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List of abbre viations

ACP African, Caribbe an and Pacific State s

GSP Ge ne ralize d Syste m  of Pre fe re nce s

EU Europe an Union

H S H arm onize d Com m odity D e scription and Coding Syste m

Kg Kilogram m e s

LD D Cs Le ast D e ve lope d D e ve loping Countrie s

Mln Millions

MNS Mark e t Ne w s  Se rvice

N.e .s . Not e ls e w h e re  spe cifie d

NFC Not From  Conce ntrate

SACU South  African Custom s  Union

UK Unite d Kingdom



1. Product de scription

Th is  m ark e t brie f focus e s  on fruit and ve ge table  juice s  and fruit pure e  in th e  Unite d Kingdom  (UK).  In
te rm s  of th e  H arm onize d Syste m , th e  products  cove re d in th e  brie f are  clas s ifie d unde r th e  follow ing
h e adings :

H S 0811 Fruit and nuts , uncook e d or cook e d by ste am ing or boiling in w ate r, froze n, w h e th e r or
not containing adde d sugar or oth e r sw e e te ning m atte r.

H S 2008 Fruit, nuts  and oth e r e dible  parts  of plants , oth e rw is e  pre pare d or pre s e rve d, w h e th e r or
not containing adde d sugar or oth e r sw e e te ning m atte r or spirit, not e ls e w h e re  spe cifie d or
include d.

H S 2009 Fruit juice s  (including grape  m ust) and ve ge table s  juice s , unfe rm e nte d and not containing
adde d spirit, w h e th e r or not containing adde d sugar or oth e r sw e e te ning m atte r.

It s h ould be  note d th at th e  products  cove re d by th e  brie f fall m ainly unde r th e  h e ading H S 2009 .  Th e
statistical table s  provide d on im ports  include  only data falling unde r h e ading H S 2009  (i.e . Table s  1, 2
and Appe ndix 1).  Fruit pulp, as  re fe rre d to in th is  brie f to th e  e xte nt th at th e y are  us e d as  a raw
m ate rial for fruit juice , is  clas s ifie d unde r H S 0811 (for froze n products) and H S 2008 (as e ptic
products).

In te rm s  of im ports  into Europe , juice  products  are  usually s h ippe d as  juice  conce ntrate , pulp or pure e ,
th e  cost to s h ip juice s  norm ally be ing proh ibitive  unle s s  th e  product can be  m ark e te d at a pre m ium .
Juice  conce ntrate s  are  com m only produce d in th e  country of origin w h e re  w ate r is  e xtracte d from  th e
fruit, re ducing transport and storage  costs .  Afte r th e  conce ntrate  arrive s  in th e  country of de stination,
th e  juice  is  re store d to its  original state  by th e  addition of w ate r.  Fruit pulp, w h ich  is  th e  re s idue
re m aining afte r s q ue e zing or crus h ing a fruit, and pure e , w h ich  is  m as h e d fruit, are  us e d as  bas ic
ingre die nts  for fruit juice s  and ne ctars  w h ich  are  norm ally produce d in th e  countrie s  im porting th e
m ate rials .

In te rm s  of de finition, fruit juice s  in th e  UK are  de fine d by th e  Europe an Union’s  Council D ire ctive
9 3/77/EEC of 21 Se pte m be r 19 9 3 re lating to fruit juice s  and ce rtain s im ilar products (O fficial Journal,
L 244, 30.9 .19 9 3, p. 23).  Th e  consolidate d te xt of th e  EU D ire ctive  and subse q ue nt am e ndm e nts  are
available  on th e  Europe an Com m is s ion’s  Eur-le x W e b s ite 1.

Th e  Europe an Com m is s ion h as be gun th e  proce dure  to m ak e  re fine m e nts  to th e  19 9 3 D ire ctive  and in
m id-19 9 9  th e  Europe an Parliam e nt approve d a proposal, subje ct to am e ndm e nts , re lating to th e
labe ling of juice s  th at h ave  be e n sw e e te ne d w ith  th e  addition of sugars .  Th e  proposal is  ye t to be
is s ue d as  a le gally binding D ire ctive .

In te rm s  of drink s  m ade  from  fruit juice , one  can ide ntify th re e  cate gorie s : pure  juice s , ne ctars  and
juice  drink s .  Pure  fruit juice  m ust contain 100%  fruit and is  m ade  e ith e r by dilution of conce ntrate
back  to its  original stre ngth  or by sq ue e zing juice  from  fre s h  fruit im m e diate ly prior to pack ing.  Th e
juice  m ust be  at th e  sam e  stre ngth  and cons iste ncy as  fre s h ly s q ue e ze d juice  and m ust be  m ade
w ith out pre s e rvative s .

Ne ctars  are  m anufacture d us ing a bas e  of conce ntrate d juice  or a paste urize d pure e  of fruit pulp to
w h ich  sugar and w ate r are  adde d.  For citrus  fruits , th e  fruit conte nt of ne ctars  is  usually ove r 50% but
it can be  as  low  as  25%  for oth e r fruits .

                                           
1 D ire ctive  9 3/77/EEC available  on th e  Europe an Com m is s ion’s Eur-Le x w e b site  at h ttp://e uropa.e u.int/e ur-
le x/e n/consle g/pdf/19 9 3/e n_19 9 3L0077_do_001.pdf



Juice  drink s  m ay h ave  a fruit conte nt ranging from  6%  juice  up to 9 9 % .  Th e y can be  m ade  w ith  th e
addition of sugar, w ate r and in som e  instance s  w ith  fruit pure e , e xtra flavoring, color and vitam ins .

In analyzing th e  UK m ark e t, both  th e  pure  juice  and juice  drink  s e ctors  are  tak e n to include  long life
and ch ille d juice s .  Long life  juice  is  paste urize d and pack e d to give  it a s h e lf life  of up to 12 m onth s .
Ch ille d juice  is  e ith e r partly paste urize d or not paste urize d and h as  a s h e lf life  of 4 to 21 days .

Ve ge table  juice s  m ak e  up a ve ry sm all proportion of th e  UK m ark e t and w h e re  re fe re nce  is  m ade  in
th is  docum e nt to fruit juice s , th is  s h ould be  tak e n to include  ve ge table  juice s .

2. Statistical D ata

Production

Th e  m ajority of fruit (and ve ge table s) grow n in th e  UK is  consum e d as  fre s h  produce .  Th e  m ain fruits
produce d dom e stically for us e  in juice  production are  apple s  and black currants .

Trade

Th e  UK e xports  sm all q uantitie s  of fruit juice .  In 19 9 9 , e xports  am ounte d to US$ 60 m illion or 54,000
tons by volum e .  Th e  m ain dom e stically produce d fruit contributing to juice  e xports  are  apple s .  Th e
oth e r ite m s  e xporte d are  m ainly products  th at h ave  be e n re pack age d or ble nde d in th e  UK from
im porte d conce ntrate s .

W ith  low  le ve ls  of e xports , th e  UK re lie s  on im ports  for m ost of its  juice  re q uire m e nts .  In 19 9 9 ,
im ports  w e re  value d at US$ 435 m illion in 19 9 9 , or 360,000 tons by volum e  a 10%  drop from  19 9 8
im port volum e s  (s e e  Table  1).

A h igh  proportion of UK juice  im ports  com e s  th rough  inte rm e diary Europe an countrie s  particularly th e
Ne th e rlands  and Ge rm any, w h ich  h ave  w e ll-e stablis h e d inte rnational trading ch anne ls  in th e  s e ctor.
D ue  to th e s e  trading link s , dire ct im ports  into th e  UK from  de ve loping countrie s  and e m e rging m ark e ts
h ave  te nde d to be  re lative ly sm all.

O range  juice , froze n and ch ille d, continue s  to dom inate  th e  m ark e t, and h as  accounte d for be tw e e n
60%  and 66%  of juice  im ports  in volum e  te rm s  ove r th e  last five  ye ars .  Apple  juice  accounts  for 14%
of im ports  w h ile  im ports  of pine apple  juice , th e  m ain s ingle  flavor tropical juice  im port, h ave  be e n in
th e  re gion of 3%  ove r th e  past 5 ye ars .



Table  1: UK  Im ports of Fruit and Ve ge table  Juice s (H S 2009 )
(V – Value , US$’000s; Q  – Q uantity, M e tric Tons)

19 9 5 19 9 6 19 9 7 19 9 8
 V Q %

Sh are
V Q %

Sh are
V Q %

Sh are
V Q

O range
juice , froze n
(H S 2009 11) 170 241 110 89 0 35.2 19 0 866 125 785 36.0 125 036 115 152 34.4 158 103 125 679
O range  juice
not froze n
(H S 2009 19 ) 60 69 8 79  766 25.3 76 308 9 5 220 27.3 58 601 89  743 26.8 9 6 415 138 548
Grape fruit
juice  (H S
2009 20) 15 328 11 014 3.5 14 322 11 59 5 3.3 11 886 9  841 2.9 12 063 12 087
O th e r Citrus
fruit juice
(H S 2009 30) 13 49 8 8 9 9 8 2.9 17 071 11 514 3.3 17 304 9  9 36 3.0 16 135 9  739
Pine apple
juice  (H S
2009 40) 11 447 10 446 3.3 13 247 9  476 2.7 15 411 10 505 3.1 14 502 10 071
Tom ato juice
(H S 2009 50) 1 69 3 2 469 0.8 2 378 3 189 0.9 1 9 52 3 09 5 0.9 1 9 20 3 087
Grape  juice
(incl m ust)
(H S 2009 60) 13 9 9 8 15 233 4.8 15 842 15 300 4.4 17 112 15 704 4.7 15 332 13 9 19
Apple  juice
(H S 2009 70) 73 449 50 313 16.0 76 636 44 511 12.8 63 037 47 222 14.1 65 336 56 9 79
O th e r fruit &
ve g juice  ne s
(H S 2009 80) 34 819 14 832 4.7 38 9 44 17 038 4.9 35 232 14 035 4.2 37 348 14 151
Mixture s of
juice s (H S
2009 9 0) 18 857 11 308 3.6 23 601 15 417 4.4 25 439 19  126 5.7 23 821 17 741
Total (H S
2009 ) 414 026 315 269 100.0 469  216 349  044 100.0 371 009 334 359 100.0 440 9 76 402 002

Source : Com trade  D atabase , U nite d Nations Statistical D ivis ion (U NSD ), Ne w  York



O rigin of Im ports

Th e  m ain supplie rs  to th e  U K  fruit juice  m ark e t are  liste d by juice  type  and volum e  s h are  in Table  2
(be low ).  A de taile d listing of th e  supplie rs  and th e  value s  and volum e s  th e y supply are  pre s e nte d in
Appe ndix 1 (total juice  im ports  rank e d by supplie r) and Appe ndix 2 (m ain supplie rs  by type  of juice s).

Table  2: Major Supplie rs to th e  UK  by type  of fruit juice  (H S2009 ), 19 9 9

Product H S Code Supplying Country %  of total UK im ports
Froze n orange  juice 2009 11 Ne th e rlands 54.3

Brazil 23.3
Be lgium 13.0
Ge rm any 5.5
Cuba 2.0

Fre sh  orange  juice 2009 19 Ge rm any 45.0
France 35.0
Ire land 7.8
Spain 5.6

Grape fruit juice 2009 20 France 24.3
Ne th e rlands 21.4
Ge rm any 18.4
Be lize 12.3
Is rae l 9 .4

O th e r Citrus juice s 2009 30 Italy 42.2
Be lgium 12.0
Spain 10.0
Me xico 7.6
Pe ru 6.3

Pine apple  juice 2009 40 Ke nya 29 .6
Ne th e rlands 18.0
Indone s ia 10.4
Costa Rica 10.4
Ire land 5.9
Ph ilippine s 5.8

Tom ato juice 2009 50 Gre e ce 52.6
Spain 21.0
Italy 9 .7
Ne th e rlands 6.4
USA 5.4

Grape  juice 2009 60 Spain 51.4
France 24.5
Arge ntina 9 .4
D e nm ark 3.9
Cyprus 3.5

Apple  juice 2009 70 Ge rm any 56.4
Austria 17.1
France 6.2
Portugal 5.6
Italy 4.3

O th e r juice  n.e .s 2009 80 USA 21.7
Ge rm any 16.6
Ire land 10.2
Ne th e rlands 9 .4
Austria 7.5

Mixture s of juice s 2009 9 0 Ge rm any 53.4
Ne th e rlands 17.4
France 13.0
Italy 4.5
SACU 4.3



Brazil is  th e  le ading supplie r of froze n orange  juice  to Europe  and its dire ct s h are  of th e  U K  im port
m ark e t is  23% .  Its  ove rall s h are  of th e  U K  m ark e t m ay be  e stim ate d as be ing in th e  re gion of 45%  on
th e  bas is  th at it supplie s  ove r 75%  of e ach  of th e  D utch  and Be lgian m ark e ts  w h ich  in turn account for
67%  of UK im ports .  In te rm s  of fre s h  and ch ille d orange  juice , intra-EU trade  dom inate s  UK im ports ,
w ith  Ge rm any and France  be ing th e  m ain supplie rs .

For grape fruit juice , France , Ge rm any and th e  Ne th e rlands  h ave  be e n re placing Be lize , Is rae l and th e
USA as  th e  m ajor supplie rs  to th is  12,000 ton m ark e t.

Th e  bulk  of th e  ‘oth e r citrus  juice s’ m ark e t com pris e s  non-spe cifie d s ingle  citrus  juice s .  Italy, th e  m ain
supplie r, h olds  42%  of th e  m ark e t. Am ong de ve loping countrie s , Me xico, Pe ru and Arge ntina are  th e
m ain supplie rs  of such  juice s .

Th e  U K  m ark e t for pine apple  juice  h as  flatte ne d out ove r th e  last five  ye ars , trading at about 10,000
tons . Alth ough  Th ailand is  th e  w orld’s  le ading supplie r of pine apple  juice  conce ntrate , its  s h are  of th e
m ark e t for supplying th e  UK dire ctly is  low , prim arily be caus e  m ost of its  trade  w ith  Europe  is
conducte d th rough  th e  Ne th e rlands .  In th is  re gard, it e xporte d 21,000 m e tric tons  to th e  Ne th e rlands
in 19 9 9  com pare d w ith  305 m e tric tons  to th e  U K .

Th e  U K  im port m ark e t for tom ato juice  re m ains  sm all, trading at about 3,500 tons .  Gre e ce  and Spain
are  th e  m ain supplie rs .

Th e  grape  juice  m ark e t de cre as e d in 19 9 8 and 19 9 9  to 13,700 tons  from  a ste ady 15,000 tons  in th e
pre ce ding 3 ye ars .  In re ce nt ye ars , th e  m ark e t h as  be e n dom inate d by France  (51%  in volum e  te rm s)
and Italy (24% ) w ith  Spain h aving a 9 %  volum e  s h are .

Apple  juice  is  th e  large st im port m ark e t s e gm e nt afte r fre s h  and ch ille d orange  juice .  Im ports  originate
m ainly from  oth e r Europe an countrie s , Ge rm any supplying 56%  of im ports  w h ile  Austria is  th e  oth e r
m ajor supplie r w ith  17%  in volum e  te rm s .

For oth e r juice s , “not-m ixe d”, US supplie rs  h ave  be e n ste adily gaining an incre as e d m ark e t s h are  ove r
th e  past 5 ye ars , and w e re  th e  le ading supplie r in 19 9 9  w ith  alm ost 22%  of th e  m ark e t.  Th e  oth e r
m ajor supplie rs  are  Ge rm any, Ire land and th e  Ne th e rlands .  Sm all q uantitie s  of s ingle  flavor (not-
m ixe d) tropical juice s  are  im porte d dire ctly from  th e  original supplie r countrie s .  H ow e ve r, th e  bulk  of
s ingle  flavor tropical juice s  im porte d into th e  U K  pas s  th rough  inte rm e diary EU countrie s , particularly
th e  Ne th e rlands .

For m ixe d juice s , im ports  am ounte d to 16,000 tons  in 19 9 9 , w ith  Ge rm any, th e  Ne th e rlands  and
France  as  th e  m ain supplie rs  to th e  U K  m ark e t.

3. R e tail Mark e t Ch aracte ristics

Th e  re tail m ark e t for fruit juice  and juice  drink s  in th e  U K  w as  e stim ate d to be  w orth  US$ 2,600
m illion in 19 9 9 .  In te rm s  of volum e , consum ption am ounte d to 1,700 m illion litre s , an incre as e  of
10%  on th e  pre vious  ye ar and a 35%  incre as e  s ince  19 9 5.  (Se e  Table  3).

Sale  of fruit juice s  (100%  fruit conte nt) in 19 9 9  accounte d for US$1,700 m illion in value  and 9 40
m illion litre s  in volum e  te rm s . Consum ption of juice  drink s  am ounte d to US$ 880 m illion in value  and
770 m illion litre s  by volum e .

It is  e stim ate d th at up to 70%  of im ports  are  accounte d for by th e  re tail trade  w h ile  th e  cate ring and
h ote l trade  account for 20% .  Th e  re m aining 10%  are  absorbe d by th e  food-m anufacturing s e ctor such
as  m anufacture rs  of baby food, yogurt, ice -cre am  de s s e rts , jam , confe ctione ry, and e s s e nce s .



Pure  Juice s

W ith in th e  pure  juice  s e ctor, orange  re m ains  th e  dom inant flavor, accounting for up to 77%  of th e
m ark e t.  Apple  juice  accounts  for about 10%  of sale s  w ith  grape fruit and pine apple  h aving a 3%  s h are .

Me dium  price d am bie nt (long-life ) juice s  continue  to h old th e  large st m ark e t s h are  in pure  juice s
alth ough  th e y s h ow  little  or no grow th  com pare d to th e  pre m ium , h igh  value  e nd w h e re  ch ille d not-
from -conce ntrate  (NFC) juice s  are  th e  m ain drive r of grow th .   In 19 9 9 , am bie nt pure  juice  accounte d
for 480 m illion litre s  com pare d to ch ille d pure  juice  of 150 m illion litre s .  O range  juice  re m ains  th e
dom inant product w ith in th e  am bie nt m ark e t, claim ing about 70%  of sale s .

About 80%  of th e  am bie nt m ark e t is  ow n labe l and com pe tition am ong th e  m ajor supe rm ark e t ch ains
is  inte ns e .  Th e  m ajor ch ains  offe r discounte d products  in m ultipack  and one -litre  pack s  and e ve n
low e r pricing on th e ir plain pack aging e conom y products  (w h ich  re tail as  low  as  US$ 0.63 pe r litre ).

W ith  th e  supe rm ark e ts  e xe rting such  dow nw ard pre s sure  on price s , th is  s e gm e nt of th e  m ark e t h as
de ve lope d som e th ing of a com m odity im age .  Establis h e d brands  of m ajor m anufacture rs  h ave  to
pos ition th e m s e lve s  on th e  bas is  of q uality to m aintain or gain m ark e t s h are  or focus  th e ir e xpans ion
and innovative  e fforts  on th e  ch ille d s e ctor w h e re  m argins  are  far h igh e r.

Com pare d to th e  am bie nt pure  juice  m ark e t, ch ille d not-from -conce ntrate  (NFC) fruit juice , sold at a
pre m ium , is  outpe rform ing th e  re st of th e  fruit juice  s e ctor.  Th e  ch ille d NFC s e ctor is  e stim ate d to be
w orth  about US$ 200 m illion and h as  large ly de ve lope d s ince  19 9 1 w h e n th e  Tropicana range
e nte re d from  th e  U SA.  Th e  grow th  in th e  ch ille d juice s  s e ctor is  lik e ly to continue  as  consum e rs  look
for im prove d taste  and products  claim ing to offe r h e alth  be ne fits .

Juice  D rink s

Grow th  in th e  fruit juice  and juice  drink s  m ark e t h as  be e n drive n large ly by juice  drink s .  Th e  grow th
in juice  drink s  h as  be e n le d by Procte r and Gam ble ’s  Sunny D e ligh t range  of orange  juice  drink s , a
product launch e d in 19 9 8 and containing 6%  juice .

O th e r innovative  products  contributing to grow th  in th e  juice  drink s  s e ctor include  a num be r of
cranbe rry bas e d products , th e  popularity of w h ich  is due  to cranbe rry’s  pe rce ive d h e alth  be ne fits .  It is
us e d incre as ingly in com binations  w ith  oth e r fruits  for juice  drink s , for dilutable  cordials  and is
popular am ong afflue nt young adults  as  a cock tail m ixe r.

In te rm s  of functional products  (i.e . th os e  pe rce ive d to h ave  h e alth -re late d be ne fits), th e  m ark e t h as
be e n slow  to de ve lop com pare d to oth e r m ajor Europe an m ark e ts .  H ow e ve r, th e re  is  an incre as e  in
th e  num be r of juice  products  e m e rging on th e  m ark e t w ith  adde d vitam ins , calcium , re duce d sugar
conte nt or adde d fibre .

‘Sm ooth ie s’, juice  drink s  m ark e te d as  h aving a th ick , re al fruit te xture , are  be ginning to m ak e  an
im pact in th e  U K , h aving pre viously be e n succe s s ful in th e  U SA.  Th e re  are  tw o type s  of ‘sm ooth ie s’.
O ne  type  is  bas e d on fre s h  fruit puré e s , including orange  m ango and banana puré e s , and containing
com binations  of up to 60%  fruit juice  and fruit pure e s .  Th e  oth e r type  h as  a dairy bas e  w ith  a low e r
juice  conte nt and is  s im ilar to yogurt drink s .  Alth ough  introduce d originally to th e  U K  in 19 9 4, it w as
only in 19 9 9  th at ‘sm ooth ie s’ be gan to gain w ide r popularity.  ‘Sm ooth ie s’ are  be ing targe te d at th e
young adult population s e e k ing ‘h e alth y’ drink s .  Ne w  re tail outle ts , ‘sm ooth ie s  bars’, h ave  appe are d
in city ce nte rs  offe ring th e  drink s  and cate ring particularly to th e  lunch tim e  m ark e t.



Ne ctars

Com pare d to oth e r m ajor m ark e ts  in th e  EU, th e  consum ption of fruit ne ctars  in th e  U K  is  re lative ly
low  and h as  re m aine d so ove r th e  past de cade , th e  m ark e t be ing value d at about US$ 60 m illion pe r
ye ar by Minte l, a UK m ark e t re s e arch  com pany.  Th e  lack  of grow th  in ne ctars  can be  attribute d to a
lack  of consum e r aw are ne s s , a lack  of a traditional m ark e t and an abs e nce  of w e ll-re source d produce rs
to launch  h igh  profile  adve rtis ing.  Th e re  are  no m ajor playe rs  in th e  U K  in ne ctars  as  s uch , Epicure
and Rubicon be ing th e  m ost w ide ly distribute d brands .  For th e  sm all m ark e t th at e xists , ne ctars  are
m ainly aim e d at adults , particularly as  an alte rnative  to alcoh ol on social occas ions .

Ve ge table  Juice s  and Juice  D rink s

Tom ato juice  and tom ato bas e d products  are  th e  m ain ve ge table  juice s  and juice  drink s  on th e  m ark e t,
th e  only oth e r s ignificant s ingle  flavor products be ing carrot bas e d.  As  w ith  fruit juice s , ve ge table
juice s  are  also s e e k ing to tap into consum e rs’ incre as ing conce rn w ith  h e alth ie r life style s .  Products  in
th is  are a include  tom ato-bas e d juice s  w ith  adde d m ixture s  of ve ge table s  th at contribute  to daily
vitam in intak e .

Ne w  Products

W ith  am bie nt pure  juice s  incre as ingly pe rce ive d as  a com m odity product, and w ith  price s  be ing
drive n dow n by th e  m ajor re taile rs , th e  m ajor brands  are  look ing at ne w  w ays  to diffe re ntiate  th e ir
products  and to build consum e r loyalty.  Atte m pts  to diffe re ntiate  product include  th e  us e  of fruit
arom as de ve lope d th rough  natural te ch nologie s  th at provide  a distinctive  taste  for th e  product.

Anoth e r are a of grow th  is  in th e  functional (or h e alth -re late d) m ark e t.  Consum e r de m and for h e alth ie r
food and drink s  products  is  incre as ing in paralle l to th e  grow th  of th e  population ove r-35 ye ars  of age
th at are  particularly h e alth  conscious .  Cranbe rry, cons ide re d to h ave  a num be r of h e alth y
ch aracte ristics , is  th e  flavor e njoying m ost grow th  at pre s e nt, be ne fiting from  th e  consum e r de m and for
h e alth ie r drink s .  Th e re  h as  also be e n an incre as e  in th e  num be r of vitam in-e nrich e d products
appe aring on th e  m ark e t. Som e  m anufacture rs  are , h ow e ve r, m oving cautiously in th e  are a of adde d
vitam ins  and oth e r e le m e nts  as  th e y be lie ve  ove rus e  of ‘adde d’ products  m ay de tract from  pure  juice s’
pe rce ive d ‘natural purity’.

O rganic juice  products , particularly ch ille d, are  anoth e r s e gm e nt th at is  lik e ly to s e e  grow th  as  a re sult
of th e  incre as e d h e alth  conce rns  of consum e rs . W h e th e r any grow th  w ill e xte nd s ignificantly to
organic am bie nt products  re m ains  to be  s e e n, as  som e  m anufacture rs  be lie ve  th at consum e rs  link
organic w ith  ‘fre s h ne s s’ rath e r th an w ith  long-life  products .

Com pe tition

In te rm s  of m anufacture rs  of juice  products , th e  m ajor playe rs  are  pre dom inantly part of m ultinational
food and drink  com panie s .  Th e y include :

§ Britvic Soft D rink s § Ne stle  Groce ry D ivis ion
§ Cadbury Sch w e ppe s § Prince ’s  Soft D rink s
§ Coca-Cola &  Sch w e ppe s  Be ve rage s § Procte r And Gam ble
§ D airy Cre st Inte rnational § Rubicon
§ D e l Monte  Foods  Inte rnational § Sm ith k line  Be e ch am
§ Ge rbe r Foods  Soft D rink s § St Ive l Foods  Europe
§ Me rrydow n Plc § Tropicana UK

Most com panie s  focus  on e ith e r pure  juice  or juice  drink s  alth ough  Ge rbe r and D e l Monte  de al in
both .



In te rm s  of juice s , and as ide  from  re taile rs  ow n-labe l, D e l Monte  is  th e  le ading brand w ith  an
e stim ate d 10%  volum e  and 14%  value  s h are  of th e  m ark e t.  Its  s h are  h as  be e n incre as e d w ith  its
acq uis ition in e arly 19 9 9  of th e  Just Juice  brand from  th e  Tom k ins Group.  D e l Monte  us e s  its  ow n
brand to m ark e t 100%  Brazilian orange  juice  aim e d at adults  and fam ilie s  w h ile  Just Juice  is  aim e d at a
younge r custom e r profile .

Prince s  is  a strong playe r w ith in th e  am bie nt inde pe nde nt re tail m ark e t, w ith  a s h are  of 26% .  It also is
a supplie r of ow n-labe l products  for m ost of th e  m ultiple s .

Th e  m ark e t for juice  drink s  re m ains  h igh ly fragm e nte d w ith  no s ingle  produce r e njoying a m ark e t
s h are  gre ate r th an 10% .  Th e  rapid gain in m ark e t s h are  th at Procte r &  Gam ble ’s  ‘Sunny D e ligh t’
brand ach ie ve d de m onstrate s  th at th e  juice  drink s  m ark e t can be  q uite  volatile  w ith  ne w  e ntrants  able
to m ak e  rapid im pacts , particularly if th e y h ave  sufficie nt m ark e ting re source s .



Table  3: R e tail sale s of fruit juice s and juice  drink s by value  and volum e , 19 9 5-19 9 9
(V – Value , US$ m illions; Q  – Q uantity, Million Litre s)

19 9 5 19 9 6 19 9 7 19 9 8

US$ m ln Litre s  m ln US$ m ln Litre s  m ln US$ m ln Litre s  m ln US$ m ln Litre s  

Fruit juice s 1 472 845 1 520 855 1 624 9 00 1 672 9 15

Juice  D rink s 552 420 560 420 576 430 864 640

Total 2 024 1 265 2 080 1 275 2 200 1 330 2 536 1 555

Source : Corporate  Inte llige nce , London



4. Mark e t Acce ss

Tariffs

Th e  U K , as  a m e m be r state  of th e  EU, applie s  th e  EU’s  com m on e xte rnal custom  tariff applicable  to
im ports  from  th ird countrie s .  It is , th e re fore , a pre fe re nce  giving country unde r th e  EU’s Ge ne ralis e d
Syste m  of Pre fe re nce s  (GSP), w h ich  offe rs  re duce d or ze ro duty rate s  on im ports  into th e  EU.  In
addition to th e  EU’s GSP Sch e m e , oth e r pre fe re ntial trading arrange m e nts  m ay e xist for th e  EU’s
partne rs  to be ne fit from  re duce d and ze ro duty rate s .  In particular, de ve loping countrie s  m ay be ne fit
from  th e  EU’s  trading agre e m e nts  w ith  countrie s  of th e  African-Caribbe an-Pacific re gion (ACP) or th os e
th at are  clas s e d as  Le ast D e ve lope d D e ve loping Countrie s  (LD D Cs).

Th e  EU custom s  tariff for fruit and ve ge table  juice s  is  e xte ns ive  and, in som e  instance s , difficult to
inte rpre t.  In th e  TARIC (Inte grate d Tariff of th e  Europe an Com m unitie s), th e  e dition of th e  O fficial
Journal of th e  Europe an Com m unitie s  w h ich  contains de tails  of th e  EU tariff, th e  m ain ch apte r re lating
to fruit and ve ge table  juice s  (i.e . H S 2009 ) runs  to 23 page s .  In addition, one  also h as  to tak e  account
of e ntrie s  for juice s  and re late d products  in oth e r ch apte rs , notably H S 2008 and H S 0811.

To addre s s  th e  com ple xity of th e  EU’s  custom  tariff, th e  ITC’s Mark e t Ne w s  Se rvice  (MNS) h as
com pile d a Guide  to th e  EC Custom  Tariff R e lating to Fruit Juice s , w h ich  is  update d on a re gular bas is .
Appe ndix 3 include s  a copy of th is  guide  for th e  pe riod 1 July 2000 to 30 June  2001.

R e gulations

As  note d in th e  Product D e scription s e ction, UK re gulation on th e  de finition and conte nt of fruit juice s
and juice  drink s  incorporate s  th e  EU’s  Council D ire ctive  9 3/77/EEC of 21 Se pte m be r 19 9 3 re lating to
fruit juice s  and ce rtain s im ilar products  (O J L 244, 30.9 .19 9 3, p. 23) 2.  Th e  EU D ire ctive  h as  be e n
incorporate d fully into national le gislation in 19 9 5 th rough  Th e  Fruit Juice s  and Fruit Ne ctars
(England, W ale s , and Scotland) (Am e ndm e nt) R e gulations 19 9 5, Statutory Instrum e nt Num be r 236 3

and Th e  Fruit Juice s  and Fruit Ne ctars  (Am e ndm e nt) R e gulations (North e rn Ire land) 19 9 5, Statutory
Instrum e nt Num be r 377.

In te rm s  of labe ling of fruit juice  products  for consum e r us e , UK re gulations  incorporate  th e  EU
le gislation in th is  are a.  Th e s e  are  large ly bas e d on th e  D ire ctive  on th e  approxim ation of th e  law s of
th e  Me m be r State s  re lating to th e  labe ling, pre s e ntation and adve rtis ing of foodstuffs  (79 /112/EEC in
O J No L33, 8.2.19 79 , p. 1) and its  s ubs e q ue nt am e ndm e nts .  Th e  consolidate d te xt of th e  re gulation
and its  s ubs e q ue nt am e ndm e nts  are  available  on th e  Europe an Com m is s ion’s  Eurole x W e b s ite 4.  In
te rm s  of th e  U K  national le gislation, th e  m ost re ce nt ch ange s  are  incorporate d in Th e  Food Labe ling
(Am e ndm e nt) R e gulations 19 9 9 , Statutory Instrum e nt (SI) No 747, 19 9 9  (available  via th e  W e b s ite  of
th e  U K  Gove rnm e nt’s  official publications  office , th e  H MSO 5).

                                           
2 D ire ctive  9 3/77/EEC available  on th e  Europe an Com m is s ion’s Eur-Le x W e b s ite  at h ttp://e uropa.e u.int/e ur-
le x/e n/consle g/pdf/19 9 3/e n_19 9 3L0077_do_001.pdf
3 Statutory Instrum e nt No 236 on fruit juice  de finition available  on th e  H MSO  w e b s ite  at
h ttp://w w w .le gislation.h m so.gov.uk /s i/s i19 9 5/Uk s i_19 9 50236_e n_1.h tm
4 D ire ctive  79 /112/EEC available  on th e  Europe an Com m is s ion’s Eur-Le x w e b s ite  at h ttp://e uropa.e u.int/e ur-
le x/e n/consle g/pdf/19 79 /e n_19 79 L0112_inde x.h tm l
5 Statutory Instrum e nt No 747 on food labe lling available  on th e  H MSO  w e b site  at
h ttp://w w w .le gislation.h m so.gov.uk /s i/s i19 9 9 /19 9 9 0747.h tm



5. Price s

In te rm s  of im porte d fruit juice  products , th e  U K  can be  cons ide re d to be  a ‘price  tak e r’, w ith  price s
obtaining on th e  U K  m ark e t large ly de pe nde nt on m ove m e nts  in w orld price  and outs ide  th e  control
of th e  U K  m ark e t.  W orld price s  for juice s  are  liable  to fluctuate  due  to a varie ty of factors , including
s e asonality, crop dam age  due  to w e ath e r or pe sts , and spe culation on com m odity e xch ange s .

Th e re  are  a num be r of source s  th at provide  cove rage  of juice  price s , including trade  journals  such  as
Th e  Public Le dge r and Foodne w s .  Anoth e r source  for track ing tropical and citrus  juice  price s  is
offe re d by th e  ITC’s Mark e t Ne w s  Se rvice  (MNS).

Th e  M ark e t Ne w s  Se rvice s  publis h e s  m onth ly re ports  on bulk  pack e d fruit juice s  in th e  Europe an and
USA m ark e ts .  Th e  juice s  cove re d include  orange , grape fruit, pine apple , guava, le m on, banana,
papaya, pine apple s , pas s ion fruit, m ango, guanabanae , and ace rola.  For furth e r inform ation ple as e
re fe r to th e  MNS Fruit Juice s  R e port (Europe ) for August 20006, w h ich  give s de tails  of price s  pre vailing
on th e  Europe an m ark e t for th e  range  of juice s  m e ntione d above .

6. D istribution Ch anne ls

Th e  U K  m ark e t de pe nds  h e avily on im porte d fruit juice s  w ith  dom e stic production accounting for only
a sm all proportion of ne e ds .  Most im porte d products  are  s h ippe d in bulk  as  conce ntrate , pulp or pure
and re constitute d on arrival in th e  U K .  H igh  transport costs  norm ally m ak e  it proh ibitive  to im port
juice s dire ctly.  Th e re  are  a sm all num be r of products  im porte d in re tail pack s , e ith e r pitch e d as
pre m ium  price d products  or aim e d at diffe re nt e th nic m ark e ts  in th e  U K .

A lim ite d num be r of w e ll-e stablis h e d age nts  and im porte rs  h andle  th e  U K ’s  im ports  of juice s .  Th e
large r of th e s e  m ay h ave  ope rations  in th e  m ain Europe an juice  trading countrie s  s uch  as  th e
Ne th e rlands , Ge rm any and Be lgium .  Major im porte rs  and age nts  include  Fue rst D ay Law son, Kiril
Misch e ff, Ge rald McD onald &  Co, Ure n H .J. &  Sons , and W ilson and Mansfie ld.  (Se e  th e  s e ction
‘Contacts  &  Source s’ for contact de tails  of a s e le ction of im porte rs).  Th e s e  age nts  and im porte rs ,
w ork ing w ith  m ajor fruit juice  e xporte rs , tak e  orde rs  from  UK pack e rs  and proce s sors  and arrange  for
th e  im port and de live ry of th e  re q uire d juice  products .

A num be r of th e  m ajor pack e rs  and distributors , such  as  D e l Monte  and Prince ’s , purch as e  dire ctly
from  supplie rs , particularly in th e  cas e  of orange  juice  supplie s .  Th is  e nable s  th e m  to m ak e  us e  of
forw ard contracts  to stabilize  th e ir price  com m itm e nts  and supplie s .

In te rm s  of re tailing, supe rm ark e ts  are  th e  m ain distribution ch anne l for fruit juice s  and drink s ,
accounting for be tw e e n 75%  and 80%  of sale s .

7. Com m e rcial Practice s

Im porte rs  are  lik e ly to e xpe ct to be  offe re d Fre e  on Truck  (FO T) or Cost, Insurance  and Fre igh t (CIF)
te rm s  payable  afte r 30 days .  As  th e  trade  in fruit and ve ge table  juice s  is  w e ll e stablis h e d and on a
re lative ly large  scale , ne w  e ntrants  to th e  m ark e t are  lik e ly to h ave  difficulty in pe rsuading buye rs  to
m ove  aw ay from  e stablis h e d paym e nt practice s .

                                           
6 To orde r th is  re port, ple as e  contact  th e  Mark e t Ne w s  Se rvice  by e m ailing: MNS@ intrace n.org or faxing: + 41-22-730 0572 / 730 09 06



8. Pack aging and Labe ling

Pack aging

O range  juice  conce ntrate , th e  m ain im port product, is  usually s h ippe d by tank e r from  Brazil, th e  U K ’s
le ading supplie r or by road tank e r from  tank  farm s  in th e  Ne th e rlands  and Be lgium .

O th e r form s  of pack aging us e d for juice  products  include  inte rm e diate  bulk  containe rs  (IBCs) from
1,000 k g to 1,400 k g, as e ptic drum s  of 250 k g and oth e r plastic drum s  ranging from  25 to 100 k g and
250 k g ste e l drum s .  Th e  m ost com m on us e  of drum s  is  for th e  transport of orange , pine apple ,
grape fruit and pas s ion fruit conce ntrate .  Sm alle r q uantitie s  of juice  product m ay be  s h ippe d in 10 - 20
k g cartons  or sack s  of 20 - 30 k g.

Pulp and pure e s  from  tropical fruit are  fre q ue ntly h ot-pack e d in m e tal cans  of 3 - 5 k g, in drum s up to
200 litre s  or de e p-froze n in cartons  of 20 - 25 k g.

In te rm s  of re tail pack aging, th e  dom inant form s  are  th e  as e ptic 1 litre  carton and s ingle  s e rve  cartons .
Us e  of plastic (PET) bottle s  and cans  is  not e xte ns ive .  W ith  an incre as ing focus  on h e alth  m atte rs  and
conce rns  ove r drink ing and driving, afflue nt consum e rs  are  s e e k ing out non-alcoh olic products  in
pre s e ntable  pack aging th at can be  us e d w h e n e nte rtaining gue sts .  In th is  re gard, a num be r of sm alle r
juice  produce rs  at th e  pre m ium  e nd of th e  m ark e t are  m ak ing us e  of w ine -style  bottle s  to pos ition th e ir
products  as  com pe titors  to alcoh olic be ve rage s .

Labe ling

Im porte rs  and age nts  are  usually in a pos ition to provide  de tails  of th e  e xact labe ling re q uire m e nts  for
bulk  im ports .  Such  labe ling w ill re q uire  th e  spe cification of conte nt, q uantity, th e  Brix le ve l (i.e . sugar
conte nt), th e  origin and final de stination.

As  m e ntione d in th e  s e ction on Mark e t Acce ss , th e  U K  re gulations  on th e  labe ling of fruit juice
products  for consum e r us e  incorporate  th e  EU le gislation in th is  are a.

9 . Sale s Prom otion

Adve rtis ing e xpe nditure  on fruit juice s  in th e  consum e r and trade  pre s s  incre as e d dram atically from
around US$ 13 m illion in e ach  of 19 9 6 and 19 9 7 to US$ 29  m illion in 19 9 8.  Th is  incre as e  w as due
m ainly to Procte r &  Gam ble ’s  support for th e ir ne w ly launch e d ‘Sunny D e ligh t Brand’, w h ich  h as
re sulte d in incre as e d activity am ong its  com pe titors

Trade  fairs  s e rve  as  an im portant prom otional tool for targe ting im porte rs  and produce rs .  R e le vant
inte rnational trade  fairs  include  U K  e xh ibitions  s uch  as  th e  bie nnial Food &  D rink  Expo and th e  IFE
(Inte rnational Food and D rink  Trade  Exh ibition), w h ile  Anuga, in Ge rm any and SIAL in France  are
oth e r im portant e ve nts  in th e  fruit juice  cale ndar. (Se e  th e  ‘Contacts  &  Source s’ s e ction for de tails  of
th e s e  e xh ibitions).



10. Mark e t Prospe cts

W ith  UK consum e rs  incre as ingly conce rne d w ith  h e alth ie r life style s  and adopting ne w  social attitude s ,
for e xam ple  tow ards drink ing and driving, th e  juice  and juice  drink  s e ctor is  e xpe cte d to grow  ove r th e
ne xt five  ye ars .  Th e  opportunity for grow th  is  also s e e n in th e  fact th at UK consum ption, at 28 litre s
pe r capita, is  e stim ate d to be  40-50%  of pe r capita consum ption in m ark e ts  such  as Ge rm any and th e
USA.  Th e  Corporate  Inte llige nce  Group, in its April 2000 re port on fruit juice s  and juice  drink s ,
e stim ate d th at consum ption w ill ris e  by 22% b e tw e e n 19 9 9  and 2004, re ach ing 2,000 m illion litre s
w ith  sale s  of US$ 3.2 billion, an incre as e  in value  of 21%  in curre nt 19 9 9  price s .

W ith in th e  pure  juice s  s e ctor, th e  am bie nt m iddle  m ark e t (and orange  juice  in particular) w ill continue
to h old th e  large st m ark e t s h are .  H ow e ve r, th is  s e gm e nt of th e  m ark e t is  unlik e ly to s h ow  m uch
grow th  com pare d to th e  pre m ium , h igh  value  e nd of th e  m ark e t w h e re  ch ille d NFC is  e xpe cte d to
e xpe rie nce  continue d grow th .

Th e  tre nd tow ards  h e alth ie r life style s  sugge sts  th e re  are  good prospe cts  for grow th  in th e  functional
drink s  are a, particularly if one  com pare s  th e  re lative ly low  le ve l of consum ption of such  products  w ith
Ge rm any, w h e re  supple m e nte d juice s  and juice  drink s , such  as  vitam in e nrich e d drink s , are  th e  th ird
large st cate gory afte r apple  and orange  juice .

As  h as  be e n th e  cas e  in th e  last num be r of ye ars , grow th  acros s  th e  s e ctor is  e xpe cte d to be  drive n
large ly by juice  drink s  w ith  th e  grow th  in ne w  products  (e .g. sm ooth ie s) le ading to incre as e d sale s .
Th e  stronge r grow th  in juice  drink s  com pare d to juice s  w ill also be  drive n by th e  fact th at juice  drink s
allow  for gre ate r product diffe re ntiation com pare d to th e  100%  pure  juice  products .

In te rm s  of flavors , orange  w ill re m ain th e  m ost popular acros s  juice s  and juice  drink s  w ith  oth e r
s ingle  flavor drink s  not m ak ing m uch  im pact as ide  from  black currant (particularly in th e  ch ildre n’s
m ark e t) and cranbe rry.

In te rm s  of fre s h  and ch ille d orange  juice , Brazil and Is rae l w ould appe ar to be  th e  stronge st pos ition
am ong de ve loping countrie s  to e xpe rie nce  grow th  in th e  U K  ove r th e  s h ort-te rm .  Th e  pote ntial doe s
e xist for oth e r de ve loping county e xporte rs  of fre s h  orange , such  as  South  Africa, Morocco and
Tunis ia, to m ove  into th e  m ark e t provide d th e y de ve lop furth e r th e ir fruit juice  proce s s ing industrie s .

Pine apple  continue s  to be  th e  m ain s ingle  flavor tropical juice  pre fe rre d by consum e rs  alth ough  oth e r
flavors  such  as  m ango and guava h ave  s h ow n som e  incre as e  in popularity.  As ide  from  pine apple
m aintaining and pos s ibly incre as ing sale s , th e re  is  unlik e ly to be  dram atic grow th  for s ingle  flavor
tropical juice s , th e  m ain m ark e t continuing to be  e th nically de fine d consum e r groups .  W ith  m ost
tropical juice s  be ing us e d in m ixe d juice  products , and w ith  grow th  e xpe cte d in th e  m ixe d juice
s e gm e nt, th is  is  lik e ly to be  one  are a th at contribute s  to incre as e d UK de m and for tropical juice s , pulps
and pure e s .

W ith  w e ll-e stablis h e d trading ch anne ls , a h igh  proportion of juice  w ill continue  to be  im porte d to th e
UK th rough  inte rm e diary Europe an countrie s  particularly th e  Ne th e rlands .  D ire ct im ports  into th e  U K
from  de ve loping countrie s  and e m e rging m ark e ts  are  th e re fore  lik e ly to re m ain re lative ly sm all.  To
addre s s  th e  Britis h  m ark e t, e xporte rs  w ill ne e d look  be yond th e  U K  its e lf and addre s s  buye rs  in th e
Ne th e rlands  and to a le s s e r e xte nt oth e r inte rm e diary countrie s  s uch  as Ge rm any and Be lgium .



11. Contacts &  Source s

Im porte rs

UK Im porte rs of Fruit Juice s &  Fruit Juice  Products

Aspall Cyde r
Th e  Cyde r H ous e
Aspall H all
Stow m ark e t
Suffolk  IP14 6PD
Te l: + 44 1728 860510
Fax: + 44 1728 861 031
Im port organic apple  juice  and conce ntrate ,
w ine  vine gar
From : Austria, Be lgium , Spain
Turnove r from  im ports : £ 0.5-1m
Em ploye e s : 35

Be ck  &  Scott
Unit 1 Rave nh ill Bus ine s s  Park
Rave nh ill Rd
Be lfast BT6 8AW
Te l: + 289 0 734444
Fax: + 44 289 0 734440
From : Arge ntina, Australia, Canada, D e nm ark ,
France , Gre e ce , Ire land, Is rae l, Italy, Cote
d’Ivoire , Malays ia, Mauritius , Pe ru, Se ych e lle s ,
Singapore , South  Africa, Spain, Sri Lank a,
Th ailand, Turk e y
Em ploye e s : 35

Birds Eye  W alls Ltd.
Station Ave nue
W alton on Th am e s
Surre y KT12 1NT
Te l: + 44 19 32 263 000
Fax: + 44 19 32 263 127
Im port: fruit juice , dairy produce , froze n foods
From : W orldw ide

Cobe ll Ltd.
Ye alm  Manor
Cow ick  Lane
Exe te r
D e von EX2 9 JG
Te l: + 44 139 2 430 280
Fax: + 44 139 2 430 060
w w w .cobe ll.co.uk
Im port: fruit juice s , fruit juice  conce ntrate s
From : W orldw ide

D e l Monte  Foods Ltd.
D e l Monte  H ous e
London Road
Staine s
Middle s e x TW 18 4JD
Te l: + 44 1784 447 400
Fax: + 44 1784 465 301
From : W orldw ide

Th e  D uck w orth  Group
416 Ch e ste r Road
O ld Trafford
Manch e ste r M16 9 H J
Te l: + 44 161 872 0255
Fax: + 44 161 848 7331
Im port: Fruit juice s  and pulps
From : Mainly from  Europe an Union
Em ploye e s : 150

Fue rst D ay Law son Ltd.
St Clare  H ous e
30-33 Minorie s
London EC3N 1LN
Te l: + 44 20 7488 0777
Fax: + 44 20 7488 9 9 27
Im port: conce ntrate d fruit juice s  and citrus  oils ,
s e e ds , nuts
From : W orldw ide
Turnove r from  im ports  £ 20m +
Em ploye e s : 75

Ge rbe r Foods Manufacturing Ltd.
78 W e bdon Road
Bridgw ate r
Som e rs e t TA6 7Q R
Te l: + 44 1278 458 151
Fax: + 44 1278 428 19 1
Im port: fruit juice  pulps
From  W orld w ide
Em ploye e s : 1300



Elizabe th  Jane s &  Sons Ltd.
Ph oe nix Bank  Bus ine s s  Park
Ne w port Road
Mark e t D rayton
Sh rops h ire  TF9  2AA
Te l: + 44 1630 654 229
Fax: + 44 1630 655 786
Im port: fruit juice  conce ntrate s , fruit juice
portions , fruit drink s
From  W orld-w ide
Turnove r from  im ports  £ 1-10m
Em ploye e s : 30

K e nt Foods
Tride nt H ous e
R e nford Road
Paisle y, Scotland, PA3 4EF
Te l: + 44 141 887 7000
Fax: + 44 141 887 5777
Im port: fruit juice , ve ge table  oils , dairy
products
From : W orld-w ide
Turnove r from  im ports : £ 1-5m
Em ploye e s : 5

Ge rald MacD onald &  Co Ltd.
1 St Andre w s  H ill
London EC4V 5H A
Te l: + 44 20 7236 36 9 5
Fax: + 44 20 7248 7267
Im port: juice  conce ntrate s , arom ach e m icals
and flavorings
From : Italy, Gre e ce , Turk e y, Is rae l, Morocco,
Z am bia, Z im babw e , Cyprus , India
Turnove r from  im ports : £ 10-20m
No of e m ploye e s : 18

M e ridian Foods Ltd.
Industrial Estate
Corw e n
Clyw d, W ale s  LL21 9 RT
Te l: + 44 149 0 413 151
Fax: + 44 149 0 412 032
Im port: fruit spre ads , fruit juice  conce ntrate s ,
h e alth  foods
Export fruit juice
From : Mainly Ne th e rlands
Turnove r from  im ports : £ 1-5m
Em ploye e s  120

Kiril Misch e ff Ltd.
Broadw all H ous e
21 Broadw all
London SE1 9 PL
Te l: + 44 20 79 28 89 66

Fax: + 44 20 7261 9 085
Im port: canne d, froze n fruit, fruit juice s
From : As ia, Europe , N/S Am e rica
Turnove r from  im ports : £  20m +
Em ploye e s : 40

Multiple  M ark e ting Ltd.
9 5 Cam be rw e ll Station Road
London SE5 9 JJ
Te l: + 44 20 7274 609 0
Fax: + 44 20 7737 1827
Im port: dairy produce , fruit juice
From : Mainly Ne th e rlands
Turnove r from  im ports : £ 1-5m
No of e m ploye e s  25

Bryan W  Nash  &  Sons Ltd.
15 Rose  H ill
D ork ing
Surre y R H 4 2ED
Te l: + 44 1306 889  9 05
Fax: + 44 1306 740 676
Im port: fruit juice  conce ntrate s , w h e at
starch /glute n

Th e  Ne w ton Group
Ch e rrycourt W ay
Le igh ton Buzzard
Be dfords h ire  LU7 8UH
Te l: + 44 1525 379  033
Fax: + 44 1525 379  69 5
Im port: Fruits  and fruit juice s
From : EU, w orld-w ide
No of e m ploye e s : 9

Prince s Soft D rink s
Sw ale dale  H ous e
W e st York s h ire  Industrial Estate
Tofts h aw  Lane
Bradford
York s h ire  BD 4 6SX
Te l: + 44 1274 651 777
Fax: + 44 1274 651 088
Im port: fruit conce ntrate s
From : W orld-w ide



Ure n H .J. and Sons Ltd.
W ood Park
Ch e ste r H igh  Road
Ne ston
South  W irral
Me rs e ys ide  L64 7TB
Te l: + 44 151 353 0330
Fax: + 44 151 353 0251
h ttp://w w w .ure n.com
Im port fruit juice  conce ntrate s , as e ptic fruits ,
froze n fruits
From : W orld-w ide
Em ploye e s : 60

W ilson &  Mansfie ld Ltd.
H addon H ous e
H indh e ad Road
H asle m e re
Surre y GU27 1LH
Te l: + 44 1428 651 331
Fax: + 44 1428 641 552
Im port: fruit juice s , canne d fruit
From : W orld-w ide



Trade  Pe riodicals

Consum e r Goods UK
Corporate  Inte llige nce  on Re tailing
48 Be dford Sq ., London W C1B 3D P
Unite d Kingdom
Te l: + 44 20 78143814
Fax: + 44 20 769 6-9 004
h ttp://w w w .cior.com
Fre q ue ncy: Month ly

Foodne w s
Foodne w s  Co Ltd.
80 Calve rle y Road
Tunbridge  W e lls  TN1 2UN
Unite d Kingdom
Te l: + 44 189 2 533 813
Fax: + 44 189 2 511 803
h ttp://w w w .agra-food-ne w s .com
Fre q ue ncy: W e e k ly

Fruit and Ve ge table  M ark e ts
Agra Europe  (London) Ltd.
80 Calve rle y Road
Tunbridge  W e lls  TN1 2UN
Unite d Kingdom
Te l: + 44 189 2 533 813
Fax: + 44 189 2 511 803
h ttp://w w w .agra-food-ne w s .com
Fre q ue ncy: Month ly

Groce r (Th e )
W illiam  R e e d Publish ing
Broadfie ld Park
Brigh ton Road
Pe as e  Pottage
Craw le y R H 11 9 H T
Unite d Kingdom
Te l: + 44 129 3 613400
Fax: + 44 129 3 6130330
w w w .foodanddrink .co.uk
Fre q ue ncy: w e e k ly

Minte l Mark e ting Inte llige nce
Minte l Inte rnational Group Ltd.
18-19  Long Lane , London EC1A 9 H E
Unite d Kingdom
Te l: + 44 20 7606 4533
Fax: + 44 20 7606 59 32
h ttp://w w w .m inte l.com
Fre q ue ncy: m onth ly

Mark e t R e se arch  Gre at Britain
Eurom onitor
60-61 Britton Stre e t
London EC1M 5NA
Unite d Kingdom
Te l: +  44 171 2511105
Fax: + 44 171 6083149
h ttp://w w w .e urom onitor.com
Fre q ue ncy: m onth ly

Public Le dge r
L L P Ltd.
69 -77 Paul St
London EC2A 4LQ
Unite d Kingdom
h ttp://w w w .public-le dge r.com /

Supe rm ark e ting
Q uadrant H ous e
Th e  Q uadrant
Sutton SM2 5AS
Unite d Kingdom
Te l: + 44 20 8652 8275
Fax: + 44 20 8652 89 07
Fre q ue ncy: w e e k ly



Trade Associations

British  Fruit Juice  Im porte rs Association
Unit 5, Goos e ’s  Foot Estate
K ingston
H e re ford H R2 9 H Y
Unite d Kingdom
(Advocacy role  on be h alf of m e m be rs  in re lations  w ith  UK Gove rnm e nt and Europe an Com m is s ion on
is s ue s  s uch  as  re gulation and standards .  Me m be rs h ip list is  strictly re stricte d to inte rnal us e ).

British  Im porte rs Association
Suite  8, Castle  H ous e
Castle re agh  Stre e t
London W 1H  5YR
Unite d Kingdom
Te l: + 44 20 7258 39 9 9
Fax: + 44 20 724 5055

British  Soft D rink s Association
20 Stuk e le y Stre e t
London W C2 5LR
Unite d Kingdom
Te l: + 44 20 7430 0356
Fax: + 44 20 7783 1604



Trade  Fairs

Anuga
Location: Cologne , Ge rm any
Ve nue : K ö ln Me s s e
Fre q ue ncy: Bie nnial (ne xt e ve nt O ctobe r 2001)
O rganize r: K ö lnMe s s e  M e s s e - und Aus ste llungs -Ge s .m .b.H . K ö ln
Addre s s : Me s s e platz 1, D  - 50679  K ö ln, Ge rm any
Te l: + 49  221 821 0; + 49  0 221/821-3619
Fax: + 49  221 821 2574
h ttp://w w w .k oe lnm e s s e .de

Food &  D rink  Expo
Location: Birm ingh am , Unite d Kingdom
Ve nue : National Exh ibition Ce ntre
Fre q ue ncy: Bie nnial
O rganize r: Mille r Fre e m an (Exh ibitions)
Addre s s : 630 Ch isw ick  H igh  Road, London W 4 5BG, Unite d Kingdom
Te l: + 44 20 8742 2828
Fax: + 44 (0) 20 8747 3856

IFE - Inte rnational Food and D rink  Trade  Exh ibition
Location: London, Unite d Kingdom

Ve nue : ExCe l, London
Fre q ue ncy: Bie nnial (ne xt e ve nt March  2001)
O rganize r: Fre s h  RM
Addre s s : 11 Manch e ste r Sq uare , London W 1M 5AB, Unite d Kingdom
Te l: + 44 20 7886 3100
Fax: + 44 20 7886 309 1

SIAL - Salon Inte rnatoinal de  l’Alim e ntation
Location: Paris , France
Ve nue : aris  Nord Ville pinte  Exh ibition Ce ntre
Fre q ue ncy: Annual
O rganize r: Salon Inte rnational de  l’Alim e ntation
Addre s s : 1 rue  D u Parc, F-9 259 3, Le vallois  Pe rre t Ce de x,
France
Te l: + 33 1 49  68 54 9 9
Fax: + 33 1 47 31 37 82
Em ail: s ial@ s ial.fr
W e b s ite : h ttp://w w w .s ial.fr
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Appe ndix 1: UK  Im ports of Fruit and Ve ge table  Juice s by Major Supplying Country, 19 9 5-19 9 9  (H S 2009 )
(V – Value , US$’000s; Q  – Q uantity, M e tric Tons)

19 9 5 19 9 6 19 9 7 19 9 8

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q
Sh are

W orld 414 026 315 269 100.0 469  216 349  044 100.0 371 009 334 359 100.0 440 9 76 402 002
O f w h ich
Ne th e rland
s 132 362 80 618 25.6 147 711 89  003 25.5 9 1 89 6 74 19 2 22.2 87 9 40 62 165
Ge rm any 52 29 7 41 813 13.3 61 310 65 023 18.6 44 746 65 725 19 .7 56 742 9 3 310
France 19  373 15 337 4.9 38 39 8 32 9 52 9 .4 37 084 32 174 9 .6 66 309 63 030
Be lgium -
Lux 44 069 33 814 10.7 35 378 26 211 7.5 35 452 33 606 10.1 44 526 35 19 6
Brazil 9  69 1 7 338 2.3 24 128 18 141 5.2 13 334 14 862 4.4 39  208 30 008
USA 31 066 31 727 10.1 21 819 17 413 5.0 23 29 5 16 855 5.0 28 424 17 848
Be lgium * * * * * * * * * * *
Austria 10 671 5 606 1.8 11 629 4 9 73 1.4 17 79 9 11 140 3.3 18 332 12 09 9
Italy 27 59 8 18 652 5.9 35 383 19  9 84 5.7 20 366 12 09 8 3.6 25 614 18 184
Ire land 15 008 25 657 8.1 13 142 19  9 25 5.7 14 9 16 20 836 6.2 8 109 18 9 07
Spain 7 864 5 347 1.7 9  467 5 283 1.5 14 522 9  79 8 2.9 20 658 15 611
Israe l 22 403 14 121 4.5 17 750 10 704 3.1 12 827 8 378 2.5 10 9 37 7 442
D e nm ark 8 9 37 3 383 1.1 10 281 5 265 1.5 7 59 7 4 29 8 1.3 6 427 3 140
Portugal 1 542 9 46 0.3 3 49 9 1 845 0.5 6 588 3 569 1.1 2 460 1 59 0
K e nya 2 687 3 211 1.0 2 508 2 178 0.6 3 100 2 261 0.7 2 840 2 113
Cuba 1 063 716 0.2 3 728 2 49 3 0.7 3 107 3 09 4 0.9 2 175 1 722
Be lize 7 9 9 5 9  055 2.9 8 802 5 382 1.5 1 827 1 516 0.5 2 577 2 9 81
Indone sia 134 135 0.0 1 345 9 35 0.3 1 9 58 1 371 0.4 1 172 9 51
S.Afr
CusUn 5 174 5 679 1.8 4 830 5 439 1.6 6 566 7 39 6 2.2 4 056 4 9 77
Arge ntina 1 135 1 023 0.3 1 719 1 277 0.4 1 429 1 237 0.4 69 5 59 7
Ph ilippine s 362 352 0.1 268 272 0.1 39 2 434 0.1 185 19 5
Costa Rica 2 145 1 424 0.5 89 6 724 0.2 9 79 9 23 0.3 1 127 1 251
Ch ile 29 22 0.0 516 39 9 0.1 720 447 0.1 29 3 84
Turk e y 580 732 0.2 1 109 1 005 0.3 201 375 0.1 29 5 606
M e xico 804 584 0.2 589 441 0.1 537 422 0.1 836 69 3
Source : Com trade  D atabase , U nite d Nations Statistical D ivis ion (U NSD ), Ne w  York



Appe ndix 2: Main Supplie rs of UK  Im ports of Fruit &  Ve ge table  Juice s by Type  of Juice  19 9 5-19 9 9  (H S 2009 )
(V – Value , US$’000s; Q  – Q uantity, Me tric Tone s)

19 9 5 19 9 6 19 9 7 19 9 8
O range
Juice ,
Froze n (H S
2009 11)

V Q %
Sh are

V Q %  Sh are V Q %  Sh are V Q

W orld 170 241 110 89 0 100,0 19 0 866 125 785 100,0 125 036 115 152 100,0 158 103 125 679
of w h ich
Ne th e rlands 9 9  368 62 508 56,4 111 09 5 70 728 56,2 63 458 56 370 49 ,0 60 9 65 46 176
Be lgium -Lux 31 568 17 326 15,6 24 9 58 16 153 12,8 26 829 25 211 21,9 39  679 32 344
Brazil 9  121 6 750 6,1 23 139 17 427 13,9 12 443 14 19 4 12,3 38 642 29  486
Be lgium * * * * * * * * * * *
Ge rm any 4 581 2 683 2,4 6 001 3 49 0 2,8 4 054 3 085 2,7 2 464 2 740
Cuba 144 115 0,1 2 675 1 79 9 1,4 2 49 2 2 474 2,1 1 663 1 483
Ve ne zue la * * * 9 35 549 0,4 1 001 869 0,8 * *
Israe l 5 522 3 327 3,0 4 287 2 571 2,0 3 69 3 2 240 1,9 2 610 1 586
USA 5 69 3 4 600 4,1 6 776 5 9 49 4,7 7 077 6 627 5,8 4 175 4 9 23
Be lize 5 666 7 551 6,8 5 641 3 286 2,6 305 265 0,2 1 614 2 001
Uruguay 41 36 0,0 * * * * * * 530 49 6

H S 2009 19 19 9 5 19 9 6 19 9 7 19 9 8
O range
Juice , Not
Froze n

V Q %
Sh are

V Q %
Sh are

V Q %  Sh are V Q

W orld 60 69 8 79  766 100,0 76 308 9 5 220 100,0 58 601 89  743 100,0 9 6 415 138 548
of w h ich
Ge rm any 8 236 14 485 18,2 16 569 36 003 37,8 9  808 37 552 41,8 24 111 59  629
France 1 657 1 357 1,7 21 488 20 010 21,0 19  79 7 18 409 20,5 43 208 44 231
Ire land 10 668 20 066 25,2 8 702 14 478 15,2 7 860 13 624 15,2 5 136 13 09 7
Spain 1 610 1 271 1,6 2 9 72 1 9 76 2,1 2 052 1 624 1,8 6 9 83 6 115
Israe l 10 133 6 362 8,0 8 058 4 361 4,6 5 340 3 332 3,7 5 743 3 608
Ne th e rlands 4 09 6 3 076 3,9 8 646 5 19 6 5,5 5 455 3 9 9 7 4,5 3 49 0 3 100
Italy 9 87 673 0,8 1 334 737 0,8 1 065 562 0,6 672 434
USA 15 216 20 444 25,6 3 865 5 628 5,9 4 800 6 135 6,8 5 889 6 858
Be lgium * * * * * * * * * * *
Be lgium -Lux 6 272 10 307 12,9 3 336 5 420 5,7 1 581 3 734 4,2 329 618
D e nm ark 159 226 0,3 418 59 3 0,6 185 119 0,1 334 324



Grape fruit
Juice
(H S2009 20)

19 9 5 19 9 6 19 9 7 19 9 8

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q

W orld 15 328 11 014 100,0 14 322 11 59 5 100,0 11 886 9  841 100,0 12 063 12 087
of w h ich
France 9 9 57 0,5 1 213 1 444 12,5 1 249 1 321 13,4 4 072 4 09 3
Ne th e rlands 2 837 1 568 14,2 1 604 1 318 11,4 1 723 1 378 14,0 1 068 1 077
Ge rm any 180 210 1,9 361 652 5,6 1 233 674 6,8 659 9 43
Be lize 1 9 04 1 122 10,2 3 111 2 018 17,4 1 469 1 206 12,3 9 63 9 79
Israe l 5 420 3 284 29 ,8 4 040 2 535 21,9 2 360 1 703 17,3 1 575 1 431
USA 2 172 2 331 21,2 1 888 1 700 14,7 1 889 1 664 16,9 2 79 5 2 707
Ire land 521 548 5,0 316 352 3,0 319 269 2,7 159 334
Cuba 9 19 601 5,5 1 052 69 3 6,0 615 620 6,3 513 239
Australia 76 50 0,5 * * * * * * * *
D om inican
Rp 9 3 56 0,5 22 19 0,2 63 56 0,6 * *
Indone s ia * * * * * * 52 39 0,4 * *

19 9 5 19 9 6 19 9 7 19 9 8
O th e r Citrus
Juice
(H S2009 30)

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q

W orld 13 49 8 8 9 9 8 100,0 17 071 11 514 100,0 17 304 9  9 36 100,0 16 135 9  739
of w h ich
Italy 4 49 8 3 9 08 43,4 8 868 6 063 52,7 7 429 4 281 43,1 6 216 4 340
Be lgium 2 055 1 243 13,8 1 424 69 3 6,0 2 406 1 073 10,8 2 678 1 200
Be lgium -Lux * * * * * * * * * * *
Spain 473 385 4,3 1 272 689 6,0 1 667 9 49 9 ,6 1 308 627
M e xico 804 584 6,5 589 441 3,8 537 422 4,2 815 674
Pe ru 881 637 7,1 1 047 741 6,4 838 59 2 6,0 639 445
Arge ntina 234 19 4 2,2 79 5 470 4,1 320 19 9 2,0 263 238
Ge rm any 478 162 1,8 87 17 0,2 126 25 0,2 865 362
Ne th e rlands 1 759 854 9 ,5 1 363 625 5,4 1 833 1 381 13,9 1 9 86 9 53
Ire land 1 300 263 2,9 161 5 0,0 1 082 373 3,7 413 122
Brazil 100 55 0,6 353 181 1,6 465 252 2,5 274 216



19 9 5 19 9 6 19 9 7 19 9 8
Pine apple
Juice
(H S2009 40)

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q

W orld 11 447 10 446 100,0 13 247 9  476 100,0 15 411 10 505 100,0 14 502 10 071
of w h ich
K e nya 2 687 3 211 30,7 2 486 2 174 22,9 3 034 2 19 3 20,9 2 840 2 113
Ne th e rlands 4 49 3 2 9 12 27,9 5 454 2 79 1 29 ,5 4 515 2 468 23,5 5 835 3 061
Indone sia 134 135 1,3 1 279 9 29 9 ,8 1 9 06 1 332 12,7 1 166 9 47
Costa Rica 805 616 5,9 728 639 6,7 9 39 89 0 8,5 9 27 1 179
Ire land 49 1 79 6 7,6 555 650 6,9 9 89 638 6,1 576 466
Ph ilippine s 357 347 3,3 224 225 2,4 39 0 433 4,1 67 105
Spain * * * 25 23 0,2 * * * 627 523
Israe l 421 305 2,9 512 261 2,8 724 360 3,4 529 286
Th ailand 443 482 4,6 651 512 5,4 811 572 5,4 688 466
S.Afr Cus Un 639 660 6,3 455 411 4,3 79 2 585 5,6 358 311

19 9 5 19 9 6 19 9 7 19 9 8
Tom ato Juice
(H S2009 50)

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q

W orld 1 69 3 2 469 100,0 2 378 3 189 100,0 1 9 52 3 09 5 100,0 1 9 20 3 087
of w h ich
Gre e ce 147 360 14,6 471 1 174 36,8 335 9 9 8 32,2 39 6 1 134
Spain 9 16 0,6 1 0 0,0 19 4 311 10,0 300 486
Italy 308 656 26,6 677 462 14,5 340 377 12,2 174 19 8
Ne th e rlands 453 366 14,8 39 3 359 11,3 354 345 11,2 423 503
USA 165 163 6,6 109 9 8 3,1 146 143 4,6 164 155
Israe l 39 5 533 21,6 474 758 23,8 381 539 17,4 29 0 405
Be lgium 175 360 14,6 165 323 10,1 163 350 11,3 49 108
Canada 30 8 0,3 17 4 0,1 8 1 0,0 29 20
K e nya * * * * * * 12 16 0,5 * *
Ge rm any 7 1 0,0 6 2 0,1 3 2 0,1 75 66



Grape  Juice
not
fe rm e nte d
(H S2009 60)

19 9 5 19 9 6 19 9 7 19 9 8

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q

W orld 13 9 9 8 15 233 100,0 15 842 15 300 100,0 17 112 15 704 100,0 15 332 13 9 19
of w h ich
France 3 213 5 808 38,1 3 335 5 371 35,1 3 466 5 769 36,7 2 744 4 848
Italy 2 145 1 9 57 12,8 2 184 1 572 10,3 3 332 2 170 13,8 2 886 2 045
Spain 1 19 7 59 8 3,9 2 188 1 029 6,7 5 289 3 489 22,2 6 554 4 540
Arge ntina 812 768 5,0 819 725 4,7 1 101 1 025 6,5 375 323
Cyprus 3 266 3 520 23,1 4 512 4 538 29 ,7 1 820 1 59 5 10,2 788 801
Ge rm any 1 310 9 34 6,1 1 307 838 5,5 523 410 2,6 410 333
D e nm ark 445 19 9 1,3 380 164 1,1 39 2 184 1,2 554 348
USA 184 131 0,9 183 9 7 0,6 248 137 0,9 288 153
Ch ile * * * 311 311 2,0 258 261 1,7 * *
Portugal 161 24 0,2 * * * * * * * *

Apple  Juice
(H S2009 70)

19 9 5 19 9 6 19 9 7 19 9 8

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q

W orld 73 449 50 313 100,0 76 636 44 511 100,0 63 037 47 222 100,0 65 336 56 9 79
of w h ich
Ge rm any 26 832 18 247 36,3 26 875 17 050 38,3 20 169 17 877 37,9 20 204 22 531
Austria 6 663 4 341 8,6 7 722 3 9 26 8,8 14 304 10 103 21,4 15 235 11 412
France 8 620 5 203 10,3 7 784 4 052 9 ,1 7 49 9 4 29 4 9 ,1 6 658 4 505
Portugal 1 289 780 1,5 3 465 1 806 4,1 6 29 9 3 410 7,2 2 460 1 59 0
Italy 15 363 8 9 9 8 17,9 16 649 8 747 19 ,7 5 19 5 3 174 6,7 12 808 9  180
Spain 3 120 2 118 4,2 2 212 1 115 2,5 3 109 2 074 4,4 3 622 2 446
Ne th e rlands 5 078 3 070 6,1 5 408 2 69 1 6,0 2 067 1 9 05 4,0 1 888 1 554
Ire land 1 29 4 2 473 4,9 1 209 1 780 4,0 641 9 60 2,0 39 6 1 9 45
D e nm ark 2 074 1 216 2,4 1 620 765 1,7 1 9 14 1 713 3,6 1 269 9 33
SACU 29 3 319 0,6 56 64 0,1 1 2 0,0 102 254



O th e r Juice ,
Not Mixe d
(H S2009 80)

19 9 5 19 9 6 19 9 7 19 9 8

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q

W orld 34 819 14 832 100,0 38 9 44 17 038 100,0 35 232 14 035 100,0 37 348 14 151
of w h ich
USA 4 69 3 1 361 9 ,2 6 270 1 738 10,2 7 375 1 486 10,6 14 040 2 526
Ge rm any 6 665 2 477 16,7 5 879 3 006 17,6 4 9 52 1 642 11,7 4 125 1 775
Ire land 410 688 4,6 9 74 1 59 6 9 ,4 1 543 2 625 18,7 581 1 858
Ne th e rlands 5 265 1 439 9 ,7 5 459 1 59 5 9 ,4 4 062 1 364 9 ,7 4 212 1 854
Austria 3 9 32 1 229 8,3 3 89 7 1 046 6,1 2 864 713 5,1 2 9 58 607
Italy 3 826 2 160 14,6 5 067 2 118 12,4 2 354 1 09 2 7,8 2 284 1 29 9
D e nm ark 3 468 708 4,8 5 013 1 850 10,9 3 545 1 39 3 9 ,9 2 69 2 778
Ch ile * * * 204 88 0,5 462 186 1,3 29 3 84
Be lgium * * * * * * * * * * *
Be lgium -Lux 9 78 361 2,4 1 9 25 650 3,8 1 264 39 1 2,8 1 005 305
France 1 415 328 2,2 1 149 324 1,9 1 274 511 3,6 2 527 1 286

Mixture s of
Juice s
(H S2009 9 0)

19 9 5 19 9 6 19 9 7 19 9 8

V Q %
Sh are

V Q %
Sh are

V Q %
Sh are

V Q
Sh are

W orld 18 857 11 308 100,0 23 601 15 417 100,0 25 439 19  126 100,0 23 821 17 741
of w h ich
Ge rm any 3 809 2 49 3 22,0 4 112 3 89 1 25,2 3 459 4 230 22,1 3 407 4 719
Ne th e rlands 9  012 4 825 42,7 8 260 3 69 0 23,9 8 377 4 9 48 25,9 8 044 3 870
France 220 168 1,5 2 9 07 1 463 9 ,5 3 317 1 59 4 8,3 6 563 3 79 5
Italy 167 30 0,3 163 53 0,3 451 300 1,6 210 249
SACU 189 263 2,3 2 060 2 433 15,8 4 717 5 607 29 ,3 2 768 3 761
D e nm ark 2 686 9 9 2 8,8 2 459 1 388 9 ,0 1 559 888 4,6 1 279 49 3
USA 1 879 1 732 15,3 1 559 1 358 8,8 1 030 29 8 1,6 761 279
Be lgium -Lux * * * * * * * * * * *
Be lgium 133 147 1,3 1 232 581 3,8 9 65 49 3 2,6 255 127
Austria 8 2 0,0 * * * 632 324 1,7 * *
Finland * * * * * * 113 27 0,1 * *
Source : Com trade  D atabase , U nite d Nations Statistical D ivis ion (U NSD ), Ne w  York



Appe ndix 3: Europe an Union Custom s Tariff for Fruit Juice s as from  1 July 2000

TARIC (Inte grate d tariff of th e  Europe an Com m unitie s) as from  1 July 2000

Product Taric code Rate  of duty
GSP (ge ne ralize d syste m  of pre fe re nce s)

_________________________________________
SPGA         SPGE         SPGL        Exce ptions

Ace rola puré e
6-8 brix, froze n

0811.9 0.9 5.75 14.4% 0% 0% 5% CL,MX,TH : 14.4%

Ace rola juice  conce ntrate
20-30 brix

2009 .80.79 .9 0 16.8% 0% 0% 16.8%

Avocado puré e , froze n 0811.9 0.9 5.75 14.4% 0% 0% 5% CL,MX,TH : 14.4%

Banana puré e  and banana
puré e  conce ntrate , 20-24
brix, as e ptic

2008.9 9 .49 .19 17.6% 0% 0% 6.1% AR,BR ,TH : 17.6%

Caram bola (starfruit) puré e ,
5-7 brix, froze n

0811.9 0.85.10 9 % 0% 0% 3.1% CL,MX,TH : 9 %

Cas h e w  puré e , 13-14 brix,
froze n

0811.9 0.85.10 9 % 0% 0% 3.1% CL,MX,TH : 9 %

Coconut m ilk , 8-10 brix 2009 .80.79 .9 0 16.8% 0% 0% 16.8%

Grape fruit juice  and
grape fruit juice  conce ntrate

2009 .20.9 9 .00 12% 0% 0% 10.2% AR,BR ,TH : 12%



TARIC (Inte grate d tariff of th e  Europe an Com m unitie s) as from  1 July 2000

Product Taric code Rate  of duty
GSP (ge ne ralize d syste m  of pre fe re nce s)

_______________________________________
  SPGA      SPGE        SPGL        Exce ptions

Guanabana (soursop,
coros sol) puré e , froze n

0811.9 0.9 5.75 14.4% 0% 0% 5% CL,MX,TH :14.4%

Guaraná e xtract 1302.19 .9 9 .00 0% 0% 0% 0%

Guava puré e  conce ntrate
froze n and as e ptic

2008.9 9 .46.00 11% 0% 0% 9 .3% AR,BR ,TH : 11%

Guava puré e , 8-10 brix
froze n

0811.9 0.85.10 9 % 0% 0% 3.1% CL,MX,TH : 9 %

Le m on juice  conce ntrate 2009 .30.31.10 14.4% 0% 0% 12.2% AR,BR ,TH : 14.4%

Lim e  juice , conce ntrate 2009 .30.31.9 0 14.4% 0% 0% 12.2% AR,BR ,TH : 14.4%

Mango puré e , as e ptic.
Mango puré e  conce ntrate ,
as e ptic or froze n.

2008.9 9 .47.00 11% 0% 0% 3.8% AR,BR ,TH : 11%

Mango puré e , froze n 0811.9 0.85.10 9 % 0% 0% 3.1% CL,TH : 9 %
MX: 7.2%

O range  juice  conce ntrate ,
le s s  th an 67 brix, froze n

2009 .11.9 9 .9 9 15.2% 0% 0% 12.9 % AR,BR ,TH : 15,2%



TARIC (Inte grate d tariff of th e  Europe an Com m unitie s) as from  1 July 2000

Product Taric code Rate  of duty
GSP (ge ne ralize d syste m  of pre fe re nce s)

_______________________________________
  SPGA      SPGE        SPGL        Exce ptions

O range  juice  conce ntrate ,
le s s  th an 67 brix, as e ptic

2009 .19 .9 9 .9 0 12.2% 0% 0% 8.5% AR,BR ,TH : 12.2%

Pass ion fruit juice ,
conce ntrate , 50 brix

2009 .80.73.00 10.5% 0% 0% 8.9 % AR,BR ,TH : 10.5%

Papaya puré e , froze n 0811.9 0.85.10 9 % 0% 0% 3.1% CL,MX,TH : 9 %

Papaya puré e , conce ntrate
froze n and as e ptic

2008.9 9 .47.00 11% 0% 0% 3.8% AR,BR ,TH : 11%

Pine apple  juice ,  conce ntrate
le s s  th an 67 brix

2009 .40.30.00 15.2% 0% 0% 12.9 % AR,BR ,TH : 15.2%

Pine apple  puré e , as e ptic 2008.20.9 1.00 18.4% 0% 0% 15.6% AR,BR ,TH : 18.4%

Pine apple  puré e , froze n 0811.9 0.9 5.9 0 14.4% 0% 0% 5% CL,TH : 14.4%
MX: 9 .3%

Pom e granate  juice , 65 brix,
conce ntrate

2009 .80.79 .9 0 16.8% 0% 0% 16.8%

Tuna (cactus pe ar) juice , 50
brix, conce ntrate

2009 .80.79 .9 0 16.8% 0% 0% 16.8%

Um bu puré e , 10 brix, froze n 0811.9 0.9 5.75 14.4% 0% 0% 5% CL,MX,TH : 14.4%

Source s::
1) Klaus Bö ck e r Gm bh , Bah nh ofstras s e  26, Buxte h ude  21614, Ge rm any. Te l: + 49 -4161-55550, Fax: + 49 -4161-3536
2) Th e  O fficial Journal of th e  Europe an Com m unitie s , Inte grate d Tariff of th e  Europe an Com m unitie s  (Taric), C115 &  C115A, 25 April 2000




