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Summary

With theincrease of leisuretime and the popularity of karaoke, lifestylesincluding the enjoyment
of music have become common among the Japanese. For thisreason, the audio recordings market
in Japan grew in both the salesamount and in the sales quantity. Compar ed to the previousyear, in
1995 the market size for audio recordingsincreased by 15.9% to 714.2 billion yen.

In the Japanese audio recordings industry, it issaid that there are 81 manufacturers. Thetop six
manufacturers, however, dominate one-half of the entire market, indicating that the market is
concentrated.

Many major foreign manufacturers have entered the Japanese market in previous years, and
recently, the entry and expansion of large-scale foreign retailer s have become increasingly
noticeable. Because of the recent pricereduction for imported recordings due to therising yen, and
of theincreasein the number of foreign record stores, imports have been on theincrease.

Japanese consumer s buy audio recordings not only for enjoying music itself, but also for practicing
karaoke. In addition, young people still tend to prefer the Western culture, and want to pick up the
latest trends of the Western music. Because of this, thereis high demand for the Western music.

Digtribution channelsfor audio recordingsinclude the market route, therental route and the
special saleroute. And, with the expansion of foreign record stores, low-priced Western repertoire
imports have become common. At the same time, emergence of new distributor s such as domestic
discount stores hasintensified price competition. In response, manufacturershavetried to lower
prices and cut back on production costs.

In Japan, asfor laws and regulationsrelated to audio recordings, there are copyright laws and
regulations, and the resale price maintenance system. The former aim to protect the profits of
songwritersand composer s as well as performersand record producer s, whilethe latter requires
retail storesto sell at resale pricesfor acertain period of time.

Finally, because the number of young people, who are the main consumers of audio recordings, is
gradually decreasing, broadening the consumer age group and creating demand through
development of new softwar e for the multimedia society have become major challengesin the
industry.

Exportersto Japan should make the latest works of universally popular artistsavailablein the

Japanese market as soon as possible, guar antee quality of their products, and understand
Japanese business practices.

|. Market Overview
1. History of the Japanese Audio Recordings Market
The Japanese audio recording industry began when the first flat disc records were sold in 1903. Thiswas

meade possible after manufacturing engineers dispatched from the companies of Gramaphone (Greet Britain)
and Columbia (The United States) took home with them origind discs recorded in Japan, had them
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manufactured in their own countries, and sent back to Japan.

During the Taisho Period (1912-1925), the notion of "popular songs gradudly took form. In 1915,
Kachusha no Uta (The Song of the Kachusha) by Sumako Matsui sold 20,000 copies and became the
firgt hit record of Jgpan. In 1917, the collaboration work Sasurai no Uta (The Song of the Wanderer) by
Sumako Matsui and composer Shinpel Nakayama sold 270,000 copiesin six months, after which the audio
recording industry grew rapidly.

The audio recording industry was understandably stagnant during the years of World War [1, but in 1946,
Ringo no Uta (The Song of the Apple) became the first mgor hit record of the postwar era, and many hit
songs that followed contributed to the recovery of the industry. With Japan’ s repid postwar economic
growth, musicd tastes of the consumers changed, and Western popular music such as rock, pop and other
related new music genres became favorites of the young people. Consequently, the audio recording industry
gradually spread to the young age group.

By the late 1960s, mgjor international record companies such as CBS, EMI, Warner Group, and Polygram
established joint ventures in Jgpan one after another, bringing in internationalism in the Japanese recording
industry.

In 1984, compact discs (CDs) were introduced by major manufacturers, and because of their high-quality
sound and durability, many works were reissued on CD and created new demands. While production of
records and cassettes has continued to decrease in both volume and vaue, production of CDs has shown a
double-digit increase every year.

Today, aslifestyles of the Japanese become more individua, demands for music have become diverse. In
addition, with mgor foreign record stores finding their way into Japan, low-priced imported products have
spread ragpidly and have brought about price competition. As new digital products such as mini discs (MDs)
and digitdl video discs (DVDs) are put to sale, expansion of demand is expected.

2. Mgjor Productsand Surveyed Products

With the advancement of audio-visua (AV) technology, diversified digita products, such as those that record
music and picture a the same time, have been developed. Today, anaog records have completdly shifted to
digitdly recorded CDs, and the next generation of AV products such as MDs, which are more compact than
CDs, and DV Ds, which enable long recording of high-quaity sound and picture, is beginning to take off.

In this report, magjor products of the audio recording industry such as CDs, anaog records (LPs and singles)
and cassettes are the subjects of the survey.

3. Size of Japanese Audio Recordings Market

The Jgpanese audio recordings market has grown both in sales value and in sales volume in recent years.
According to the Satigtics taken by the only international organization that represents the world' s recording
industry, the Internationa Federation of Phonographic Industry (IFP1), the sales value in 1995 was 7,142
billion yen, with an increase of 15.9% and the sdes volume was 416.6 million discs/cassettes, with an
increase of 11.5% compared to the previous year.
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Table -1 Size of Japanese Audio Recordings Market (1991-1995)

‘ SalesVolume ‘ SalesValue
‘Single ‘ LP ‘Cassettes‘ CD ‘Total ‘ inUS$ ‘ In ¥
1901 | 896 | 09 | 194 | 171.8 || 2817 | 49375 |509,357
1992 | 1058 | 08 | 162 | 1818 | 3046 | 52563 | 542,244
1993 | 1453 | 07 | 140 | 1918 | 3518 | 58244 | 600,845
11994 | 1254 | 50 | 110 | 2275 | 3689 | 58874 | 607,341
1995 | 1450 | 85 | 90 | 2541 | 4166 | 69236 | 714,241
Note: 1. Unit: sdesvolume = 1 million discs/cassettes sdes vdue = 1 million U.S. dallars/ 1 milliony

2. the sum of LPs, cassettes, and CDsis the sum of sdesvolume
3. the sdesvaueis cdculated with the exchange rate of 1 U.S. dollar = 103.16 yen

Source: |FPI

In 1995, the share of sdesin Jgpan in sales worldwide was 19%, and was second after the United States.
For CDs, which congtitute the largest product segment in the audio recordings market, sdes in Japan had
13% share.
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4. Major Manufacturersand Retail Stores

1. Major Manufacturers

In total, there are 81 record companies in Japan (Oricon Inc, Oricon Yearbook 1996). Among them, 29
magjor companies were members of the Recording Industry Association of Japan as of April 1997 (see Chart
[-2). Mgor manufacturers, such as Sony, Victor, Toshiba, and Matsushita, are in many cases affiliates of
electronics manufacturers. Thisis because audio recordings have grown with the development of hardware by
these e ectronics manufacturers. In 1968, regulations on foreign investments in Japan were relaxed to dlow
50% capita participation by foreign companies, and foreign manufacturers entered the Japanese market one
after another. Today, many of the mgor Japanese manufacturers are joint ventures involving mgor
international companies. Based on the total sales value of CDs, anadog records and cassettes, Victor
Entertainment, Polygram, Toshiba-EMI, Sony, BGM Japan, and Warner Music Japan are the top sSix
companies, which account for 49% of the entire market. The market is highly concentrated.

Chart I 2 Sharez of Companiez in the Audio
Fecordings Market (1995)
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Source : Record Tokushin Publishing Company

Table -2 Companiesin the Recording I ndustry Association of Japan

(asof April 1997: By dates of participation in RIAJ and of foundation)
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Sales |Number of
Company Name Foundation
value |employees

Nippon Columbia Co., Ltd. | Oct.1910 |36,894 | 665
|Victor Entertainment, Inc. May. 1972 | 85,907 | 657
'King Record Co,, Ltd. | Nov.1951 | 24580 | 340
| Teichiku Records Co., Ltd. Nov. 1951 | 13,474 | 379
Polydor K.K.* | May.1953 | 32683 | 72
Toshiba EMI Ltd. Oct. 1960 | 82,727 | 1,121
Nippon Crown Co., Ltd. | Sep.1963 | 45361 250
| Tokuma Japan Communications Co., Ltd. Feb. 1965 | 14,153 | 160
| Sony Music Entertainment, Inc. | Mar.1968 114,547 2,063
Mercury Music Entertainment Co., Ltd. Jun.1970 | 11511 | 50
Pony Canyon Inc. | Oct.1966 |78,700 616
Warner Music Japan Inc. | Nov.1970 | 34954 | 272
Bandai Music Entertainment, Inc. | Aug.1956 | 8186 | 135
|For Life Records Inc* | Jun.1975 | 7,968 | 108
\Vap, Inc. | Jan.1981 | 28834 190
I Taurus Records, Inc* | May.1981 | 2535 | 39
Polystar Co., Ltd.* | Jan.1980 | 7,149 | 96
AlfaMusic, Inc. ‘ dun.1993 | 1,000 | 28
IKitty Enterprises, Inc.* | Mar.1993 | 3618 | 43
|Fun House, Inc* | Apr.1984 | 6485 | 90
| East West Japan, Inc. | Mar.1982 | 12250 | 70
IBMG Japan Inc. | Sep.1987 | 47,895 | 329
INEC Avenue, Ltd. | Oct.1987 | NA. | 12
Meldac Corporation* | J.1985 | 3936 | 40
Pioneer LDC, Inc. | Mar.1981 | 25710 | 350
IMCA Victor, Inc. l.1991 | NA. | 95
|B-gram Records, Inc. NA. | NA. | NA.
/Avex D.D., Inc.* | Apr.1988 | 34,420 | 181
|Zain Records, Inc. Apr.1991 | 7,100 | 5
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Note: 1. Companies with "*" marks are sdes consgnment manufacturers.

2. Unit : sdesvdue= 1 million yen

3. Sdesvaueisfor fisca 1995 and the number of employeesfor July 1996.
Source: " Yearbook 1996", Recording Industry Association of Japan

" Teikoku Databank Company Yearbook", Teilkoku Databank , Ltd.

(2) Retail Stores

Although officid statistics concerning stores that sell audio recordings are not available, gpproximately 8,000
specidty audio recordings retall stores are said to exist in Jgpan. Mogt of these stores are small storeswith
floor space of only 10-20 tsubo(30-60 square meters). Other stores that sell audio recordings are: discount
stores, convenience stores, electrical appliance stores, supermarkets, bookstores, and computer software
sores. Among the specidty stores, mgor stores like Shinseido, Y amano Music, and Sumiya, are expanding
business by increasing the number of their retail outlets. The oldest retailer, Shinseido, owned 302 outlets as
of August 1996, and their sales vaue, it held about 10% share of the entire market. In addition, foreign
record stores entering the Japanese market have drawn much attention in recent years. Today, Tower
Records, (38 stores as of December 1996), HMV (19 stores as of October 1996), and Virgin Mega Stores
(15 stores as of 1995) have emerged as mgor chain storesin Jgpan. According to interviews with industry
sources, the three foreign retailers together make up about 10% of the entire market in sdesvalue. Also, mall
order sdles are estimated to make up about 7% of the entire market, while specidty stores condtitute the

remaning 70%.
Tablel -3 Major Audio Recordings Retail Stores

Company Name Foundation e NuSr:)t;iof S vLe
(mil) (mil)

|Disk Union | Feb.1979 | 21500 | 42 || 14335

IHMV Japan K K. | Feb1990 | 25000 | 19 |  NA.

|JEUGIA Corporation | May.1952 | 95250 | NA. || 15330

|Shinseido Co. Ltd. | Jni9e4 | 318080 | 302 || 80833

| Sumiya Co. Ltd | Oct.1963 | 189375 | 109 || 45848

| Tower Records Inc. | Dec1981 | 2500 | 38 || 32,800

Virgin Mega Stores Japan Ltd. | Jun.1990 | 10,000 | 15 | 10,500

Y amano Music Co. | Dec1926 | 20000 | NA. || 3079
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Note: Companies listed by English dphabetica order
Source:  "Teikoku Databank Kaisha Nenkan", Tetkoku Databank, Ltd.

1. Production Trends
1. Trendsin Domestic Production

Because of the high demand for audio recordings in recent years, production has been increasing. Table I1-1
shows the trends in production in the last five years by 30 mgor companies that belong to the Recording
Industry Association of Japan (RIAJ). In 1995, total production volume of andog discs, CDs, and cassettes
combined increased 12% over the previous year, and their value increased by 9%. By item, CD production
volume increased by 14.9%, and vaue grew by 10.4% from the previous year (Chart I1-1). Looking at retio
of 8cm and 12cm CDs, the 8cm CDs have become more dominant in both sales value and volume in recent
years. Meanwhile, production of andog discs and cassettes has been gradudly decreasing in both vaue and
volume.

Tablell 1 Changesin Audio Recordings Production

(units: 1000 discs * cassettes/ mil yen)
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1991 1992 1993 1994

Volume Value Volume Value Volume Value Volume Value

CDs || 8cm Japanese || 84,051 51,181 107,639 67,377 151,194 96,146 134,470 86,455

Western 4,725 2,785 2,920 1,687 2,602 1564 3,801 1916

Total 88,776 53,967 110,559 69,064 153,795 97,710 138,271 88,371

12cm Japanese || 138,782 || 239,001 || 151,585 || 267,442 || 150598 || 267,000 || 152568 || 268,125

Western 71,715 106,828 71,086 102,025 77,158 115,753 89,131 135,746

Total 210497 || 345829 || 222671 || 369467 || 227,756 || 382,754 || 241,699 || 403870

Sub-total || Japanese || 222,833 || 290,182 || 259,223 || 334,819 || 301,792 || 363146 || 287,038 || 354,579

Western 76,440 109,613 74,006 103,712 79,759 117,317 92,931 137,662

Total 299273 || 399795 | 333230 | 438531 | 381551 | 480464 | 379970 || 492241
Analog Japanese | 158 122 66 83 153 146 239 346
Disks Western 823 1,363 047 1,769 689 1,375 381 735
Total 982 1,484 1,013 1,852 842 1,522 620 1,081

Cassettes Japanese | 42861 || 45306 | 38083 | 36744 || 34774 | 30957 | 20450 | 25438
Western | 1,717 2,408 770 1,075 559 732 410 486

Total 44579 | 47714 || 38853 || 37819 | 35333 || 31689 | 2980 | 25924

Total Japanese || 265852 || 335610 | 207,372 | 371,646 | 336,719 | 394249 | 316727 | 380,363

Western 78,980 113,384 75,723 106,556 81,007 119,424 93,722 138,883

Total 344,832 || 448,994 || 373,095 || 478,202 || 417,726 || 513,673 || 410,449 || 519,246

Note: Includes consgned production of Recording Industry Association of Japan companies.
Source; "Yearbook" 1992-1996 ed., Recording Industry Association of Japan
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Chart I t Changes in CD Production
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Source: "Yearbook" 1992-1996 ed., Recording Industry Association of Japan
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Source: Same as Tablel1-1.

When viewing production volume and vaue of the entire audio recording products by genre, one finds that
production of both domestic and foreign repertoire has increased (see Chart 11-2). Especidly in 1995,
production for Japanese repertoire exceeded 350 million discs (cassettes) and 400 billion yen. Asfor foreign
repertoire, production increased to 100 million discs (cassettes), and its vaue reached 157.4 billion yen. In
addition, while andlysis of new recording works of 1995 by genre shows that the retio of foreign music to
domestic music was 52 to 48, for CDs, which condtitute the largest segment of the audio recordings market,
theratio of foreign music to domestic music was higher. For CDs, the ratio of foreign music to domestic
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music was 55 to 45 (see Table [1-2 and Chart 11-3).

Tablel1-2 Number of New Releasesin 1995

Type of Music 8cm | 12cm CD
Analog |Cassette | Total
CD | CD |[sub-total
Popular |Enka 461 | 670 | 1,131 | 0 || 1,088 |3320
Popular 498 | 658 | 1,156 | 11 | 155 |2478
Music
Jpanese INew Music |1,146/| 2252 | 3398 | 60 | 58 | 6914
Other | 268 | 2344 | 2612 | 21 || 734 |5979
Total 12373| 5924 | 8297 | 92 | 2,005 |18,691
IRock Disco | 132 | 3257 | 3389 | 11 | 6,789
\JezzFuson | 3 || 1,074 | 1077 | 51 | 2,205
Popular | 72 ‘ 871 ‘ 943 | 1 ‘ ‘1,889
Popular |SOng
'Soundtrack | 2 || 241 | 243 | 0 | 5 || 491
Foreign ohe | 9 |27 | 2 | 20 | 1 | 493
'Sub-Totl || 218 | 5670 | 588 | 8 | 8 ||11,867
Clasicd | 0 |4128| 4128 | 70 | 2 8328
ohe | 1 0o | 1 | o | o | 2
I Total | 219 | 9,798 | 10017 | 153 | 10 |20,197
Total 12592 15,722 | 18314 | 245 || 2,015 (33,888

Source: "Yearbook™ 1996 ed., Recording Industry Association of Japan

Chart I & Mumber of New Releazez of CD=z
by Genre(1995)
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Note: The portion cut off on the right is of Japanese Music

Source: "Yearbook" 1996 ed., Recording Industry Association of Japan

2.Trendsin Exports

According to Japan Exports & Importsof the Ministry of Finance, in 1995, Japan’s audio recording
exports amounted to 5.85 million discs/cassettes, with 18% decrease from the previous year. These exports
were vaued a 6.01 billion yen, decreasing by 4% from the previous year. Asillugtrated in Chart 11-4,
exports of audio recordings have been declining both in quantity and in vaue, because of the yen appreciation
in recent years.

Asfor CDs, which condtitute the largest product category that accounts for more than 90% of al audio
recordings, the main destinations of exports are: the United States, Hong Kong, Germany, France, Taiwan,
and Greeat Britain. While the United States had aways been the largest importer until 1994, Hong Kong took
over its place: In 1995 CD exports to Hong Kong were valued at 1.475 billion yen, and accounted for 31%
of the entire exports. The United States followed with 1.21 billion yen. Therefore, with the two countries
combined, they dominated 56% of Japan’stota exports. Exports to Asian countries/regions such as Hong
Kong and Taiwan are high, but exports for Western countries continue to decline.

Chart O & Changes in fudie Recording Exports
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Source: "Japan Exports & Imports’, Minigry of Finance
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Chart 15 Changes nCD Exports to M aypr C ountries
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3. Trends of Manufacturers

Table I1-3 shows mgor record companies salesin fiscal year 1995. As mentioned earlier, one of the
characterigtics of the Japanese audio recordings market is that the market share of Japanese subsidiaries of
magor overseas manufacturersis very large. Foreign record companies, which have shown their strength in
foreign repertoire in the padt, are recently enhancing production of domestic works, by signing contracts with
more artists and hiring more staff. For example, Polygram announced thet it will strengthen its domestic music
category aswadll, and that it plans to increase domestic music /foreign music ratio from 50 to 50 in fiscal year
1995 to 60 to 40 in the future. In addition, the German BGM Jgpan had begun placing emphasis on the
domestic music category long before any of the other companies began to do so. In 1995, the company’s
sdes of Japanese repertoire reached 27.5 billion yen, with 218% increase from the previous year. Thisaso
contributed grestly to the overdl saes, which grew as much as 77% compared to the previous year.

On the other hand, major domestic companies are trying hard not to loose against the growing foreign
companies seeking to expand share in the domestic music segment of the Japanese market, and are striving to
survive by using their know-how and experiences that they have acquired so far. For instance, King Records
achieved the highest sdlesin the company’s higtory in fiscd year 1995, by using its know-how in the
animation category and working through the whole process of animation from planning animation worksto
producing audio recordings.

In addition, emergence of smdl and compactly organized companies that quickly understand consumers
needs are worth attention. These emerging companies have aggressively used trend-conscious producers and
have succeeded in producing big hits with afew but talented staff, going against magjor manufacturersthat lag
behind in renewing their production team.

In recent years, companies have dso made their ways into the Asian market. There are mainly two patterns
that are observed in these moves:

(1) To survive the price competition in the domestic market, manufacturers like Pony Canyon and Polygram
have built factories in Asan countries'regions such as Chinaand R. O. Koreawhere manufacturing cost is
low, and press CDs and cassettes to import them back to Japan. Interviews with mgjor manufacturers
indicated that pressing cost per CD would be 30-40 yen lower than with domestic production.
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(2) Some mgor manufacturers, such as Sony Music Entertainment and Victor Entertainment, have taken a
srategy whereby they find loca artists and promote them in the local market usng know-how they have
acquired in the Japanese market.

Tablell-3 Salesof Major Manufacturersin Fiscal 1995

Company ‘ Sales (change over previousyear) ’ Ratio

Name (inmil CD |Record |Cassette|| Other | Japanese | Western
yen) (%) (%)

Victor 85,907 41,112 44 1,505 ||43,246 | 35,835(84) |6,826 (16)
(-0.2)

Polygram 89,002 |67,723| O 1,485 ||19,79434,811(50) | 34,397

K.K. (-4.9 (50)

ToshibaEMI || 82,727 66,396 183 2,226 /13,922 |43,545(63) | 25,260
4.7 (37)

Nippon 45,361 (|38,888| O 2,055 || 4,418 |40,597(99) | 346 (1)

Crown (41.6)

Sony Music 114,547 82,835, O 1,690 |/30,022/59,010(70) | 25,515
(2.3) (30)

Pony Canyon | 78,700 (|28,700| O 700 /49,300 |25,900(88) {3,500 (12)
(7.0)

BMG Japan 47,895 ||43,070| 14 326 || 4,485 |27,520(63) | 15,890
(77.7) (37)

Source: Record Tokushin Publishing Company

4. New Product Development

Progress of audio visua technology brings new demand for audio recordings. Mgor record companies like
Sony Music Entertainment, Victor Entertainment, and Japan Columbia are adl developing new CDs capable
of playing high-quality sound that is close to the origina. Also, Snce MDs are more portable that CDs, MD
sades are expected to increase. In addition, recently, introduction of DV Ds s frequently discussed in the
industry. While DVDs and CDs are of the same Size, a DV Ds storage capacity is afew times more than a
CD’s. Because one can aso record pictures on DVDs and DV Ds have high-quality sound aswell, demand
for DVDsis expected to increase in the future.
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[11. Import Trends
1. Overall Trends

Tota imports of audio recordings rose between 1990 and 1995. Especially in 1994 and 1995, imports
recorded a dramatic increase over the previous year. In 1994, total imports were vaued at 40.1 billion yen
(39.7% increase from the previous year), and in 1995, at 50.3 hillion yen (25.4% increase from the previous
year). Therapid increase of imports can be attributed mainly to the increase of CD imports. Increase of
anaog record and cassette imports was small.

The following are some of the reasons for the increase in audio record imports, mainly CDs. (1)Because yen
was strong until May, 1995, record stores lowered prices for imported discs and consumption accelerated.
(IBecause imports, unlike domestically produced foreign repertoire products, are not regulated by the resde
price maintenance system, small retail storesthat sell low-priced imported CDs increased. (111)Lately, there
has been an increase of gpecidty record Sores that sell large quantity of imports, especidly large-scde
foreign record retailers. (IV)More sdes channels have been created, as large record stores and bookstores,
influenced by the trend noted in (111), sal imports, and new distribution routes for imports, such asthe Internet
and mail-order, emerge.

Chart I+ Changes in dudio REecordings Imports
(mit : bil 7en)
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Source: "Japan Exports & Imports’, Minigry of Finance

2. Trends by Country

Andyss of the trend of imports by country for the past five years shows that the United States has been by
far the largest exporter to Japan. In 1995, imports from the U.S. amounted to 26.9 hillion yen and accounted
for 53% of the total imports. Greet Britain (8.8 hillion yen, and 18% of the total imports) and Germany (6.5
billion yen, and 13% of the total imports) followed the U.S. The three countries combined dominate 80% of
the entire imports.

According to interviews with industry sources, audio recordings imported from the United States and Grest

Britain are mostly in rock/disco categories, and they are strongly supported by young people, who are the
main consumers of audio recordingsin Japan. Meanwhile, most of classical music recordings are imported
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from Germany and Holland, and they are supported by stable demand among al age groups.

While most of imports come from Europe and the United States, recently, there has been notable increase of
imports from Asan countries/regions like Hong Kong, Taiwan, and Singapore. One of the main factors
causing this phenomenon is that there is amovement among major record companies such as Victor, Japan
Columbia, and Sony Music Entertainment to pressing origind Japanese copies in foreign countries and
importing them back to Japan.

Chart II & Changes in Imports from Major Countries
(unit : bil Yen)
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3. Trends by Product

When viewing the trend of audio recording imports by item, one finds that imports of CDs are the largest with
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36.6 hillion yen in 1994, and 46.1 billion yen in 1995, condtituting about 90% of the entire imports each yesr.
On the other hand, the imports of cassettes decreased for four consecutive years since 1991. In 1995, the
cassette imports dropped by 50% to 800 million yen.

Chart & Changes in Imperts by Product
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4. Competition Between Importsand Domestic Products

While audio recording imports, as previoudy mentioned, have exhibited increasing trend for the past few
years, the share of imports in the Jgpanese audio recordings market is gtill smal: 1t was only 7% in 1995.
However, because imports, unlike domestic discs, do not need lyric trandations and commentary, they can
be put to the market quickly. Imports dso have an advantage of being cheaper because they are
manufactured a low cost are imported duty-free. Moreover, because the resde price maintenance system is
not gpplied to imports, low prices of these imports have resulted in price differentia's between domestic and
imported products, and consequently, in a Situation in which two basically sameitems are sold under two
different prices. At one point in time, for some products, price difference between imports and domegticaly
produced recordings was as large as approximately 1, 000 yen. Such price difference has stimulated
willingness among the young people, who are the main consumers, to buy more imports.

While domestic manufacturers have emphasized the "vaue added” on the imports, such as trandation and
commentary, the market trend seems to be moving towards imported CDs. Lately, domestic retall Soresare
sdlling more imports because imports are gaining more popularity these sores cannot compete against
low-priced imports by only sdalling domestic products. Also, maor record companies like Sony have reduced
the prices of domestic products in order to avoid further widening in price gaps between imports and
domestic products.

Tablelll-1 Sharesof Importsin the Japanese Audio Recordings Mar ket

170637 2/15/2002 11:06 AM



Contents file/lIDYMAPS/IPMAPs ClugtersImage and soun... in Jgpan - Audio Recording Market - 1997.htm

| 1991 | 1992 | 1993 | 1994 | 1995
Market Sze(inbil yen) | 509.4 | 5422 || 6008 | 607.3 | 714.2
Imports(inbilyen) | 269 | 264 || 287 | 401 | 503
Imports’ share | 53% | 49% | 48% | 66% | 7.0%

Source: "Japan Exports & Imports’, Ministry of Finance, |FPI

5. Cases of Successful Imports

Both inimports and domestic products, there was arecord breaking increase in foreign repertoire’ s sharein
1995. For example, Mariah Carey’ s dbums, Daydream and Merry Christmas, both sold more than a
million copies, and as of January 1, 1996, the latter had sold over 2 million copies. Thiswas the first dbum to
sl more than 2 million copiesin the foreign music market. The reason for Merry Christmas being such a
blockbuster was that a song included in the dbum, All | Want For Christmas Is You was sold asasingle
and was used as the theme song for a TV drama series. Other million sdllers include Scatman John's album,
Scatman’s World.

Also in 1995, the collaboration work between a Japanese group Kryzler and Company and Celine Dion, To
Love You More became ancther million sdler.

Therefore, it seemsthat in recent years, tie-inswith TV as theme songs, songs used in programs, or as
commercia tunes, help producing hits. And, because there is fascination for the Western culture among the
Japanese, mogt hitsin the United States are o likely to succeed in Japan.

6. Foreign Record Companiesin the Japanese M arket

For the most part, foreign record companies entered the Japanese market by taking one of the following two
drategies— direct entry and exporting. Asfor direct entry, foreign record companies, using networks of
internationa mgjor companies, have entered the market by establishing ether joint ventures or 100%
subsidiary companies. Large companies (Polygram, Sony, Warner, BGM and EMI), which together hold
70% of the world music market, made their advancement into Japan in early days. Meanwhile, with
exporting, there are three ways of entry: (1) by concluding licenang contracts with Japanese record
companies sdes subsdiaries; (11)by seling to Japanese pardld importers; or(l11)by exporting through maor
foreign record stores (Tower Records, HMV, Virgin Mega Stores).

Tablel11-2 Examples of Major Foreign Record Companiesin the Japan Mar ket
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Company Name Foundation Foreign Japanese | nvestor
Invertor (ratio) (ratio)
Polydor K K. | May.1953 |  Polygram(100%)
|Polygram K.K. | Sep.1981 | Polygram(100%)
Mercury Music Jun.1970 Polygram(100%)
Entertainment Co.,Ltd.
Sony Music Mar.1973 Sony (93%),
Entertainment,Inc.
Other (7%)
\Warner Music Japan Inc. | Nov.1970 | Time Warner(100%)
'BMG Japan | 2ul.1987 | BMG Co.,Ltd(100%)
| ToshibaEMI Ltd. | Apr.1969 | Thorm EMI pic(50%) |  Toshiba(50%)

Source: "Teikoku Databank Kaisha Nenkan", Teikoku Databank, Ltd.

Some parts through interview

7.Major Foreign Record Storesin the Japanese Mar ket

In Japan, there are three mgjor foreign record retailers: HMV Japan, Tower Records, and Virgin Mega
Stores. These stores have large retail outletsin the Tokyo area, and have recently opened outletsin mgor
regiond cities, and have contributed greetly to the increase of audio recording imports. Compared to
domestic record stores, these mgjor foreign retail stores not only have attractive exterior gppearance and a
wide variety of products, but aso have successfully encouraged consumers to purchase more by lowering
prices of imports under the pretext of passing on benefits of strong yen, and by widening price gaps between
imports and domestic products.

The number of retail outlets of HMV Japan, Tower Records and Virgin Mega Stores in Japan are 19 (as of
October 1996), 38 (as of January 1997), and 18 (as of January 1997) respectivey. In aninterview
concerning further expanson in Jgpan, HMV gdated that it plans to increase the number of outletsin the
Tokyo area, rather than to open more outletsin regiond cities. Tower Records stated that it intends to open
new stores in areas with population exceeding 500,000 and in citites where prefecturd governments are
located, or, in cities with comparable conditions, aming eventudly at opening one store per prefecture. The
Virgin Mega Stores company, is aso planning to open outlets in prefectura government Stesand in Smilar
places, or in ordinance-designated cities (seirei-shitei-toshi). The policies of the three companies indicate
thet, in generd, ingtead of increasing outlets through aggressive regiona marketing, they tend to open outlets
basad on convenience of the location and concentration of consumers, so that the outlets generate profits.

V. Consumption Trends
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1. Characteristics of Japanese Consumers

Chart 1V-1 shows, by age group, time a person spends listening to either CDs or cassettes. As can be seen
from the chart, an older person spends less time listening to music. According to interviews with mgor record
companies, the main consumers of audio recordings are those in a very young age group, from those in upper
elementary school grades to those in the mid-twenties. The mgority of consumers are 15-17 years old.
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Source:  "NHK’sTime Use Survey Databook™ 1995 ed.

NHK Broadcasting Culture Research Indtitute

Furthermore, existence of record rentd storesisamgjor characteristic of the Japanese market. In 1980, the
first store opened based on a student's idea. However, alawsuit regarding the right of reproduction was filed
soon after the opening. In 1984, the Copyright Law was revised and the record rental industry acquired legal
recognition. While the number of record renta stores registered in the Jgpan Compact Disc Renta
Commerce Trade Association reached its peak with 6,213 stores in 1989, because CDs have become much
more ble due to price reduction, more consumers now buy CDs directly instead of renting them a a
rental store. For this reason, the number of record rental stores has gradually declined to 4,477 stores as of

late April, 1996.

Chart W2 Changez in the Mmber of
Rental Record Stores

1930 1991 1992 1993 1994 1995 1996
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Note: the numbers for 1996 are as of April
Source:  "Yearbook" 1996 ed., Recording Industry Association of Japan

2. Patternsin Consumption

With the progress of information technology, information related to audio recordings now spreads throughout
the country immediately. This has resulted in enormous saes of audio recordingsin a short period of time.
Recently, every year, 10-20 works, many of which are of rock and popular music, have sold more than a
million copies. Meanwhile, Enka (Jgpanese lyrical popular music) and classca music, which are popular in
the middle-aged group, are hardly popular among young people. In redlity, the consumption of Enka and
classcd music works only amounts to asmall percentage of the totad music consumption.

The Japanese buy audio recordings not only to enjoy music, but aso to practice karaoke, especially with CD
sgngles. This phenomenon has been supported by the statistics in the Oricon Y earbook 1996 edition, which
showed that five of the top ten selling single CDs were ranked within top 10 karaoke songs at the same time.

In addition, there is a strong Western influence among the Japanese youth, and they tend to want to pick up
Western popular music as soon as possible. This creetes large demand for foreign repertoire. Because of the
entry of mgor foreign record companies into Japan, imports have quickly spread. They have drawn much
attention not only because they are released before domestic products, but also because they are cheaper by
afew hundred yen compared to domestic products.

(2) Annual Purchasing Amount

The Nikkel Sangyo Shohi Kenkyujo, in March 1996, conducted a survey regarding CD consumption among
750 consumers living in the Tokyo area between the ages 14-39 (442 people answered; among them, 25.8%
were teen-agers, 38.2% in their twenties, and 36.0% in thelr thirties). According to this survey, the average
number of CDs owned per person was 61, and 20% of the surveyed owned more than 100 CDs. Moreover,
on average, 8.9 CDswere purchased per year and 26,300 yen was spent for purchasing these CDs (The
Nikkel Industria Newspaper, 30 March, 1996). The genera consumption patterns of the Japanese are
described below on the basis of the same survey and interviews with industry sources.

(NMgor Reasons for Purchasing

Thelifestyle of young Japanese dmost dways involve music. They play music, for ingance, when they arein
their room or when they are out for a drive. Music recordings are consumed based on individuds taste, and
are purchased by decisions on musica contents, especidly based on factors such as what is popular and what
one favors. Many consumers aso purchase CDs by impulse. Even in the survey, one out of every three
people (32%) answered that they buy music impulsively. Also, about half (48%) of the surveyed said that
they enter CD/record stores to kill time and 46% of those people replied thet they tend to buy impulsively on
many occasions.

(ILocation of Purchase
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Most consumers purchase audio recordings at large CD/record stores, but there are still many people who
shop in smdller retall soresthat have existed for along time in atown's shopping center. Recently, more
people are beginning to shop at large dectrica gppliance stores and discount shops which are rapidly
expanding seles of audio recordings. While there is not much age difference among those who go to
large-scale gtores, it seems that the younger the consumer, the more he/she tends to go to small soresin the
neighborhood (see Table 1V-1, Chart IV-3)

Table1V-1Top Five Consumer Store Selection Criteria

Store Selection Criteria % answered
located near home or work, on the way to school, office 64%
easy to find CDs 35%
good selection 34%
not crowded 19%
low prices 18%

Source: Nikkel Sangyo Shohi Kenkyujo
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(111) Purchasing Price

In the Japanese market, the price for asingle-CD isaround 1,000 yen, and for abums, imported CDs are
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priced at around 2,000 yen while domestically produced CDs are around 2,000-3,000 yen. According to
interviews with industry sources, it seems that consumers are not so much concerned with prices because
they purchase according to their individud taste.

On the other hand, under the resde price maintenance system, it is compulsory for retail storesto sdll audio
records at fixed prices. In recent years, with the expansion of major foreign record stores, low-priced CDs
have become common, and increasing number of consumers are dissatisfied with the price difference between
imports and domestic products. Currently, some in the Fair Trade Commission are trying to review the resdle
price maintenance system, with the premise of abolishing the systlem. Once the system is abolished, it is
expected that there will be greater price competition for audio recordings.

V. Distribution Trends
1. Characteristics of Audio Recordings Distribution

As mentioned earlier, Japanese speciaty audio recording stores are usudly smdl or medium-szed, and audio
recording products have a characteristic of being sold in small quantity but in awide variety. Because of this,
many wholesders purchase and distribute products on behaf of record companies, functioning as genera
trading companiesfor retall stores.

Until now, in addition, under the resale price maintenance system, audio recordings have been sold within a
Structure in which specidty record stores congtitute the core. In recent years, however, with widening price
differentid's between domestic and overseas markets due to rising yen, and with decreasing rent for red
estate, mgjor record stores like HMV, Tower Records, and Virgin Mega Stores have expanded their
business. Asthey acclerate opening of outlets dl over Japan, for foreign repertoire, low-priced imports have
penetrated the market. In addition to these foreign record stores, emergence of discount stores and large
electrical appliance stores is drawing attention. Because these new stores are rapidly becoming powerful, the
price differentias between domestic and overseas markets have become apparent. The audio recordings
retall industry that had no competition under the resde price maintenance system is thus being shaken, and the
resale price maintenance system is currently being reviewed on the assumption that the system needs to be
abolished.

2. Sales M ethods and Distribution Channels

For digtribution of audio recordings, there are the market route for catalog products; the renta route for
record and CD rentals, and the specid sdesroute, for specialy ordered packages. The market route is
further divided into two routes. One is the specia contract store route, where distributors like branch stores
and saes offices of manufacturers sell directly to specid contract stores. The other is the wholesde store
route, where wholesalers act as mediators.

ChartV-1 Distribution Routes of Audio Recordings
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(1) Specid Contract Store Route

Specid contract Stores are retall stores that have signed direct selling contracts with record companies. Since
specia contract stores usualy buy products from record companies a wholesale prices (70% of the market
prices), they have a profit margin of 30% of market prices. These retail stores do not necessarily have specia
contracts with al of the record companies: Sometimes, they sign contracts with afew record companies and
buy products of other record companies from wholesders.

Because audio recordings are consdered as "resal€" items, if purchased items do not sdll, they can be

returned to record companies. On the other hand, the quantity of returned products cannot exceed the
number that has been established in contracts with record companies.
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(1) Wholesale Store Route

Retall stores that have placed wholesders as mediators between themselves and record companies are
known as affiliated stores. The resale price maintenance system is again applied to the relationship between
affiliated stores and wholesalers. Wholesdle prices that wholesders offer effiliated store are 75% of market
prices, plus 5-6% commission. Because audio recording products are sold in smdl quantity but in awide
variety, digribution cost would be high if record companiestry to sel smdl quantity of products to each smdl
and medium- Szed retall sore. Wholesders, acting as generd trading companies, purchase productsin large
quantity from record companies and then distribute them to small and medium-sized retail Sores.

(1) Rental Route

In Japan, there exists arentd route, which is different from the usua market route. For the purpose of
keeping audio recordings in the market from being misappropriated for rentd uses, a sticker must be placed
on cases of recordings for rentad. Currently there are nine wholesae companies for record and CD rentas
throughout the country and they al have regionsin which they are strong. While their wholesde prices are the
same, service to renta stores varies among wholesders. Normdly, these wholesders buy products from
record companies, place rental stickers, and deliver them to rental stores on the date by which rentd is
allowed.

(V) Specid Sdes Route

The products that are handled in the specia sales route mainly consst of those planned and produced with
certain objectives. Products are sold directly to users through independent sales organizations and system,
which differ from those in the market route. Specificaly, for indance, there is aroute in which mail order
companies or door-to-door sales companies plan their own products and ask record companies to produce
and ddiver them to these distribution companies. Record companies aso deliver packages for karaoke boxes
to karaoke machine sdles companies. Promotional music for musica ingruments, airplanes, and supermarkets
are dso sold through this channd.

3. Channdsfor Imports

Audio recordings are generdly imported through the following three channels:

(1) Japanese Record Company Route
While Japanese record companies manufacture audio records, most of them are dso areinvolved in import
business by themsdlves or through subsidiaries. For this reason, these companies sal imports to specid

contract stores or affiliated stores through the specia contract store route or the wholesae store route, as
they sell domestic products through the market route.

(11) Importing From Foreign Exporters
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According to interviews with industry sources, there are cases in which the Jgpanese importers and retall
stores import directly from foreign exporters. In some countries, because exporters are powerful and dedl
with music of various genres, Japanese companies can sometimes import awide range of products a low
prices by doing business with these exporters.

(111) Importing Directly From Parent Company

Among the foreign record companies, Tower Records, for example, imports audio recordings from its parent
company in the United States.

4. Marketing Strategies of Major Companies

[Pricing]

As mgjor foreign record stores enter the market and imports become common, in recent years, existence of
price differentials between smilar imports and domestic products for the same musica works, has become
recognized by generd consumers. Also, because the problem of the price difference between domestic and
overseas markets was frequently taken up by the media during the period of the yen's gppreciation,
consumers today increasingly demand low prices. To cater to the needs of the consumers, for the firgt timein
the industry, one of the mgor record manufacturers, Sony Music Entertainment, decided to lower its pricesin
April 1996. The new prices gpply mainly to works of new artigts, foreign repertoire and other older works:
With the lowering of prices, however, price competition in the industry seemsinevitable in the future.

[Cost Reduction]
To ded with consumers demand for low prices, there has been a move among manufacturers towards cost

reduction. For example, they have reduced costs by moving press factories out of Japan to Asian countries
where labor is cheap.

V1. Relevant Laws

1. Relevant Laws and Regulations

(1) Copyright Related Laws

Asfor the related laws and regulations, most importantly, there is the Copyright Law, which condtitutes the
bads of existence for theindugtry. In the field of music, the Copyright Law isalaw that protects rights of
songwriters'composers who creste works in the form of music, and interests of neighboring right holders,
who are performers of musical works or producers of works such as CDs. There are variousrights
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depending on the use of musical works. For recording, there is the right of reproduction, and for renting
records and CDs, thereisthe right of lending. There are d o theright of broadcasting and the right of wire
transmission. In Jgpan, the organization that supervises copyrights, collects and dlocates roydtiesisthe
Japanese Society for Rights of Authors, Composers and Publishers (JASRAC). Also, producers, record
manufacturers and those involved in broadcasting and cable broadcasting, who act as mediathat deliver
copyrighted materid to the public, are entitled to neighboring rights. For the usage of copyrighted materid
through broadcagting, the Recording Industry Association of Jgpan collects roydties and pays dividends to
record manufacturers, while for performers, the Japan Council of Performers Organizations (Geldankyo)
functionsin the same way. With internationd distribution of copyrighted materids, Japan has signed various
internationd treeties, in order to protect rights of both foreign copyrighted works and Japanese copyrighted
works used abroad. Specificdly, these tregtiesinclude: the Bern Convention for the Protection of Literary
and Artigtic works, the Pan-American Conventions, the Universal Copyright Convention, the Convention for
Protection of Performers of Producers of Programs and Broadcasting Organizations, the Phonograms
Convention, and the Athens Accord.

Moreover, JASRAC isthe only organization that supervises copyrights. The organization has the sole right to

collect copyright royaties and pay dividends under the Law on Intermediary Business Concerning
Copyrights.

(2) Resale Price Maintenance System

New audio recording products like CDs are exempt from the gpplication of the Anti-Monopoly Law. Thus,
when retail stores and manufacturers conclude sales contracts regarding new audio recording works,
manufacturers can specify resale prices for alimited period of time (currently two years). If retail stores

violate the terms of their contracts and sell at reduced prices, the manufacturers are entitled to pendize such
retail stores by stopping the shipment of products and canceling the contracts.

2. Importing Procedures and Tariff Rates

In Jgpan, there are no regulations concerning the import of audio records, and as can be seen in Table VI-1,
tariff rates are basicaly zero.

TableVI-1 Tariff Ratesfor Audio Recordings
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Number | Stat [N [tem Rate of Duty
Code |A
Number | C
C General WTO Preferential
< 12/31/97 | 1/1/98
8524.10 Gramophone Free
Records
010 4 | not exceeding 40 Free |6.24yen/disc| 3.12yen
r.p.m. /disc
| 020 | 0| other | Free |2.56yendisc|1.28yen/disc
852451 | 010 || 5 |tgpesof awidthnot | Free 0.7% 0.3%
exceeding 4mm for
record
18524.99| 010 | O || Digitd AudioDiscs | Free | 07% || 03%

Source: "Custom Tariff Schedules of Japan”, 1997ed., Japan Tariff Association

VII. Future Market Prospects
1. Growth Potential of Consumer Population

Chart VI1-1 shows forecasts for the population of the 15-39 year old Japanese, who are the core consumers
of audio recordings in the yearsto come. As clearly shown by the chart, both mae and femae population in
this age group will surely decrease in the future as the number of children decrease. With the spread of
low-priced imports, prices of audio recordings have been decreasing. In order to maintain the current market
size and aso expand in the future, the main issue now is how to expand the main consumer age group and to
develop new software to create new demands.
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2. Future Market Trendsand Competition

As mentioned before, in Jgpan, audio recording products are exempt from the Anti-Monopoly Law, and
under the resde price maintenance system, retail stores have been obligated to sal products at fixed prices
st by record manufacturers. However, since the United States requested Japan to abolish the system during
the 1989 SII (Structura Impediments Initiative) talks, there have been active discussions on the necessity of
the resd e price maintenance system. As imports spread outside of the system, and price reduction for newly
released products by discount stores becomes common, consumers are becoming more interested in prices
of audio recordings. Currently, The Fair Trade Commission is reviewing the system on the assumption that it
should be abolished.

Asthe multimedia society progresses, it has now become possible for consumers to enjoy audio recordings
through the Internet, in addition to buying them as "products.” Emergence of such new forms of audio
recordings will probably never completely replace the current forms, but they are expected to arouse more
demands by transmitting information on audio recordings to consumers more quickly and broadly.

3. Technological Development of Audio- Visual Products

In the years to come, there will be atrend for the use of software that integrates sound, image, characters and
other information with the gpplication of digita technology. Recently rdeased DV Ds have drawn much
attention as the hottest audio recording products in the multimedia age, and expansion of the DVD market is
expected to gir up new demands.

VIII. Advice for Exportersto Japan
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Based on the survey resaults, the following summarizes points that should be noted by foreign companies
planning to expand exports to Japan.

1. Formsof Market Entry

To increase exports to Japan, there are mainly four ways that companies can follow:

M Enter into partnership with Japanese record manufacturers and expr
recordings to Japan through them because many Japanese record ¢
have importing functions.

an Export to Japanese importers and retail storesthat directly import f

(1) Establish a Japanese company as an import retail store, import the |
and then sl them.

(V) Egtablish a Japanese subsidiary for manufacturing, press origind dis

Japan, and then sdll them.

Because the world's mgor audio recordings manufacturers have dready established corporationsin
Japan, market entry by option(IV) would be quite difficult. On the other hand, it seemsthat optiong(l),
(11, and(111) would be effective ways of market entry in the future. Epecidly through option(l), it is
possible to enter the market with smal capital; and as mentioned before, since record companies and
retail stores are very close in the Japanese distribution structure, it is possible to sell throughout the
saes network of Japanese record manufacturers. While foreign companies directly opening storesasin
option(l11) have drawn attention, this option should be carefully consdered after extensve research on
the Japanese market, because large stores require large capita investment and management
know-how.

2. Products
(1) Artists

Y oung people in Japan are in away fascinated by the Western culture and music. Thus, Western audio
recordings tend to be well received. Works of internationaly known artists are likely to become popular in
Japan aswdll, but in this casg, it isimportant for the products to be made available in the Japanese market as
s00n as possible after its release. Sometimes, there are products that sdll better in Jgpan than in their own
country: Thus, planning during the production stage becomes crucid. It isimportant to find artists who will be
eadly received by the Japanese and to produce music that matches Japanese taste.
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(2) Quality of Products

Some Japanese consumers have come to distrust imported products because they sometimes find defective
products (scratched discs, discs that skip songs or have bad sound quality) among chegp audio recordings
that are imported to Japan. Since the Japanese consumers are very srict on defects, exporters should
minimize defects as much as possble, and seek to improve their products quality.

3. Japanese Business Practices

Once exporters decide to enter the Japanese market, it becomes necessary for them to understand business
practices in the Japanese market.

(1) Strict Observance of Deadlines

As one of the business practices, it istaken for granted that customers orders are quickly processed and that
products are delivered punctualy on promised dates. However, according to interviews with industry
sources, there have been cases where problems arose becauise some foreign exporters did not observe the
deadline, and trust was |ost between the exporters and customers. Also, there is no convention in Japan
whereby producers demand extra fee for ensuring delivery on the deadline.

1. Maintenance of Catalogs

Because there isawide variety of productsin Japan, catalogs and product code numbers are maintained.

Y &, in ordering products from overseas, because foreign companies catdogs are not necessarily well
maintained, products that differ from those ordered are sometimes ddlivered, or ordering does not go
smoothly. In addition, because cata ogs are important sources of product information for Japanese customers,
it is better to maintain them.

(3) Sales Target

When aforeign exporter sarts exporting through Japanese record companies, it isinitialy unclear, even for
the Japanese side, how many products can be sold. Japanese partners may become displeased if foreign
exporters aggressvely assign sales targets or demand quick sales improvement. Therefore, in order to
maintain stable, long-term partnership, demands like the ones noted above should be avoided.

IX. List of Related Trade Fairs and Exhibitions
In Japan, while there are no audio recording trade fairs or exhibitions organized by industry-related

organizations, there are trade fairs and exhibitions that promote sales by foreign companies. They are as
follows
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Trade Fairsand Exhibitions ’Contents
Audio Fair | Time:End of October (Annual Event)
| Ptace: Sunshine City

| Convention Center?2 kebukuro)

|Organi zer: Japan Audio Society

| TEL:03-3546-120672FA X :03-3546-1207
"Pro-Audio*?Generd Exhibition of |Ti meJunein Every Second Year (Even Numbered Y ears)
Audio Machinery |P|aceSunshineCity

| Convention Center?lkebukuro)

|Organi zer: Japan Audio Society

| TEL :03-3546-120672FA X :03-3546-1207

X. List of Related Organizations

(1) Government Agencies

Minigtry of Internationd Trade and Industry
Consumer Goods Industries Bureau

Recreztion and Miscdlaneous Goods Division

1-3-11, Kasumigaseki Chiyoda-ku, Tokyo 100 Tel: 03-3501-9227

Fax:03-3501-0315

Agency for Culturd Affars
Culturd Development Divison

Copyright Divison

3-2-2, Kasumigaseki Chiyoda-ku, Tokyo 100 Tel: 03-3581-1276

Fax; 03-3591-0305

(2) Industry Related Organizations
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Recording Industry Association of Japan

Nittetsu Kobiki Bldg. 2F 7-16-3, Ginza Chuo-ku, Tokyo 104 Tel: 03-3541-4411

Fax: 03-3541-4460

Japanese Society for Rights of Authors, Composers, and Publishers (JASRAC)

1-7-13, Nishi Shinbashi Minato-ku, Tokyo 105 Tel: 03-3502-6551

Fax: 03-3508-8183

GEIDANKYO

1-7, Ginza Chuo-ku, Tokyo 104 Tel: 03-3567-8748

Fax:03-3567-8714

Music Publishers Association of Japan

Daichi Nanou Bldg. 7F 2-21-2, Nishi Shinbashi Minato-ku, Tokyo | Tel: 03-3459-9141

105

Fax: 03-3459-9140
Japan Audio Society
Record kaikan 6F 2-8-9, Tsukiji Chuo-ku, Tokyo 104 Tel: 03-3546-1206

Fax: 03-3546-1207

The Federation of Music Producers Japan

Jngumae Wada Bldg. 2F 5-48-1, Jingumae Shibuya-ku, Tokyo Tel: 03-5467-6851
150
Fax: 03-5467-6852

Major Manufacturers

Banda Musc Entertainment, Inc.

3-8, Yochomachi Shinjuku-ku, Tokyo 162 Tel: 03-5379-3560

Fax: 03-5379-3573

Sony Music Entertainment, Inc.
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JSIchigaya Bldg. 5F 5-1, Goban-cho Chiyoda-ku, Tokyo 162

Tel: 03-5210-3775

Fax: 03-5210-3700

Toshiba-EMI Ltd.

2-2-17, Akasaka Minato-ku, Tokyo 107

Tel: 03-5512-1759

Fax: 03-5512-1773

Nippon Crown, Co., Ltd.

2-10-8, Akasaka Minato-ku, Tokyo 107

Tel: 03-3582-4743

Fax: 03-3583-6176

Pionear LDC, Inc.

1-20-6, Ebisu Minami Shibuya-ku, Tokyo 150

Tel: 03-5721-4893

Fax: 03-5721-9800

For Life Records Inc.

3-28-8, Ikgiri Setagaya-ku, Tokyo 154

Tel: 03-5430-3100

Fax: 03-5430-9581

Polystar Co., Ltd.

2-14-6, Ebisu Minami Shibuya-ku, Tokyo 150

Tel: 03-5721-3212

Fax: 03-5721-3212

Mercury Music Entertainment Co., Ltd.

Wako Bldg. 4-8-5, Roppongi Minato-ku, Tokyo 106

Tel: 03-3479-3714

Fax:03-3403-1692

King Record Co., Ltd.

1-2-3, Otowa Bunkyo-ku, Tokyo 112

Tel: 03-3945-2134

Fax: 03-3945-1366

Teichiku Records, Co., Ltd.

4-7-7, Aobadai Meguro-ku, Tokyo 153

Tel: 03-3481-3251

Fax: 03-3481-3245
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Tokuma Japan Communications Co., Ltd.

TokumaBldg. 1-1-16, Higashi Shinbashi Minato-ku, Tokyo 105

Tel: 03-3573-0364

Fax: 03-3573-0384

Nippon Columbia Co., Ltd.

4-14-14, Akasaka Minato-ku, Tokyo 107-11

Tel: 03-3584-8231

Fax: 03-3584-8135

BMG Japan Inc.

1-3-9, Shibuya Shibuya-ku, Tokyo 150

Tel: 03-3797-9020

Fax: 03-3499-3304

Victor Entertainment, Inc.

Piaza Bldg. 4-26-18, Jngumae Shibuya-ku, Tokyo 150

Tel: 03-3746-5697

Fax: 03-3746-5741

Pony Canyon Inc.

2-1-1, Irifune Chuo-ku, Tokyo 104

Tel: 03-3555-6620

Fax: 03-3555-6820

Polydor K K.

1-8-4, Ohashi Meguro-ku, Tokyo 153

Tel: 03-3780-8548

Fax: 03-3780-8552

Warner Music Japan Inc.

3-1-2, Kita Aoyama Minato-ku, Tokyo 107

Tel: 03-5412-3320

Fax: 03-3479-4887

Import and Distribution Dealers

Athine Inc.

Daiei Shinjuku Office 2F 2-1-11, Kabukicho Shinjuku-ku, Tokyo
160

Tel: 03-5273-8141

Fax: 03-5273-8140
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Virgin Mega Stores Japan Ltd.

3-9-9, Shinjuku Shinjuku-ku, Tokyo 160

Tel: 03-3353-0038

Fax: 03-3226-1350

Gyokkodo

1-10-5, Hanazono Otaru-shi 047

Tel: 0134-25-2400

Fax:0134-24-0128

JEUGIA Corporation

Sound Stage 4F 61 Benkeiishicho Teramachi-Nishiiru Sanjo-dori,
Nakagyo-ku Kyoto 604

Tel: 075-255-1566

Fax: 075-211-9501

Tahara

2-7-23, Nakacho Atsugi-shi 243

Tel: 0462-21-4726

Fax: 0426-23-8929

Y amano Music Co.

4-5-6, Ginza Chuo-ku, Tokyo 104

Tel: 03-3562-5051

Fax: 03-3567-9087

Iwaki Infotainment Co., Ltd.

1-10-37, Takamatsu Higashi 1zumi Sano-shi 598

Tel: 0724-64-8880

Fax: 0724-64-8881

HMV Japan K K.

Grove Bldg. 2F 2-17-46, Akasaka Minato-ku, Tokyo 107

Tel: 03-5561-9892

Fax: 03-5561-9007

Cisco International Corporation

Wako Bldg. 32 1F 2-11-10, Tsukiji Chuo-ku, Tokyo 104

Tel: 03-5550-3701

Fax: 03-5550-3705

Shinsaido Co., Ltd.

1-23-17, Kamiogi Suginami-ku, Tokyo 167

Tel: 03-3393-5157
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Fax: 03-3393-5021

Tower Records Inc.

2-15-9, Minami Shinagawa Shinagawa-ku, Tokyo 140

Tel: 03-5479-8620

Fax: 03-5479-7087

Yanle

1-17-15, Sotokanda Chiyoda-ku, Tokyo 101

Tel: 03-5295-1331

Fax: 03-5295-1335
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