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Mar ¢ tand w orll trade

* Country of origin and availability

NORTHERN
HEMISPHERE

Mali
Burkina Faso
Cote d’'lvoire
Guinea
Senegal
Jamaica
Egypt
Israel
India/Pakistan
Mexico
enezuela
United States

SOUTHERN
HEMISPHERE

Kenya
Madagascar
Congo
South Africa
Brazil

Peru

Prepared by Cabinet GRESSARD

Country of origin — varieties

COUNTRY PRINCIPAL VARIETIES
West Africa Kent, Amélie, Julie
South Africa Haden, Kent
Brazil Haden, Tommy Atkins
India Alphonso, Payri
Israel Haden, Kent
Mexico Haden, Kent, Tommy Atkins, Irwin
Pakistan Similar to the Indian varieties
Peru Haden, Tommy Atkins
Philippines Manila super
Venezuela Haden, Tommy Atkins




World output

The mango is the world’s 5th fruit product, with an output of 18.5 million
tonnes.

The three leading producing countries are India (10 million tonnes), China
(1.2 million tonnes) and Mexico (1 million tonnes), by far the world’s leading
exporter (130,000 tonnes).

These are followed by Pakistan and Thailand.

World output increased slightly between 1990 and 1995 (by some 2%).

World exports

In 1995 mango exports amounted to some 300,000 tonnes, which means that
only 2% of world mango output is involved in international trade.

Of the 5 producing countries, Mexico exports the largest percentage of its
output: 12% in 1995 against 6% in 1990.

India, for example, only exports 0.2% of its output.

World imports

European Union

In the European Union mango imports have undergone quite an explosion in
the last 20 years, multiplying by 20 between 1976 and 1995. However, they
still now only represent less than 1% of total fruit imports.

87,000 tonnes were imported into the EU in 1995.



Growt nmangoimpors b te EU 1993-1995

(in t ousands ofonne s)

1993

1994 1995

1993
1995

60
87

1994

65

Mostofte se im port are conce nttak d in 5me m be r countri s:

a b~ wWDNER

Ne te rhnds:
Fance :

Unit d Kingdom :

B &ium :
Gemany :

25500 t (inc Bding re ¢ xport)
14900 t
12,200 t

4,600 t

3,100 t

T e 5 8ading Europe an im pore rsin 1995

(in Onne s)



Netherlands
France

U.K
Belgium
Germany

Source : Re pare d by Cabine tGRESSARD afe r CO LEACP/Eurostat



Mangoes are suppl#d © te European marie tfom more tan 70
source s. A doze n countrie s accountfor m ostofte im pors.

W INTER SFRING /SUMMER SUMMER/A UTUM N
0O rigin Ch ange 0O rigin Ch ange 0O rigin Ch ange
Bazil 7 W e stA fica 7 UNIMED STATES| ¥
(Rue rto Rico)
Sout Afica 7 M e zue b Ay, Pal istan 7
R ~. Costa Rica VAY) brac 1 7
hdia - Me xico AY

Pre pare d by Cabine tGRESSARD

Main im port ®© Europe

B cause of historicaland bgistc re htonsiips te main fbws of
m angoe s ow ards Europe are as O Bbw s :

W e stA fica » Fance (Ne te rhnds, Ge m any)

Brazi IMe xico, brae I > Ne t e rlhnds, Fance (Unit d Kingdom )

Sout Afica > Neterhnds, Fance, UK. B Bium,
Ge m any
Pal istan, hdia > UK.

A E ough productonw it in te Europe an Unionis m argina litsh ou 8l be

nok d t atSpain i as been de\w bping m ango producton for som e

ye ars (around 5,000 tonne s), and ¢ uantite s I ave be e n incre asing by

approximat 1 30% e\ery year. Tie \arie e s produce d ar Se nsation
(50%), Ke it (30%) and Tommy Atins (20%). Wit te growing m arie tof
te EU chbse by, and being proecetd fom te usualdis ases of
tropica ke gions, Spanist outputcou ll in te Mtur compe® more wit

te otersupplirsintismarie t




Unit d SBaE s

In ports by te Unied Stakshaw more tan doubdd oxver te kst
ye ars, re ach ing 142,000 tonne sin 199 5.

Growt nmangoimporskte Unied Stak s1992-1995
(in t ousand tonne s)

1992 1993 1994 1995
1992 1993 1994
1995
80 111 123
142

Source : Re pare d by Cabine tGRESSARD afe r Bancom e xt

Me xico is by far te m ain supp B r, accountng for ah ostI 0% ofm ango
im ports o te Unik d Stae s.

No ot e rsupp fling countty h asa m arke tsh are ofmore t an 3% in te
US maret Ne\erte 8ss, Bazil Rmu, M nezue h, Guaemah and
Equador t ave been exportng more and more © te Unietd Staes
since 1990.

Me xico e xports O te Unied Staks between March and Se pember,
and partcu kribe wee nMay and Ju .



Source s ofsuppfitote Unied Staksmarnet

SO URCE SEASON
Me xico March - Se pgmber
b ait March - June
Bazil Octwober-December
R January - E bruary
M ne zue & March - June

Canada

Canada im porte d 18,000 tonne s ofm angoe s in 1995, an incre ase of
10% o\er1994.

Grow t inm ango im porks © Canada 1992/1995
(in t ousand tonne s)

1992 1993 1994 1995
1992 1993 1994
1995
15 15 16
18

Source : Re pare d by Cabine tGRESSARD afe r Bancom e xt



Me xico is Canada™ m ain supp B r, accountng for more tan 70% of
Canadian im port. Tie Unie d Stat s accountfor approxim at 1 20% of
Canada” m ango supp B s.

60% ofte Me xican m angoe s im pore d by Canada are ofte Tommy
Atins and i ade nvarie te s, 35% Ke ntKe ittand 5% kw in.



Japan

Grow t inm ango im port  Japan 1992/1995
(in t ousand tonne s)

1992 1993 1994 1995
1992 1993 1994 1995
8 nd. 23 26

Source : Re pare d by Cabine tGRESSARD afe r Bancom e xtand t e
Japane se Custom s Aut orite s
n.d.: No data

Te Ribpines ar te main supplrs of mangoes t© Japan,
accountng r 88% ofim ports.Me xicois te se cond supp Br,wit 9% of
Japane se im pors.

Keydata Brworlisupp ks and trade

FRODUCTO N EXFORTS

<Mu fip Eity ofsource s
<S¢ asona ly and com pe tition

<3maprr gionalh are &:

1.8A + Canada 55%
2_Europe an Union 30%
3.Japan 10%

18 500 000 1
India 55%

300000 t
Me xico 43%

e\arn tic s m ostie q ue ntll trade d: Ke ntH ade n,
Tommy Atins




Man ¢ tand worl de m and

Manqgoe s, an ¢ xotic fuit?

Mangoes are stllgenerall seen © be an exotic fuit f owe\er, HBe
bananas and pine app s, mangoes arr on te way © be coming an
exeryday fuit Tiey ar in te process of bsing teirexotic tag, wihil
re taining t e ir topica ki arace r.

M ango consum pton t rough outte worl

T e Rrgestconsumers ofmangoesinte worll

Canada 0,5t g/ e ad/e ar
Unie d Stae s 0,4kg/he adstye ar
Unit d Kingdom 0,2k g/ e adte ar
B ne Bx 0,2k g/ e adte ar

Source : Bancom e xt
Consum pton in t e Europe an Union

Mango consum e rs are no bngeronfl te ¢ t nic com munite s, ak ough
tese stlBaccountifor a krge proporton ofte m angoes consumed in
te European marie t (particu bhrfl in te Unied Kingdom). T rough
becoming an ewryday product consumpton is obwousf
e Xpe rie ncing contnuous grow t .

Tie mostfequent soll varie e s, which according o te distibutors
haw te best prospect, are tose wit a beter cobur, such as
American varie te s Be Kentor Tommy Atins. Tie rrd cobur in fact
attract consumers, because tey associak tis cobur wit

satstactoril ripe fuit Ak ough grener mangoes Be Amé B are

re cognise d as t avng a be te r flhhour, consume rs, troug! hck of
inform ation, regard tem as fuitwhich is notripe . h additon t© tis
tey arr generall more Fagil fuit so distibutors o pre €r oter
\arie te s such as Kentor Tommy Atins which are harder, and re g uire

dss productcare .

Norte m Europe is a krger consumer of mangoes tan soutermn
Europe . Size 14 ismore valled in te nort,whe re as fuit ofsize 8-10
are preEfmdinte sout.



Consum ptoninte Unie d Stats

Mango consum pton in te Unied Staksisre hine 1 Bbw: 8ss tan 05
kg/headfyear. Raktsofgront are ne\erte 8sshigh: between 10 and
15%.

Itis a fuitwhich is sitllmanfl consumed by e tnic communites.
Mangoes arr afio \ery popullr in owns wit Mkrge Latn and Asian
popubktons. On te wioll, te @\ Bof pene taton rem ains small
be cause onfl one tird ofFAmerican i ouseholls stae tattey h aw
boug! tt is fuitat #astonce .

Tie mostwide 1l consumed varietes are: Tommy Atins, f ade n, Ke nt
and Ke itk

Consum pton in Canada

Tie mostcomm onfl consume d varie te sin Canada are : Tommy Atins,
t ade n,Ke ittand kw in. Consum ption is grow ing .

Consum pton in Japan

Tie 10-OW increase in mango im pors t Japan between 1985 and
1995 re flct grow ing m ango consum pton o\ r a num be r ofye ars.

Japanese consumers of fesh Fuit pay partcu br ate nton © te
e Xe rnalappe arance ofte product which mustbe bdmish -fee and
haw a regublr sh ape and cobur. Bigh tcoburs and hrge sizes ar
gencraBpr€md.Tiey mustbe \ery care T1 B pack age d.



KeydataonworB de m and

Sharph incr asing de m and in ¢ xportm ar ¢ €: an aw rage
ot 15% /ye ar

Demand which is ch anging fom an e xotic product © a
more ¢ Xt nsinve § consum e d ttopica broduct

Spe cifc re giona ke g uir me n& pe rsist(size )

Hade nand Tommy At ins in€ rnatona B succe sst

Mango pnces troughoutte worl -
e xam p 0s

M ango price son ink rnatonaln arke t are m arke d by:

a generalldownward tend, as a resulk of te de\e bpme nt of
ttansportby s ip, asw e Easincre ase d avai hbilly and com pe ttion in
te manet

conside rab 8 variaton according to se ason, ¢ xp kine d by ci ange s
invollmes avaikhbll on te marne ttrough outte ye ar, se asonally
in consum pton and com pe ttion fom ot e rse asona Muit.

Europe an Union

Fices £ Bsudde nfl on te European marie tin te midd@ 80s whe n
m angoe s be gan 1 be ¢ xpore d by sf ip.

Rices vary troughout te year, wit rater figher prices in winger
during te pe riod ofi igh e stconsum pton.



Ch ange sin ave rage m ango price sin 1993 and 1995 (in R g - im pors in Europe )

J F M A M J J A S 0] N

D

1995 ship 16,5 13 12 14 12 9 10 14

1995 air 25 19 19 15

1993 ship 17 15 13 9 11 14 12
12

199 3 air 18 22 23 19 13 183 16 18 19 17 16
16

Source : Pre pare d by Cabine tGRESSARD afe rFOMO NA and CO LEACP

Unit d SBaE s

Mango prices on te American market arr chbse i hied ©© te
quantte s promded by Me xico. For e xam p 8, te pricc of Me xican
t ade nmangoe sin E bruary 1996 Ry be tvee n USHI and 12.5 pe r box,
againsté © 9 dolus in AprilAnote re xam pd: Me xican Tommy A€ins
were soll atprices between 45 and 9 dolus per box be ween Aprill
and August, against18 do s pe r box Tor Brazilhn m angoes be twee n
Octoberand De ce m be .

Canada

Rice s vary conside rabfl trough out te season. Tiey can reach 16
Canadian do Bs (pe r box of12 fuit) in De ce m be r, against5 do Brs
te OBwing June .



Access © mare®: customs tnfF -
rr gu htions and com m ¢ rcia bractce s

Qualy rquirment ar partcullrfl high in te case of mangoes, in
particu khr be cause prices arr stlre hthe 1 1igh in com parison wit oter
m apr consum ¢ r Fuis. h additon  tis, as com pe ttion is sttong, itis  arde r
and i arde r to s¢ Boroduce ofpoororirre gu bhrqually.

Europe an Union

Com m e rcia bractice s and custom s corre spond © te norm a orm ofsad for
owv rse as produce, name 1 sall on commission, generall Emperrd by a

m inim um guarante d price and some tme s suppdme nk d by pre fhancing of
ah anest

Tie packaging used is te int rnatonaktandard, ie.tte 4kg ne tbox. htis
re spe ctsome im pore rsw arn use s aboutte 5kg boxes used by ope rators in
WestATica, be cause purchasers mostie ue nth cakubt on te basis of
4fg. 6kgboxesar allo bund.

Tierr ar no compufory ually standards for m angoes in te Europe an
Union.0 ECD re com m e ndations actas offcia Btandards, and can be use d for
te contoloffuitqually on e xport and in ne gotiatons be e e N e XPoOre rs
and im pore rs. Tiese recomme ndatons re ke t (ually, chssifcaton, siz ,
tollrance s, prese ntaton, and product kbe lhg. Mangoes inended for
industty are notafEce d by tis.

Tie “extta” cat gory must be de Ectfee. Caktgory “1” tollrakts shh t
de €Ectinst ape and skin. Tie minimum pem itk d size is 200 g pe r unitand
te maximum size 800 g. h practice size s are based on 50 g incre m ¢ nt and
are identtie d by a dter(be weenA andK).

A phnt feak inspecton certifcat indicatng te product used Tor
e atm e ntbe Bre and aferi anesting is re q uir d or alle st fuits, incilding
m angoe s, e Xpore d o te Europe an Union.

As far as custom s tariff ar concermed, te situaton \arie s according t
source .

Tie commone xt rnalariffapp  d o m ango im pors in t e Europe an Union is
4%. Mangoe s originatng fom te Unikt d Stats, re xam pd, are subg ctto
tis anfk

Fobwing te RestWTO (GAT) agreeme nt, tis axw i Bradua Bdisappe ar.



ACPcountrie s are e xe m ptffom custom s duty on te im portaton ofm angoe s
in particu kr. A EURL ce rifcat oforiginisre quired in tis situaton. Tiisw ou @l
appfitote Cot d’hoire , ore xam pd.

Duty is suspe nded for oter de & bping countries. Tius Sout ATfica, Bazil
Costa Rica, Patistan, India, R ru, T aikhnd and M ne zue h do notpay te se
custom s dute s on arriva lin te Europe an Union. A ce rifcat oforigin is afio
rquirdintiscas (Form A).

Some countries such as Me xico are excllded fom te generallpre €r nce
sysem Drtiscustomsiem .Tie tariffappkabd to m angoe s am ount t© 2%.

Otersources arr fee fom customs duty as a resukofbikht rablagreme nt.
Tisapp st krae 1

Unit d SBaE s

Tie customs dutes appkabll to mangoes de pend parth on te tme of
im portaton and t ¢ country oforigin.

Btweente 1Sepemberand te ©Bbwing 31 May te ge ne rakustom s tariff
is 74 cents/Ag.During tis period, witin te famewort ofFNAHA, a spe cial
tariffof0.6 ce nt/A g app #s to m angoe s e nk ring Canada. n ports are fee¢ of
customs duty or te ©OBwing countics: brac I Ande an Pact Me xico,

Caribbe an, Ce nrtalland East r Europe an countrie s and some de & bping

countrie s.

Outide tis period te ge neralariffre m ains unch anged at74 ce nt/Ag. A
spe cia Bariffof0.8 ce n/A g is app B d o Canadian im ports. Ti e tariffam ount
O 16 cent/Ag Por mangoes originatng fom Me xico. In ports arr fee of
custom s duty Tor krae BAnde an Pactcountrie s, Caribbe an countrie s and te
countrie softe East aswe Has de \& bping countrie s.

Anincre ase d @arifF33.1 ce nts/k g, is app #d t© alim angoe s originatng fom
countrie s such as Cuba, Cam bodia, Me tham , during bot pe riods.

TwWootertaxesmusthe added to te custom s tarift

a salls tax am ountng t© 0.21% ofte FO Bprice
a porttax am ountng © 0.125% ofte FO Bprice

A phntiealk certifcat fom te countty oforigin is requird for any
m angoe sim pore d o te Unied Staks.Goods ar che cied on arrvalby te
appropriat aut orite softe Ame rican Ministy ofFAgricullure .

Commercialbractice rquirstatte pactagingindicats: te natur ofte
product te weigh t te size,te origin (inEng B ).



Fhall,h ydrot e m a e atm e ntofm angoe s is com pu fory re xportng o te
Americanmarie t

Japan

T e regu htonsin Japan are partcu hriistrict

Fore xam pd, wo years ago te mango agreme ntsigned be wee n Japan
and T aiknd prouvde d for Japane se inspe ctors © cie ¢k produce on st
be POre itw ase xporte d.

Fre sh fuitand & ge ab s e xpore d o Japan m ustbe dispatciedw it a p hnt
heal certifcat . n port ar afio subg ctto re gu htions based on te “Phnt
Pot cton Law ”which is te responsibilly ofte MAHA=(Ministy ofAgriculure ,
Fore sty and Fsteries) and te “Food t ygiene Law ”wihich is te responsibilly
ofte MO W (Ministy ofieatl).

Tie im portaton ofm ostie st Fuitt and \& ge ab ds is prol ibik d, or subp ctto
spe ciakonditonsin te case ofpem itk dim pors.

Exe n ifproduce is aut orise d Por im port, itw ilbe subp ce d O inspe ction on
arriva lhta portor airport

A Ene gotations on phntie at aut orisatons or im port ©© Japan m ustbe
unde ral e n on a countty by country basis.

Te generallcustoms duty is 6%. h some cases im ports arr fee ofcustom s
duty.

Regardliss of te fhalmarket rguhtons and commercia
practice s re pre se ntre allkconstraink onaccess O tese mare €.




Mo pporunite s and Rospe CE

7 MAJR INTERNATIO NAL TRADE EXCHANGES WELL
ESTA BLISH ED

- De e bpm e ntofdispatch by se a

Afica

Latn Ame rica > Europe
Asia

USA

kraec 1

Me Xico
Oterlatn > Nort Ame rica
Am e rican countrie S

R ilbpines » Japan

Ne w source s ak ing ofi(Eq uador, Pak istan, Spain,e t€.)

P Newexporers willbe incBdedin tese e xchanges.

7 A MARKETW I A 4§ IGH FO TENTAL

- Tie main desttnaton m arke € arr growing (Nort Am e rica,
Europe an Union, Japan).

- Supe m arke tch ains ar inErstdinmangoes,inte sameé
way as tey ar inerstdinandhaw dewv bpedsalls of
avocados and pine app Is.

- Demand is changing ®bwards an e\ ryday consumer
product

PNew consumershaw ©obe rcruitd.



7 ROM BING STRATEG IC SEG MENTS

- High vollme strak gy

P Incr asing tade .

P Decrease inte numberofsupp B s and incr ase inteir
corme sponding size .

P Downwardte nd in prices.

P Rossibi i s: bgistcakyne gy wit bananas.

- Mark e ing prospe ctk

P Choice ofmarnetng window on te basis of tading
t rough outte ye ar.

P Choice ofproductm ar ¢ tpair. vare ¥, size or pack aging
haw © be adaptd b changes inte destnattonmarke t
(e g- incrasing demand Br Tommy Atins, rinbrced
parttione d boxe s, pre packe d m angoe s, e t.).

P Romoton (varety stickers on mangoes, supporting
iInbrm atton on boxe s,¢ ©.).

P Qually measurs in parte rshipwit im pore rs.
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Appendix 1: EXPORTING FRESH FRUITS FROM OVERSEAS:
WHAT IS INVOLVED

4=l Before exporting

...Carry out a rapid check on your company from the technical, financial, human and
commercial points of view.

Will existing logistics permit exporting? Are infrastructure (ports, airports) and traffic
sufficient? What are the costs of the logistics?

If you are a dispatcher, what is the production capacity and the quality of the relationship
with your suppliers? How regular are supplies?...

If you are a producer/dispatcher, what is the viability of production? What is the state of
cash flow? What capacity do you have in terms of quantities to follow-up a season?

Are personnel sufficient and competent?

Does the product being exported meet the requirements of the market? Is it competitive?

These are some examples of questions which must be asked before exporting.

4=l Preparing for export

Means knowing the market so that the commercial feasibility of exporting can be
measured, and selling a product/services concept which meets purchasers’ expectations.

Means identifying and getting to know potential customers better, namely specialist fruit
and vegetable importers, and in this case more particularly those which import exotic
fruits and vegetables,

Means becoming familiar with tariff and non-tariff barriers to exporting: various taxes,
regulations and commercial practices,

Means envisaging prefinancing or the financing of a season,

Means knowing how to deal with the local industry organisation, where this exists, about
any logistical, information and advertising matters in destination markets.



\

4=Nl Exporting

Means adjusting the selling price on the basis of all the operations required to bring the
fruit produced to the customer, and in relation to the market price,

Means contracting sales, whether firm or on a commission basis,

Means organising logistics along a distribution system which is specific to fruits and
vegetables,

Means completing the necessary administrative documents (certificates, insurance,
waybills, etc.),

Means invoicing,

Means ensuring that exports are followed up.

It means initially asking the core questions which an exporter of fresh fruits, and in particular
mangoes, should ask himself, and providing the information for an answer, in particular as
regards the world market and developments in it.



Appendix 2: EXPORTERS’' PROBLEMS

WHERE to take up a position?
In one or more existing flows and markets

It is a matter of having an objective knowledge of the market for mangoes, the main flows,
the products exported and the seasonality of exports, in order to be able to take up a
position in relation to the existing major export flows.

WHAT to export?
Products for which there is a demand on the market

Produce which the market wants (not the other way round) and getting well acquainted with
destination markets is the way to ensure that your products meet demand, and therefore
that they are potentially exportable.

Conditions of access to the market, commercial regulations or practices, and final demand
are the main factors characterising a market.

HOW to export?
By organising logistics

Exporting fresh fruit and vegetables assumes a specific logistic organisation from the fields
to the destination port: receipt, packaging, overland transport to a port or airport, and sea
or air transport are some of the logistic operations which have to be provided for. Service
providers such as forwarders play an essential role in exporting success.

Adopting a quality approach

This also assumes a quality approach before, during and after harvesting: disease control,
determination of ripeness, protection against impact, treatment, selection and sizing of
produce, brushing, waxing if appropriate, choice of packaging, cold storage, choice of
transport and carriers, compliance with delivery conditions, etc.

WHO to export to?

To specialist operators

In the case of fresh fruit and vegetables, and in particular tropical fruits, your customers
will be specialist importers who act as an interface between overseas producing areas and
the needs of retail distribution in the destination markets. They may take several forms:
pure importers, full service importers, brokers, purchasing offices for supermarket chains
and importing wholesalers. In all circumstances these must be identified and agreements
must be entered into with them to make

them partners through whom a foothold can be gained in the market.



Apppe ndix 3: D STRIBUTO NCYCLE PO R RRESH RRUIT
EXFORTED ROM ABROAD

FUNCTIO N/STAGE O FERATOR

FRODUCTIO N Roduce r
i ane sting

Transportto station

PACKAG ING Roduce r/: xpore r
Sortng

W ash ing, sizing, c khssifcaton
Labe Ehg
Pa Bl tng

O VERLIAND TRANSFO RTTO Llocakarrie r
EMBARKATIO NPO INT

Carrie r

EMBARKATIO N Forw arde r
Adm inistathe and 8ga broce dure s

Loading

INTERNATIO NA LTRANSRFO RT M ajor ink rnatona kkom panie s
Se a or air ttansport

Forw arde r
Un bading
Adm inisttatne proce dure s
O VERLAND TRANSFORT Loca Mransportby brry
MARKETING n pore r

W1 ol@sadr/m pore r

WH O LESAILE STAGE

RETAILSTAGE Supe m arke &
Spe cia bt

Mar e tsta i

CO NSUMERS




Appendix 4 : List of mangoes importers in Europe

EELG IUM

GOOSSENS: FESA.
1 32/22169 255
32/22169 241
T @x:21915
Fax : 32/221629 46

SPERS
1 32/22426410
Fax : 32/22454475

STAR RRUITCom pany
1 32/22420876

T #x: 24700

Fax : 32722421208

FRANCE

AGRUNORD
:33146.87.36.35

T #x: 260 156

Fax:3314687 4395

ANAREX SA.
:33141.73.02.70

Te #x:260393

Fax : 33 146.86.25.74

COM FAG NIE RUITERE

MPORT
13391.10.17.10

T @x: 410027

Fax :3391.10.17.00

S A.DREVINEXO TICS
1331 45.60.70.80

Te @x:261090

Fax : 33 1 46.86.35.58

EXO FARM
:33145.6042.71

Té @x: 263558

Fax : 33 146.87.33.39

HELEERSA.
:33145.12.36.50

Te @x: 263288

Fax : 33 145.60.48.52

MALETAZOULAY
1331 49.78.20.00

Té @x: 260351

Fax : 33 146.87.16.45

FOMONA MPORT
1331 40.28.30.00

T #x:220997

Fax : 33 140.28.30.14

SELECTIO N
:33145.12.27.80

(Non exhaustive list)

CEIQuai de s Usine s 112-154
Magasins 44-45
1210 BRUXELLES

Ze e \arstaat2
Mag.50e n 51
1210 BRUXELLES

112-154 Q uai de s Usine s
Magasin 49
1210 BRUXELLES

2, rue de Powe nce
BatDY - PLA 437
94619 RUNG B CEDEX

94, rue de Carpe ntas
Fuillg 303
94612 RUNG B CEDEX

BP.354
13309 MARSEILLE CEDEX 14

7 e t13, rue d’Anignon
BAtC2

Fuillg 671

94574 RUNG B CEDEX

CourdA Bace
FlA 38) -BAtC6 B
94619 RUNG B CEDEX

1, rue de s Tropig ue s
Ente pot133
94538 RUNG B CEDEX

24, rue du Pontdest alls
94656 RUNG B CEDEX

21, rue du PontNe uF
75039 PARB CEDEX 01

36, rue d'Angers
BAtA3



Té @x: 265100
Fax : 33 146.87.07.42

GERMANY

ATLANTA i ARDER & Co.Gm bH
1 49 /421309 2286
49 7421309 2271
T @x:245485/244512
Fax : 49 /74211369 5

BO CCH IFRUITTRADE INTERNATIO NAL

1 49 /2204409 0
Fax : 49 /22204409 180

FRUCH TH ANSA

149 /2219 37570
T @x: 8882753
Fax : 49 /2219 375754

FRUCH TRING ¢ Co.Gm bH
149740321 351
Fax : 49740 323917

T.FPORTHAMBURG Gmbl & Co
: 49 /4030100077

T @x:17402272, 2161301

Fax : 49 /4030100044

P.VANWY LICK Gm b
149 /211469 030

T @x: 8584048

Fax : 49 /72114609 44

WEICH ERT
1 49 /40 329 000
Fax : 49 /740 329 00399

NETH ERLANDS

BUD HO LLAND BV.
1 31/174535353

T @x: 38361

Fax : 31/1745139 12

FETK.H 0 LLAND BV.
: 31/105241700

Te @x: 2259 3/23482

Fax : 31/105219 616

JOS VANDEN BERG BV.
1 31/105242222

T @x: 23574

Fax : 31/105219 449

VANDEN EERG BV.
:31/10 767 377

VANDEN ERINKS B.V.
:31/10 767 377

MVELLEMANI TAS
1 31/104768644
T @x: 22189

Fuillg 708
94584 RUNG B CEDEX

Beitnweg29-33
28195 BREMEN

FOfEmannsSt5

D 5060 BEG BCH
G LAD BACH

Mar stafe 10

50968 KO LN

lippe §r.1
D2000t AMBURG 1

Kontor aus G rossm ark t
Llippe Btafe 1
200974 AMBO URG

RaterSt. 25

40476 DUSSELD ORF

Fuch t 02000
t AMBURG 1

Transport e g 67

3155 RIMAASIAND

Posta laddre ss : Postbus 411
3140 AK MAASSLUB

KhppoBer191-193
2665 M PBIEBW LK

K hppo Be r, 170
PO . Box 188
2665 ZK BLEBW 1K

Roch usse nstraat209 A
NL=3021 NS RO TIERDAM

M arconistaatld
Postbus 6179
NL-3002 AE RO TIERDAM

M arconistaatld
Postbus 6118
3002 AC RO TIERDAM



Fax : 317104760623
317104766534

UNITED KINGDOM

EXO TIC FARM FRO D UCE
1 44/8189 02222
Fax : 44/81 89 06261

FRUMAR
1447181 390 1133
Fax:44/181 399 3499

GEESTTRO PICALRO D UCE
1 44/1753-68769 7
Fax : 44/1753-689 273

JO .SIMS Ld
1 44/71 407 0756
Fax : 44/71 403 4889

MACK MULTIPLES DIVSI0 N
1 44/189 2835577

T 8x:95215

Fax : 44/189 283489 0

SAR R FROD UCE
1 44/79 5530700
Fax : 44/79 553079 0

F AES GRO UP
1 44/17208881

F HES GRO UP
1 44/1714874472
Fax : 44/1714873644

MACK MULTIPLES DIVSI0 N
1 44/189 2835577

T 8x:95215

Fax : 44/189 283489 0

SAR R FROD UCE
1 44/79 5530700
Fax : 44/79 553079 0

WEAIMOOR
1 44/1569 1760
Fax : 44/1569 1755

628 Spur road FELF AM
Midd Bse x TW 14 0 SX

ToRort ower, Toll ort
Surbiton, Surre y KT6 7EL

f e Bhannt ouse
Co hbrook Bypass
Co hbrook

EERKSH RE SL3 OEG

16Wincieserw al
LO NDONSE19AQ

Trans€ sa Road
Paddoct W ood
KENTTNL2 6UT

Te OastR iy court
London Road Faucrsh am
KENTME13 8RY

F231-235 Fuitand & ge ab i

New Cow ntGarde nMarie t
LO ND O NSW 8 5EW

12 Yori gat

Re ge ntPar
IO NDONNW 1

Trans€ sa Road
Paddoct W ood
KENTTNL2 6UT

Te OastR iy court
London Road Faucrsh am
KENTME13 8RY

X tat ouse, Spring® B road
# AYES Midd Bse x UB4O JT



Appe ndix 5: Use ©1 lrddre sse s

Frst of allitis rrcommended tat an approac! sioull be made t© any
organisatonsw h ict m igh te xistin €t e countrie s oforigin, w h ose busine ss is T support
and inform pot nta kB xpore rs.

Apart fom tese organisatons, oter addresses in de stnaton counties may be
use 1 MO k now .

CHAMBRS O FCOMMERCE

Tiese are organisatons fom whict generallinform aton on ine rnatonalland
natonalltade can be obtained (com pany data bases, customs re gubhtons -
organisaton ofcom me rciallmissions). Ch ambers ofFCommerce generall make a
ch arge fortese se nices.

BELGIUM

Fédération Nationale des Chambres de Commerce et d’Industrie de Belgique,
Address : Avenue des Arts, 1/2, bte 10 b-1040 Bruxelles

Tel: 32221736 71

Fax:322217 46 34

FRANCE

Assemblée des Chambres Francaises de Commerce et d'Industrie (ACFCI)
Address : Avenue d'léna, 45 P-75769 PARIS

Tel : 3314069 37 00

Fax:33147206128

GERMANY

Deutscher Industrie und Handelstag (DIHT)
Address : Adenauerallee 148 D 53113 BONN
Tel : 49 228 1040

Fax : 49 228 104158

ITALY

Unione Italiana delle Camere di Commercio, Industria, Artigianato e Aggricoltura
Address : Piazza Sallustio 21 1-00187 Roma

Tel : 39 6 47 041

Fax:39 647447 41

NETHERLANDS

Vereniging van Kamers van Koophandel en Fabrieken in Nederland
Address : Watermolenlaan 1 NL-3440 GT WOERDEN

Tel : 313484269 11

Fax : 31 348 42 43 68

SPAIN

Consejo Superior de Camaras de Comercio, Industria y Navegacion
Address : Claudio Coello 19, 1° E-28001 Madrid

Tel : 34 1 575 34 00

Fax:3414352392/4354255

UNITED KINGDOM

Association of British Chambers of Commerce
9, Tufton Street GB - LONDON SW 1P 3QB

Tel : 44 171 222 1555

Fax:44 171799 22 02

INDUSTRY ORGANISATIONS INTHE FRUITAND MEGETABIE SECTOR
FRANCE

CTIFL (Centre Technique Interprofessionnel des Fruits et Légumes)
Address : 22 rue Bergére 75009 PARIS

Tel : 331477016 93

Fax:33142462113



FIFFEL (Fédération des Importateurs Francgais de Fruits et Légumes)
Address : 3, rue de la Corderie Centra 403 94616 RUNGIS Cedex

Tel : 3314560 72 80

Fax:33146 753631

GERMANY

Zentralverband des Deutschen Friichte Import und Grosshandels e.V.
Federation of Fruit and Vegetable Importing Wholesalers)

Address : Schedestrasse 11 53113 BONN

Tel : 49 228 911450

Fax : 49 228 213265

Bundesverband Deutscher Fruchthandelsunternehmen (BVF)
Tel : 49 30 396 23 90 (Berlin)

Fax : 49 30 396 26 62 (Berlin)

Tel : 49 89 76 48 22 (Miinchen)

Fax : 49 89 76 30 72 (Miinchen)

Tel : 49 40 33 76 24 (Hamburg)

Fax : 49 40 33 77 75 (Hamburg)

ITALY

ANIPO (Associazione Nazionale Importari Prodotti Ortofrutticoli)
The association which includes the importers of tropical fruits
Address : Largo Brindisi 5-00182 ROMA (RM)

Tel:396 70497472

Fax : 39 6 700 44 28

UIAPA (Unione Italiana Associazioni Produttori Ortofrutticoli e Agrumari)
Address : Via Alessandria, 199 - 00198 ROMA (RM)

Tel : 39 6 855 16 95

Fax:39 684178 10

UNAPROA (Unione Nazionale Associazioni Produttori Ortofrutticoli, Agrumari e Frutta in Guscio)
Address : Via Francesco De sanctis ROMA

Tel : 39 6 372 59 86

Fax : 39 6 372 40 05

NETHERLANDS
Centraal Bureau van de Tuinbouwveilingen in Nederland (CBT)
This is the central organisation of the Dutch “Veilings”, whose purpose is to promote the sales of horticultural products.

UNITED KINGDOM

Fresh produce Consortium

Address :266/270 Flower Market New Covent Garden London SW85NB
Tel : 44 171 627 3391

Fax:44 171 498 1191

EUROPEAN UNION

COLEACP (Comité de liaison Europe-Afrique-Caraibes-Pacifique)

This is an organisation financed by the European Commission which is responsible for promoting tropical fruits and
vegetables, fruit and vegetables which are out of season and flowers and plants originating from Africa, the Pacific and
the Caribbean.

Address : 5, rue de la Corderie Centra 342 94586 RUNGIS Cedex FRANCE

Tel : 331418002 10

Fax:33141800219

CIMO (Confederation of Importers and Marketing Organizations in Europe of fresh fruit and vegetables)

This is an association which includes the main European importers of overseas fruit and vegetables. Its purpose is to
support and develop the importing and distribution of these products

Address : Avenue de Brocqueville 272, bte 4, B-1200 BRUXELLES BELGIQUE

Tel : 32277136 35 - Fax: 32276294 25



