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T-Sh irts  - O ve rvie w  of th e  EU m ark e t

PRODUCT DESCRIPTIO N

Th is  m ark e t brie f cove rs  T-s h irts , w h ich  are  clas s ifie d unde r th e  Com bine d
Nom e nclature  (CN) as  follow s :

CN 61 09 T-s h irts , s ingle ts  and oth e r ve s ts , k nitte d or croch e te d;
CN 61 09  10T-s h irts , s ingle ts  and oth e r ve s ts , of cotton, k nitte d or croch e te d;
CN 61 09  9 0T-s h irts , s ingle ts  and oth e r ve s ts , of oth e r te xtile  m ate rials , k nitte d

or croch e te d.

O FFER

European Union: Production, Trade, Apparent Consumption 

Production
(Mln Units)

Import 
(Mln Units)

Export 
(Mln Units)

Apparent
consumption
(Mln Units)

  Apparent 
 per capita  
consumption
    (Unit)

1991 462 589 90 961 2.79

1992 447 615 96 966 2.79

1993 446 737 99 1084 3.12

1994 415 735 111  1039  2.98

Sources: Production: CITH (Centre d’Information Textile-Habillement)
Trade (import/export): EUROSTAT-COMEXT

Note s : Trade  cove rs  im ports  and e xports  from /to e xtra-EU countrie s  (12 m e m be rs).
 O w ing to diffe re nt product cove rage  of fore ign trade  and production data, appare nt 
 consum ption is  only indicative  of th e  m ark e t s ize .
Be caus e  th e  m e th od of data collection on trade  flow s  be tw e e n m e m be rs  of th e  EU w as
m odifie d w ith  th e  cre ation of th e  s ingle  Europe an m ark e t (1 January 19 9 3), data re fe rring
to 19 9 1,19 9 2 are  not com parable  w ith  th e  oth e rs . Since  1 January 19 9 3 it h as  be com e
pratically im pos s ible  to as s e s s  th e  appare nt consum ption as  pe r m e m be r country.

In 19 9 4 im ports , in te rm s  of units , w e re  24.8%  h igh e r com pare d to 19 9 1,
w h ile  e xports  incre as e d by 23.3% . During th e  s am e  pe riod appare nt consum ption
sligh tly incre as e d.    
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PRODUCTIO N

During th e  pe riod unde r re vie w , EU production ste adily de cre as e d and in
19 9 4 w as  10%  low e r com pare d to 19 9 1. Th e  m ost dynam ic tre nds  in 19 9 4 w e re
in Spain and Italy; Ge rm any e xpe rie nce d  th e  large s t Europe an fall in production.

Th e  EU cloth ing industry cons ists  m ostly of sm all and m e dium  s ize d
e nte rpris e s .  Knitw e ar m anufacture rs  and sportsw e ar spe cialists  are  th e  principal
produce rs  of T-s h irts .  M ajor m anufacture rs  e xport a large  part of th e ir production,
th e  bulk  of w h ich  is  m ade  of cotton.

Be caus e  labour costs  are  ve ry h igh  in m ost EU countrie s , th e  num be r of sub-
contracting agre e m e nts  w ith  countrie s  th at h ave  low e r labour costs  h ave
incre as e d.  T-s h irts  are  m ade  outs ide  th e  EU according to buye rs ' spe cifications
re garding cut, s ize  and style .  

IM PO RTS

Anne x I s h ow s  th at in 19 9 4 Ge rm any w as by far th e  principal im porte r,
accounting for 34%  of total EU im ports  in te rm s  of units , follow e d by th e  Unite d
K ingdom  and France  (17%  and 16 %  re s pe ctive ly). About 9 0%  of EU im ports
cons iste d of cotton T-s h irts , th e  re s t be ing m ade  of oth e r te xtile s .

In 19 9 4, 116 countrie s  s upplie d T-s h irts  to EU, but a large  m ajority of
im ports  com e  from  de ve loping countrie s  and e conom ie s  in trans ition. A s  s h ow n in
anne x II, th e  principal e xporte r w as  Banglade s h  (10%  of Europe an im ports by
value , and 17 by q uantity); its  s h are  of EU im ports  ros e  cons ide rably and w as  in
19 9 4 14.5 %  h igh e r th an in 19 9 2 (in value  te rm s). O th e r im portant supplie rs  w e re
Turk e y (w h os e  m ark e t s h are  is  sligh tly de cre as ing), th e  Unite d Arab Em irate s  and
Ch ina.  Statistical analys is  indicate s  th at im ports  from  Easte rn Europe an countrie s
incre as e d cons ide rably.

EXPO RTS

During 19 9 1-19 9 4, th e  principal EU e xporte r w as Germ any, follow e d by
Italy, Spain and Gre e ce .

Th e  m ost im portant de s tination of e xtra-EU e xports  re m aine d industralize d
countrie s , in particular Austria, Sw itze rland, Finland, th e  USA and Japan. Easte rn
Europe an countrie s , principally Poland, Bulgaria and H ungary w e re  also im portant
EU clie nts .
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M ARKET CH ARACTERISTICS

Le ading brand nam e s  of sportsw e ar or re ady-to-w e ar article s  s pe cialize  in th e
T-s h irt s e ctor and are  w e ll e s tablis h e d on th e  Europe an m ark e t. M any trade rs  also
buy plain T-s h irts  and print th e  logos  th e m s e lve s .

Consum e rs  pre fe r cotton T-s h irts  to oth e r te xtile  fibre s  and ge ne rally follow
fas h ion tre nds . Som e  s pe cialize d m agazine s  giving fas h ion tre nds  and  logos  are
liste d in th e  s e ction of us e ful addre s s e s . Th e  m agazine  Fas h ion Ne w s  and M ark e t
Inform ation (CBI and Protade ), dis s e m inate d fre e  of ch arge  to de ve loping countrie s ,
give s  us e ful inform ation on fas h ion tre nds  and m ark e t acce s s  conditions . T-s h irts
are  in de m and for sports  and fitne s s  activitie s , s uch  as  jogging, training, socce r,
as  w e ll as  for casual w e ar. T-s h irts  w ith  long sle e ve s  are  also us e d to a large
e xte nt as  nigh tw e ar and unde rw e ar.

M ARKET ACCESS

According to th e  O fficial Journal of th e  Europe an Com m unity L 319 , 30
D e ce m be r 19 9 5, in 19 9 6 th e  duty rate s  applie d by th e  Europe an Union to im ports
of T-s h irts  w e re  th e  follow ing:

- autonom ous  21%
- conve ntional 12.5 %  w h ich  unde r th e  Uruguay Round w ill gradually
  de cre as e  to 12%  in annual installm e nts by 1 January 2000.

Im ports  from  de ve loping countrie s  are  re gulate d by th e  follow ing
conve ntions :

- Agre e m e nt on Te xtile s  and Cloth ing (ATC): follow ing th e  conclus ion of
th e  Uruguay Round, th e  ATC, w h ich  re place d th e  M ulti-Fibe r
Arrange m e nt (M FA), w ill last for a trans itional pe riod of te n ye ars . In
January 2005, th e  s e ctor w ill be  inte grate d into th e  rule s  of th e  GATT,
and it w ill not be  pos s ible  for any m e m be r country to m aintain
q uantitative   re s trictions  on im ports  of te xtile s  and colth ing, unle s s  it
can justify th e m  unde r th e  s afe guard provis ions  cove re d by th e
Agre e m e nt. Duty rate s  w ill re m ain, e ve n th ough  th e y w ill continue  to
be  re gularly re duce d ove r th e  trans ition pe riod.
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- Ne w  Ge ne ralize d Syste m  of Pre fe re nce s  (GSP): Th e  ne w  sch e m e  of th e
GSP adopte d by th e  Council of th e  Europe an Union on D e ce m be r 19 9 4
fixe d as  a priority obje ctive  th e  e conom ic and social de ve lopm e nt of
de ve loping countrie s  along w ith  th e ir progre s s ive  inte gration into th e
w orld e conom y. Pre fe re ntial dutie s , w h ich  are  no longe r at ze ro rate s
for industrial products  including te xtile s  and are  m odulate d de pe nding
on products  (85%  of th e  Com m on Custom  Duty for t-s h irts), are
applie d th rough out th e  pe riod of application of th e  s ch e m e  (19 9 5-
19 9 8) w ith out any q uantitative  re s triction. Th e  s pe cial provis ion for th e
Le ast D eve lope d Countrie s  allow s  for th e  total e xe m ption of custom
dutie s  for industrial products . (source : O fficial Journal of th e  Europe an
Com m unitie s  L 208, 5 Se pte m be r 19 9 5).

For furth e r inform ation, e xporte rs  are  re com m e nde d to contact th e  
Europe an Com m is s ion:  D ire ctorate  Ge ne ral for Exte rnal Econom ic Affairs ,

North -South  Re lations
Unit I.K.3/GSP
For th e  atte ntion of M r. F. NIZ ERY
14, Rue  de  la Scie nce ,
1049  BRUSSELS (BELGIUM )
Te l: (322) 29 9  07 78
Fax: (322) 29 9  10 47

O th e r trade  agre e m e nts  include  th e  Lom é  Conve ntion w h ich  allow s duty-fre e
and q uota-fre e  im ports  of te xtile  products  from  be ne ficiary countrie s .

To profit by pre fe re ntial rate s , goods  m ust be  accom panie d by a ce rtificate
of origin (docum e nt is s ue d by th e  auth ority in th e  e xporting country to ce rtify th at
th e  products  are  produce d or m anufacture d in th is  country). Th e  de finition of th e
origin is  particularly im portant in th e  cas e  of tw o or m ore  countrie s  be ing involve d
in th e  production of a product and h aving diffe re nt acce s s  conditions  into th e
Europe an Union. Th e  Rule s  O f O rigin fall unde r a de taile d re gulation e nacte d by th e
Europe an Com m is s ion. In ge ne ral te rm s , th e  proce s s  unde rtak e n in a country is
cons ide re d as  s ufficie nt to confe r th e  ce rtificate  of origin of th is  country, if it h as
re s ulte d in a ch ange  of tariff clas s ification in th e  H arm onize d Syste m  Nom e nclature
be tw e e n th e  input and th e  proce s s e d e xporte d  product. Th e  ce rtificate  is  is s ue d
by th e  com pe te nt auth ority in th e  e xporting country.

Th e re  is  a grow ing aw are ne s s  of th e  ne e d for e nvironm e ntal prote ction in
Europe , e s pe cially in Ge rm any.  Th is  is due  partly to th e  w orld tre nd tow ards
nature  and h e alth .  Th is  tre nd is  us e d by com panie s  to build a brand and an im age ,
both  in th e  com pany's  adve rtis ing and in th e  m e s s age  on e co-labe ls .
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Natural fibre s , including cotton, are  affe cte d by th e s e  initiative s .  Th e
production of synth e tic fibre s  is  incre as ing be caus e  th e  late s t te ch nological
de ve lopm e nts  ofte n s h ow  no disadvantage s  and som e tim e s  eve n advantage s  in a
com parable  e co-balance  s h e e t ove r a natural product.

In Ge rm any, som e  s ynth e tic m ate rials  such  as  carcinoge nic dye s  h ave  be e n
forbidde n in im porte d te xtile s  (s e e  anne x III on banne d azo dye s ). Any product
found containing th e s e  s ubstance s  and trade d afte r 1 April 19 9 6 w ill e ith e r be
re turne d to th e  s upplie r or burne d.  Not com plying w ith  th e s e  re q uire m e nts  could
caus e  a jail s e nte nce  of up to 3 ye ars .  A sim ilar re gulation w as  e ffe ctive   from  th e
s e cond h alf of 19 9 6 in th e  Ne th e rlands . O th e r EU countrie s  are  e xpe cte d to follow .

Com pos ition te s ts  h ave  to be  pe rform e d on synth e tic T-s h irts  th at are  to be
im porte d in Ge rm any.  Th is  te s t costs US$ 1.56 pe r fibre .

PRICES

In 19 9 4, th e  unit value  of EU im ports  from  non EU countrie s  (CIF bas is) is
around 2,16 ECU. Re tail price s  are  influe nce d by factors  such  as  q uality, de s ign
m anufacture r  and inte rnational price s  of fibre s . M ail-orde r catalogue s  give  th e
re tail price  of spe cific products  w h ich  are  ge ne rally w e ll de s cribe d.

SALES PRO M O TIO N

T-s h irts  of various brands  and origins  are  displaye d at trade  fairs  and
e xh ibitions  of sportsw e ar or re ady-to-w e ar article s .

Adve rtis ing is  ge ne rally done  th rough  m agazine s  and ne w spape rs .
Prom otion of T-s h irts  for sports  purpos e s , m ade  by fam ous  ath le te s  or ce le britie s ,
h ave   cons ide rable  im pact on th e  consum e r’s  prope ns ity to purch as e  th e  goods .
Sponsors h ip of sporting e ve nts  are  also a succe s s ful m e ans  of adve rtis ing,
e s pe cially for large  com panie s .

D ISTRIBUTIO N CH ANNELS

Th e  m ain im port ch anne ls  are  im porte rs , im porte rs/m anufacture rs , age nts
(w h o m ay h ave  s h ow room s) and w h ole s ale rs .  Large  de partm e nt store s  ge ne rally
obtain th e ir s upplie s  in bulk  th rough  ce ntral purch as ing groups  or groups
spe cializing in th e  te xtile  trade .  M ail-orde r h ous e s  and inde pe nde nt re taile rs  can
buy dire ctly from  produce rs . 
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Th e  m ajor re tail outle ts  are  de partm e nt store s , m ultiple  ch ain store s ,
sporting-goods  ch ain store s , cloth ing outle ts , m ail-orde r h ous e s  and discount
store s .  T-s h irts  are  also available  at fitne s s  clubs  w h e re  s ports  e q uipm e nt is  on
sale  to m e m be rs .  During th e  last fe w  ye ars , sale s  h ave  s te adily incre as e d in
h ype rm ark e ts  and supe rm ark e ts .  Th is  is  partly due  to th e  attractive  re tail price s
of T-s h irts .

W ith  th e  de ve lopm e nt of franch is ing and lice ns ing, colle ctions  of fas h ion
k nitw e ar (including T-s h irts) cre ate d in a spe cific country are  s old in re tail outle ts
th rough out th e  EU.

Im port Prom otion O ffice s  e s tablis h e d to as s is t de ve loping countrie s  and
som e  national trade  prom otion organizations  offe r am ong oth e r s e rvice s , lists  of
im porte rs , w h ole s ale rs , dis tributors , e tc..., and as s is tance  in e s tablis h ing contacts
particularly th rough  publications  of product offe rs  (s e e  us e ful addre s s e s  s e ction E).

CO M M ERCIAL PRACTICES

O ffe rs  are  ge ne rally accom panie d by re pre s e ntative  s am ple s . Le tte rs  of
cre dit are  th e  usual m e th od of paym e nt for im ports .

D e partm e nt store s  and m ail-orde r firm s  obs e rve  s trict de live ry sch e dule s  and
orde rs  are  place d about s ix m onth s  before  de live ry tak e s  place .

M ARKET O PPO RTUNITIES

W ith  im ports  am ounting to US $ 1,89  billion in 19 9 4, EU is  th e  w orld’s
large s t m ark e t for T-s h irts , follow e d by th e  USA ( US $ 9 61 m illion) and Japan (US
$ 750 m illion). Th e  cre ation of th e  s ingle  m ark e t h as  give n a ch ance  to w e ll-
e q uippe d produce rs  in de ve loping countrie s  to pe ne trate  th e  EU m ark e t
(progre s s ive  suppre s s ion of q uotas , discontinuation of th e  M ulti-Fibre
Arrange m e nt, h arm onization of standards , cost saving for e xporte rs , acce s s  to
s eve ral countrie s  at th e  s am e  tim e , e tc.).

D e m and is  e xpe cte d to grow  in th e  com ing ye ars . As com pe tition is
be com ing m uch  stronge r, ne w   e xporte rs  from  deve loping countrie s  and e conom ie s
in trans ition w ill h ave  to offe r good product q uality and attractive  price s .

Ne w  e xporte rs  in de ve loping countrie s  and e conom ie s  in trans ition s h ould
contact EU Im port Prom otion O ffice s  for as s is tance  to e xport, particularly for
e s tablis h ing trade  contacts .
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USEFUL ADDRESSES

A. Trade  A s sociations

Coordinating Com m itte e  for th e
Te xtile  Industrie s
24, rue  M ontoye r
1040 Brus s els
Be lgium
Te l:  (322) 230 9 5 80
Fax: (322) 230 60 54 
Te le x: 22380

Inte rnational Te xtile  M anufacture rs  
Fe de ration
Am  Sch anze ngrabe n 29
Postfach
8039  Z ü rich
Sw itze rland
Te l:  (411) 201 70 80
Fax: (411) 201 71 34
Te le x: 817578 ITM F CH

O rganisation e uropé e nne  du
com m e rce  de  gros  e n te xtile
Adriaan Goe k ooplaan 5 
2517 Th e  H ague
Th e  Ne th e rlands
Te l: (3170) 354 68 11
Fax: (3170) 351 27 77
Te le x: 31440

Europe an As sociation of National
O rganizations  of Te xtile
Re taile rs  (AEDT)
Vonde lstras s e  172
1054 GV Am ste rdam
Ne th e rlands
Te l: (3120) 683 22 01
Fax: (3120) 162 9 21

Europe an As sociation of Cloth ing
Industrie s
47, rue  M ontoye r
1040 Brus s els
Be lgium

Te l: (322) 511 87 31 
Fax: (322) 514 87 31 

B.  Style  age ncie s  and consultants

CARLIN
5, Rue  Las  Cas e s
75007 Paris
Te l: (331) 45 51 17 17
Fax: (331) 45 51 9 9  21

IM I D e utsch e s  Mode -Institut
M ainze r Landstras s e  251
6000 Frank furt
Ge rm any
Te l:  (49 69 ) 759  528 61/63
Fax: (49 69 ) 759  529  9 9

Dom iniq ue  Pe cle rs
23, rue  du M ail
75002 Paris
France
Te l: (331) 40 41 06 06
Fax: (331) 42 36 12 76

D e utsch e s  Institut fü r H e rre nm ode
M e s s e platz 1
Postfach  210760
5000 Kö ln
Ge rm any
Te l: (49 221) 821 28 33

Cotton Se rvice  Bü ro
D ie te r Frank
Gre th e rw e g 82
6000 Frank furt 70
Ge rm any
Te l: (49 69 ) 68 20 9 8
Fax: (49 69 ) 68 14 79
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C.  Spe cialize d publications

Styling Ne w s
Pilge rstras s e  20
D -5149 1 O ve rath
Ge rm any
Te l: (49 2206) 60 07 0
Fax: (49 2206) 60 07 17
BTX: (49 2206) 60 07 16#

M O D O M
18, rue  de s  Bons  Enfants
75001 Paris
France
Te l: (331) 49  27 07 17
Fax: (331) 45 51 9 9  21

PRO M O STYL
31, rue  de  la Folie -M é ricourt
75011 Paris
France
Te l: (331) 43 38 50 79

SCO TDIC
Linde nstras s e  19
5000 Kö ln
Ge rm any
Te l: (49 221) 219  207/8/9
Fax: (49 221) 234 245

SEASO NS
21, rue  de s  Je ûne urs
75002 Paris
Te l: (331) 40 39  9 9  39
Fax: (331) 40 39  9 9  36

D e s ign Inte llige nce
14, Baltic Stre e t
Barbican
London EC1Y O TB
Unite d Kingdom
Te l: (4471) 49  05 842
Fax: (4471) 49  05 120

Te xtile  M onth
W orld Te xtile  Publications  Ltd
Caidan H ous e , Canal Road
Tim pe rly, Altrinch an
Ch e s h ire  W A14 1TD
Te l: (4461) 9 76 3636
Fax: (4461) 9 69  1801
Te le x: 517617 W oolm n G

Inte rnational Te xtile s
Be njam in D e nt &  Co. Ltd.
33 Be dford Place
London W C1B 5JX
Unite d Kingdom
Te l: (4471) 637 22 11
 Fax: (4471) 637 22 48
Te le x: 89 54884

D . Se le cte d trade  fairs

SISEL ETE
Inte rnational Sporting Goods  and   
Le is ure  Eq uipm e nt Exh ibition   
(annual)
Com ité  de s  e xpos itions  de  Paris
55, q uai Alph ons e  Le  Gallo
B.P. 317
9 2107 Boulogne -Billancourt
Cé de x
France
Te l: (335) 49  09  61 44
Fax:(335) 49  09  61 06

Inte r-Je ans
Inte rnational Casual W e ar and  
Young Fas h ion Fair/Kö ln M e s s e
M e s s e platz 1
Postfach  210760
5000 Kö ln 21
Ge rm any
Te l: (49 221) 8210
Fax: (49 221) 8212574
Te le x: 8873426
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Inte rnational Ladie s  Re ady-to-w e ar 
Exh ibition and Se ction Boutiq ue      
tw ice  ye arly) PRO FEM
5, rue  Caum artin
75009  Paris
France
Te l: (331) 42 68 08 40
Fax: (331) 42 68 06 45

Appare l Inte rnational 
Th e  Journal of th e  Cloth ing and
Footw e ar Industry
Th e  W h ite  H ous e
60, H igh  Stre e t
Potte rs  Bar
H e rts . EN6 5AB
Unite d Kingdom
Te l: (44707) 56828
Fax: (44707) 45322

Colle ctions  Pre m ie re n D ü s s eldorf
(tw ice  ye arly)
IGEDO  Inte rnationale  M ode m e s s e
Krone n Gm bH  &  Co. KG
Danzige r Stras s e  101
4000 D ü s s eldorf 30
Ge rm any
Te l: (49 211) 43 9 6 01      
Fax: (49 211) 43 9 6 345
Te le x: 8584823

S.I.M .E.
Inte rnational Ch ildre n’s  Fas h ion  
Trade  Sh ow  (tw ice  ye arly)
PDCO  Ble nh e im
22-24, rue  du Pré s ide nt W ilson
9 2532 Le vallois -Pe rre t Cé de x
France
Te l: (331) 47 56 50 00
Fax: (331) 47 56 9 2 9 2
Te le x: 614645

M IAS (e s tate /inve rno)
Inte rnational Sport Article s  Trade  
Fair (tw ice  ye arly)
E.G. M ias
Via Pe titti, 16
20149  M ilan
Italy
Te l: (39 2) 330 01 35
Fax: (39 2) 311 18 2
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Inte rnational M e n and Boy’s  W e ar
Trade  Sh ow  (tw ice  ye arly)
PROMAS
8, rue  de  Rich e lie u
75001 Paris
Te l: (331) 42 9 6 15 25
Fax: (331) 42 61 77 03 
Te le x: 22 08 82 

M ilanove nde m oda
Fas h ion and Re ady-to-w e ar
(tw ice  ye arly)
Viale  Sarca, 223
20126 M ilan
Italy
Te l: (39 2) 66 10 35 55 
Fax: (39 2) 66 10 16 38

E. Trade  contacts

1) IM PO RT PRO M O TIO N O RGANIZ ATIO NS

AUSTRIA

W irtsch afts k am m e r O e s te rre ich  (W KO)
(Austrian Fe d. Econom ic Ch am be r)
Fore ign Trade  D e partm e nt
W ie dne r H auptstras s e  63, PO B 150
1045 VIENNA
Ph one :  (431) 50105
Fax: (431) 50206255
E-M ail: W H IS@ AW .W K.O R.AT
E-Se rv: (INTERNET)

ISPO -Frü jah r
Inte rnational Trade  Fair for Sports    
Eq uipm e nt and Fas h ion (annual)
M ü nch e ne r-M e s s e
Postfach  121009
8000 M ü nich
Ge rm any
Te l: (49 89 ) 510 70
Fax: (49 89 ) 510 75 06

PITTI IMAGINE
(Ucm o/Te e nage r/Bim bo)
(tw ice  ye arly
Ente  M oda Italia
Via Fae nza, 109
50123 Fire nze
Italy
Te l: (39 55) 369  34 01
Fax: (39 55) 369  34 00

DENMARK

DIPO
(Danis h  Im port Prom otion O ffice
for Products  from  D eve loping
Countrie s )
Danis h  Ch am be r of Com m e rce  
Boe rs e n
1217 CO PENH AGEN K
Ph one : (45) 339 50500
Fax: (45) 33120525

FRANCE

PRO M EX-PMA
(Age nce  français e  pour la 
prom otion de s  e xportations  
de s  pays le s  m oins  avancé s )
10, ave nue  d’Ié na
75016 PARIS
Ph one : (331) 40733067
Te le x: 645412 cfce  f
Fax: (331) 407339 69
As s is ts  only Le ast D eve lope d 
Countrie s  (LDCs).
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GERMANY

Bunde s s te lle  fü r 
Auss enh ande ls inform ation (BfAI)
(Fe d. O f. of Fore ign Trade  Infm )
D e partm e nt Z  5
Agrippastras s e  87-9 3, Box 100522
50445 CO LO GNE
Ph one :  (49 221) 20570
Fax: (49 221) 2057212

ITALY

Istituto Nazionale  pe r il Com m e rcio 
Este ro (ICE)
(Institut italie n pour le  com m e rce  
e xté rie ur)
Ufficio Coope razione
Via Lis zt, 21
00144 RO M E-EUR
Ph one : (39 6) 59 9 29 59 1
Te le x: 610160 ice rm  i
Fax: (39 6) 59 647438

 SW EDEN 

Sw e dis h  Inte rnational D eve lopm e nt
Coope ration Age ncy
Trade  Prom otion D ivis ion
105 25 STOK H O LM
Ph one : (468) 69 85000
Fax: (468) 208864

O th e r countrie s  can contact:
As s em blé e  pe rm ane nte s  de s  ch am bre s  de
com m e rce  e t d’industrie  (APCCI)
Se rvice  de s  re lations  é conom iq ue s
inte rnationale s
45, ave nue  d’Ié na
75016 PARIS
Ph one : (331) 47230111

Te le x: 61039 6 apcci f

PRO TRADE - D e utsch e
Ge s ellsch aft fü r Te ch nisch e
Z usam m e narbe it
(GTZ ) Gm bH
(Ge rm an Age ncy for Te ch . Coop.)
P.O . Box 5180
65726 ESCH BO RN
Ph one : (49 619 6) 79 3169
Te le x: 407501 gtz d
Fax: (49 619 6) 79 7372

NETH ERLANDS

CBI - Ce ntre  for Prom otion of
Im ports  from  D eve loping
Countrie s
Trade  Prom otion Se ction
Be ursple in 37,  P.O . Box 30009
3001 DA RO TTERDAM
Ph one :  (3110) 2013434
Te le x: 27151 cbibz nl
Fax: (3110) 4114081

UNITED KINGD O M

DECTA Consulting
St. Nich olas  H ous e
St. Nich olas  Road
SUTTO N, Surre y SM 1 1EL
Ph one :  (44181) 6433311
Fax: (44181) 6438030
E-m ail: AF05@ CITYSCAPE.CO .UK
E-Se rv: (INTERNET)
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2) O TH ER FO REIGN TRADE BODIES

BELGIUM

Fé dé ration nationale  de s
ch am bre s  de  com m e rce  
e t d’industrie  de  Be lgiq ue
1-2, ave nue  de s  Arts
Kunstlaan, B.P 10
1040 BRUXELLES
Ph one : (322) 2174542
Fax: (322) 2174634
Cable : FEDENATCO M

GREECE

Union of H e lle nic Ch am be rs  of
Com m e rce  and Industry
Exte rnal Trade  &  Inte rnational Re lations
D e partm e nt
7-9 , Ak adim ias  stre e t
10671 ATH ENS
Ph one : (301) 3632702
Fax: (301) 3622320

LUXEM BO URG

Ch am bre  de  Com m e rce  du 
Grand-Duch é  de  Luxe m bourg
Se rvice  du com m e rce  e xté rie ur
7, rue  Alcide  de  Gaspé ri
B.P 1503
29 81 LUXEM BO URG
Ph one : (352) 4239 39 1
Te le x: 60174 ch com  lu
Fax: (352) 438326

SPAIN

Cons e jo Supe rior de  Cà m aras
O fficiale s  de  Com e rcio, Ind. y
Nave gación de  Españ a
Se rvicio de  Com e rcio Exte rior 
Claudio Coe llo, 19  
28001 MADRID

Ph one : (341) 2753400
Fax: (341) 435239 2

FINLAND

Th e  Ce ntral Ch am be r of
Com m e rce  of Finland
D e pt for Inte rnational Re lations
W orld Trade  Ce ntre
Ale k sante rink atu 17
P.O  box 1000
00101 H ELSINKI
Ph one : (3580) 69 69 69
Te le x: 124813 ch am b fi
Fax: (3580) 650303

IRELAND

An Bord Trách tála
(Th e  Iris h  Trade  Board)
M ark e t Inform ation Ce ntre
M e rrion H all
Strand Road, Sandym ount
DUBLIN 4
Ph one : (3531) 269 5011
Fax:  (3531) 269 5820

PO RTUGAL

Th e  Se cre tary Ge ne ral
Câ m ara de  Com é rcio e  Indú s tria
Portugue s a
D e p. Com e rcial
Rua das  Portas de S. Antão, 89
119 4 LISBO N CODEX
Ph one : (3511) 3423277
Te le x: 13441 acl cc p
Fax:  (3511) 3424304



13

Anne x I

Europe an Union: im ports  of T-s h irts  from  non-EU countrie s , 19 9 1-19 9 4, CN 61 09
(V: ECU ‘000, Units  ‘000)  

19 9 1 19 9 2 19 9 3 19 9 4

Units V Units V Units V Units V

EU (12
countrie s)

588,9 75 1,281,216 614,550 1,433,221 737,354 1,628,808 735,131 1,588,9 69

Ge rm any 224,455 546,586 208,9 24 578,829 259 ,9 49 667,79 8 251,431 647,306

France 103,619 224,629 103,024 235,476 114,714 259 ,175 121,205 257,108

Unite d
K ingdom

9 5,608 203,429 103,024 232,571 130,117 258,79 9 124,881 255,581

Neth e rlands 55,409 111,228 73,139 152,524 84,149 174,887 85,570 174,887

Italy 47,844 77,607 48,476 87,577 50,531 80,151 42,416 80,151

Belgium -
Luxe m bourg

24,561 50,042 29 ,769 53,29 8 42,857 73,820 51,419 73,820

D enm ark 15,400 26,402 14,307 29 ,267 24,304 55,363 26,867 55,363

Spain 13,125 26,411 22,246 49 ,061 19 ,29 2 30,863 22,873 30,863

Ireland 4,19 2 9 ,330 2,531 5,325  3,356 6,343 2,721 6,343

Gre e ce 2,9 12 3,311 4,158 4,757 4,769 4,9 71 4,011 4,9 71

Portugal 1,851 2,241 1,611 4,536 3,315 2,576 1,738 2,576

Source : EURO STAT-CO M EXT
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Anne x II

Europe an Union: principal non-EU supplie rs  of T-s h irts  in 19 9 4, CN 61 09
(Q: m e tric tons; V: ECU ‘000,Units)

Q V Units inde x 9 4/9 3   
  of value  

Total inports  from  non-
EU countrie s
of w h ich :

133,340 1,588,9 69 735,130,801 -2.45

Turk ey 16,236 305,116 67,562,289 -1.77

Banglade s h 23,571 159 ,540 133,123,017 14.47

Ch ina 8,89 9 9 5,89 5 51,49 9 ,9 08 27.55

H ong Kong 4,9 12 9 3,607 23,9 87,832 -13.36

M auritius 5,442 79 ,659 28,241,532 -7.65

India 5,675 77,9 9 1 26,9 59 ,765 -18.9 6

U.A.Em irate s  12,09 4    76,125 69 ,365,9 66 -11.04

USA 3,123 48,172 14,881,786 -32.64

M orocco 3,131 47,058 17,9 14,344 7.9 4

Indone s ia 2,9 05 44,717 15,9 57,284 5.12

Tunis ia 2,9 58 40,022 19 ,133,29 3 41.38

Egypt 4,149 38,252 21,108,09 0 -0.80

Th ailand 2,653 37,59 9 14,9 32,9 88 0.66

Brazil 2,207 26,769 17,470,718 -28.57

Sri Lank a 2,508 24,59 4 13,406,661 2.64

Syria 3,233 21,9 63 21,49 0,779 -0.76

H ungary 1,605 21,536 12,9 67,713 29 .32

Pak is tan 2,371 20,9 88 14,146,9 86 -2.17

Poland 1,447 16,565 9 ,59 1,436 23.06

Croatia 1,470 16,144 10,533,228 -19 .75
Source : EURO STAT-CO M EXT
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Anne x III

 ban on azo carcinoge nic dye s  in Ge rm any

2-Naph th ylam ine 9 1-59 -8
3,3'-D ich lorobe nzidine 9 1-9 4-1
4-Am inodlph e nyl 9 2-67-1
Be nzidine 9 2-87-5
o-Toluidine 9 5-53-4
4-Ch lorotoluidine 9 5-69 - 
2,4-Toluye ndiam ine 9 5-80-7
o-Am inoazotoluol 9 7-56-3
2-Am ino-4-nitrotoluol 9 9 -55-8
4,4'-M oth yle n-bis  (2-ch loranlline ) 101-14-4
4,4'-D iam inodiph e nylm e th ane 101-77-9
4,4'-O xydianiline 101-80-4
p-Ch loraniline 106-47-8
3,3'-D im e th oxybe nzidine 119 -9 0-4
3,3'-D im e th ylbe nzidine 119 -9 3-7
p-Kre s idin 120-71-8
2,4,5-Trim e th ylaniline 137-17-7
4,4'-Th iodianiline 139 -65-1
2,4-D iam inoanisol 815-05-4
3,3'-D im oth yl-4,’diam odiph e nylm e th ane 838-88-0

Bibliograph y

- Eurostat-Com e xt:Statistics  of th e  Europe an Com m unitie s .

- O fficial Journal of th e  Europe an Com m ununitie s , L 208, 5 Se pte m be r 19 9 5.

- O fficial Journal of th e  Europe an Com m ununitie s , L 319 , 30 D e ce m be r 19 9 5.

- Inte rnational Trade  Ce nte r UNCTAD/W TO  (ITC). Eco labe lling and oth e r e nvironm e ntal q uality
re q uire m e nts  in te xtile s  and cloth ing: im plications  for de ve loping countrie s .Ge ne va: ITC, 19 9 6

- Inte rnational Trade  Ce nte r UNCTAD/W TO  (ITC), Com m onw e alth  Se cre tariat. Bus ine s s  Guide
  to th e  Uruguay Round. Ge nava: ITC, London CS, 19 9 5.
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T-Sh irts  - O ve rvie w  of th e  Sw is s  m ark e t
 

PRODUCT DESCRIPTIO N

H S 61.09 .10  T-s h irts , s ingle ts  and oth e r ve s ts , of cotton, k nitte d and croch e te d.
H S 61.09 .9 0 T-s h irts , s ingle ts  and oth e r ve s ts , of oth e r te xtile  m ate rials , k nitte d

or croch e te d.
  
PRODUCTIO N

Th e  Sw is s  te xtile  industry inve s ts  large  am ounts  of m one y in te ch nology,
m ach ine ry and inputs  to e nsure  a h igh -q uality product.  Th is , in addition to h igh  labour
costs , re nde rs  m uch  of Sw is s  appare l re lative ly e xpe ns ive .  Statis tical data on T-s h irt
production are  not available .  According to trade  s ource s , production is  rath e r stable .

TRADE

Th e  follow ing table  s h ow s Sw is s  fore ign trade  of T-s h irts  of cotton and oth e r
te xtile  m ate rials .
 (Se e  anne x for de tails  on m ajor supplie rs  to Sw itze rland).

T-s h irts

Q: tons
V: SF ‘000

Im ports Exports

Q V Q V

19 9 2 1,014 70,315 462 45,355

19 9 3 1,09 8 72,100 471 51,570

19 9 4 1,109 69 ,711 448 47,9 81

19 9 5 1,29 9 72,674 386 40,184
        Source : Statistiq ue  annuelle  du com m e rce  e xté rie ur de  la Suis s e
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MARKET CH ARACTERISTICS

In re ce nt ye ars , a s h ift occurre d in consum ption patte rns  in Sw itze rland.
Consum e rs  are  s pe nding m ore  m one y on vacations  rath e r th an on cloth ing.  H ow e ve r,
th is  s h ift goe s  h and in h and w ith  sale s  of sport and le is ure  w e ar, an are a in w h ich  T-
s h irts  constitute  a s ignificant ite m .  Th e  Sw is s  m ark e t is  ve ry de m anding be caus e  of a
strong pre fe re nce  for h igh  q uality ite m s .  Fas h ion usually follow s  tre nds  of m ajor
Europe an countrie s .

MARKET ACCESS

Im port dutie s : - Norm al rate : for cotton T-s h irts SF 205 pe r 100k g gros s
        for T-s h irts  of oth e r te xtile  m ate rials SF 550 pe r 100k g gros s .

- No rate  of duty for EC/C +  EFTA/L
- D eve loping countrie s  (e xce pt H ong Kong, M acao, th e  D e m ocratic
   Pe ople ’s  Re public of Ch ina and Kore a): 50%  of norm al rate ; LDCs

are    e xe m pt.

No oth e r m e asure s  are  curre ntly in e ffe ct.  Unlik e  m os t m e m be rs  of th e  M FA,
Sw itze rland h as  no q uotas  on im ports  of te xtile  and cloth ing goods .

PRICES

M ail-orde r catalogue s  (Spe ngle r, Ve illon, e tc.) give  inform ation on re pre s e ntative
products  m ark e te d.  Dom e s tically produce d goods  are  ge ne rally m ore  e xpe ns ive  th an
im ports .  M ark -up pricing on im porte d T-s h irts  can be  up to 250% , de pe nding on th e
re taile r.  C.i.f. price s  pe r T-s h irt im porte d from  m ore  com pe titive  countrie s  are  be tw e e n
US$ 2 to 5.

SALES PRO M O TIO N

Som e  re taile rs , lik e  M igros  or Spe ngle r, s ell “e conom y pack s” of s ele cte d cloth ing
article s  in w h ich  th re e  or m ore  ite m s  are  s old at a dis count price .  Th is  could be  a
pote ntial m ark e ting angle  to be  cons ide re d for T-s h irts . During sum m e r, som e  boutiq ue s
also cut price s  by h alf or som e tim e s  eve n m ore . M ark e t re s e arch  as s e s s ing m ark e t
re q uire m e nts , e s pe cially q uality, is  a ne ce s s ary ste p w h e n e xporting to Sw itze rland. 
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DISTRIBUTIO N CH ANNELS

Th e  ce nte r of th e  Sw is s  trade  appare l w ith  A s ian countrie s  is  in H ong Kong,
w h e re  th e  ne tw ork  for T-s h irts  h as  b e en e s tablis h e d.  Som e  Sw is s  im porte rs  of T-s h irts
de al dire ctly w ith  age nts  th rough  th e  Te xtile  and M ode  Ce nte r (s e e  list of us e ful
addre s s e s ).

 Sm all-scale  re taile rs buy from  boutiq ue s  and spe ciality store s , e ith e r dire ctly or
th rough  age nts .  Som e  of th e m  vis it ne igh boring countrie s , to buy sm all q uantitie s  of T-
s h irts , ofte n  on a trial bas is .  Large  re taile rs , s uch  as  M igros , Je lm oli, Coop, Place tte ,
ge ne rally im port th rough  buying age nts .  Som e  re taile rs   ge t toge th e r to buy an agre e d
am ount of T-s h irts  in spe cific colours  and style s , w h ich  is  th e n divide d am ong
th e m s e lve s .

CO M M ERCIAL PRACTICES

Th e  Sw is s   trade rs   us e  m ostly le tte r of cre dit to pay  s h ipm e nts  from   distant
countrie s .  Th e y are  ve ry strict about de live ry sch e dule s  and te rm s  of contracts; orde rs
are  place d only afte r a th orough  inspe ction of som e  s am ple s . 

MARKET O PPO RTUNITIES

W ith  im ports  totalling Sfr. 72.7 m illion in 19 9 5, Sw itze rland is  one  of th e  large s t
Europe an im porte rs , in spite  of its  s m all population.  Sw is s  im porte rs  usually atte nd
m ajor cloth ing fairs   to e s tablis h  trade  contacts . Produce rs  in A s ian countrie s  can
contact Sw is s  age nts  in H ong Kong, as  e xporte rs  from  Ch ina and India ofte n do.
Exporte rs  from  de ve loping countrie s  can obtain as s is tance  from  O SEC (Sw is s  Office  for
Trade  Prom otion: s e e  lis t of us e ful addre s s e s ).  Th e y can s e nd offe rs  to th is  office ,
spe cifying q uantitie s  pe r orde r, price s  and e nclos ing sam ple s . Good opportunitie s  e xist
for e xporte rs  com plying w ith  Sw is s  m ark e t re q uire m e nts , in particular q uality, fas h ion
and de live ry sch e dule s .
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USEFUL ADDRESSES

A .  Se le cte d im porte rs

Kabri Fas h ion SA Pandinavia Im port/Export
45B, route  de s  Acacias Robe rt A. Z ullige r
1227 Carouge P.O . Box 29 6
Te l: (4122) 342 9 1 60 3000 Be rn 25
Fax:(4122) 343 43 9 4 Te l: (4131) 331 40 32

Fax: (4131) 333 06 9 3

Socore x-Te xtil U.P.S. - Sport Trading
P.O . Box 217 Lö w e ngarstras s e  10
8021 Z ü rich 9 400 Rorsch ach e rbe rg
Te l: (411) 242 65 55 Te l: (4177) 9 6 34 39
Fax: (411) 242 68 56 Fax: (4177) 45 21 24

B.  Large  re tail ch ains  and de partm e nt store s

M anor AG Ne ue  W are nh aus
Re bgas s e  39 EPA/UNIP
4005 Bas el Be de rstras s e  49
Te l: (4161) 686 11 11 8027 Z ü rich
Fax: (4161) 681 11 9 2 Te l: (411) 287 11 11

Fax: (411) 287 11 01
ABM
Gie s s h ube lstras s e  4 M igros -Ge nos s e nsch aftsbund
8045 Z ü rich Lim m atstras s e  152
Te l: (411) 288 81 11 Postfach  266
Fax:(411) 201 15 21 8031 Z ü rich

Te l: (411) 277 21 11
Fax: (411) 277 25 25

C.  M ail-orde r h ous e s

Ch arle s  Ve illon SA Sple ngle r AG
Cas e  postale  1486 (Re ady-to-W e ar Cloth ing and Te xtile s )
1030 Bus s igny- Lausanne 4142 M unch e s te in
Te l: (4121) 702 29  11 Te l:  (4161) 415 21 11
Fax: (4121) 702 29  81 Fax:  (4161) 411 13 46
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D .  O th e r addre s s e s

O ffice  Suis s e  d’Expans ion Com m e rciale Sw is sfas h ion
(O SEC) Ge s am tve rband de r Sch w e ize rsch e n
4, ave nue  de  l’Avant-Poste Be k le idunds industrie
Cas e  Postale  1128 Goth ardstras s e  61
1001 Lausanne 8027 Z ü rich
Te l: (4121) 320 32 31 Te l: (411) 202 06 51
Fax:(4121) 320 73 37

Ve rband Kaum m anisch e r Age nte n Ve rband de r Sch w e ize ris h e n
de r Sch w e iz (A s sociation of Sw is s Te xtilfe rtigw are n- Im porte ure  Com m e rcial
 Age nts) (Association of Sw is s  im porte rs  of 
c/o Te xtil &  M ode  Ce nte r finis h e d te xtile s  products)
P.O . Box 9 34 Z e ugah aus str 31
8065 Z ü rich P.O . Box 217
Te l: (411) 829  23 30 8 0021 Z ü rich

Te l:  (411) 242 65 55
Te xtil &  M ode  Ce nte r                                       
Talack e rstras s e  13 und 17 M ode  Inform ation
Glattbrugg H e inz Kram e r GM BH
Z ü rich Pilge rstras s e  20,
Te l: (411) 829  21 11 D -5149 1, O ve rath

Ge rm any
Fax: (49 2206) 60 07 17
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Annex 
Switzerland Imports

H.S. 61.09.10 T-shirts, singlets and other vests, of cotton, knitted or crocheted

U=units ‘000   V=SF ‘000

Origins 1992 1993 1994 1995

U V U V U V U V

Total
imports:

7,409 58,367 8,283 59,401 7,523 53,998 8,152 55,061

Germany 2,366 21,025 2,319 19,886 1,944 16,089 2,150 17,588

Ireland 439 8,537 464 10,595 391 8,757 362 7,079

Austria 1,519 8,866 1,273 7,600 1,198 7,269 1,272 6,961

India 769 2,237 1,416 4,129 1,174 3,618 1,184 3,623

France 251 3,985 174 2,509 146 1,886 241 3,135

Italy 269 3,542 359 2,701 375 3,093 367 3,058

China 338 980 489 1,859 642 2,915 499 2,258

Greece 113 627 233 1,019 261 1,560 309 2,104

Portugal 410 2,371 342 1,498 277 1,555 400 1,760

Turkey 196 1,290 217 1,260 212 1,219 259 1,547

Hong-Kong 135 1,052 229 1,642 140 957 194 945

Netherlands 37 381 39 476 39 506 74 753

Denmark 25 399 40 738 47 667 81 675

Israel 105 582 218 1,070 159 1,118 119 390
Source: Statistique annuelle du commerce extérieur de la Suisse
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H.S. 61.09.90 T-shirts, singlets and other vests, of man-made fibers, knitted or crocheted.

Q=kg V=SF ‘000

Origins 1992 1993 1994 1995

Q V Q V Q V Q V

Total imports: 116,427 11,948 134,469 12,638 164,199 15,713 222,008 17,613

Germany 45,848 5,608 46,907 5,174 47,041 4,294 49,554 5,436

France 12,917 1,342 12,706 1,304 16,090 1,559 22,394 1,851

Ireland 2,066 896 3,391 808 7,226 2,074 4,984 1,649

Greece 668 37 8,758 408 9,991 559 33,566 1,552

Italy 7,793 1,039 16,242 1,101 21,315 1,806 17,910 1,426

Great Britain 16,346 980 7,354 440 6,538 434 17,055 915

Portugal 7,012 396 7,865 491 9,247 558 7,910 486

Turkey 1,241 80 4,444 313 3,527 180 6,759 389

Denmark 1,487 136 1,120 87 5,377 313 5027 323

Israel 376 43 5,836 929 5,432 848 2,207 255

USA 1,631 103 500 38 881 111 1,765 150

Australia 7,135 1,000 3,283 537 3,539 615 - -
NB: Units not available

Source: Statistique annuelle du commerce extérieur de la Suisse
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