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1. Productdescription

This m arke thrie ffocuses on fruitand \ege b I ices and fruitpuree in tie Unitd Kingdom (UK) In
tms ofte H armonized Systm, tie produckt covred in tie brie far chssified under te o lbwing
headings:

H S0811 Huitand nut, uncooked or cooked by staming or boillng in watr, frozen, wheter or
notcontaining adde d sugar or otierswee €ningm ater.

H S2008 Huit nut and otier edibll part of plnt, otierwise prepared or presened, wheter or
notcontaining added sugar or otierswee € ning m ate r or spirit note Bewhere specified or
inchded.

H S2009 HRuitjices (inchding grape mus®and &g b Bs jices, unErmentd and notcontining
adde d spirit whetie r or notcontaining added sugar or otierswee €ningm ater.

Itshou M be notd tattie produckt conered by tie bric falmain¥ under tie headingi S2009. The
statisticaltab Bs provded on im port inclide on¥ data faling underheadingf S 2009 (i.e. Tab s 1, 2
and Appendix 1) HRuitpub, as re€rred © in tis briefto te exenttattey are used as a raw
matrialfor fuit pice, is chssified under # S 0811 (for frozen product) and # S 2008 (ase ptic
product)

In €rms ofim pork in Europe, juice product are usuall¥ shipped as ice conce ntrat, pu b or puree,
tie cost ship juices norm all¥ being prohibitinve unllss tie productcan be marke €d ata premium.
Jiice conce ntraks are conmon ¥ produced in tie county oforiginwhere wakr is e xttaced from tie
fruit reducing tansportand storage cost. Afer tie conce ntrat arrives in e county ofdestination,
tie juice is resored © i€ originalstak by te addition ofwatr. FRuitpub, which is tie residue
remaining afer squeezing or crush ing a fruit and puree, which is mashed fuit are used as basic
ingredient for fruit uices and nectars which ar normall produced in e countries im porting te
m at riall.

In €£ms ofdefiniton, fruit jices in tie UK are defined by te European Union § CouncillD ire ctive
93//17FEEC 0f21 Sepember 1993 re lting © fruitjuices and ce rain sim i br product (O flicialburnal
L244, 30.9.1993, p. 23) Tie consoldatd €xtofte EU Directive and subseque ntame ndme nk are
avai b I on tie Europe an Com mission TEur-Ix W eb sit’.

The European Commission has begun tie procedure omake refinement © te 1993 Directive and in
mid-1999 te European ParBament approned a proposall subpct © amendment, re hiing © te
hbe Ing of jices tathaw been sweetned wit te addition ofsugars. Tie proposallis yet be
issued as a Bga ¥ binding D ire ctine .

In €rms ofdrinks made from fruit juice, one can identify tree cakgories: pure juices, nectars and
Juice drinks. Rure fruitjuice mustcontin 100% fruitand is made eiter by di btion of conce ntrat
back © it originalste ngt or by squeezing juice from fresh fruitimmediat ¥ prior © packing. Tie
Juice mustbe atte same stengt and consistncy as fresh ¥ squeezed juice and musthbe made
w it outpre se natiNes.

Ne ctars arr manufactured using a base of concentratd ice or a pasturized puree of fruitpub ©
which sugarand wakrare added. For citus fruit, te fruitcont ntofne ctars is usuall oner 50% but
itcan be as bw as 25% for otier fruis.

1Directine 93/77/£EC avai b | on tie European Com mission T Eur-lex web sit ath ip:Z uropae u.inté ur-
Ix£Anfkons 1gHd#19934n_199 3L0077_do_001.pdf



Jiice drinks may haw a fruitcont ntranging from 6% juice up ©99%. Tiey can be made wit tie
addition ofsugar, wakrand in some instances w it fruitpuree, e xtra flinvoring, co br and \itam ins.

In analbzing te UK market bot te pure juice and juice drink sectors ar &ken © inclide bng B
and ch i ld juices. Long BE juice is pasturized and packed © give itashe FEE ofup © 12 monts.
Chilld pice iseitier parth pasturized or notpasturized and h as ashe IFEE of4 © 21 days.
getbl ices make up a\ery smalproportion ofte UK marketand where re€rence is made in
tiis docume nto fruitjuices, tis shoul be Bken © inclide \ege b I ices.

2. StatisticalD ata

Roduction

The majority offruit(and \ege b Bs)grow n in tie UK is consumed as fresh produce. Thie main fruit
produced dom ¢ stica ¥ for use in juice production are applls and b lck currant.

Trade

The UK export sm allkuantities offruitjuice. In 1999, ¢ xport am ountd © USSH60 m i Mon or 54,000
ns by vollme. The main domesticall produce d fruitcontibuting © jice e xpork are applls. The
otier iems expored are main¥ product tathaw been repackaged or blnded in tie UK from
im port d conce ntrats.

Wit bw I\l ofexport, tie UK re ks on impork for mostofit jice requiremens. In 1999,
import were vallied atUS$H435 milon in 1999, or 360,000 ©bns by volime a 10% drop from 1998
importvo limes (see Tab 1)

Ahigh proportion ofUK juice im pork comes t rough intme diary Europe an countries particu brl te
Netierbnds and Germany, which haw we Eestb khed int rmationalttading channe I in tie se cbor.
Due © tiese trading Enks, dire ctim port into tie UK from de\& bping countries and emergingm arke &
haw tnded © be re ltine b small

O range juice, frozen and chilld, continues © dominat te market and has accountd for between
60% and 66% of ice impork inolime €rms over tie Bstive years. Appll ice account for 14%
ofim porg whill im port ofpineappll juice, te main singll flor ttopicalljuice im port haw beenin
tie region of3% over tie pasts years.



Tabll 1: UK Im ports of Huitand \égetab I diices (H S 2009 °
(V—\alie, USHD00s ) —Q uantity, Me tric Tons)

1995

1996

1997

1998

%
Sh are

Q

%
Sh are

Q

%
Sh are

Q

0 range
ice, frozen
(H S200911)

170 241

110890

35.2

19 0 866

125 785

36.0

125 036

115 152

34.4

158 103

125 67¢

0 range jice
notfrozen
(H S 2009 19)

60 69 8

79 766

25.3

76 308

95 220

27.3

58 601

89 743

26.8

96415

138 54¢

Grape fruit
jice H S
2009 20)

15 328

11 014

3.5

14 322

11595

3.3

11 886

9 841

2.9

12 063

12 08’

0 ther Citrus
fruitjuice
(H S 2009 30)

13498

8998

2.9

17 071

11 514

3.3

17 304

9 936

3.0

16 135

9 73¢

Hneappl
jice H S
2009 40)

11 447

10 446

3.3

13 247

9 476

2.7

15411

10 505

3.1

14 502

10 07:

'Tom ato ice
(H S 2009 50)

1693

2 469

0.8

2 378

3189

0.9

1952

3095

0.9

1920

308

Grape jice
(incin us®
(H S 2009 60)

13998

15 233

4.8

15 842

15 300

4.4

17 112

15 704

4.7

15 332

13918

App I juice
(H S 2009 70)

73 449

50 313

16.0

76 636

44 511

12.8

63 037

47 222

14.1]

65 336

569 7¢

O ter fruité
\eg juice nes
(H S 2009 80)

34 819

14 832

4.7

38944

17 038

4.9

35 232

14 035

4.2

37 348

14 15!

Mixtures of
uices (H S
20099 0)

18 857

11 308

3.6

23 601

15417

4.4

2543

19 126

5.7

23 821

17 74:

TotalH S
2009 )

414 026

315 269

100.0

469 216

349 044

100.0

371 009

334 359

100.0

4409 76

402 00:

Source: Com trade D atabase, Unitd Nations StatisticallD ivsion (UNSD ) New York



O rigin ofIm port

The mainsupplkrs © te UK fuitjice marketare k€d by jice type and volime share in Tabll 2
(be Bw) A detilld kting ofte suppkrs and tie valies and volimes tey supp ¥ are presentd in
Appe ndix 1 (ot ljuice im pork ranked by supp kr)and Appe ndix 2 (main supp krs by type of juices)

Tabll 2: Major Supp kers to e UK by type of fruitjuice (H S2009 ) 1999

Product H S Code Supp Fing Country |% oftotalUK im ports
FHozen orange pice 200911 Ne t ¢ rhnds 54.3
Brazi | 23.3
Be Bium 13.0
Ge m any 55
Cuba 2.0
Fesh orange pice 2009 19 Ge m any 45.0
Hance 35.0
Ire hnd 7.8
Spain 5.6
Grape fruitice 2009 20 Fance 24.3
Ne t ¢ rhnds 21.4
Ge m any 184
Be Nze 12.3
Israe | 9.4
O ter Citrus pices 2009 30 al 42.2
Be Bium 12.0
Spain 10.0
Me Xico 7.6
Rru 6.3
Hneappl jice 2009 40 Ke nya 2).6
Ne t ¢ rhnds 18.0
Indone sia 10.4
CostaRica 10.4
Ire hnd 5.4
P i Bppines 5.8
Tom ato pice 2009 50 Greece 52.6
Spain 21.0
al 9.7
Ne t ¢ rhnds 6.4
USA 5.4
Grape pice 2009 60 Spain 51.4
Hance 24.5
Arge ntina 9.4
Denm ark 3.9
Cyprus 3.5
Appl pice 2009 70 Ge m any 56.4
Austria 17.1
Hance 6.2
Portugal 5.6
il 4.3
Oter pice n.e.s 2009 80 USA 21.7
Ge m any 16.6
Ire hnd 10.2
Ne t ¢ rhnds 9.4
Austria 7.5
Mixtures of juices 200990 Ge m any 534
Ne t ¢ rhnds 17.4
Hance 13.0
al 4.5
SACU 4.3




Brazillis e Bading supp kr offrozen orange juice © Europe and it directshare ofte UK im port
marke tis 23%. It ovralkhar oftie UK marketmay be estimatd as being in te re gion 0f45% on
tie basis tiatitsupp ks oner 75% ofeach ofte Dutch and Be Bianmarke € which in turn accountfr
67% ofUK impork. In €ms offresh and child orange ice, intra-EU trade dom inaks UK im porg,
wit Gemany and Fance beingtie main supp ke rs.

For grape fruitjuice, Fance, Germany and tie Netierlnds haw been rep hcing Be Bze, Israe Band te
USAas tie majprsupplkrs ©tiis 12,000 bnmarke t

The bull ofte Btiercittus ices m arke tcom prise s non-spe cified singll citus uices. 1k, te main
suppkr, holis 42% oftie marke t Among de\s bping countries, Mexico, Rru and Argentina are te
mainsupp krs ofsuch jices.

The UK marke tor pineappll ice has flitened outover tie Bstfe years, tading atabout10,000
ns. Abhough Thailhnd is te worl § Bading supp kr ofpineappll ice concentat, it share ofte
marke t r supp¥ing tie UK dirrcth is bw, primari¥ because mostofit tade wit Europe is
conductd trough te Netierlnds. In tis regard, itexpored 21,000 me tric ons © tie Netierhnds
in1999 compared wit 305metricbns © te UK.

The UK im portm arke t1or tom ab jice remains sm all tading atabout3,500 bns. Gree e and Spain
ar tie mainsuppkrs.

The grape juice marketdecreased in 1998 and 1999 1 13,700 tons from astady 15,000 ©ns in tie
preceding 3years. Inrecentyears, tie marke thas been dominatd by Fance (51% invollme €rms)
and Ital¥ (24%)w it Spainhavingal% volime share.

Appl ice is tte Hrgestim portm arke tse gme ntafie r fresh and ch i Bd orange ice. Im pors originat
mainl from otier Europe an countries, Ge rm any supp ¥ing 56% ofim port whill Austiais tie oter
majorsuppkrwit 17% invollme £ms.

Forotier ices, “floemixed”’USsuppkers haw been stadi b gaining an incre ased m arke tshare over
tie pasth5 years, and were te Bading suppkrin 1999 wit ahost22% ofte market Tie oter
major suppkrs ar Gemany, Ire hnd and te Neterhnds. SmaBguantities ofsingll flhwor (not
m ixe d)topicallpice s are im pored dire ctd from tie originakupp kr countries. H owe\er, tie bull of
singll finor tropicalljuices im pored inb te UK pass tirough inemediary EU countries, particu hr¥
te Neterkhnds.

For mixed ices, impork amountd © 16,000 ©ns in 1999, wit Germany, te Neterhnds and
Fance as e mainsuppkrs ©te UK market

3. RetailMarke tQh aractristics

Tie retaillmarke tor fuit uice and juice drinks in te UK was esimatd © be wort US$2,600
milon in 1999. In €ms ofvolme, consum ption amountd © 1,700 miMon ks, an incre ase of
10% on tie prenjous year and a 35% increase since 1995. (See Tab l 3)

Sall of fruit pices (100% fruitcontn®in 1999 accountd for USH,700 milon in valie and 940
millon Hes inxvolime €ms. Consum ption ofuice drinks am ountd © US$880 m i Mon in valie and
770miMon Hes byvolime.

Itis estimat d tatup © 70% ofim port are accountd for by te retailltade whill ¢ catring and
h ot Hrade accountfr 20%. The remaining 10% are absorbed by te food-m anufacturing se cor such
a manufacturers of baby food, yogurt ice-cream dessert, jam, con€ctionery, and essences.



Rure Jiices

Witiin tie pure jice sector, orange remains te dom inantflhor, accounting for up © 77% ofte
market Appll juice account for aboutl0% ofsalls wit grape fuitand pineappll h aving a 3% sh are .

Medium priced ambient(bng-BE) pices continue © holl te Brgestmarketshare in pur jices
abhough tieyshow Kt or nogront compared © tie premium, high valie end where chilld not
from -conce nttat (NFC) juices are te main driner ofgrow €. In 1999, am bie ntpure ice accountd
for 480 milon Hres compared © chilld pure uice of150 millon Hres. Orange jice remains te
dom inantproductw it in te am bie ntm arke t c him ing about70% ofsalls.

About80% ofte ambientm arke tis own hbe Band com pe iion am ong tie m ajor supe rm ark e tch ains
is inknse. Thie major chains ofEr discountd product in mu lipack and one-Hre packs and exen
bw e r pricing on t e ir p Rin pack aging e conom y product (which retaillas bw as US$0.63 per Hre)

Wit te supermarke® exerting such downward pressure on prices, tiis segnentofte marke thas
dexe bped someting ofa commodity image. Estb khed brands of major manufacturers hav ©
position temse Les on tie basis ofqualty © m aintain or gain m arke tsh are or focus tieir e xpansion
and innovatinv ¢ fiork on tie chilld secorwhere margins are farhigher.

Compared 0 te ambientpure ice market chi ld notfrom -conce ntrak (NFC) fuit uice, soll ata
premium, is outpe rforming tie restofte fruitjuice secor. Tie chilld NFCsecboris estimatd 1 be
wort aboutUS$H200 millon and has hrge ¥ dene bped since 1991 when te Tropicana range
entred from te USA. Tie growt in tie chilld pices secoris ke ¥ © continue as consume rs bok
for im pronve d st and produck chiming © ofErheal bene fik.

Jdiice Drinks

Grow t inte fuitjuice and ice drinks marke thas been drinven hrge ¥ by pice drinks. The grow t
in jice drinks has been Bd by Poctr and Gamb l ¥ Sunny D¢ kgh trange oforange ice drinks, a
product hunched in 199 8 and containing 6% juice.

O tier innovative product contibutng  growt in tie juice drinks sector inclide a number of
cranbe rry base d producs, tie popu hrity ofwhich is due © cranberry T perceined heallh bene fit. Itis
used increasing¥ in combinations wit oter fuit for jice drinks, for diltb 1 cordial and is
popu br am ong afflie ntyoung adu k as a cock tai Imixer.

In €ms of funcionallproduct (i.e. tose perceinved D haw heak-re hed benefit) te markethas
beensbw 1 dee bp compared ©© oter major European markes. H owe\er, tere is an increase in
te number of uice produck emerging on te marketwit added \tamins, cakium, reduced sugar
cont ntor adde d fibre .

Smooties 7 jice drinks marke€d a hawvng a tick, realfruit€xture, are beginning © make an
im pactin te UK, having pre\ous ¥ been successtu lin te USA. Tiere are wo types of Smooties 7
One type is based on fresh fruitpurées, incliding orange m ango and banana purées, and containing
com binations ofup © 60% fuitjice and fruitpurees. Tie otier type has a dairy base wit a bwer
Jice contntand is simi b © yogurtdrinks. Al ough intoduced original © te UK in 1994, itw as
onkin 1999 tat fmooties ™began © gain wider popu hrity. Smooties "are being targetd atte
young adu kpopu ktion seeking Fealy Zdrinks. New retai loutl&, Smooties bars 7haw appeard

incity centrs ofE ring te drinks and cat ring particu bhry © te¢ BIncitime marke €



Ne ctars

Compared b otermajr marke® in te EU, te consum ption offruitnectars in tie UK is re ltine
bw and has rrmained so over tie pastdecade, tie marke theing valie d ataboutUS$H60 millon per
year by Mint Ba UK marke tresearch com pany. Tie hck ofgrow t in nectars can be atiributd © a
hck ofconsume raw are ness, a hck ofa taditionallm arke tand an abse nce ofwe Biresource d produce rs
© hunch high profil advertising. Tiere arr nomajor phyers in te UK in nectars a such, Epicure
and Rubicon being tie mostw ide ¥ distibutd brands. For e smallmarke tt atexist, nectrs are
maink aimed atadu k, particu br¥ as an alk rnative © akoh o lon socia loccasions.

Mgetab I diices and diice D rinks

Tom ao uice and ©m ab base d produck are e main\ege b I ices and ice drinks on tie market
tie onl oter significantsingl flnor product being carrotbased. As wit fuit pices, vegetb
Juices are alloseeking  Bap in consume rs Aincre asingconcernw it heabier Hstyls. Poduck in
tiis ara inchde mat-based ices wit added mixtures of g b Is tat contibut © dai ¥
viam in intke .

New Poducs

Wit ambientpure jices incrasinglV perceinved as a comm odity product and wit prices being
drivéen down by te major retillrs, te major brands are boking atnew ways © difErentiat teir
product and © buill consumer byaly. Atempt © difErntat productinchlide tie use of fuit
arom as de\£ bpe d t rough naturale ch no bgies t atprovide adistincinve st for tie product

Anotieraraofgrow t is in tie functionaljorheak -re ked)market Consumerdemand forheahier
food and drinks producs is increasing in parall Ho tie grow t ofte popu bktion o\ r-35 ye ars ofage

tat ar particulbr¥ healb conscious. Cranberry, considered © haw a number of heahky

ch aractristics, is te flvor e njoying m ostgrow t atpre se nt be ne fiting from ti¢ consume r de m and for

healier drinks. There has allo been an increase in tie number of itamin-enriched productk

appearing on tie market Some manufacturers are, howe\er, moving cautious ¥ in te area ofadded

vitamins and otiere Bment as tiey be ke overuse of added *produck m ay de tactfom pure juices
perceined haturalpurity 7

O rganic pice product, particu bry chilld, ar anotiersegmentt atis ke F ©see growt as arsuk
ofte incrrased healh concerns of consumers. Whetier any growt willextnd significanth ©
organic am bie nt produck remains © be seen, as some manufacturers be ke tatconsumers Hnk
organicwit Teshness Tatertanwit bng-k producs.

Com pe tition

In€ms ofm anufacture rs of juice producst, te major phyers are pre dom inantd partofm u Enational
food and drink com panies. Tiey inchde:

= Britvic SoftD rinks = Nestl Grocery D iMsion
= Cadbury Schwe ppes * Rince T SoftD rinks

= CocaCoht Schweppes Beverages = PRoctr And Gamb

= Dairy Crstint rnational = Rubicon

= D¢ IMont Foods Int rnational = Smitk Ine Beecham

= Gerber Foods SoftD rinks = St BFoods Europe

= Merrydown Pk = Tropicana UK

Mostcom panies focus on eitier pure juice or juice drinks akough Gerber and De IMont deallin
bot .



In £ms of pices, and aside from rewillrs own-Boe B De EMont is te Bading brand wit an
estimatd 10% volime and 14% \alie shar ofte market I|& share has been incrrased wit i%
acquisiion incarf 1999 ofte distdiice brand from te Tomkins Group. De EIMont uses it own
brand ©© m arke t100% Brazilan orange jice aimed atadulk and amikswhill Astdice is aimed ata
younge rcustomer profill.

Rinces is astongphyerwitiin tie ambientindependentreilmarketwit ashar of26%. Italois
asupp kr ofow n-bbe Bproductk for mostofte mu Kpls.

The market®r juice drinks remains high ¥ fragnentd wit no singl producer enjying a market
share greatr tan 10%. The rapid gain in marketshar tatPockr ¢ GambB T Sunny De Igh t7
brand achiexed demonstrats tattie juice drinks marke tcan be quit o htill wit new entrant ab i

P make rapid im pacs, particu br¥ ifteyh ave suflicie ntm arke ing resourcess.



Tabll 3: Retai bkalls offruitices and pice drinks by valle and volime, 1¢
(V—\ale, US$Hmilons J —Quantity, Mi lon Litre:

1995 1996 1997 1998
USHm h | Litesm b | USBm b | Litesm bh | USBm b | Litesm b | USSn b | Lite
Fuitjuices 1472 845 1520 855 1624 900 1672 ¢
Jiice D rinks 552 420 560 420 576 430 864 ¢
Total 2024 1265 2080 1275 2 200 1330 2 536 1!

Source : Corporate

Int Bgence, London



4. Marke tAccess

Tarifk

The UK,as amemberstak ofte EU, appks tie EUT common extrnallcustom tariffappkcabl ©
im pors from tird countries. Itis, terefore, a pre € rence ginving country under tie EU T Generaked

Systm of Pefrences (GSP) which ofErs reduced or zero duty raks on import inb te EU. In
addition ©© tie EUT GSP Scheme, otier pre € e ntialtading arrangement may exist or te EUYT
partners © bene fitfom reduced and zero duty raks. In particu br, de\e bping counties m ay be ne fit
from te EU T tadingagreement wit countries oft ¢ African-Caribbe an-Pacific re gion (ACP)or ti ose

tiatare chssed as LeastDe e bped De e bping Countries (LD D Gs)

The EU customs tarifffor fruitand vegettb I ices is extnsive and, in some instances, difficu k©
inerpret In tie TARIC (Intgratd Tariffofte European Communities) tie edition ofte O flicial
Dburnalloftie Europe an Com munities which contains detaill ofte EU tariff te main chaptr re kting
P fuitand vege b I uices (i.e. # S 2009 Yruns 0 23 pages. In addition, one allohas © Bke account
ofentries for jices and re ke d produck inoterchaptrs, noeb ¥ S2008 and H S 0811.

To address e complxity of te EUT cusom tariff tie ITCT Market News Senvdce (MNS) has
com pild aGuide © ¢ EC Custom TariffRe lting o Ruitdiices, which is updatd on are gu brbasis.
Appe ndix 3 inclides a copy oft is guide for te period 1 Ji ¥ 2000 © 30 Jine 2001.

Re gu ktions

As notd in tie ProductD escription se ction, UK re gu lktion on t e de finition and cont ntoffruitjuices
and ice drinks incorporats tie EU $ CouncilD ire ctine 9 3/77£EC of21 Sepember 199 3 re hiing ©
fruit pices and ce rtain sim i br product (0 JL_244, 30.9.1993, p. 23)% The EU Directive has been
incorporatd Ul into national Bgis ktion in 1995 trough e Fuit diices and Fuit Ne ctars
(Enghnd, W alls, and Scothknd) (Amendme nt) Re gu ktions 1995, Statwry Instum e nt Num ber 2363
and The Huitdiices and RuitNectars (Amendment)Regu lhtions (Nortiern Ire Bnd) 1995, Statutory
Instrum e ntNum be r 377.

In €rms of kbe Ing of fruit uice produck for consumer use, UK regu ltions incorporat tie EU

Bgis ktion in tis arra. Tiese are hrge b based on te Directinve on e approxim ation oftie Bws of
te Member Staks re hting © te hbe Ing, prese ntation and adwe rising of foodstfk (79 A12£EC in

0 JNo L33, 8.2.1979, p. 1) and it subsequentamendment. The consoldatd € xtofte regu kion
and it subsequentamendment are avai Bb 1 on te European Commission$ Eurolx W eb si€®. In
tms ofte UK nationalllgis lktion, te mostrece ntchanges are incorporatd in The Food Labe Ing
(Amendmen®Regu lktions 1999, Satutory Instum e nt(SIDNo 747, 1999 (avaibb I \iate W eb sie of
t e UK Gowe rnm ¢ nts officia Bpub kcations office, e # MSO °)

2Dire ctine 9 3/77/£EC avai Bb I on tie Europe an Com mission T EUr-Lex W e b si® ath tip:Z4 uropa.e u.inté ur-
Ix£Anfkons 1gHd#19934n_199 3L0077_do_001.pdf

3 Stawtory Instrum e ntNo 236 on fruitjuice de finiton avai o on tie K MSO web sit at

htp: /v ww . Bgis Btion.h m so.govuk Ai4i19 9 5Aksi_19950236_en_1.h i

“Directive 79 A12/£EC avei Bb I on e European Comm ission TEur-lexweb si® ath tp:4 uropac u.int ur-
IxAnfkons BgHd#19 79 An_1979 L0112 index.hin 1

5 Stattory Insttum e ntNo 747 on food Boe Minganailbb l ontie K MSO web sit at

htip: /v ww . Bgis Btion.h m so.govuk Ai4i1999 /999 0747.h



5. Rices

In €ms ofim pored fuitjice produck, tie UK can be considered © be a Price ®kerTwit prices
obtaining on e UK market lrge ¥ dependenton movement inwor B price and outide tie contol
ofte UK market W orB prices for uices ar kb 1 © flicuat due © a \arie ty offactors, incliding
seasonalty, crop dam age due bweatieror pest, and spe cu ltion on com m odity e xch anges.

There are a number ofsources t atprovde covrage of juice prices, incliding tade journall such &
The Rublc ledger and Foodnews. Anotier source for tracking tropicalland cittus juice prices is
offred by tie ITCT Marke tNews Se ndce (MNS)

The MarketNews Senvces pubkhes mont I repork on bull packed fruitjuices in tie Europe an and
USA market. The juices covred inclide orange, grape fuit pineappll, guava, Imon, banana,
papaya, pine app s, passion fuit m ango, guanabanae, and accrobh. For furtier inform ation p Base
re€r© te MNS Ruitdiices Re port(Europe ) for August2000°, which gives de il ofprices pre vai ing
onte Europeanmarke thr tie range of juices me ntione d abo\..

6. D istribution Ch anne I

The UK marketdepends heavilb on im pored fuitjices wit dom e stic production accounting for on ¥
asm alproportion ofneeds. Mostim pored product are shipped in bull as conce ntrat, pu b or pure

and reconstitued on arrivallin tie UK. H igh ttansportcost norm all m ake itprohibifinve © im port
Juices directh. There are a smalnumber of productk impored in retailpacks, eitier pitthed as

premium priced product oraimed atdifErrntetnicmarke® in te UK.

A Imitd number ofwe Bestab khed agent and imporers handl tie UK T im port of jices. Tie
Brger of tese may haw operations in tie main European jice tading countries such a tie
Ne tie rlhnds, Germ any and Be Bium. Major imporers and agent inclide RierstD ay Law son, Kirill
Mische ff Gerall McD onall ¢ Co, Uren i .J ¢ Sons, and W illon and Mansfic B. (See te section
Contact ¢ Sources ™for contactde till of a se Bction of imporkrs) Tiese agent and im porkrs,
workingwit major fuitjice exporers, Bke orders from UK packers and processors and arrange for
tie importand de Nery oftie required juice producs.

A number ofte major packers and distributors, such a De BIMont and Rince §, purch ase dire cth
from supp krs, particu br in te case oforange pice suppks. This enab s tem © make use of
forw ard conttact © stbillze teir pricc commitment and supp ks.

In €ms of rwilng, supermarke® are te main distibution channe Bfor fruit jices and drinks,
accounting for be ween 75% and 80% ofsals.

7. Com mercialRactices

Importrs are ke ¥ ©expect be ofEred FHee on Truck (FO T)or Cost Insurance and Feigh t(CIFP)
tms payab I afer 30 days. As te frade in fruitand v getab I ices is we Mestb khed and on a
re ktine ¥ hrge scall, new enttant © te marketar ke ¥ © haw difficu bly in persuading buyers ©
mo\e aw ay from estab khed payme ntpractices.

5To order tis report plase contact tie Marke tNews Se nice by e m ai Ing: MNS@ intrace n.org or faxing: + 41-22-730 0572 /730 09 06



8. Packaging and Labe Ing

Pack aging

O range ice concentrat, tie main im portproduct is usuall shipped by tanker from Brazilte UK T
Bading supp ke ror by road tanke r from tank farms in tie Ne tie rlhnds and Be Bium .

Oter forms of packaging used for jice productk inclide intmediat bull containers (IBCs) fom
1,000 kg 1,400 kg, ase ptic drums of250 kg and otie r plstic drum s ranging from 25 1 100 kg and
250 kg ste Bdrums. Thie mostcommon use ofdrums is for tie transportof orange, pineappl,
grape fruitand passion fruitconce ntrak. Sm allr quantities of uice productm ay be shipped in 10 - 20
kg carons or sacks of20 - 30 k g.

Ri b and purees from topicalfruitare frequentd h okpacked in me tallcans of3 - 5kg, in drums up ©
200 Hres or deep-froze n in carons 0f20 - 25k g.

In €ms ofre i Bpack aging, t ¢ dominant®rms ar tie aseptic 1 Hre caron and singll sene carons.
Use ofpistic (FET)bottlls and cans is notexeEnsine. W it anincreasing focus onhealh maters and
concerns o\ r drinking and drining, afflie ntconsumers are seeking outnon-akoh ollc product in
prese ntab B pack aging tiatcan be used when entrtining guest. In tiis regard, a number ofsmallr
Juice producers attie premium end ofte marke tare making use ofwine-styl bottls © position tieir
product as com pe fitors © akoh o kc be \£rages.

Labe Ing

Im porers and agent are usualy in a position © provide detaill ofte e xact hboe Ing requirrme nt for
bull import. Such Bbe Ingw iMrequire te spe cification ofcont nt quantity, tie Brix e Ki.e. sugar
contnt) tie origin and finallde s ination.

As mentioned in tie section on Market Access, te UK regu ltions on te Hhbe Ing of fruit jice
product for consumeruse incorporat tie EU Bgis ktion in tiis are a.

9.Salls From otion

Ad\ertising e xpe nditure on fruit juices in tie consumer and ttade press increased dram atical§ from
around US$13 milon ineach ofl996 and 1997 © USH29 milon in 1998. This increase was due
maink © Poctr & Gambll T supportfor tieir new ¥ hunched Sunny De Bgh tBrand T which has
resu lEd inincre ase d activity am ong i€ com pe DS

Trade fairs sene as an im portant prom otionalltoo Hor targe ing im porers and producers. Re Ivant
int rnationallttade fairs inclide UK exh ibiions such as te biennialFood & D rink Expo and te IFE
(Ine rnationalFood and D rink Trade Exhibittion) whill Anuga, in Germ any and SIALin Fance are
oterimporantensnt in te fuitjice callndar. (See te Contack & Sources %e ction for de i ll of
tiese exhibitions)



10. Marke tProspe cts

W itt UK consumers increasingly concerned wit heahier EEstyls and adopting new socialatiitude s,
for e xam p I w ards drinking and driving, tie juice and juice drink sectoris expectd © grow over tie
nextfe years. The opportunity for grow tt is allo seen in tie factt atUK consum ption, at28 Hres
per capity, is estimatd © be 40-50% ofper capita consum pion in marke € such as Germ any and te
USA. The Corporat Int Bgence Group, in it April2000 reporton fuit pices and juice drinks,
estimatd tatconsum ption wiMrise by 22% between 1999 and 2004, reaching 2,000 milon Hres
wit salls ofUS$3.2 bilon, anincrease in\alie 0f21% in currentl1999 prices.

Witiintie pure ices sector, te ambientmidd B marke t(and orange ice in particu hr)w i Bcontinue
hol te Rrgestmarketshare. H oweer, tis segnentofte marketis unke ¥ © show much
grow tt compared © tie premium, high valie end ofte marketwhere chilld NFC is expectd ©
e Xpe rie nce continued grow t .

The tend owards healier FEstyls suggest tiere are good prospe ck for grow t in tie functonal
drinks are a, particu br ifone compares tie re htine ¥ bw I\e Bofconsum ption ofsuch product w it

Gemany,where suppEImentd juices and ice drinks, such as \vitam in enriched drinks, are tie tiird

hrge stcat gory afe rapp l and orange ice.

As has been tie case in te Bstnumber ofyears, growt across tie secbris expectd © be drinven
Brge ¥ by jice drinks wit tte growt in new product (e.g. smootiies) Bading © increased salls.
The sttonger grow t in ice drinks com pared © juices willallo be driven by tie factt atjuice drinks
albw for gre ak r productdifE re ntiation com pared 0 te 100% pure juice producs.

In €£ms of flvors, orange willremain te mostpopu br across pices and juice drinks witt otier
singl flvor drinks notm aking much im pactaside from b hck currant (particu br in te cilirn?
m ark e yand cranbe rry.

In €£rms offresh and child orange juice, Brazilland Israe Blw oull appear © be tie stronge stposition
am ong de \& bping countries © experience growt inte UK over tie shoreem. Tie potntialldoes
exist or otier de\s bping county exporers of fesh orange, such as Soutt Africa, Morocco and
Tunisia, © mowu into tie marke tprovded tiey dee bp furtier tieir fruitjice processing industries.

Fineappll continues © be tte main singll flvor topicalluice pre €rred by consumers alh ough otier
fhvors such as mango and guava have shown some increase in popu hrity. Aside from pineappl

m aintaining and possib ¥ increasing salls, tere is unke ¥ © be dram atic grow ¢ for singll flhwor
topicaljuices, te main marke tcontinuing © be et nicall defined consumer groups. Wit most
topical juices being used in mixed jice productk, and wit growt expectd in te mixed jice

segment tis is ke I © be one areat atcontibuts © increased UK dem and for topicalljuices, pu bs

and purees.

Wit we Bestb khed ttading channe I, ahigh proportion of juice wiBlcontinue © be importd © te
UK trough intrmediary Europe an countries particu lbrly tie Neterhnds. D irectim port inb te UK
from de\s bping countries and emerging marke® are tercfore ke ¥ © remain re htine ¥ small To
address te British market exporers willneed bok beyond te UK ite Fand address buyers in tie
Neterhnds and © a Bsserexentoterintmediary counties such as Ge rm any and Be Bium .



11. Contacts & Sources

Im porters

UK Im portrs of Huitdiices ¢ Huitdiice Froducts

Aspa lCyder

The CyderH ouse

Aspali all

Sowmarket

Sufiol IPL4 6PD

Te B+ 44 1728 860510

Fax:+ 44 1728 861 031

Im port organic appll i and concentat,
wine \ine gar

Fom : Austria, Be Bium , Spain
Turnoner from im pors: £0.5-1m
Empbyees: 35

Beck & Scott

Unitl Raxe nh i MBusine ss Park

Rane nh i MRd

Be BestBT6 S8AW

Te B+ 2890 734444

Fax:+ 44 2890 734440

Fom: Arge ntina, Australla, Canada, D¢ nm ark,
Fance, Greece, Ire Bnd, Israe B Ial, Cot
d Noire, Mahysia, Mauritius, Rru, Seyche Hs,
Singapore, Sout Africa, Spain, Sri Lanka,
Th ai khnd, Turkey

Empbyees: 35

Birds Eye W all L.

Station A\t nue

W allbnon Thames

Surrey KT12 INT

Te B+ 44 19 32 263 000

Fax:+ 44 19 32 263 127

Im port fruitpice, dairy produce, froze n foods
Fom : W or Bw ide

Cobe HLM.

Yeah Manor

Cow ick Lane

Exe€®r

Dewon EX29 35

Te B+ 44 1392 430 280

Fax:+ 44 1392 430 060

www .cobe lco.uk

Im port fruitpices, fruitpice conce nttatks
Fom : W or Bw ide

De IMont Foods Lid.
De IMon® H# ouse
London Road

Stines

Midd Bsex TW 18 4D

Te B+ 44 1784 447 400
Fax:+ 44 1784 465 301
Fom : W or Bw ide

The Duckworth Group

416 ChestrRoad

O B Trafford

MancheserM16 94 J

Te B+ 44 161 872 0255

Fax:+ 44 161 848 7331

Im port Ruitjices and pu bs

Fom : Main ¥ from Europe an Union
Em p byees: 150

FuerstD ay Law son Lid.
StChr H ouse

30-33 Minories

London EC3N 1LN

Te B+ 44 20 7488 0777
Fax:+ 44 20 748899 27

Im port conce ntrat d fruitjuices and citrus oill,
seeds, nut

Fom: W orBw ide

Turnoner from im porg £20m +
Em p byees: 75

Gerber Foods Manufacturing Lid.
78 W ebdon Road

Bridgw akr

Somerse tTAG 7QR

Te B+ 44 1278 458 151

Fax:+ 44 1278 428 191

Im port fruitjuice pu bs

Fom Worl wide

Em p byees: 1300



Elzabet Jnesé Sons Lid.

P oe nix Bank Business Park
Ne w portRoad

Mark ¢ tD rayton

Shropsh ire TR 2AA

Te B+ 44 1630 654 229

Fax:+ 44 1630 655 786
Import fuit jice concentraks, fuit jice
portions, fruitdrinks

Fom W or B-w ide

Turnoner from im pork £1-10m
Em p byees: 30

KentFoods

Tride nt ouse

Re nford Road

Pais 1y, Scothnd, PA3 4EF
Te 1+ 44 141 887 7000
Fax:+ 44 141 887 5777
Import fruit jice, vgetbl oil, dairy
producs

Fom : W or B-w ide

Turnone r from im porsk: £1-5m
Empbyees: 5

Gerall MacD onall ¢ Co Lid.

1StAndrews H il

London EC4V5H A

Te 0+ 44207236 3695

Fax:+ 44 20 7248 7267

Import jice concentraks, aromachemical
and fhvorings

Fom: Ia¥, Grece, Turkey, Israe B Morocco,
L ambia,Z imbabwe, Cyprus, India

Turnone r from im porsk: £10-20m

No ofemp byees: 18

Meridian Foods Lid.
Indus tria IEs e

Comwen

Chwd, W alls LI219RT

Te B+ 441490413 151
Fax:+ 44 1490412 032

Im port fruitspreads, fruit juice conce ntats,
healk foods

Exportfuitpice

Fom: Main ¥ Ne terhnds
Turnoner from im pors: £1-5m
Em p byees 120

KiriMisch e ff Lid.
Broadw alH ouse

21 Broadw all

London SE1 9 A

Te B+ 44 20 79 28 89 66

Fax:+ 44 20 7261 9 085

Im port canne d, froze n fruit fruitjuices
Fom : Asia, Europe , NS Am ¢ rica
Turnoner from im pork: £ 20m+

Em p byees: 40

Mu Kip I Marke ting Lid.

95 Cam be rwe BStation Road
London SE59 J

Te B+ 442072746000

Fax:+ 44 20 7737 1827

Im port dairy produce, fruitjuice
Fom: Main ¥ Ne tie r hnds
Turnoner from im porsk: £1-5m
No ofempbyees 25

Bryan W Nash & Sons Lid.

15Rose H il

D orking

Surrey RH 4 2ED

Te B+ 44 1306 889 905

Fax:+ 44 1306 740 676

Im port fruitjuice conce ntrats, wheat
starch HlEn

The New ton Group

Che rrycourtW ay

Leigh ton Buzzard

Be dfordsh ire LU7 8UH

Te B+ 44 1525 379 033
Fax:+ 44 1525 379 695

Im port Ruit and fruitjuices
Fom : EU, wor B-w ide

No ofemp byees: 9

Rinces SoftD rinks

Swalldall i ouse

W estYorksh ire Industia lEstak
Tofsh aw Lane

Bradford

Yorksh ire BD 4 6SX

Te B+ 44 1274 651 777

Fax:+ 44 1274 651 088

Im port fruitconce ntrak s

Fom : W or B-w ide



UrenH .Jand Sons Lid.
W ood Park

Chestrf igh Road
Neston

Soutt Wirrall

Me rseyside L64 7B

Te 1+ 44 151 353 0330
Fax:+ 44 151 353 0251
h tip: /v w w .ure n.com

Im port Fuit jice concentraks, ase ptic fuis,
froze n fruik

Fom : W or B-w ide

Em p byees: 60

Willoné Mansfie B Lid.

f addon i ouse

ff indhead Road

fas@Imere

Surrry GU27 114

Te 1+ 44 1428 651 331

Fax:+ 44 1428 641 552

Im port fruitjices, canned fruit
Fom : W or B-w ide



Trade Rriodical

Consum er Goods UK Marke tResearch Gre atBritain
Corporat Int Hgence on Re i Ing Eurom onitor
48 Bedford Sq ., London W C1B 3D P 60-61 Briton Stre e t

Unitd Kingdom

Te B+ 44 20 78143814
Fax:+ 44 20 769 6-9 004
h tip: /v w w .cior.com
Fequency: Mont ¥

Foodnew s

Foodnew s Co L.

80 Callerlly Road

Tunbridge W ¢ ll TN1 2UN
Unitd Kingdom

Te B+ 441892533 813

Fax:+ 44 1892 511 803

h tip: /v w w .agra-food-ne w s.com

Fequency:Week ¥

Fuitand Mfgetab I Marke
Agra Europe (London)LtH.

80 Callerlly Road

Tunbridge W ¢ ll TN1 2UN
Unitd Kingdom

Te B+ 441892533 813

Fax:+ 44 1892 511 803

h tip: /v w w .agra-food-ne w s.com

Fequency: Mont ¥

Grocer (The)

Willam Reed Rub khing
Broadfie B Park

Brigh ton Road

R ase Potlage

Craw By RH 1194 T
Unitd Kingdom

Te B+ 44 129 3 613400
Fax:+ 44 129 3 6130330
ww w .foodanddrink .co.uk
Fequency:week ¥

Mint IMarke ting Int Mige nce
Mint Eint rnationaiGroup L.

18-19 Long Lane, London EC1A 9 E

Unitd Kingdom

Te B+ 44 20 7606 4533
Fax:+ 44 20 7606 59 32
htp:/MAvww.mint kcom
Fequency:mont ¥

London EC1IM 5NA

Unitd Kingdom

Te B+ 441712511105
Fax:+ 44 171 6083149

h tp:/ZA w w .e urom onitor.com
Fequency:mont ¥

Rub kc Ledger

LLPLd.

69 -77 Pau ISt

London EC2A 4LQ

Unitd Kingdom

h tip: A w w .pub lic- Bdge r.com /

Superm arke ting
Quadrant ouse

The Quadrant

Sution SM2 5AS

Unitd Kingdom

Te B+ 44 20 8652 8275
Fax:+ 44 20 8652 89 07
Fequency:week ¥



Trade Associations

British Fruitdiice Im portrs Association

Unith, Goose T FootEstt

Kingston

Hereford# R29HK Y

Unitd Kingdom

(Adwocacy roll onbehaFofmembers in re ltions w it UK Gowe rnme ntand Europe an Com m ission on
issues such as regu ltion and standards. Mem be rsh ip ktis stricth resticed © int rnalluse )

British Im portrs Association
Suit 8, Castl H ouse
Castlrragh Steet

London W 1# 5YR

Unitd Kingdom

Te B+ 4420 7258 3999
Fax:+ 44 20 724 5055

British SoftD rinks Association
20 Stuke By Stree t

London W C2 51R

Unitd Kingdom

Te B+ 44 20 7430 0356

Fax:+ 44 20 7783 1604



Trade Rairs

Anuga

Location: Co bgne , Ge rm any

\nue: Ki |h Messe

Fre g ue ncy: Bie nnial(ne xte \& ntO cbbe r 2001)

O rganizer: Ké hMesse Messe- und Ausst Bings-Ges.m .b.f . Ko |
Address: Messep iz 1, D - 50679 Ké h, Ge m any

Te B+ 49 221821037 49 0221821-3619

Fax:+ 49 221 821 2574

htip:/vww.koe bhmesse.de

Food ¢ D rink Expo

Location: Birm ingh am , Unitd Kingdom

M nue : Nationa [Exh ibition Ce ntre

Fre g ue ncy: Bie nnial

O rganizer: Mi Bt Feem an (Exh ibitions)

Address: 630 Chisw ick H igh Road, London W 4 5BG, Unitd Kingdom
Te B+ 44 20 8742 2828

Fax:+ 44 (0)20 8747 3856

IFE - Int rnationallFood and D rink Trade Exh ibition
Location: London, Unitd Kingdom

M nue : EXCe: § London

Fe g ue ncy: Bie nniall(ne xte \ve ntMarch 2001)

O rganizer: Hesh RM

Address: 11 Manchestr Square, London W 1M 5AB, Unitd Kingdom
Te B+ 44 20 7886 3100

Fax:+ 44 20 7886 309 1

SIAL- Sabn Intrnatinalde A Imentation
Location: Faris, France

M nue: aris Nord M B pint Exhibittion Ce nte
Feque ncy: Annual

O rganize r: Sabn Int mationalide A Ime ntation
Address: 1 rue Du Parc, F9 259 3, Levalbis P rre tCe de X,
Fance

Tel+ 33149 6854199

Fax:+ 33147 313782

Emailsia®sialfr

Websit:htp:/Avww.sialr
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Appendix 1: UK Im ports of Fruitand \égetab I diices by Major Supp ¥ing Country
(V—/\alie, USHD00s ) —Q uantity, Me tric Ton

1995 1996 1997 1998
\V4 Q % \V4 Q % \V4 Q % \V4 Q
Share Share Sh are N

orl 414 026 315 269 100.0| 469 216 349 044  100.0, 371 009| 334 359 100.0 440976 402 002
0 fwhich
Nether hnd
S 132 362 80618 25.6| 147 711 8% 003 255 91896 74192 22.2 87940 62165
Germ any 52297 41813 13.3] 61310} 65023 18.6| 44 746 65 725 19.70 56742 93310
Hance 19 373 15 337 49| 38398 32952 9.4 37084 32174 9.6| 66309 63030
Be Bium -
Lux 44 069| 33814 10.7} 35378 26211 7.5 35452 33606 10.1y 44526| 35196
Brazil 9 691 7 338 2.3 24128 18 141 5.2 13334 14862 4.4 39 208 30008
USA 31 066] 31727 10.1] 21819 17413 5.0 23295 16855 5.00 28424 17 848
Be gium * e e * e e * * * * e
Austria 10671 5 606 1.8/ 11629 4973 1.4 17799 11140 3.3 18332 12099
tay 27598 18652 59| 35383 19984 5.7 20366 12098 3.60 25614 18 184
Ire hnd 15008 25 657 8.1 13142 19 925 5.7 14916 20836 6.2 8109 18907
Spain 7 864 5 347 1.7 9 467 5283 1.5 14522 9 798 29| 20658 15611
Israe 1 22 403 14121 45 17750 10704 3.1 12827 8 378 2.5 10937 7 442
D e nm ark 8937 3383 1.1 10281 5 265 15 7597 4298 1.3 6 427 3140
Portugall 1542 946 0.3] 3499 1845 0.5 6588 3569 1.1 2460 1590
Kenya 2 687 3211 1.0 2 508 2178 0.6 3100 2 261 0.7 2 840 2113
Cuba 1063 716 0.2 3728 2493 0.7 3 107 3094 0.9 2175 1722
Be Bze 7995 9 055 2.9 8 802 5 382 1.5 1827 1516 0.5 2577 2981
Indonesia 134 135 0.0 1 345 935 0.3 1958 1371 0.4 1172 951
S.Afr
CusUn 5174 5679 1.8 4 830 5439 1.6 6 566 7 39 6 2.2 4 056 4977
Arge ntina 1135 1023 0.3 1719 1277 0.4 1429 1 237 0.4 69 5 59 7]
P i Bppines 362 352 0.1 268 272 0.1 392 434 0.1 185 195
CostaRica 2 145 1424 0.5 89 6 724 0.2 979 923 0.3 1127 1251
Chil 29 22 0.0 516 399 0.1 720 447 0.1 29 3 84
Turkey 580 732 0.2 1109 1 005 0.3 201 375 0.1 205 606
Mexico 804 584 0.2 589 441 0.1 537 422 0.1 836 693

Source: Com trade D atabase, Unitd Nations StatisticallD ivsion (UNSD ) New York



Appendix 2: Main Supp krs ofUK Im ports of FHuité \getabll diices by Type ofdi
(V—\ale, USPHD00s Q0 —Q uantity, Me tric T

1995 1996 1997 1998
O range \Y4 Q % \Y4 Q |% Share| V Q |% Share| V Q
Jiice, Share
Fozen(H S
2009 11)
W or B 170 241 110890 100,0 190 866| 125 785 100,0 125036 115 152 100,0{ 158 103 125 67¢
ofw h ich
Ne t e r Bhnds 99 368 62508 56,4/ 111035 70728 56,2| 63458 56 370 49,00 60965 46 17¢
Be Bium -Lux 31568 17326 15,6f 24958 16 153 12,8 26829 25211 219 39 679 32 34«
Brazil 9 121 6 750 6,1 23139 17 427 139 12443 14194 12,3 38642 29 48t
Be gium e e > e > e > e > > e
Ge rm any 4581 2 683 2.4 6 001 3490 2,8 4 054 3 085 2,7 2 464 2 74(
Cuba 144 115 0,1 2 675 1799 1,4 2492 2 474 2,1 1663 1 48:
\£nezue h * > > 935 549 0,4 1001 869 0,8 > >
Israe 1 5522 3327 3,0 4 287 2571 2,0 3693 2 240 19 2610 1 58t
USA 569 3 4 600 41 6 776 5949 4,7 7 077, 6 627 5,8 4175 49 2:
Be Mze 5 666 7 551 6,8 5641 3 286 2,6 305 265 0,2 1614 2 00:
Uruguay 41 36 0,0 > x> > x> > x> 530 49 ¢
H S 2009 19 1995 1996 1997 1998
O range \V/ Q % \V/ Q % \V/ Q |% Share| V Q
Jiice, Not Sh are Sh are
Hozen
W or M 60698 79 766 100,00 76308 95220 100,00 58601 8% 743 100,00 96415 138 54!
ofwhich
Ge rm any 8 236| 14485 18,2 16569 36003 37,8 9 808/ 37552 41,8 24111 59 62¢
Hance 1 657 1 357 1,71 21488 20010 21,00 19 797 18 409 20,5 43208 4423
Ire hnd 10 668 20 066 25,2 8702 14478 15,2 7860 13624 15,2 5136 1309°
Spain 1610 1271 1,6 2972 1976 2,1 2 052 1624 1,8 6983 611!
Israe I 10 133 6 362 8,0 8 058 4 361 4,6 5 340 3332 3,7 5743 3 60¢
Ne t e r Bhnds 4096 3076 39 8 646 5196 5,5 5 455 3997 4,5 3490 3 10(
ay 987 673 0,8 1 334 737 0,8 1 065 562 0,6 672 43:
USA 15216, 20444 25,6 3 865 5628 59 4 800 6 135 6,8 5 889 6 85¢
Be !]ium - - - 3 - 3 3 3 - B3 -
Be Bium -Lux 6272 10 307 12,9 3 336 5420 5,7 1581 3734 4,2 329 61¢
D e nm ark 159 226 0,3 418 59 3 0,6 185 119 0,1 334 32:




Grape fruit 1995 1996 1997 1998
Jdiice
(H S2009 20)
\V4 Q % \V4 Q % \V4 Q % \V4 Q
Sh are Sh are Sh are
W or B 15328 11014 100,00 14322 11595 100,00 11886 9 841 100,00 12063 1208’
ofwhich
Hance 99 57 0,5 1213 1 444 12,5 1249 1321 13,4 4072 400
Neterhnds | 2837 1568 14,2 1604 1318 11,4 1723 1378 14,0 1068 107
Germ any 180 210 1,9 361 652 5,6 1233 674 6,8 659 9 4!
Be kze 1904 1122 10,2 3111 2018 17,4 1 469 1 206 12,3 963 97¢
Israe I 5420 3284 29,8 4 040 2 535 219 2 360 1703 17,3 1575 143:
U SA 2172 2 331 21,2 1 888 1700 14,7 1889 1664 16,9 2795 270
Ire hnd 521 548 5,0 316 352 3,0 319 269 2,7 159 33¢
Cuba 919 601 5,5 1052 69 3 6,0 615 620 6,3 513 23¢
Australa 76 50 05 * > > > > > > >
D om inican
Rp 93 56 0,5 22 19 0,2 63 56 0,6 > >
Indonessia > > > > > > 52 39 04 > >
1995 1996 1997 1998

Oter Citrus| WV Q % \V4 Q % \V4 Q % \V4 Q
diice Share Share Sh are
(H S2009 30)

orl 13498 8998 100,00 17071 11514 100,00 17 304 9 936 100,0] 16 135 9 739
ofwhich
ay 4498 3908 434 8 868 6 063 52,7 7 429 4 281 43,1 6216 4 34(
Be Bium 2 055 1243 13,8 1424 69 3 6,0 2 406 1073 10,8 2678 1 20(
Be gium -LUX * * * * * * e e * e e
Spain 473 385 4,3 1272 689 6,0 1667 949 9,6 1308 62
Mexico 804 584 6,5 589 441 3,8 537 422 4,2 815 67:
Rru 881 637 7,1 1047 741 6,4 838 59 2 6,0 639 44!
Arge ntina 234 19 4 2,2 795 470 4,1 320 199 2,0 263 23¢
Germ any 478 162 1,8 87 17, 0,2 126 25 0,2 865 36:
Ne th er hnds 1759 854 9,5 1363 625 54 1833 1381 139 1986 9 5!
Ire Bhnd 1 300 263 2,9 161 5 0,0 1082 373 3,7 413 12:
Brazil 100 55 0,6 353 181 1,6 465 252 2,5 274 21¢




1995 1996 1997 1998
Fneapp il \V4 Q % \V4 Q % \V4 Q % \V4 Q
Jiice Sh are Sh are Sh are
(H S2009 40)
W orl 11447 10446, 100,00 13247/ 9 476/ 100,00 15411 10505 100,0, 14502 10 07:
ofwhich
Kenya 2 687 3211 30,7 2 486 2174 229 3034 2193 20,9 2 840 211
Ne th e r bhnds 4493 2912 27} 5454 2791 29,5 4515 2 468 23,5 5835 3 06!
Indonesia 134 135 1,3 1279 929 9,8 1906 1332 12,7 1166 94
CostaRica 805 616 5,9 728 639 6,7 939 890 8,5 927 117¢
Ire Bhnd 491 79 6 7,6 555 650 6,9 989 638 6,1 576 46t
P i Bppines 357 347 3,3 224 225 2,4 390 433 4,1 67 10!
Spain > > > 25 23 0,2 > > > 627 52!
Israe I 421 305 29 512 261 2,8 724 360 3,4 529 28t
Th ai hnd 443 482 4,6 651 512 5,4 811 572 54 688 46t
S.Afr Cus Un 639 660 6,3 455 411 4,3 792 585 5,6 358 31:
1995 1996 1997 1998
Tom ato diice \V4 Q % \V4 Q % \V4 Q % \V4 Q
(H S2009 50) Sh are Sh are Sh are
W or B 1693 2469| 100,0 2 378 3189 100,0 1952 3095 100,0 1920 3087
ofwhich
Greece 147 360 14,6 471 1174 36,8 335 998 32,2 396, 1134
Spain 9 16 0,6 1 0 0,0 194 311 10,0 300 486
ay 308 656 26,6 677 462 14,5 340 377 12,2 174 198
Ne t e r Bhnds 453 366 14,8 393 359 11,3 354 345 11,2 423 503
U SA 165 163 6,6 109 98 3,1 146 143 4,6 164 155
Israe I 395 533 21,6 474 758 23,8 381 539 17,4 290 405
Be Bium 175 360, 14,6 165 323 10,1 163 350 11,3 49 108
Canada 30 8 0,3 17| 4 0,1 8 1 0,0 29 20
Kenya > > i i i i 12 16 05 * *
Germ any 7| 1 0,0 6 2 0,1 3 2 0,1 75 66




Grape Jiice 1995 1996 1997 1998
not
fermentd
(H S2009 60)

\V4 Q % \V4 Q % \V4 Q % \V4 Q

Share Sh are Share

W or B 13998 15233 100,00 15842 15 300 100,00 17 112 15704 100,00 15332 1391¢
ofwhich
Hance 3213 5808 38,1 3 335 5371 35,1 3 466 5769 36,7 2744 4 84
al 2 145 1957 12,8 2184 1572 10,3 3 332 2170 13,8 2 886 2 04!
Spain 1197 59 8 3,9 2188 1029 6,7 5289 3489 22,2 6 554 4 54(
Arge ntina 812 768 5,0 819 725 4,7 1101 1025 6,5 375 32:
Cyprus 3 266 3520, 23,1 4512 4 538 29,7 1820 155 10,2 788 80:
Ge rm any 1310 9 34 6,1 1 307 838 5,5 523 410 2,6 410 33.
D e nm ark 445 199 1,3 380 164 1,1 392 184 1,2 554, 34¢
U SA 184 131 0,9 183 97 0,6 248 137 0,9 288 15:
Chill > > * 311 311 2,0 258 261 1,7 > >
Portugal 161 24 0,2 > > > > > > > >
App I diice 1995 1996 1997 1998
(H S2009 70)

\V4 Q % \V4 Q % \V4 Q % \V4 Q

Sh are Share Sh are

W orHl 73449 50313 100,0, 76 636/ 44511 100,00 63 037 47222 100,0 65336/ 569 79
ofwhich
Ge rm any 26 832 18247 36,3 26 875 17 050 38,3 20169| 17 877 37,9| 20204 22 53:
Austria 6663 4341 8,60 7722 3926 8,8 14304/ 10103 21,4 15235 1141
France 8620 5203 10,3 7784 4052 9,1 7499 4294 9,1 6658 450
Portugall 1289 780 1,5 3465 1806 41 6299 3410 7,20 2460 159(
Iy 15363 8998 17,9 1664y 8747 19,77 5295 3174 6,7 12808 9 18(
Spain 3120 2118 42/ 2212 1115 25 3109 2074 4.4 3622 244¢
Net er bhnds 5078 3070 6,1 5408 2691 6,00 2067 1905 40 1888 155
Ire hnd 1294 2473 49| 1209 1780 4,0 641 960 2,0 396 194
D e nm ark 2074 1216 2,4 1620 765 1,7 1914, 1713 3,60 1269 93¢
SACU 293 319 0,6 56 64 0,1 1 2 0,0 102 25¢




Oter Jdiice,

1995 1996 1997 1998

NotMixed
(H S2009 80)

\V4 Q % \V4 Q % \V4 Q % \V4 Q

Sh are Share Share

W or B 34 819| 14832 100,00 38944 17 038 100,0 35232 14035 100,0 37 348 14 151
ofwhich
USA 4693 1361 9,22 6270 1738 10,20 7375 1486 10,6/ 14 040 2526
Germ any 6 665 2477 16,7 5879 3006 17,6| 4952 1642 11,7 4125 1775
Ire Bhnd 410 688 4.6 974, 1596 9,4 1543 2625 18,7 581 1858
Neter hnds 5265 1439 9,77 5459 1595 9,4 4062 1364 9,7 4212 1854
Austria 39032 1229 8,3 387 1046 6,1 2864 713 51 2958 607
Iy 3826 2160 14,60 5067 2118 12,4 2354 1092 78 2284 1299
D e nm ark 3 468 708 48 5013 1850 109| 3545 1393 99| 2692 778
Chil > > > 204 88 0,5 462 186 1,3 293 84
Be Bium -Lux 978 361 24 1925 650 3,8 1264 391 2,8 1005 305
Fance 1415 328 2,2 1149 324 19| 1274 511 3,60 2527 1286
Mixtres of 1995 1996 1997 1998
Jdiices
(H S20099 0)

\V4 Q % \V4 Q % \V4 Q % \V4 Q

Sh are Share Sh are

W or M 18 857| 11 308 100,00 23601 15417, 100,00 25439| 19 126 100,00 23821 17 741
ofwhich
Ge rm any 3809 2493 22,0 41120 3891 25,21 3459 4230 22,11 3407, 4719
Ne th er Bhnds 9 0120 4 825 4277 8260, 3690 239 8377 4948 25,9 8044 3870
Hance 220 168 15 2907, 1463 9,5 3317, 1594 8,3 6563 3795
ay 167 30 0,3 163 53 0,3 451 300 1,6 210 249
SACU 189 263 2,3 2060 2433 15,8 4717 5607 29,3 2768 3761
D e nm ark 2 686 992 8,8 2459 1 388 9,0 1 559 888 46 127 493
U SA 1879 1732 15,3 1559 1 358 8,8 1030 29 8 1,6 761 279
Be !]ium -LUX * e * * e * * e e e *
Be Bium 133 147 1,3 1232 581 3,8 965 493 2,6 255 127
Austria 8 2 0,0 > > > 632 324 1,7 > >
Fnknd > > > > > > 113 27 0,1 > >

Source: Com trade D atabase, Unit d Nations StatisticaD insion (UNSD ) New York



Appendix 3: European Union Custom s Tariff for Ruitdiices as from 1

TARIC (Intgratd tariffofthe European Com m unities)as from 1 Qi

GSP(generalzed sysem ofprefrence

Product Taric code Rat ofduty

SFGA SFGE SFGL Exce ption:
Accrohpurée 0811.90.95.75 14.4% 0% 0% 5% CLMX, TR : 1
6-8 brix, frozen
Acero b uice conce ntat 2009 .80.79 .90 16.8% 0% 0% 16.8%
20-30 brix
Avocado purée, frozen 0811.90.95.75 14.4% 0% 0% 5% CLMX, T : 1
Banana purée and banana 2008.99 .49 .19 17.6% 0% 0% 6.1% ARBR, T : 1
purée conce ntat, 20-24
brix, ase ptic
Caram bo h (starfrui®purée, 0811.90.85.10 9% 0% 0% 3.1% CLMX,TH : 9
5-7 brix, frozen
Cashew purée, 13-14 brix, 0811.90.85.10 9% 0% 0% 3.1% CLMX,TH : 9
frozen
Coconutmill, 8-10 brix 2009 .80.79.90 16.8% 0% 0% 16.8%
Grape fruitjuice and 2009 .20.99 .00 12% 0% 0% 10.2% ARBR, T : 1
grape fruitjuice conce ntrat




TARIC (Intgratd tariffofthe European Com m unities)as from 1 Qi

GSP(generalzed sysem ofprefrence

Product Taric code Rat ofduty

SFGA  SFGE SFGL Exce ptions
Guanabana (soursop, 0811.90.95.75 14.4% 0% 0% 5% CLMX, T :1
corosso Bpurée, frozen
Guarané ¢ xtract 1302.19 .99 .00 0% 0% 0% 0%
Guawa purée conce ntrat 2008.99.46.00 11% 0% 0% 9.3% AR,BR,TH : 1
froze n and ase ptic
Guawa purée, 8-10 brix 0811.90.85.10 9% 0% 0% 3.1% CLMX, T : 9
froze n
Lem on juice conce ntat 2009 .30.31.10 14.4% 0% 0% 12.2% AR,BR,TH : 1
Lime juice, conce ntat 2009 .30.31.90 14.4% 0% 0% 12.2% ARBR, T : 1
Mango purée, ase ptic. 2008.99.47.00 11% 0% 0% 3.8% ARBR, T : 1
Mango purée concentrat,
ase ptic or froze n.
Mango purée, frozen 0811.90.85.10 9% 0% 0% 3.1% CLT :9%

MX: 7.2%

O range juice conce ntrat, 2009.11.99.99 15.2% 0% 0% 12.9% ARBR, T : 1
Iss t an 67 brix, frozen




TARIC (Intgratd tariffofthe European Com m unities)as from 1 Qi

GSP(generalzed sysem ofprefrence
Product Taric code Rat ofduty

SFGA  SFGE SFGL Exce ptions

O range Juice concentrat, 2009.19.99.90 12.2% 0% 0% 8.5% ARBR,TH : 1
Iss t an 67 brix, ase ptic

Passion fruitjice, 2009 .80.73.00 10.5% 0% 0% 8.9% ARBR, T : 1

conce ntrat, 50 brix

Papaya purée, froze n 0811.90.85.10 9% 0% 0% 3.1% CLMX, T : 9

Papaya puré e, conce ntrat 2008.99.47.00 11% 0% 0% 3.8% AR,BR,TH : 1

froze n and ase ptic

Hneappl ice, concentrat | 2009 .40.30.00 15.2% 0% 0% 129% | ARBR, T : 1

Iss t an 67 brix

Fneappl purée, ase ptic 2008.20.9 1.00 18.4% 0% 0% 156% | ARBR, T : 1

Hneappll purée, frozen 0811.90.9590 14.4% 0% 0% 5% CL T :14.4¢

MX: 9.3%

Fom e granat juice, 65 brix, 2009 .80.79.90 16.8% 0% 0% 16.8%

conce nttat

Tuna (cactus pe ar) pice, 50 | 2009 .80.79.90 16.8% 0% 0% 16.8%

brix, conce ntrat

Umbu purée, 10 brix, frozen | 0811.90.95.75 14.4% 0% 0% 5% CLMX, T : ]
Sources::

1) Khus Bicker Gmbh, Bah nh oftrasse 26, Buxehude 21614, Germ any. Te B+ 49-4161-55550, Fax: + 49 -4161-3536
2) Tie O fliciabkburnalloft ¢ European Com m unities, Int grat d Tariffoft ¢ European Com m unities (Taric) C1154 C11






