
Market development

MARKET BRIEF

MANGOES

ITC

INTERNATIONAL TRADE CENTRE UNCTAD/GATT



M ark e t and w orld trade

• Country of origin and availability

NORTHERN
HEMISPHERE

J F M A M J J A S O N D

Mali
Burkina Faso
Côte d’Ivoire
Guinea
Senegal
Jamaica
Egypt
Israel
India/Pakistan
Mexico
Venezuela
United States

SOUTHERN
HEMISPHERE

J F M A M J J A S O N D

Kenya
Madagascar
Congo
South Africa
Brazil
Peru

Prepared by Cabinet GRESSARD

• Country of origin – varieties

COUNTRY PRINCIPAL VARIETIES

West Africa
South Africa

Kent, Amélie, Julie
Haden, Kent

Brazil Haden, Tommy Atkins
India Alphonso, Payri
Israel Haden, Kent
Mexico Haden, Kent, Tommy Atkins, Irwin
Pakistan Similar to the Indian varieties
Peru Haden, Tommy Atkins
Philippines Manila super
Venezuela Haden, Tommy Atkins



• World output

The mango is the world’s 5th fruit product, with an output of 18.5 million
tonnes.

The three leading producing countries are India (10 million tonnes), China
(1.2 million tonnes) and Mexico (1 million tonnes), by far the world’s leading
exporter (130,000 tonnes).

These are followed by Pakistan and Thailand.

World output increased slightly between 1990 and 1995 (by some 2%).

• World exports

In 1995 mango exports amounted to some 300,000 tonnes, which means that
only 2% of world mango output is involved in international trade.

Of the 5 producing countries, Mexico exports the largest percentage of its
output: 12% in 1995 against 6% in 1990.

India, for example, only exports 0.2% of its output.

• World imports

European Union

In the European Union mango imports have undergone quite an explosion in
the last 20 years, multiplying by 20 between 1976 and 1995. However, they
still now only represent less than 1% of total fruit imports.

87,000 tonnes were imported into the EU in 1995.



G row th  in m ango im ports to th e  EU 19 9 3-19 9 5
(in th ousands of tonne s)

1993 1994 1995
0

10

20

30

40

50

60

70

80

90

1993 1994 1995

19 9 3 19 9 4
19 9 5

60 65
87

M ost of th e se  im ports are  conce ntrate d in 5 m e m be r countrie s:

1.  Ne th e rlands : 25 500 t (including re e xports)
2.  France  : 14,9 00 t
3.  Unite d K ingdom  : 12,200 t
4.   Be lgium  : 4,600 t
5.  G e rm any : 3,100 t

Th e  5 le ading Europe an im porte rs in 19 9 5
(in tonne s)
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Source  : Pre pare d by Cabine t GRESSARD afte r CO LEACP/Eurostat



M angoe s are  supplie d to th e  Europe an m ark e t from  m ore  th an 70
source s. A  doze n countrie s account for m ost of th e  im ports.

W INTER SPRING /SUM M ER SUM M ER/A UTUM N

O rigin Ch ange O rigin Ch ange O rigin Ch ange

Brazil W e st A frica UNITED  STA TES
(Pue rto Rico)

South  A frica Ve ne zue la Pak istan

Pe ru Costa Rica Israe l

India M e xico

Pre pare d by Cabine t GRESSARD

M ain im ports  to Europe

Be cause  of h istorical and logistic re lationsh ips th e  m ain flow s of
m angoe s tow ards Europe  are  as follow s :

W e st A frica Ø France  (Ne th e rlands, G e rm any)

Brazil, M e xico, Israe l Ø Ne th e rlands, France  (Unite d K ingdom )

South  A frica Ø Ne th e rlands, France , U.K ., Be lgium ,
G e rm any

Pak istan, India Ø U.K.

A lth ough  production w ith in th e  Europe an Union is m arginal, it sh ould be
note d th at Spain h as be e n de ve loping m ango production for som e
y e ars (around 5,000 tonne s), and q uantitie s h ave  be e n incre asing by
approxim ate ly 30% e ve ry  y e ar. Th e  varie tie s produce d are  Se nsation
(50%), K e itt (30%) and Tom m y A tk ins (20%). W ith  th e  grow ing m ark e t of
th e  EU close  by, and be ing prote cte d from  th e  usual dise ase s of
tropical re gions, Spanish  output could in th e  future  com pe te  m ore  w ith
th e  oth e r supplie rs in th is m ark e t.



Unite d State s

Im ports by th e  Unite d State s h ave  m ore  th an double d ove r th e  last 5
ye ars, re ach ing 142,000 tonne s in 19 9 5.

G row th  in m ango im ports to th e  Unite d State s 19 9 2-19 9 5
(in th ousand tonne s)
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Source  : Pre pare d by Cabine t GRESSARD afte r Bancom e xt

M e xico is by far th e  m ain supplie r, accounting for alm ost 9 0% of m ango
im ports to th e  Unite d State s.

No oth e r supplying country h as a m ark e t sh are  of m ore  th an 3% in th e
US m ark e t. Ne ve rth e le ss, Brazil, Pe ru, Ve ne zue la, G uate m ala and
Eq uador h ave  be e n e xporting m ore  and m ore  to th e  Unite d State s
since  19 9 0.

M e xico e xports to th e  Unite d State s be tw e e n M arch  and Se pte m be r,
and particularly be tw e e n M ay and July.



Source s of supply to th e  Unite d State s m ark e t
SO URCE SEASO N

M e xico M arch  - Se pte m be r
H aiti M arch  - June
Brazil O ctobe r - D e ce m be r
Pe ru January - Fe bruary
Ve ne zue la M arch  - June

Canada

Canada im porte d 18,000 tonne s of m angoe s in 19 9 5, an incre ase  of
10% ove r 19 9 4.

G row th  in m ango im ports to Canada 19 9 2/19 9 5
(in th ousand tonne s)
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M e xico is Canada’s m ain supplie r, accounting for m ore  th an 70% of
Canadian im ports. Th e  Unite d State s account for approxim ate ly 20% of
Canada’s m ango supplie s.

60% of th e  M e xican m angoe s im porte d by Canada are  of th e  Tom m y
A tk ins and H ade n varie tie s, 35% K e nt K e itt and 5% Irw in.



Japan

G row th  in m ango im ports to Japan 19 9 2/19 9 5
(in th ousand tonne s)
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Source  : Pre pare d by Cabine t GRESSARD afte r Bancom e xt and th e
Japane se  Custom s Auth oritie s
n.d.: No data

Th e  Ph ilippine s are  th e  m ain supplie rs of m angoe s to Japan,
accounting for 88% of im ports. M e xico is th e  se cond supplie r, w ith  9 % of
Japane se  im ports.

K e y data for w orld supplie s  and trade

18 500 000 t
India 55% 300 000 t

Me xico 43%

•Multiplicity of source s
•Se asonality and com pe tition

•3 m ajor re gional m ark e ts:
1.USA +  Canada 55%
2. Europe an Union 30%
3. Japan 10%

•Varie tie s m ost fre q ue ntly trade d:  K e nt, H ade n,
Tom m y Atk ins

PRO D UCTIO N EXPO RTS



M ark e t and w orld de m and

• M angoe s , an e xotic fruit?

M angoe s are  still ge ne rally se e n to be  an e xotic fruit. H ow e ve r, lik e
bananas and pine apple s, m angoe s are  on th e  w ay to be com ing an
e ve ryday fruit. Th e y are  in th e  proce ss of losing th e ir e xotic tag, w h ile
re taining th e ir tropical ch aracte r.

• M ango consum ption th rough out th e  w orld
Th e  large st consum e rs of m angoe s in th e  w orld

Canada 0,5k g/h e ad/ye ar

Unite d State s 0,4 k g/h e ad/ye ar

Unite d Kingdom 0,2 k g/h e ad/ye ar

Be ne lux 0,2 k g/h e ad/ye ar
Source  : Bancom e xt

Consum ption in th e  Europe an Union

M ango consum e rs are  no longe r only th e  e th nic com m unitie s, alth ough
th e se  still account for a large  proportion of th e  m angoe s consum e d in
th e  Europe an m ark e t (particularly in th e  Unite d K ingdom ). Th rough
be com ing an e ve ryday product, consum ption is obviously
e xpe rie ncing continuous grow th .

Th e  m ost fre q ue ntly sold varie tie s, w h ich  according to th e  distributors
h ave  th e  be st prospe cts, are  th ose  w ith  a be tte r colour, such  as
A m e rican varie tie s lik e  K e nt or Tom m y A tk ins. Th e  re d colour in fact
attracts consum e rs, be cause  th e y associate  th is colour w ith
satisfactorily ripe  fruit. A lth ough  gre e ne r m angoe s lik e  A m é lie  are
re cognise d as h aving a be tte r flavour, consum e rs, th rough  lack  of
inform ation, re gard th e m  as fruit w h ich  is not ripe . In addition to th is
th e y are  ge ne rally m ore  fragile  fruit, so distributors too pre fe r oth e r
varie tie s such  as K e nt or Tom m y A tk ins w h ich  are  h arde r, and re q uire
le ss product care .

North e rn Europe  is a large r consum e r of m angoe s th an south e rn
Europe . Size  14 is m ore  value d in th e  north , w h e re as fruits of size  8-10
are  pre fe rre d in th e  south .



Consum ption in th e  Unite d State s

M ango consum ption in th e  Unite d State s is re lative ly low : le ss th an 0.5
k g/h e ad/ye ar. Rate s of grow th  are  ne ve rth e le ss h igh : be tw e e n 10 and
15%.

It is a fruit w h ich  is still m ainly consum e d by e th nic com m unitie s.
M angoe s are  also ve ry popular in tow ns w ith  large  Latin and A sian
populations. O n th e  w h ole , th e  le ve l of pe ne tration re m ains sm all
be cause  only one  th ird of A m e rican h ouse h olds state  th at th e y  h ave
bough t th is fruit at le ast once .

Th e  m ost w ide ly consum e d varie tie s are : Tom m y A tk ins, H ade n, K e nt
and K e itt.

Consum ption in Canada

Th e  m ost com m only consum e d varie tie s in Canada are : Tom m y A tk ins,
H ade n, K e itt and Irw in.  Consum ption is grow ing.

Consum ption in Japan

Th e  10-fold incre ase  in m ango im ports to Japan be tw e e n 19 85 and
19 9 5 re fle cts grow ing m ango consum ption ove r a num be r of y e ars.

Japane se  consum e rs of fre sh  fruits pay particular atte ntion to th e
e xte rnal appe arance  of th e  product, w h ich  m ust be  ble m ish -fre e  and
h ave  a re gular sh ape  and colour. Brigh t colours and large  size s are
ge ne rally pre fe rre d. Th e y  m ust be  ve ry  care fully pack age d.



K e y data on w orld de m and

• Sh arply incre as ing de m and in e xport m ark e ts : an ave rage
of + 15% /y e ar

• D e m and w h ich  is  ch anging from  an e xotic product to a
m ore  e xte ns ive ly consum e d tropical product

• Spe cific re gional re q uire m e nts  pe rs is t (s iz e )

• H ade n and Tom m y  A tk ins  inte rnationally succe s s ful

M ango price s  th rough out th e  w orld -
e xam ple s
M ango price s on inte rnational m ark e ts are  m ark e d by:

• a ge ne ral dow nw ard tre nd, as a re sult of th e  de ve lopm e nt of
transport by sh ip, as w e ll as incre ase d availability and com pe tition in
th e  m ark e t,

• conside rable  variation according to se ason, e xplaine d by ch ange s
in volum e s available  on th e  m ark e t th rough out th e  y e ar, se asonality
in consum ption and com pe tition from  oth e r se asonal fruits.

• Europe an Union

Price s fe ll sudde nly on th e  Europe an m ark e t in th e  m iddle  80s w h e n
m angoe s be gan to be  e xporte d by sh ip.

Price s vary th rough out th e  y e ar, w ith  rath e r h igh e r price s in w inte r
during th e  pe riod of h igh e st consum ption.



Ch ange s in ave rage  m ango price s in 19 9 3 and 19 9 5 (in FRF/k g - im ports in Europe )
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• Unite d State s

M ango price s on th e  A m e rican m ark e t are  close ly link e d to th e
q uantitie s provide d by M e xico. For e xam ple , th e  price  of M e xican
H ade n m angoe s in Fe bruary 19 9 6 lay be tw e e n US$ 9  and 12.5 pe r box,
against 6 to 9  dollars in A pril. A noth e r e xam ple : M e xican Tom m y A tk ins
w e re  sold at price s be tw e e n 4.5 and 9  dollars pe r box be tw e e n A pril
and A ugust, against 18 dollars pe r box for Brazilian m angoe s be tw e e n
O ctobe r and D e ce m be r.

• Canada

Price s vary conside rably th rough out th e  se ason. Th e y  can re ach  16
Canadian dollars (pe r box of 12 fruits) in D e ce m be r, against 5 dollars
th e  follow ing June .



A cce s s  to m ark e ts : custom s  tariffs  -
re gulations and com m e rcial practice s
Q uality  re q uire m e nts are  particularly h igh  in th e  case  of m angoe s, in
particular be cause  price s are  still re lative ly h igh  in com parison w ith  oth e r
m ajor consum e r fruits. In addition to th is, as com pe tition is strong, it is h arde r
and h arde r to se ll produce  of poor or irre gular q uality.

Europe an Union

Com m e rcial practice s and custom s corre spond to th e  norm al form  of sale  for
ove rse as produce , nam e ly sale  on com m ission, ge ne rally te m pe re d by a
m inim um  guarante e d price  and som e tim e s supple m e nte d by pre financing of
a h arve st.

Th e  pack aging use d is th e  inte rnational standard, i.e . th e  4 k g ne t box. In th is
re spe ct som e  im porte rs w arn use rs about th e  5 k g boxe s use d by ope rators in
W e st A frica, be cause  purch ase rs m ost fre q ue ntly calculate  on th e  basis of
4 k g.  6 k g boxe s are  also found.

Th e re  are  no com pulsory  q uality standards for m angoe s in th e  Europe an
Union. O ECD  re com m e ndations act as official standards, and can be  use d for
th e  control of fruit q uality  on e xport, and in ne gotiations be tw e e n e xporte rs
and im porte rs. Th e se  re com m e ndations re late  to q uality, classification, size ,
tole rance s, pre se ntation, and product labe lling. M angoe s inte nde d for
industry are  not affe cte d by th is.

Th e  “e xtra” cate gory  m ust be  de fe ct-fre e . Cate gory  “1” tole rate s sligh t
de fe cts in sh ape  and sk in.  Th e  m inim um  pe rm itte d size  is 200 g pe r unit and
th e  m axim um  size  800 g. In practice  size s are  base d on 50 g incre m e nts and
are  ide ntifie d by a le tte r (be tw e e n A  and K ).

A  plant h e alth  inspe ction ce rtificate  indicating th e  products use d for
tre atm e nt be fore  and afte r h arve sting is re q uire d for all fre sh  fruits, including
m angoe s, e xporte d to th e  Europe an Union.

A s far as custom s tariffs are  conce rne d, th e  situation varie s according to
source .

Th e  com m on e xte rnal tariff applie d to m ango im ports in th e  Europe an Union is
4%. M angoe s originating from  th e  Unite d State s, for e xam ple , are  subje ct to
th is tariff.

Follow ing th e  late st W TO  (G A TT) agre e m e nts, th is tax w ill gradually disappe ar.



ACP countrie s are  e xe m pt from  custom s duty  on th e  im portation of m angoe s
in particular. A  EUR1 ce rtificate  of origin is re q uire d in th is situation. Th is w ould
apply to th e  Côte  d’Ivoire , for e xam ple .

D uty  is suspe nde d for oth e r de ve loping countrie s. Th us South  A frica, Brazil,
Costa Rica, Pak istan, India, Pe ru, Th ailand and Ve ne zue la do not pay th e se
custom s dutie s on arrival in th e  Europe an Union. A  ce rtificate  of origin is also
re q uire d in th is case  (Form  A ).

Som e  countrie s such  as M e xico are  e xclude d from  th e  ge ne ral pre fe re nce
syste m  for th is custom s ite m . Th e  tariff applicable  to m angoe s am ounts to 2%.

O th e r source s are  fre e  from  custom s duty as a re sult of bilate ral agre e m e nts.
Th is applie s to Israe l.

Unite d State s

Th e  custom s dutie s applicable  to m angoe s de pe nd partly on th e  tim e  of
im portation and th e  country  of origin.

Be tw e e n th e  1 Se pte m be r and th e  follow ing 31 M ay th e  ge ne ral custom s tariff
is 7.4 ce nts/k g. D uring th is pe riod, w ith in th e  fram e w ork  of NA FTA , a spe cial
tariff of 0.6 ce nts/k g applie s to m angoe s e nte ring Canada. Im ports are  fre e  of
custom s duty  for th e  follow ing countrie s: Israe l, A nde an Pact, M e xico,
Caribbe an, Ce ntral and Easte rn Europe an countrie s and som e  de ve loping
countrie s.

O utside  th is pe riod th e  ge ne ral tariff re m ains unch ange d at 7.4 ce nts/k g. A
spe cial tariff of 0.8 ce nts/k g is applie d to Canadian im ports. Th e  tariff am ounts
to 1.6 ce nts/k g for m angoe s originating from  M e xico. Im ports are  fre e  of
custom s duty  for Israe l, A nde an Pact countrie s, Caribbe an countrie s and th e
countrie s of th e  East, as w e ll as de ve loping countrie s.

A n incre ase d tariff 33.1 ce nts/k g, is applie d to all m angoe s originating from
countrie s such  as Cuba, Cam bodia, Vie tnam , during both  pe riods.

Tw o oth e r taxe s m ust be  adde d to th e  custom s tariff:

• a sale s tax am ounting to 0.21% of th e  FO B price
• a port tax am ounting to 0.125% of th e  FO B price

A  plant h e alth  ce rtificate  from  th e  country  of origin is re q uire d for any
m angoe s im porte d to th e  Unite d State s. G oods are  ch e ck e d on arrival by th e
appropriate  auth oritie s of th e  A m e rican M inistry  of  Agriculture .

Com m e rcial practice  re q uire s th at th e  pack aging indicate s: th e  nature  of th e
product, th e  w e igh t, th e  size , th e  origin (in English ).



Finally, h ydroth e rm al tre atm e nt of m angoe s is com pulsory  for e xporting to th e
A m e rican m ark e t.

• Japan

Th e  re gulations in Japan are  particularly strict.

For e xam ple , tw o y e ars ago th e  m ango agre e m e nt signe d be tw e e n Japan
and Th ailand provide d for Japane se  inspe ctors to ch e ck  produce  on site
be fore  it w as e xporte d.

Fre sh  fruit and ve ge table s e xporte d to Japan m ust be  dispatch e d w ith  a plant
h e alth  ce rtificate . Im ports are  also subje ct to re gulations base d on th e  “Plant
Prote ction Law ” w h ich  is th e  re sponsibility  of th e  M A FF (M inistry  of Agriculture ,
Fore stry and Fish e rie s) and th e  “Food H ygie ne  Law ” w h ich  is th e  re sponsibility
of th e  M O H W  (M inistry  of H e alth ).

Th e  im portation of m ost fre sh  fruits and ve ge table s is proh ibite d, or subje ct to
spe cial conditions in th e  case  of pe rm itte d im ports.

Eve n if produce  is auth orise d for im port, it w ill be  subje cte d to inspe ction on
arrival at a port or airport.

A ll ne gotiations on plant h e alth  auth orisations for im ports to Japan m ust be
unde rtak e n on a country by country basis.

Th e  ge ne ral custom s duty  is 6%. In som e  case s im ports are  fre e  of custom s
duty.

Re gardle s s  of th e  final m ark e t, re gulations  and com m e rcial
practice s  re pre s e nt re al cons traints  on acce s s  to th e s e  m ark e ts .



O pportunitie s and Prospe cts

M A JO R INTERNA TIO NA L TRADE EXCH A NG ES W ELL
ESTA BLISH ED

• D e ve lopm e nt of dis patch  by  s e a
A frica
Latin A m e rica Ø Europe
A s ia
USA
Is rae l

M e xico
O th e r Latin Ø North  A m e rica
A m e rican countrie s

Ph ilippine s Ø Japan

• Ne w  s ource s  tak ing off (Eq uador, Pak is tan, Spain, e tc.)

⇒   Ne w  e xporte rs  w ill be  include d in th e s e  e xch ange s .

A  M A RK ET W ITH  A  H IG H  PO TENTIA L

• Th e  m ain de s tination m ark e ts  are  grow ing (North  A m e rica,
Europe an Union, Japan).

• Supe rm ark e t ch ains  are  inte re s te d in m angoe s , in th e  s am e
w ay  as  th e y  are  inte re s te d in and h ave  de ve lope d s ale s  of
avocados  and pine apple s .

• D e m and is  ch anging tow ards  an e ve ryday consum e r
product.

⇒  Ne w  consum e rs  h ave  to be  re cruite d.



PRO M ISING STRATEGIC SEG M ENTS

• H igh  volum e  s trate gy
⇒  Incre as ing trade .
⇒  D e cre as e  in th e  num be r of supplie rs  and incre as e  in th e ir

corre s ponding s iz e .
⇒  D ow nw ard tre nd in price s .

⇒  Pos s ibilitie s : logis tical s yne rgy w ith  bananas .

• M ark e ting pros pe cts
⇒  Ch oice  of m ark e ting w indow  on th e  bas is  of trading

th rough out th e  y e ar.

⇒  Ch oice  of product/m ark e t pair: varie ty, s iz e  or pack aging
h ave  to be  adapte d to ch ange s  in th e  de s tination m ark e t
(e .g.: incre as ing de m and for Tom m y  A tk ins , re inforce d
partitione d boxe s , pre pack e d m angoe s , e tc.).

⇒  Prom otion (varie ty  stick e rs  on m angoe s , supporting
inform ation on boxe s , e tc.).

⇒  Q uality  m e asure s  in partne rs h ip w ith  im porte rs .



A  P P E N D  I C E S



Appendix 1: EXPORTING FRESH FRUITS FROM OVERSEAS:
WHAT IS INVOLVED

 Before exporting

...Carry out a rapid check on your company from the technical, financial, human and
commercial points of view.

• Will existing logistics permit exporting? Are infrastructure (ports, airports) and traffic
sufficient? What are the costs of the logistics?

• If you are a dispatcher, what is the production capacity and the quality of the relationship
with your suppliers? How regular are supplies?...

• If you are a producer/dispatcher, what is the viability of production? What is the state of
cash flow? What capacity do you have in terms of quantities to follow-up a season?

• Are personnel sufficient and competent?

• Does the product being exported meet the requirements of the market? Is it competitive?

These are some examples of questions which must be asked before exporting.

 Preparing for export

Q Means knowing the market so that the commercial feasibility of exporting can be
measured, and selling a product/services concept which meets purchasers’ expectations.

Q Means identifying and getting to know potential customers better, namely specialist fruit
and vegetable importers, and in this case more particularly those which import exotic
fruits and vegetables,

Q Means becoming familiar with tariff and non-tariff barriers to exporting: various taxes,
regulations and commercial practices,

Q Means envisaging prefinancing or the financing of a season,

Q Means knowing how to deal with the local industry organisation, where this exists, about
any logistical, information and advertising matters in destination markets.



  Exporting

Q Means adjusting the selling price on the basis of all the operations required to bring the
fruit produced to the customer, and in relation to the market price,

Q Means contracting sales, whether firm or on a commission basis,

Q Means organising logistics along a distribution system which is specific to fruits and
vegetables,

Q Means completing the necessary administrative documents (certificates, insurance,
waybills, etc.),

Q Means invoicing,

Q Means ensuring that exports are followed up.

It means initially asking the core questions which an exporter of fresh fruits, and in particular
mangoes, should ask himself, and providing the information for an answer, in particular as
regards the world market and developments in it.



Appendix 2: EXPORTERS’ PROBLEMS

• WHERE  to take up a position?

 In one or more existing flows and markets

 It is a matter of having an objective knowledge of the market for mangoes, the main flows,
the products exported and the seasonality of exports, in order to be able to take up a
position in relation to the existing major export flows.

• WHAT to export?

 Products for which there is a demand on the market

 Produce which the market wants (not the other way round) and getting well acquainted with
destination markets is the way to ensure that your products meet demand, and therefore
that they are potentially exportable.

 Conditions of access to the market, commercial regulations or practices, and final demand
are the main factors characterising a market.

• HOW to export?

 By organising logistics

 Exporting fresh fruit and vegetables assumes a specific logistic organisation from the fields
to the destination port: receipt, packaging, overland transport to a port or airport, and sea
or air transport are some of the logistic operations which have to be provided for. Service
providers such as forwarders play an essential role in exporting success.

Adopting a quality approach

 This also assumes a quality approach before, during and after harvesting: disease control,
determination of ripeness, protection against impact, treatment, selection and sizing of
produce, brushing, waxing if appropriate, choice of packaging, cold storage, choice of
transport and carriers, compliance with delivery conditions, etc.

• WHO to export to?

To specialist operators

In the case of fresh fruit and vegetables, and in particular tropical fruits, your customers
will be specialist importers who act as an interface between overseas producing areas and
the needs of retail distribution in the destination markets. They may take several forms:
pure importers, full service importers, brokers, purchasing offices for supermarket chains
and importing wholesalers. In all circumstances these must be identified and agreements
must be entered into with them to make

them partners through whom a foothold can be gained in the market.



 A pppe ndix 3: D ISTRIBUTIO N CYCLE FO R FRESH  FRUIT
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Appendix 4 : List of mangoes importers in Europe

(Non exhaustive list)

BELG IUM
G O O SSENS &  Fils  S.A . CEI Q uai de s Usine s 112-154
(   : 32/22169 255 M agasins 44-45
        32/22169 241 1210 BRUXELLES
Té le x : 219 15
Fax : 32/221629 46

SPIERS Z e e varstraat 2
(   : 32/22426410 M ag. 50 e n 51
Fax : 32/22454475 1210 BRUXELLES

STAR FRUIT Com pany 112-154 Q uai de s Usine s
(   : 32/22420876 M agasin 49
Té le x : 24700 1210 BRUXELLES
Fax : 32/22421208

FRANCE
AGRUNO RD 2, rue  de  Prove nce
(   : 33 1 46.87.36.35 Bâ t. D 9  - PLA  437
Té le x : 260 156 9 4619  RUNG IS CED EX
Fax : 33 1 46 87 43.9 5

A NAREX S.A . 9 4, rue  de  Carpe ntras
(   : 33 1 41.73.02.70 Fruile g 303
Té le x : 260 39 3 9 4612 RUNG IS CED EX
Fax : 33 1 46.86.25.74

CO M PA G NIE FRUITIERE B.P. 354
IM PO RT 13309  MARSEILLE CED EX 14
(   : 33 9 1.10.17.10
Té le x : 410 027
Fax : 33 9 1.10.17.00

S.A . DREVIN EXO TICS 7 e t 13, rue  d'A vignon
(   : 33 1 45.60.70.80 Bâ t. C2
Té le x : 261 09 0 Fruile g 671
Fax : 33 1 46.86.35.58 9 4574 RUNG IS CED EX

EXO FARM Cour d'A lsace
(   : 33 1 45.60.42.71 PLA  389  - Bâ t. C6 B
Té le x : 263 558 9 4619  RUNG IS CED EX
Fax : 33 1 46.87.33.39

H ELFER S.A . 1, rue  de s Tropiq ue s
(   : 33 1 45.12.36.50 Entre pôt 133
Té le x : 263 288 9 4538 RUNG IS CED EX
Fax : 33 1 45.60.48.52

M A LET- A Z O ULAY 24, rue  du Pont de s H alle s
(   : 33 1 49 .78.20.00 9 4656 RUNG IS CED EX
Té le x : 260 351
Fax : 33 1 46.87.16.45

PO M O NA  IM PO RT 21, rue  du Pont-Ne uf
(   : 33 1 40.28.30.00 75039  PARIS CED EX 01
Té le x : 220 9 9 7
Fax : 33 1 40.28.30.14

SELECTIO N 36, rue  d'A nge rs
(   : 33 1 45.12.27.80 Bâ t. A 3



Té le x : 265 100 Fruile g 708
Fax : 33 1 46.87.07.42 9 4584 RUNG IS CED EX

G ERM A NY
A TLA NTA  H ARDER &  Co.G m bH Bre ite nw e g 29 -33
(   : 49 /421309 2286 2819 5 BREMEN
        49 /421309 2271
Té le x : 245485/244512
Fax : 49 /4211369 5

BO CCH I FRUIT TRADE INTERNA TIO NA L Fr O ffe rm ann Str 5
(   : 49 /2204409 0 D .5060 BEGISCH
Fax : 49 /22204409 180 G LA D BACH

FRUCH TH A NSA M ark tstraß e  10
(   : 49 /2219 37570 509 68 K Ö LN
Té le x : 8882753
Fax : 49 /2219 375754

FRUCH TRING  &  Co.G m bH Lippe lstr. 1
(   : 49 /40 321 351 D 2000 H A M BUR G  1
Fax : 49 /40 323 9 17

T. PO RT H A M BURG  G m bH  &  Co Kontorh aus G rossm ark t
(   : 49 /4030100077 Lippe ltstraß e  1
Té le x : 17402272, 2161301 2009 7 H A M BO UR G
Fax : 49 /4030100044

P. VA N W Y LIC K  G m bH Rath e r Str. 25
(   : 49 /211469 030 40476 D ÜSSELD O RF
Té le x : 8584048
Fax : 49 /2114609 44

W EICH ERT Fruch th of 2000
(   : 49 /40 329 000 H A M BUR G  1
Fax : 49 /40 329 0039 9

NETH ERLA NDS
BUD  H O LLA ND  B.V. Transportw e g 67
(   : 31/174535353 3155 RJ MAASLA ND
Té le x : 38361 Postal addre ss : Postbus 411
Fax : 31/1745139 12 3140 AK  MAASSLUIS

F.T.K . H O LLA ND  B.V. Klappolde r 19 1-19 3
(   : 31/105241700 2665 M P BLEISW IJK
Té le x : 2259 3/23482
Fax : 31/105219 616

JO S VA N D EN BERG B.V. Klappolde r, 170
(   : 31/105242222 P.O . Box 188
Té le x : 23574 2665 Z K  BLEISW IJK
Fax : 31/105219 449

VA N D EN BERG B.V. Roch usse nstraat 209  A
(   : 31/10 767 377 NL-3021 NS RO TTERD A M

VA N D EN BRINKS  B.V. M arconistraat 19
(   : 31/10 767 377 Postbus 6179

NL-3002 AE RO TTERD A M

VELLEMAN &  TAS M arconistraat 19
(   : 31/104768644 Postbus 6118
Té le x : 22189 3002 AC RO TTERD A M



Fax : 31/104760623
         31/104766534

UNITED  K ING D O M
EXO TIC FARM PRO D UCE 628 Spur road FELTH A M
(  : 44/8189 02222
Fax : 44/81 89 06261 M iddle se x TW 14 O SX

FRUMAR Tolw orth  tow e r, Tolw orth
(  : 44/181 39 0 1133 Surbiton, Surre y  KT6 7EL
Fax : 44/181 39 9  349 9

G EEST TRO PICAL PRO D UCE H e llm ann H ouse
(   : 44/1753-68769 7 Colnbrook  Bypass
Fax : 44/1753-689 273 Colnbrook

BERKSH IRE SL3 0EG

J.O . SIMS  Ltd 16 W inch e ste r W alk
(   : 44/71 407 0756 LO ND O N SE1 9 A Q
Fax : 44/71 403 4889

M A C K  M ULTIPLES DIVISIO N Transfe sa Road
(   : 44/189 2835577 Paddock  W ood
Té le x : 9 5215 KENT TN12 6UT
Fax : 44/189 283489 0

SAPH IR PRO D UCE Th e  O ast Pe rry  court
(   : 44/79 5530700 London Road Faucrsh am
Fax : 44/79 553079 0 KENT ME13 8RY

FYFFES GRO UP F231-235 Fruit and ve ge table
(   : 44/17208881 Ne w  Cove nt G arde n M ark e t

LO ND O N SW 8 5EW
FYFFES GRO UP 12 York gate
(   : 44/1714874472 Re ge nt Park
Fax : 44/1714873644 LO ND O N NW 1

M A C K  M ULTIPLES DIVISIO N M r LEGGE Transfe sa Road
(   : 44/189 2835577 Paddock  W ood
Té le x : 9 5215 KENT TN12 6UT
Fax : 44/189 283489 0

SAPH IR PRO D UCE Th e  O ast Pe rry  court
(   : 44/79 5530700 London Road Faucrsh am
Fax : 44/79 553079 0 KENT ME13 8RY

W EALM O O R Je th a H ouse , Springfie ld road
(   : 44/1569 1760 H AYES Middle se x UB4O JT
Fax : 44/1569 1755



A ppe ndix 5: Us e ful addre s s e s

First of all it is re com m e nde d th at an approach  sh ould be  m ade  to any
organisations w h ich  m igh t e xist in th e  countrie s of origin, w h ose  busine ss is to support
and inform  pote ntial e xporte rs.

A part from  th e se  organisations, oth e r addre sse s in de stination countrie s m ay be
use ful to k now .

• CH A M BERS O F CO M M ERCE
Th e se  are  organisations from  w h ich  ge ne ral inform ation on inte rnational and
national trade  can be  obtaine d (com pany data base s, custom s re gulations -
organisation of com m e rcial m issions). Ch am be rs of Com m e rce  ge ne rally m ak e  a
ch arge  for th e se  se rvice s.

BELGIUM
Fédération Nationale des Chambres de Commerce et d’Industrie de Belgique,
Address : Avenue des Arts, 1/2, bte 10 b-1040 Bruxelles
Tel : 32 2 217 36 71
Fax : 32 2 217 46 34

FRANCE
Assemblée des Chambres Françaises de Commerce et d’Industrie (ACFCI)
Address : Avenue d’Iéna, 45 P-75769 PARIS
Tel : 33 1 40 69 37 00
Fax : 33 1 47 20 61 28

GERMANY
Deutscher Industrie und Handelstag (DIHT)
Address : Adenauerallee 148 D 53113 BONN
Tel : 49 228 1040
Fax : 49 228 104158

ITALY
Unione Italiana delle Camere di Commercio, Industria, Artigianato e Aggricoltura
Address : Piazza Sallustio 21 I-00187 Roma
Tel : 39 6 47 041
Fax : 39 6 474 47 41

NETHERLANDS
Vereniging van Kamers van Koophandel en Fabrieken in Nederland
Address : Watermolenlaan 1 NL-3440 GT WOERDEN
Tel : 31 348 42 69 11
Fax : 31 348 42 43 68

SPAIN
Consejo Superior de Cámaras de Comercio, Industria y Navegación
Address : Claudio Coello 19, 1° E-28001 Madrid
Tel : 34 1 575 34 00
Fax : 34 1 435 23 92 / 435 42 55

UNITED KINGDOM
Association of British Chambers of Commerce
9, Tufton Street GB - LONDON SW 1P 3QB
Tel : 44 171 222 15 55
Fax : 44 171 799 22 02

• IND USTRY O RGANISATIO NS IN TH E FRUIT A ND  VEGETA BLE SECTO R
FRANCE

CTIFL (Centre Technique Interprofessionnel des Fruits et Légumes)
Address : 22 rue Bergère 75009 PARIS
Tel : 33 1 47 70 16 93
Fax : 33 1 42 46 21 13



FIFFEL (Fédération des Importateurs Français de Fruits et Légumes)
Address : 3, rue de la Corderie Centra 403 94616 RUNGIS Cedex
Tel : 33 1 45 60 72 80
Fax : 33 1 46 75 36 31

GERMANY
Zentralverband des Deutschen Früchte Import und Grosshandels e.V.
Federation of Fruit and Vegetable Importing Wholesalers)
Address : Schedestrasse 11 53113 BONN
Tel : 49 228 911450
Fax : 49 228 213265
Bundesverband Deutscher Fruchthandelsunternehmen (BVF)
Tel : 49 30 396 23 90 (Berlin)
Fax : 49 30 396 26 62 (Berlin)
Tel : 49 89 76 48 22 (München)
Fax : 49 89 76 30 72 (München)
Tel : 49 40 33 76 24 (Hamburg)
Fax : 49 40 33 77 75 (Hamburg)

ITALY
ANIPO (Associazione Nazionale Importari Prodotti Ortofrutticoli)
The association which includes the importers of tropical fruits
Address : Largo Brindisi 5-00182 ROMA (RM)
Tel : 39 6  70 49 74 72
Fax : 39 6 700 44 28
UIAPA (Unione Italiana Associazioni Produttori Ortofrutticoli e Agrumari)
Address : Via Alessandria, 199 - 00198 ROMA (RM)
Tel : 39 6 855 16 95
Fax : 39 6 841 78 10
UNAPROA (Unione Nazionale Associazioni Produttori  Ortofrutticoli, Agrumari e Frutta in Guscio)
Address : Via Francesco De sanctis ROMA
Tel : 39 6 372 59 86
Fax : 39 6 372 40 05

NETHERLANDS
Centraal Bureau van de Tuinbouwveilingen in Nederland (CBT)
This is the central organisation of the Dutch “Veilings”, whose purpose is to promote the sales of horticultural products.

UNITED KINGDOM
Fresh produce Consortium
Address :266/270 Flower Market New Covent Garden London SW85NB
Tel : 44 171 627 3391
Fax : 44 171 498 1191

EUROPEAN UNION
COLEACP (Comité de liaison Europe-Afrique-Caraïbes-Pacifique)
This is an organisation financed by the European Commission which is responsible for promoting tropical fruits and
vegetables, fruit and vegetables which are out of season and flowers and plants originating from Africa, the Pacific and
the Caribbean.
Address : 5, rue de la Corderie Centra 342 94586 RUNGIS Cedex FRANCE
Tel : 33 1 41 80 02 10
Fax : 33 1 41 80 02 19

CIMO (Confederation of Importers and Marketing Organizations in Europe of fresh fruit and vegetables)
This is an association which includes the main European importers of overseas fruit and vegetables. Its purpose is to
support and develop the importing and distribution of these products
Address : Avenue de Brocqueville 272, bte 4, B-1200 BRUXELLES BELGIQUE
Tel : 32 2 771 36 35 - Fax : 32 2 762 94 25


