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T-Shirts - Oxeniew ofte EUmaret

PRODUCT DESCRIPTON

This marketbriefconers T-shirts, which are chssified undert e Com bined
Nomenc hture (CN)as folbw s:

CN 61 09 T-sh irts, singlts and ot er\ests, knitled or crochetd 3

CN 61 09 10T-shirts, singllts and ot er\ests, ofcotton, k nited or croch eted ;
CN 6109 90T-shirts, singlts and ot er\ests, ofoterttxtl matnal, knited
or croch et d.

O FER

European Union: Production, Trade, Apparent Consumption

Production Import Export Apparent Apparent
(MIn Units) (MIn Units) (MIn Units) consumption per capita
(MIn Units) consumption

(Unit)
1991 462 589 90 961 2.79
1992 447 615 96 966 2.79
1993 446 737 99 1084 3.12
1994 415 735 111 1039 2.98

Sour ces: Production: CITH (Centre d Information Textile-Habillement)
Trade (import/export): EUROSTAT-COMEXT

Nots: Trade coners im ports and exports from /D e xtra-EU countries (12 members)

Ow ing o difk rentproductcoerage offoreign trade and production data, appare nt

consum ption is on ¥ indicatine oft e marketsize.
Because tte met od of data colction on trade fbws between members ofte EU was
modified wit te creation ofte singl European m arket(1 January 199 3), data re £ rring
© 1991,1992 are notcomparabll witt e otiers. Since 1 January 199 3 ith as become

pratical im possib l to assess t e apparentconsum ption as permember country.

h 1994 im ports, in €ms ofunits, were 24.8% higher compared © 1991,
whill exports increased by 23.3% . During t e sam e pe rod appare ntconsum ption
s Ibh th increased.




PRODUCTON

During e period under renew , EU production sttadi ¥ decreased and in
1994 was 10% bwercompared 0 199 1. The mostdynamic tends in 1994 were
in Spain and Ha k ;Gem any experienced te hrgestEuropean fallin producton.

The EU cbting industty consists mosthk of smaland medium sized
entrprises. Knitwear manufacturers and sportsw ear speciakt are te principal
producers of T-sh irts. Maprm anufacture rs e xporta krge partoft eirproduction,
te bull ofwhich is made ofcotion.

Be cause Rbourcosts are \ery i igh inm ostEU countries, tt e num be rofsub-
contracting agreements wit countries tat haxe bwer Rbour cost hawe
increased. T-shirts are made outside © e EU according to buyers® spe cifications
regarding cut, size and sty L.

MPORTS

Annex Ishows ttatin 1994 Gemany was by far te principallim porer,
accounting for 34% oftt@IEU imports in €ms ofunits, folbwed by te Unitd
Kingdom and France (17% and 16 % respectine §). About9 0% ofEU im ports
consisttd ofcotton T-shirts, e restbeing made ofotertxtills.

h 1994, 116 countries suppkd T-shirs o EU, buta krge maprity of
im ports come from de\e bping countries and e conom ies in transition. As sh ow nin
annex Il e principallexporer was Bang hdesh (10% of European im ports by
\alle, and 17 by quantity);its sh are ofEU im ports rose considerab ¥ and w as in
1994145% higherttanin 1992 (invalle tms). Ot erim porantsuppkrs were
Turkey (whose marketshare is s Igh th decreasing), t e Unittd Arab Emirats and
Ch ina. Statisticalanalksis indicats t atim ports from East® m Europe an countries
increased considerab F.

EXPORTS

During 1991-1994, tte principalEU exporter was Gem any, folbwed by
iak, Spain and Greece.

The mostim portantdestination ofe xtra-EU e xports remained industraked
countries, in particu br Austria, Sw itzerlknd, Fn knd, t© ¢ USA and Japan. East m
Europe an countries, principa % Po knd, Bu baria and § ungary were allo im portant
EU cEnts.



M ARKET Ci ARACTERISTICS

Le ading brand nam es ofsportsw earor ready-to-w eararticls speciake int e
T-shirtsectorandare we Bestabkhed on t e Europeanmarket Many traders allo
buy p kin T-sh irts and printtie bgos temse Les.

Consumers prefer cotton T-shirts to ot ertextil fibres and general} fo bw
fash ion trends. Some specialked magazines givng fash ion tends and bgos are
ktdin te section ofusefuladdresses. The magazine Fashion News and Market
hfom ation (CBland Protade ), dissem inated fiee ofch arge to de\e bping countries,
gines usefu linform ation on fash ion tre nds and m ark e taccess conditions. T-sh irts
are in demand forsports and fitness actimvties, such as pgging, training, soccer,
as we Bas for casuallwear. T-shirts witt bng s Bexes are allo used t© a hrge
extntas nigh twear and underw e ar.

M ARKET ACCESS

According o tte O fficialJoumalloft e European Community LL319, 30
December1995,in1996 te duty raks app Ed by t e European Union to im ports
of T-shirts were te folbwing:

- autonom ous 21%
- conentionall2.5 % which undert e Uruguay Round w i Bgradua i
decrease © 12% in annualinstalhents by 1 January 2000.

Inports from de\e bping countries are rrgubhtd by te folbwing
conwentions:

- Agreementon Textills and C bt ing (ATC) fo Bbw ing t e conc Bision of
te Urmuguay Round, tte ATC, which rphced te Mulbli-Hber
Amangement(MFA), w il kstfor a transitionallperiod of€n years. h
January 2005, tte sectorw ilbe inegratdinto t e rulls oftte GATT,
and it willnot be possibl for any member countty t© maintain
guantitatine restrictions on im ports oftxtills and cob ing, unliss it
can pstfy tem under tte saftguard prousions covered by te
Agreement Duty rates willremain, exen t ough tey willcontinue t
be regubrk reduced o\erth e transition pe riod.
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- New Generalked Systtm ofPeferences (GSP) The new scheme ofte
GSPadoptd by t e Councilbft e European UniononDecember1994
fixed as a priority obgctine t e economic and sociallde\e bpmentof
de\e bping countries abng witt teir progressi\e intgration into t e
worB economy. Pefrentaldutes, which are no bnger atzero rats
for indus tria Bproducts inc biding € xtills and are modu ht d de pe nding
on products (85% of te Common Custom Duty for tshirts), are
app kd t roughout tte period of appkation oftte scheme (199 5-
199 8)w itt outany quantitatine restriction. Th e spe cia brousion fort e
LeastDe\e bped Countries albws for tt e totallexe mption of custom
duties forindustria bproducts. (source : O flicia Jouma boft e Europe an
Communities L208, 5 Septmber1995)

For furtt e rinform ation, e xporters are recommended t© contactt e
European Commission: Directorat Generalor Ext malEconom ic AfRirs,
North -Soutt Re htions
Unit LK.3/GSP
Forth e atention ofMr. F NE ERY
14, Rue de k Science,
1049 BRUSSELS (BELGMUM)
Te 1(322)299 07 78
Fax: (322)299 10 47

Otertrade agreement inc hide t e Lomé Conmentionw ich albw s duty-fiee
and quota-free im ports ofxtill products from be ne ficiary countries.

To profitby pre f rentiallrates, goods m usthbe accom panied by a ce rtificate
oforgin (documentissued by t e aut ority in t e e xporting countty to certify t at
t e products are produced orm anufactured in t is country). The de finititon oftie
origin is particu krk im portantin t e case oftw o orm ore countries being invo Led
in © e production ofa productand h auvng difle ent access conditions into te
European Union. The Rulls OfOrigin falunderadetailld rrgu ktionenacttd by t e
European Commission. h generalerms, tie process undertaken in a country is
considered as sufficientt confert e certificat oforigin oft is country, ifith as
resuledinach ange oftariffc bhssification in t e § arm onized Systm Nom e nc hture
between te inputand t e processed exported product The certificat is issued
by e com petntaut ority in t e exporting country.

There is a growing aw areness oftie need for envronm e nta lprot ction in
Europe, especia® in Gemany. This is due parth to te worll te nd tow ards
nature andheal . This trendis used by com panies t bui B a brand and an im age,
bot in te company's ad\ertising and in t e message on eco- hbe L.
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Naturalfibres, inciding cotton, are aflecttd by tese initatines. The
production of synt etic fibres is increasing because tte HREtst tchnobgical
de\e bpment often sh ow no disadvantages and sometimes e\en advantages in a
com parab I e co-ba bhnce sheetower a naturallproduct

h Germ any, some synt eticm att nall such as carcinoge nic dyes h ave been
forbidden in im ported £xtills (see annex Il on banned azo dyes) Any product
found containing t ese substances and traded afer 1 Aprill1996 willeiter be
rtumed to te suppErorbumed. Notcomplingwit tese requirrments coull
cause a pikentnce ofup to 3years. Asimilhrregultonw as eflectine from tie
secondh aFof1l996inte Neterhnds. Ot erEU countries are expectd to fo bw .

Com position st h axe to be performed on synt e tic T-sh irts © atare to be
imported in Gem any. This tstcosts USSH1.56 per fibre.

PRICES

h 1994, te unitvalle ofEU im ports from non EU countries (CIFbasis)is
around 2,16 ECU. Retaillprices are inflienced by factors such as qualty, design
m anufacturer and int mationa lprices of fibres. Maillorder catabgues gine te
re tai Bprice ofspecific products which are generaly we Bdescribed.

SALES PROMOTDON

T-shirts of various brands and orgins are disp hyed at trade fairs and
e X ibitions ofsportsw e ar or re ady-to-w ear articls.

Ad\ertising is general done trough magazines and newspapers.
Prom otion of T-sh irts forsports purposes, m ade by fam ous att Bt€s or ce Rbrites,
hawe considerabll impacton te consumer3 propensity to purch ase tie goods.
Sponsorship of sporting exents are allo a successfullmeans of adwertising,
especialy for hrge com panies.

D STRBUTDON Ci ANNELS

The main im portch anne I are im porers, im porte rs/m anufacture rs, age nts
(whomayhaw showrooms)andwhollsallrs. Large departmentstores generaly
obtain teir suppks in bull trough centrall purc asing groups oOr groups
speciakingin te £xtll trade. Maillorderh ouses and independentrtaillrs can
buy directk from producers.
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The mapr rtailouthts are department stores, mullipl ch ain stores,
sporting-goods cf ain stores, cbt ing outlts, maillorder h ouses and discount
stores. T-shirts are allo anai kbl atfitness clibs where sports equipmentis on
sal © members. During te hstfw years, salls haw stadi¥F increased in
hypemarkets and supemarkets. This is parth due o te attractie re taillprices
of T-shirts.

Wit te dexe bpmentof franch ising and kensing, co Bctions of fash ion
k nitw ear (inc bding T-shirts)creatd in a spe cific country are soll in rtailloutl
t rough outt e EU.

In port Prom otion O ffices estabkhed t assist de\e bping countries and
som e nationalltrade prom otion organizations offer an ong ot er sen/ces, bt of
imporeers, whollsalrs, distributors, etc..., and assistance inestab kh ing contacts
particu kr ¥ t rough pub kations ofproductoflers (see usefu laddresses section E)

COMMERCILPRACTICES

Ofkers are general} accom panied by rprsentatne samplls. Leters of
creditare tte usuallmet od ofpaymentforim ports.

Departm entstores and m ai lorde rfirn s obse ne strictde Rery schedu s and
orders are phced aboutsix mont s before de Rery takes p hee.

M ARKET O PPORTUNITES

Wit im ports amounting to US $1,89 billbn in 1994, EU is tte worB 3
hrgestmarketforT-shirts, folbw ed by tt e USA (US 90 61 m i Bon)and Japan (US
$750 milbn). The creation oftie singl markethas ginen achance o we B
equipped producers in de\e bping countries t© penetrak te EU market
(progressine  suppression of quotas, discontinuaton of te Mulbli-Hbre
Armrange me nt, h arm onization of standards, costsawung for e xporers, access 1
se\xerallcountries atthe same time, etc.).

Demand is expecttd to grow in te coming years. As com petiion is
be com ingm uch stronger, new exportrs from de\e bping countries and e conom ies
in transition w i lh axe t© ofke r good productqualty and attractine prices.

New exporters in de\e bping countries and econom ies in transition sh ou
contact EU In port Prom otion O ffices for assistance to export, particu bhrf for
estab khing trade contacts.



USERULADDRESSES
A. Trade Associations

Coordinating Comm itiee fortie
Textl hdustres

24, rue Montoyer

1040 Brusse 1

Be Bium

Tel (322)23095 80

Fax: (322)230 60 54

Te Ix: 22380

ht mationa Text I Manufacturers
Fe de ration

Am Sch anzengraben 29

Pos thach

8039 Z! rich

Sw itze rlnd

Tel (411)201 70 80

Fax: (411)201 71 34

Te Bx: 817578 IMM F CH

O rganisation europée nne du
commerce de gros en £xtll
Adnaan Goek oop han 5
2517 The H ague

The Net erhnds

Te 1(3170)354 68 11

Fax: (3170)351 27 77

Te Bx: 31440

Europe an Association ofNationall
O rganizations of Text i

Retillrs (AEDT)

\onde Btrasse 172

1054 GVVAm st rdam

Ne t e rlnds

Te 1(3120)683 22 01

Fax: (3120)162 921

Europe an Association ofC bt ing
hdustries

47, rue Montoyer

1040 Brusse I

Be Bium

Te 1(322)511 87 31
Fax: (322)514 87 31

B. Sty I agencies and consu lants

CARLN

5, Rue Las Cases
75007 Paris

Te 1(331)4551 17 17
Fax: (331)45 5199 21

MIDeutsches Mode-hstitut
Mainzer Landstrasse 251
6000 Fank furt

Ge m any

Tel (4969)759 528 6163
Fax: (4969 )759 529 99

Dominique Pecllrs

23, rue du Mail

75002 Paris

France

Te 1(331)40 41 06 06
Fax: (331)42 36 12 76

Deutsches hstitutf rH errenm ode
Messep htz 1

Postfach 210760

5000 Ko h

Ge m any

Te 1 (49 221)821 28 33

Cotton Se nAce B ro
Die e r Frank
Gretterweg 82
6000 Fank furt 70
Ge m any

Te 1 (4969)68 2098
Fax: (4969 )68 14 79



C. Speciaked pub kations

Sty lhg New s

R Berstrasse 20

D-5149 1 O\erat

Ge m any

Te 1(492206)60 07 O
Fax: (49 2206)60 07 17
BTX: (492206)60 07 16#

MODOM

18, rue des Bons Enfants
75001 Paris

Fance

Te 1(331)49 27 07 17
Fax: (331)45 5199 21

PROMOSTYL

31, rue de hFoE-Méricourt
75011 Paris

Fance

Te 1(331)43 38 50 79

SCOTIKC

Lindenstrasse 19

5000 Ko h

Ge m any

Te 1 (49 221) 219 2078BA
Fax: (49 221) 234 245

SEASONS

21, rue des Jedneurs
75002 Paris

Te 1(331)40 39 99 39
Fax: (331)40 39 99 36

Design ht HKence

14, Ballic Street
Barbican

London EC1Y O TB
Unit d Kingdom

Te 1 (4471)49 05 842
Fax: (4471)49 05 120

Textil Mont

Worll Textil Pub kations Lid
Caidan # ouse, Cana lRoad
Tim per¥, A linch an

Cheshirr WA14 1TD

Te 1(4461)9 76 3636

Fax: (4461)969 1801

Te Ix: 517617 Woohn G

ht mationa FTe xti s
Benpmin Denté Co. Lid.
33 Bedford Phce

London W C1B 5JX
Unit d Kingdom

Te 1(4471)637 22 11
Fax: (4471)637 22 48
Te Ix: 8954884

D. Se Icted trade fairs

SISELETE
ht mationa ISporting Goods and
Leisure EquipmentExh ibition
(annua®

Com it des expositions de Paris
55, quai A bh onse Le Galb
B.P. 317

92107 Bou bgne -Bi lncourt
Cédex

Fance

Te 1(335)49 09 61 44
Fax:(335)49 09 61 06

htr-Jeans

ht mationa ICasua lW e ar and
Young Fash ion FairKo h Messe
Messep htz 1

Postfach 210760

5000 Ko h 21

Ge m any

Te 1 (49 221)8210

Fax: (49 221)8212574

Te Ix: 8873426



ht mationa ILadies Ready-to-w ear
Exh ibition and Se ction Boutiq ue
twice yeark) FRO FEM

5, rue Caum artin

75009 Paris

Fance

Te 1(331)42 68 08 40

Fax: (331)42 68 06 45

Appare Iht mational

The Joumalloft e Chbt ing and
Footw ear hdustry

The Whit H ouse

60, H igh Street

Pote s Bar

Herts. EN6 5AB

Unit d Kingdom

Te 1(44707)56828

Fax: (44707)45322

CoHMctions Pemieren D! sse Borf
(tw ice yearh)

IGEDO ht mationall Modemesse
Kronen GmbH & Co. KG

Danziger Strasse 101

4000 D! sse BorfF30

Ge m any

Te 1(49211)4396 01

Fax: (49211)43 96 345

Te Ix: 8584823

S.LM.E.

ht mationallCh iBlren 3 Fash ion
Trade Show (twice yearl)
PDCO BEnheim

22-24, rue du PrésidentWillon
92532 Lenabis-PP e tCédex
Fance

Te 1(331)47 56 50 00

Fax: (331)47 569292

Te Ix: 614645

M IAS (estat An\e mo)

ht mationa ISport Articls Trade
Fair (tw ice yearl)

E.G. Mias

Ma R titti, 16

20149 Mihn

1Y §

Te 1(392)330 01 35

Fax: (392)311 18 2



ht matonallMen and Boy 3 Wear
Trade Show (twice yearl)
PROMAS

8, rue de Riche Eu

75001 Paris

Te 1(331)4296 15 25

Fax: (331)42 61 77 03

Te Ix: 22 08 82

Mihnowe nde m oda

Fash ion and Re ady-to-w ear
(tw ice yearh)

Mal Sarca, 223

20126 Mihn

Hak

Te 1 (392)66 10 35 55
Fax: (392)66 10 16 38

E. Trade contacts

1) MPORT PROMOTON ORGANEATDNS

10

AUSTRIA

Wirtsch afskammerOestneich (WKO)

(Austrian Fed. Econom ic Ch am ber)
Foreign Trade Department
WiednerH auptstrasse 63, FOB 150
1045 VVENNA

P one: (431)50105

Fax: (431) 50206255

E-MailWH 5@ AW .WK.OR.AT
E-Senv (INTERNET)

SPO-FH phr

ht mationa ITrade Fair for Sports
Equipm entand Fash ion (annua
M! nchener-Messe

Postfach 121009

8000 M| nich

Ge m any

Te 1(4989)510 70

Fax: (4989)510 75 06

PITTIMAGINE

(Ucm o/Te e nage r/Bim bo)
(tw ice yeark

Ent Moda la bk

Ma Faenza, 109

50123 FHrenze

a ¥

Te 1(3955)369 34 01
Fax: (3955)369 34 00

DENMARK

DIFO

(Danish I port Prom otion O fhice
for Products from De\e bping
Countries)

Danish Ch am berofCommerce
Boersen

1217 COFENH AGEN K

P one: (45)339 50500

Fax: (45)33120525

FRANCE

PROMEX-PMA

(Agence francaise pour h
prom otion des exportations
des pays Bs moins anancés)
10, axenue d Ena

75016 PARS

P one: (331)40733067

Te Ix: 645412 cfce T

Fax: (331)407339 69

Assists onk LeastDe\e bped
Countries (LDCs)
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GERMANY

Bundesst B T r

Aussenh ande Binform ation (BTA I)
(Fed. O of Foreign Trade him)
DepartmentZ 5

Agrippastrasse 87-9 3, Box 100522
50445 CO LOGNE

P one: (49221)20570

Fax: (49221) 2057212

ITALY

Etituto Nazionall perillCom m e rcio
Estro (ICE)

(hsttwtiakn pour I commerce
ext rieur)

Ufficio Coope razione

Ma Liszt, 21

00144 ROME-EUR

Prone: (396)5992959 1

Te Ix: 610160 icem |

Fax: (396)59 647438

SWEDEN

Swedish ht mationallDe\e bpment
Coope ration Agency

Trade Prom otion Divsion

105 25 STOKH O LM

P one: (468) 69 85000

Fax: (468) 208864

Ot er countries can contact

Assemb e permanents des chambres de
commerce etd thdustrie (APCCI)

Se nvce des re ktions économiques

inte mationalls

45, anenue d Ena

75016 PARIS

221N AT722N111

D ANnn -

Te Ix: 610396 apcci F

PROTRADE - Deutsch e

Gese Mchaftf r Tech nische
Zusammenarbeit

(GTZ)Gm bH

(Gem an Agency for Tech . Coop.)
P.0. Box 5180

65726 ESCH BORN

P one: (496196)79 3169

Te Ix: 407501 gtz d

Fax: (496196)79 7372

NETH ERLAND S

CBI- Centre for Prom otion of
In ports from De\e bping
Countries

Trade Prom otion Section
Beurspllin 37, P.O. Box 30009
3001 DA ROTTERDAM

P one: (3110)2013434

Te Ix: 27151 cbibz nl

Fax: (3110)4114081

UNITED KINGDOM

DECTA Consu ling

St Nich o ks H ouse

St Nich o ks Road

SUTTON, Suney SM1 1EL

P one: (44181)6433311

Fax: (44181)6438030

E-mail AFO5@ CITYSCAPE.CO.UK
E-Senvz. (INTERNET)



2)0TH ER FOREIGN TRADE BOD ES

BELG UM

F dé ration nationall des
chambres de commerce
etd hdustrie de Be Bique
1-2, anenue des Arts
Kunsthan, B.P 10

1040 BRUXELLES

P one: (322)2174542
Fax: (322)2174634
Cabl: FEDENATCOM

GREECE

Union ofH e Mnic Ch am bers of
Commerce and hdustry

12

Ext malTrade & ht mationallRe ktions

Department

7-9, Ak adimias street
10671 ATH ENS

P one: (301)3632702
Fax: (301) 3622320

LUXEM BO URG

Chambre de Commerce du
Grand-Duch é de Luxembourg
Senjce du commerce ex®rieur
7, rue A Eide de Gaspén

B.P 1503

2981 LUXEMBO URG

P one: (352)4239391

Te Ix: 60174 chcom W

Fax: (352) 438326

SPAN

Conse p Superiorde Cam aras
O fficialls de Comercio, Ind. y
Na\we gacion de Espafia
Senjcio de Comercio Ext ror
C hudio Coe B, 19

28001 MADRD

P one: (341) 2753400
Fax: (341)435239 2

HNLAND

The CentrallCh am ber of
Commerce of Hn knd

Deptfor ht mationa IRe htions
Worll Trade Centre

A lksantrinkatu 17

P.0 box 1000

00101 H ELSINKI

P one: (3580) 69 69 69

Te Ix: 124813 chamb

Fax: (3580) 650303

RELAND

An Bord Trach tak

(The Wsh Trade Board)
Mark e t Inform ation Centre
MemonH all

Strand Road, Sandym ount
DUBLN 4

P one: (3531)269 5011
Fax: (3531)269 5820

PORTUGAL

The Secretary General

Cam arade Comé rcio e Ihdistiia
Portuguesa

Dep. Comercial

Rua das Portas de S. Antio, 89
1194 LIEGBON CODEX

P one: (3511) 3423277

Te Ix: 13441 acllcc p

Fax: (3511)3424304
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Annex 1

European Union: im ports of T-sh irts from non-EU countries, 199 1-1994, CN 61 09
(M ECU 000, Units ©00)

1991 1992 1993 1994

Units vV Units vV Units vV Units vV
EU (12 588,975 | 1,281,216 | 614,550 | 1,433,221 737,354 | 1,628,808 | 735,131 1,588,969
countries)
Gem any 224,455 546,586 | 208,924 578,829 259,949 667,798 | 251,431 647,306
Fance 103,619 224,629 103,024 235,476 114,714 259,175 121,205 257,108
United 95,608 203,429 103,024 232,571 130,117 258,799 124,881 255,581
Kingdom
Ne t e rinds 55,409 111,228 73,139 152,524 84,149 174,887 85,570 174,887
2k 47,844 77,607 48,476 87,577 50,531 80,151 42,416 80,151
Be Bium - 24,561 50,042 29,769 53,298 42,857 73,820 51,419 73,820
Luxem bourg
Denm ark 15,400 26,402 14,307 29,267 24,304 55,363 26,867 55,363
Spain 13,125 26,411 22,246 49,061 19,292 30,863 22,873 30,863
ie knd 4,192 9,330 2,531 5,325 3,356 6,343 2,721 6,343
Greece 2,912 3,311 4,158 4,757 4,769 4971 4,011 4971
Portugalll 1,851 2,241 1,611 4,536 3,315 2,576 1,738 2,576

Source: EUROSTAT-COMEXT
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Annex Il

European Union: principa Inon-EU supp Brs of T-shirts in 1994, CN 61 09
(Q: metric ons 3\ ECU D00,Units)

Q \V4 Units index 94A 3
ofvalie

Totalinports from non- 133,340 1,588,9 69 735,130,801 -2.45
EU countiies

ofwhich:

Tur ey 16,236 305,116 67,562,289 -1.77
Bang kdesh 23,571 159,540 133,123,017 14.47
China 8,899 95,895 51,499,908 27.55
H ong Kong 4,912 93,607 23,987,832 -13.36
M auritius 5,442 79,659 28,241,532 -7.65
hdia 5,675 77,991 26,959,765 -18.96
U.A.Emirates 12,094 76,125 69,365,966 -11.04
USA 3,123 48,172 14,881,786 -32.64
M orocco 3,131 47,058 17,914,344 794
Indonesia 2,905 44,717 15,957,284 5.12
Tunisia 2,958 40,022 19,133,293 41.38
Egypt 4,149 38,252 21,108,090 -0.80
Th ai knd 2,653 37,599 14,932,988 0.66
Brazill 2,207 26,769 17,470,718 -28.57
Sri Lanka 2,508 24,594 13,406,661 2.64
Syria 3,233 21,963 21,490,779 -0.76
H ungary 1,605 21,536 12,967,713 29.32
Pal istan 2,371 20,988 14,146,986 -2.17
Po knd 1,447 16,565 9,591,436 23.06
Croatia 1,470 16,144 10,533,228 -19.75

Source: EUROSTAT-COMEXT
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Annex Il

ban on azo carcinoge nic dyes in Ge m any

2-Naph t y Bm ine 91-59-8
3,3"-Dich brobe nzidine 91-94-1
4-Aminod phenyl 92-67-1
Be nzidine 92-87-5
o-To hidine 95-53-4
4-Ch broto Ridine 95-69 -
2,4-Tolye ndiam ine 9 5-80-7
o-Am inoazoto loll 97-56-3
2-Am ino-4-nittoto lio 1 99-55-8
4,4'-M ot y In-bis (2-ch branhe) 101-14-4
4.,4'-Diam inodiph eny b e & ane 101-77-9
4,4'-0 xydiani be 101-80-4
p-Ch brani ke 106-47-8
3,3"-Dim et oxybe nzidine 119-90-4
3,3"-Dimet y be nzidine 119 -9 3-7
p-Kresidin 120-71-8
2,4,5-Trimet y hni ke 137-17-7
4,4'-Th iodiani ke 139 -65-1
2,4-Diam inoaniso 1 815-05-4
3,3'-Dim ot y K4, Tiam odiph eny h et ane 838-88-0
Bib bgrap y

- EurostatCom e xtStatistics oft e European Com m unities.
- OfficialJouma loft e European Com m ununities, L208, 5 September 199 5.
- OfficialJouma loft e European Com m ununities, L319, 30 December199 5.

- htmatonalTrade Centr UNCTADAV TO (ITC) Eco hbe Bhg and otier envronmentallgua ity
rrquirrments in €xtills and c bt ing: im p kkations for de \e bping countries.Geneva: ITC, 1996

- ht matonalTrade Centt r UNCTADANV TO (ITC), Commonwealh Secr tanat Business Guide
t t e Uruguay Round. Genana: ITC, London CS, 199 5.
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T-Shirts - Onenew ofte Swiss market

PRODUCT DESCRIPTDN

HS 61.09.10 T-shirts, singlts and ot er\ests, ofcotton, k nitted and croch e d.

HS 61.09.90 T-shirts, singllts and ot er\ests, ofotertxtl matnal, kniteed
or croch et d.

PRODUCTDON

The Swiss xtill industty innests hrge amount of money in ®chnobgy,
mach inery and inputs to ensure ahigh -qualMy product This, in addition to high Rhbour
costs, renders much ofSwiss appare Ire htine ¥ expensine. Statisticalldata on T-sh irt
production are notanaikbll. According o trade sources, production is rat erstabll.

TRADE
The folbwing @bl shows Swiss foreign trade of T-shirts of cotion and ot er

txtl matnal.
(See annex fordetaill on maprsupp krs o Switze rlknd).

T-sh irts
Q: tons In ports Exports
\/ SF D00 0 v 0 v
1992 1,014 | 70,315 462 45,355
1993 1,098 | 72,100 471 51,570
1994 1,109 69,711 448 47,981
1995 1,299 72,674 386 40,184

Source: Statistigue annue B du commerce ex€rieurde k Suisse
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MARKET Ci ARACTERISTICS

h recent years, a shift occuned in consum ption pattems in Switzerhnd.
Consumers are spending more money on \acations rat ertt anon cbt ing. H owe\er,
tis shiftgoes hand inhand wit salls ofsportand Bisure wear, an area inwhich T-
shirts constitute asignificantiem. The Swiss marketis \ery demanding because ofa
strong preference for high qualty itms. Fashion usuall folbws tends of mapr
Europe an countries.

MARKET ACCESS

In portdutes: - Nom allrate : for cotton T-sh irts SF 205 per 100k g gross
for T-shirts ofot ertextil matrnall SF550 per 100k g gross.
- No ratt ofduty forECL + EFTAA
- De\e bping countries (excepth ong Kong, Macao, t e Dem ocratic
FPopll 3 Repub k ofChina and Korea) 50% ofnom allratt ;LD Cs
are exempt

No otermeasures are curnrentlh in eflect Unke mostmembers ofte MFA,
Switzerbhnd h as no quotas on im ports ofxtil and c bt ing goods.

PRICES

M ai Borde rcatabgues (Spenglir, \£ibn, etc.)gi\e inform ation on re prese ntati\e
products markettd. Domestical} produced goods are generall more expensine t an
im ports. Mark -up pricing on im ported T-sh irts can be up to 250% , depending on t e
rtillr. C.i.f prices per T-shirtim ported from m ore com pe titinve countries are between
USS$H2 o 5.

SALES PROMOTEON

Some retaillrs, ke Migros orSpenglir, se BWéconomy packs”0ofse Icttd c bt ing
articls inwhich tree ormore ietms are soll ata discountprice. This coull be a
potntialn arketing ang l ©© be considered for T-sh irts. During summer, som e boutiques
allo cutprices by halForsometmes exen more. Market research assessing market
requirrments, especiall qualty, is a necessary sep when exporting o Sw itze rlnd.
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DISTRBUTDON CHf ANNELS

The centrofte Swiss trade appare Iw it Asian countries is in § ong Kong,
where te network forT-shirts has beenestabkhed. Some Swiss im porters ofT-sh irts
dealldirecth wit agents trough tte Textitl and Mode Centr (see bktofuseful
addresses).

Smallscal rtaillrs buy from boutigues and specialty stores, eit erdirecth or
t rough agents. Some ofttem \Msitneigh boring countries, © buy sm aljuantites of T-
shirts, ofen on a tallbasis. Large retaillrs, such as Migros, Je holl Coop, Phce tie,
general} im portt rough buying agents. Some retaillrs gettoget erto buy an agreed
amount of T-shirts in specific coburs and stylls, which is ten divded among
temse Les.

COMMERCILPRACTICES

The Swiss traders use mosth Bterofcreditto pay shipment from distant
countries. They are \ery strictaboutde Nery schedulls and tms ofcontracts ;orders
are phced on k¥ after a t orough inspection ofsome samplls.

MARKET O PPORTUNITES

Wit im ports totalhg Sfr. 72.7milbnin 1995, Switzerknd is one oftie hrgest
European im porters, in spit ofits smaMpopu ktion. Swiss importers usual} atend
mapr cbting fais t© estabkh tade contact. Producers in Asian countries can
contact Swiss agent in § ong Kong, as exporters from China and hdia often do.
Exporte rs from de\e bping countries can obtain assistance from O SEC (Swiss O ffice for
Trade Prom otion: see Btofusefuladdresses) They can send ofers to tis office,
spe cifying guantities perorder, prices and encbsing sam p Is. Good opportunities exist
forexporters complking witt Swiss marketrquirements, in particu br qua lty, fash ion
and de hery scheduls.



USERULADDRESSES
A. Se Ictd im porers

Kabr Fash ion SA

45B, rout des Acacias
1227 Carouge

Te 1(4122)342 91 60
Fax:(4122)343 4394

Socore x-Texti il

P.O. Box 217

8021 7| rch

Te 1(411)242 65 55
Fax: (411)242 68 56

B. Large retaillch ains and de partmentstores

Manor AG

Rebgasse 39

4005 Base 1

Te 1(4161)686 11 11
Fax: (4161)681 1192

ABM
Giessh ube Btrasse 4
8045 7| rich

Te 1(411)288 81 11
Fax:(411)201 15 21

C. Maillorderh ouses

Charlls \£ilbn SA

Case postall 1486

1030 Bussigny- Lausanne
Te 1(4121)702 29 11
Fax: (4121)702 29 81

Pandinava In port/Export
RobertA. Zulber

P.0. Box 29 6

3000 Bem 25

Te 1(4131)331 40 32
Fax: (4131)333 0693

U.P.S. - Sport Trading
Liwengarstrasse 10
9 400 Rorsch ach e rbe rg
Te 1 (4177)96 34 39
Fax: (4177)45 21 24

Neue W arenh aus
EPA/ZUNIP

Bede strasse 49

8027 7! rich

Te 1(411)287 11 11
Fax: (411)287 11 01

Migros-Genossensch aftsbund

Limm atstrasse 152
Postlach 266

8031 7! rich

Te 1(411)277 21 11
Fax: (411)277 25 25

SpiIngIrAG

(Ready-to-Wear Cht ing and Textills)

4142 Munchestin
Tel (4161)415 21 11
Fax: (4161)411 13 46
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D. Otter addresses

O flice Suisse d Expansion Com mercial
(OSEC)

4, anenue de PAnantPost

Case Postall 1128

1001 Lausanne

Te 1(4121)320 32 31

Fax:(4121) 320 73 37

\£rband Kaumm anisch er Agentn
der Schweiz (Association ofSw iss
Agents)

chH Textikk Mode Centr

P.0. Box 934

8065 Z| rich

Te 1(411)829 23 30

Textikk Mode Centr
Tahkckerstrasse 13 und 17
G httbrugg

Z| nch

Te 1(411)829 21 11

21

Swissfash ion

Gesam t\verband der Schw eizerschen
Bek Bidundsindus trie

Got ardstrasse 61

8027 7! rich

Te 1(411)202 06 51

\£rband der Schw eizernshen

Text e rtigw aren- In porteure Commercial
(Association ofSwiss im porters of
finished € xti s products)

Zeugah ausstr 31

P.0. Box 217

8 0021 Zi rich

Tel (411)242 65 55

Mode bhfom ation

Heinz Kramer GM B

R Berstrasse 20,
D-51491, O\erath

Ge m any

Fax: (49 2206)60 07 17
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Annex

Switzerland Imports

H.S 61.09.10 T-shirts, singlets and other vests, of cotton, knitted or crocheted

U=units ‘000 V=SF ‘000

Origins 1992 1993 1994 1995
U V U V U V U V

Total 7,409 58,367 8,283 59,401 7,523 53,998 8,152 55,061
imports:

Germany 2,366 21,025 2,319 19,886 1,944 16,089 2,150 17,588
Ireland 439 8,537 464 10,595 391 8,757 362 7,079
Austria 1,519 8,866 1,273 7,600 1,198 7,269 1,272 6,961
India 769 2,237 1,416 4,129 1,174 3,618 1,184 3,623
France 251 3,985 174 2,509 146 1,886 241 3,135
Italy 269 3,542 359 2,701 375 3,093 367 3,058
China 338 980 489 1,859 642 2,915 499 2,258
Greece 113 627 233 1,019 261 1,560 309 2,104
Portugal 410 2,371 342 1,498 277 1,555 400 1,760
Turkey 196 1,290 217 1,260 212 1,219 259 1,547
Hong-Kong 135 1,052 229 1,642 140 957 194 945
Netherlands 37 381 39 476 39 506 74 753
Denmark 25 399 40 738 47 667 81 675
Israd 105 582 218 1,070 159 1,118 119 390

Sour ce: Statistique annuelle du commerce extérieur de la Suisse
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H.S 61.09.90 T-shirts, singlets and other vests, of man-made fibers, knitted or crocheted.

Q=kg V=SF ‘000
Origins 1992 1993 1994 1995
Q v Q v Q v Q v

Total imports: | 116,427 | 11,948 | 134,469 12,638 | 164,199 | 15,713 | 222,008 17,613
Germany 45,848 5,608 46,907 5174 | 47,041 4,294 | 49,554 5,436
France 12,917 1,342 12,706 1,304 16,090 1,559 | 22,394 1,851
Irdland 2,066 896 3,391 808 7,226 2,074 4,984 1,649
Greece 668 37 8,758 408 9,991 559 [ 33,566 1,552
Italy 7,793 1,039 16,242 1,101 21,315 1,806 | 17,910 1,426
Great Britain 16,346 980 7,354 440 6,538 434 | 17,055 915
Portugal 7,012 396 7,865 491 9,247 558 7,910 486
Turkey 1,241 80 4,444 313 3,527 180 6,759 389
Denmark 1,487 136 1,120 87 5,377 313 5027 323
Isradl 376 43 5,836 929 5,432 848 2,207 255
USA 1,631 103 500 38 881 111 1,765 150
Australia 7,135 1,000 3,283 537 3,539 615 - -

NB: Units not available

Sour ce: Statistique annuelle du commerce extérieur de la Suisse




24



