by tw o UK
e xtraction com panie s  w ill h ave  an im pact on th e  UK im port re q uire m e nt for drie d ginge r.



Th e  ne t re sult is  a stable  m ark e t in Europe  for drie d ginge r s h ow ing som e  back ground grow th . In
orde r to com pe te  succe s sfully, any ne w  e xporte rs  to th e  m ark e t m ust aim  at providing a q uality and
s e rvice  th at w ill distinguis h  th e m  from  th e  e xisting playe rs .

J.  IMPO RTANT AD D RESSES

Im porte rs

Th e  follow ing list provide s  contact de tails for som e  of th e  m ajor im porte rs  and proce s sors  of drie d
ginge r in Europe .  A m ore  com ple te  list m ay be  obtaine d from  national trade  as sociations .

No re com m e ndation to trade  is  inte nde d w ith  th is  list, and all se lle rs are  advis e d to m ak e  th e ir ow n
ch e ck s  prior to e nte ring into any financial com m itm e nts .

Ge rm any (+ 49 )
Fuch s  Ge w ü rze  Gm bH
W e string 15-17
D -49 201 D is s e n

Te l: 054 21 30 9 0
Fax: 054 21 30 9 1 11
h ttp://w w w .fuch s -ge w ue rze .de

H am burge r Ge w ü rz-Mü h le  H e rm ann Sch ulz
Gm bH
Gros sm anstras s e  221
D -20539  H am burg

Te l: 040 78 9 7 01 30
Fax: 040 78  9 7 01 31

H e rm ann Laue  Gm bH
Be im oorw e g 11
D -229 23 Ah re nsburg

Te l: 041 02 49  60
Fax: 041 02 49  61 04
h ttp://w w w .h e la-food.de

Poppe  &  Groninge r
Stadtde ich  4
D -2009 7 H am burg

Te l: 040 23 62 070
Fax: 040 23 62 07 77

Sch w ab Gm bH
Post fach  11 03 84
D -20403 H am burg

Te l: 040 36 49  71
Fax: 040 36 77 9 0

Ne th e rlands (+ 31)
Catz Inte rnational BV
PO  Box 180
3000 AD  Rotte rdam

Te l: 10 411 3440
Fax: 10 411 89 13
h ttp://w w w .catz.nl

Man Producte n Rotte rdam  BV
PO  Box 253
3000 AG Rotte rdam

Te l: 10 417 7377
Fax: 10 414 7550
h ttp://w w w .m anproducte n.nl

Van Sille voldt BV
PO  Box 64
3350 AB Pape ndre ch t

Te l: 78 615 1755
Fax: 78 615 3107



Unite d Kingdom  (+ 44)
Blair Im pe x Ltd
72 Bolton Road
W indsor
Be rk s h ire  SL4 3JL

Te l: 01753 831 344
Fax: 01753 830 128

Britis h  Pe ppe r &  Spice
R h os ili Road
Brack m ills
North am pton NN4 7AN

Te l: 01604 766 461
Fax: 01604 763 156

Ch am be rs  &  Knigh t
Th am e s  H ous e
18 Park  Stre e t
London SE1 9 EL

Te l: 020 7357 7821
Fax: 020 7378 8582

D e ltacrow n Fook s  &  Fre nch
Linton H ous e
164-180 Union Stre e t
London SE1 0LH

Te l: 020 79 28 0404
Fax: 020 79 26 1238

McCorm ick
Th am e  Road
H adde nh am
Buck ingh am s h ire  H P17 8LB

Te l: 01844 29 2 9 30
Fax: 01844 29 4 29 4
h ttp://w w w .cpd.m corm ick .com

T Ch oith ram  &  Sons
Ch oith ram  H ous e
Lance lot road
W e m ble y
Middle s e x H A0 2BG

Te l: 020 89 03 8311
Fax: 020 89 00 1426



Trade  associations

EURO PE ITALY (+ 39 )
Europe an Spice  Association
6 Cath e rine  Stre e t
London
W C2B 5JJ
England
Te l: 44 (0)20 7836 2460
Fax: 44 (0)20 7836 0580

AIIPA - Associazione  Italiana Industrie  Prodotti
Alim e ntari
Cors e  di Porta Nuova 34
I-20121 Milan
Te l: 02 65 41 84
Fax: 02 65 48 22

BELGIUM (+ 32) NETH ERLAND S (+ 31)
AFISPA
Roode be e k e laan 30
B-1030 Brus s e ls
Te l: (0)2 743 87 46
Fax: (0)2 736 81 75

Ne de rlands e  Ve re niging voor de  spe ce rijh ande l
P O  Box 64
3350 AB Pape ndre ch t
Te l: (0)78 615 17 55
Fax: (0)78 615 31 07

FRANCE (+ 31) SPAIN (+ 34)
Syndicat National de s  Transform ate urs de
Poivre s , Epice s, Arom ate s  e t Vanille
8, Rue  de  l’Isly
F-75008 Paris
Te l: (0)1 53 42 33 80    Fax: (0)1 53 42 33 81
Em ail: covip@ w anadoo.fr

Afe xpo
Calle  de  Santa Catalina
1 3
E – 30004 Murcia
Te l: (0)9 68 21 40 89
Fax: (0)9 68 21 9 6 77

GERMANY (+ 49 ) UNITED  K INGD O M (+ 44)
FACH VERBAND  D ER GEW URZ IND USTRIE E.v.
Re ute rstras s e  151
D -5300 Bonn 1
Te l: (0)228 21 61 62
Fax: (0)228 22 9 4 60

Inte rnational Ge ne ral Produce  Association Ltd
Gafta H ous e
6 Ch ape l Court
London EC2A 3D Q
Te l: (0)20 7814 9 666
Fax: (0)20 7814 8383
h ttp://w w w .igpa.com

Se asoning and Spice  Association
6 Cath e rine  Stre e t
London W C2B JJ
Te l: (0)20 7836 2460
Fax: (0)20 7836 0580



O th e r organizations

CBI
Ce ntre  for th e  Prom otion of Im ports from
D e ve loping Countrie s
P.O . Box 30009
3001 D A Rotte rdam
th e  Ne th e rlands
Te l: + 31 10 201 3434
Fax: + 31 10 411 4081
h ttp://w w w .cbi.nl

ISO
Inte rnational Standardisation O rganisation
P O  Box 56
CH -1211 Ge ne va
Te l: + 41 22 749  01 11
Fax: + 41 22 733 34 30
h ttp://w w w .iso.ch

CTA
Te ch nical Ce ntre  for Agricultural and Rural
Co-ope ration
P.O . Box 380
6700 AJ W age ninge n
th e  Ne th e rlands

ITC
Inte rnational Trade  Ce ntre
Palais  de s Nations
P.O . Box 10
1211 Ge ne va 10
Sw itze rland
Te l:+ 41 22 730 0111
Fax:+ 41 22 733 4439
h ttp://w w w .intrace n.org

Europe an Com m ission
Rue  de  la Loi 200
B-1049   Brusse ls , Be lgium
Te l: + 32-2 29 9 -1111 (sw itch board)
Fax: + 32-2 29 5-0138 / 39  / 40
h ttp://e uropa.e u.int/com m /inde x_e n.h tm

D e utsch e  Ge s ellsch aft fü r
Te ch nisch e  Z usam m e narb. (GTZ ) Gm bH
Econom ic D e vpt and Em ploym e nt Prom
D ag-H am m ars k jö ld-W e g 1-5
Postfach  51 80
D - 65726 ESCH BO RN
Ge rm any Te l : (0049 619 6) 79 1229 , 79 0
Fax : (0049 619 6) 79 6150
Em ail : joch e m .lange @ gtz.de
URL : h ttp://w w w .gtz.de



K .  LIST O F SO URCES

Publications:

§ O n-line  book store s such  as  w w w .am azon.com , provide  th e  be st m e ans of s e arch ing for subje cts
or title s .

§ Spice s  - Volum e  2 - (19 87) Longm an Group Ltd, H arlow , England

§ Guide line s  for Exporte rs  of Spice s  to th e  Europe an Union - Com m onw e alth  Se cre tariat, London,
UK

§ Mark e t Re s e arch  File  on Spice s – O ve rvie w  of th e  EU, Poland, H ungary, Cze ch  R e public, Russian
Fe de ration - Inte rnational Trade  Ce ntre , Ge ne va, Sw itze rland

§ D rie d H e rbs &  Spice s – A pack aging Manual - (19 9 9 ) Inte rnational Trade  Ce ntre , Ge ne va,
Sw itze rland

§ H andbook  of Spice s , Se asonings , &  Flavorings  - (2000) Te ch nom ic Publis h ing Com pany, Inc,
Lancaste r USA

Pe riodicals:

Food Ne w s
80 Calve rle y Road
Tunbridge  W e lls
Ke nt  TN1 2UN
UK

Te l: + 44 (0)189 2 533 813
Fax:+ 44 (0)189 2 511 803
h ttp://w w w .agra-food-ne w s .com

Inte rnational Food Ingre die nts
Mille r Fre e m an BV
P O  Box 200
3600 AE Maars s e n
Th e  Ne th e rlands

Te l: + 31 (0)346 55 9 4 44
Fax: + 31 (0)346 57 38 11
h ttp://w w w .m fbv.com

March é s Tropicaux
19 0 Boule vard H aussm ann
75008 Paris
France

Te l: + 33 (0)1 44 9 5 9 9  50
Fax: + 33 (0)1 44 9 5 9 9  79
h ttp://w w w .m arch e s -tropicaux.com

Mark e t Ne w s Se rvice
Inte rnational Trade  Ce ntre
Palais  de s Nations
P.O . Box 10
1211 Ge ne va 10
Sw itze rland

Te l:+ 41 22 730 0111
Fax:+ 41 22 733 4439
h ttp://w w w .intrace n.org

Th e  Public Le dge r
80 Calve rle y Road
Tunbridge  W e lls
Ke nt TN1 2UN
UK

Te l: + 44 (0)189 2 533 813
Fax: + 44 (0)189 2 544 89 5
h ttp://w w w .public-le dge r.com



Standards:

§ ISO  1003:19 80 Spice s  and condim e nts   ginge r, w h ole , in pie ce s  or ground - 
spe cification

§ ISO  13685:19 9 7 Ginge r and its  ole ore sins de te rm ination of th e  m ain punge nt 
com pone nts  (ginge rols and s h ogaols) 
Me th od using h igh -pe rform ance  liq uid 
ch rom atograph y

W e b site s:

Site s of inte re s t, ofte n w ith  good link s to oth e r site s, include :

§ h ttp://ipm _w w w .ncsu.e du/ce rnag/ce rn.h tm l virtual library of agriculture

§ h ttp://w w w .fintrac.com /gain/ w ide  range  of h orticultural inform ation 
from  production th rough  to m ark e ting

§ h ttp://w w w .natural-products .ne t use ful addre s s  lists

§ h ttp://w w w .rais e .org USAID  funde d initiative , providing 
m ark e t inform ation and te ch nical 
as s istance  to incre as e  R ural and 
Agricultural Incom e s  w ith  a Sustainable  
Environm e nt

§ h ttp://w w w .ucdavis .e du W e b site  of th e  Unive rs ity of D avis in 
California.  Exte ns ive  publications  and 
re source s



ANNEX 1

EURO PEAN SPICE ASSO CIATIO N SPECIFICATIO NS O F
QUALITY MINIMA FO R H ERBS AND  SPICES - GINGER

Abbre viations: w e igh t by w e igh t (W /W ), ash  insoluble  acid (AIA),volatile  oil (V/O ), volum e  by w e igh t (V/O )
SUBJECT SPECIFICATIO NS
Extrane ous m atte r H e rbs 2% , Spice s 1%
Sam pling  For routine  sam pling) Sq uare  root of units/lots to a m axim um  of 10 sam ple s .

(For arbitration purpos e s ) Sq uare  root of all containe rs
E.g. 1 lot of pe ppe r m ay = 400 bags, th e re fore  s q uare  root = 20 sam ple s.

Fore ign Matte r m axim um  2%
Ash (ISO )  m axim um  8 %  W /W
Acid Insoluble  Ash (ESA) m axim um  2 %  W /W
H 20 (ISO )  m axim um  12 %  W /W
Pack aging Sh ould be  agre e d be tw e e n buye r and s e lle r.  If m ade  of jute  and sisal, th e y

s h ould conform  to th e  standards s e t by CAO BISCO  Re f C502-51 -sj of 20-02-
9 5.  H ow e ve r, th e s e  m ate rials are  not favoure d by th e  industry, as  th e y are  a
source  of product contam ination, w ith  loose  fibre s  from  th e  sack ing e nte ring
th e  product.

H e avy Me tals Sh all com ply w ith  national / EU le gislation.
Pe sticide s Sh all be  utilis e d in accordance  w ith  m anufacture rs' re com m e ndations and

good agricultural practice  and com ply w ith  e xisting national and/or EU
le gislation.

Tre atm e nts Use  of any EC approve d fum igants in accordance  w ith  m anufacture rs '
instructions, to be  indicate d on accom panying docum e nts .  (Irradiation sh ould
not be  us e d unle ss agre e d be tw e e n buye r and s e lle r).

Microbiology Salm one lla abse nt in (at le ast) 25g.
Ye ast &  Moulds 105/g targe t, 106/g absolute  m axim um
E Coli. 102/g targe t, 103/g absolute  m axim um
O th e r re q uire m e nts  to be  agre e d be tw e e n buye r and se lle r.

O ff O dours Sh all be  fre e  from  off odour or taste .
Infe station Sh ould be  fre e  in practical te rm s from  live  and/or de ad inse cts, inse ct fragm e nts

and rode nt contam ination vis ible  to th e  nak e d e ye  (corre cte d if ne ce s sary for
abnorm al vision).

Aflatoxins Sh ould be  grow n, h arve s te d, h andle d and store d in such  a m anne r as to
pre ve nt th e  occurre nce  of aflatoxins  or m inim ise  th e  risk  of occurre nce .  If
found, le ve ls s h ould com ply w ith  e xisting national and / or EU le gislation. In
th e  cas e  of ginge r, EU D ire ctive   3347/9 9  of 1 January 2001 applie s:

m ax. 10 ppb total aflatoxin
m ax. 5 ppb B1 aflatoxin
Exte nsive  s am pling plan

Volatile  O il (ISO ) 1.5%  V/W  m in
Adulte ration Sh all be  fre e  from .
Bulk  D e nsity To be  agre e d be tw e e n buye r and se lle r.
Spe cie s To be  agre e d be tw e e n buye r and se lle r.

D ocum e nts Sh ould provide  - de tails of any tre atm e nts th e  product h as unde rgone ; nam e  of
product; w e igh t; country of origin; lot ide ntification/batch  num be r; ye ar of
h arve s t.



Note s on Meth odology Used in se tting Standards

Ple as e  re fe r to th e  follow ing m e th ods w h e n analysing products:

Moisture ISO  9 39

Total Ash ISO  9 28

Acid Insoluble  Ash ISO  9 30

Volatile  O il ISO  6571

Th e  co-ordinate s  of th e  Europe an Spice  O rganization are  liste d unde r ‘Trade  Associations’.


